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Geothermal gives you the freedom to focus on life

WaterFurnace geothermal systems provide reliable operation 24 hours a day,  
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They use the stored solar energy in the ground to provide your family luxurious 
comfort and incredible savings. In fact, it’s the only HVAC system that’ll pay 
you back—and with a 26% federal tax credit available, now’s a great time to 
switch to the Reliable Renewable. 
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or military identification) to board a 
domestic commercial flight or enter a 
federal building or military installation 
that requires identification. 

Real IDs are available through the 
Pennsylvania Department of Transpor-
tation (PennDOT). PennDOT does not 
have a process that allows customers 
to scan and upload Real ID documents 
from home. Documents must be taken 
to a PennDOT Driver Licensing Center 
for in-person verification. Pre-verifica-
tion of documents can be done if docu-
ments are already on file with PennDOT; 
however, PennDOT will not ask custom-
ers to scan and upload documents.

more pennsylvanians 
driving electric vehicles

The Center for Rural Pennsylva-
nia, using data from the Pennsylvania 
Department of Transportation, reports 
the number of electric vehicles (EVs) 
registered in urban counties outpaced 
the number registered in rural counties 
in 2020.

Last year, 12,098 EVs were registered 
in Pennsylvania’s urban counties for a 
rate of 17.2 EV registrations for every 
10,000 total vehicle registrations, while 
1,783 EVs were registered in rural 
counties for a rate of 5.9 EV registra-
tions for every 10,000 total vehicle 
registrations.

U.S. Department of Energy figures 

keepingcurrent

News from across the Commonwealth

the story of Flight 93, now part of our 
country’s history, is never forgotten 
and remains a source of inspiration 
for generations to come. The national 
attention surrounding the 20th com-
memoration offers a unique teachable 
moment to share the heroic actions 
of those lost on Flight 93 with today’s 
younger generation.”

More information about nominations 
for the award is available online at 
Flight93Friends.org. Nominees should 
have performed selfless acts of heroism 
by helping others while placing their 
own lives at risk during 2020. The 
nominating deadline is July 4. 

real id enforcement date 
postponed

The U.S. Department of Homeland 
Security has postponed the enforce-
ment date for the Real ID program from 
Oct. 1, 2021, until May 3, 2023.

Beginning May, 3, 2023, residents 
will need a Real ID-compliant driver’s 
license, photo identification card or 
another form of federally acceptable 
identification (such as a valid passport 

friends of flight 93 to 
recognize other heroes

The Friends of Flight 93 National 
Memorial is seeking nominations for 
the first Flight 93 Heroes Award. The 
annual award will recognize extraor-
dinary people across the country who 
embody the spirit and courage of the  
40 passengers and crew members of 
Flight 93, who exhibited incredible 
bravery in the skies over Somerset 
County, Pennsylvania, during the  
Sept. 11, 2001, terrorist attacks.

After learning about other commer-
cial airlines that had been hijacked and 
used to attack targets in New York City 
and Washington, D.C., the passengers 
and crew of Flight 93 took a vote, after 
which they launched an attack of their 
own in an attempt to regain control of 
their airplane. All 40 died in the result-
ing crash near Shanksville, Pa.

Jody Greene, whose father, Donald 
Greene, was a passenger on Flight 93, 
said, “More than 75 million Americans 
have been born since the 9/11 attacks 
and have no memory of that day. We 
feel a deep responsibility to ensure that 

(continues on page 19)
seeKING HeRoes: the Friends of Flight 93 National Memorial is seeking nominees for a new heroes 
award.
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365-day money-back guarantee. Send no money now—order today!

©2021 BGE    01-32515-001 BIS2

Mrs. Mr. Ms.
                                                         Name (Please Print Clearly)

Address

City

State                                                        Zip

Email (optional)
 01-32515-001-E53101

Atomic clocks are completely  
self-setting and accurate  

to the second

“Classic Bel Air”

Over  
a foot in  

diameter!

Shown much  
smaller than actual size 

of about 14" diameter.
Requires 1 AA and  

4 D batteries, not included.

INDOOR
AND

OUTDOOR

General Motors Trademarks used under license to The Bradford Group.  A fine adult collectible.  Not intended for children.

ATOMIC CLOCK

Where Passion Becomes Art

ORDER TODAY AT BRADFORDEXCHANGE.COM/CHEVYCLOCK

The Bradford Exchange
9345 Milwaukee Avenue, Niles, IL 60714-1393

01_32515_001_BIS2.indd   1 4/6/21   9:32 AM



  |   J U N E 20216

energymatters

A filter, even just a $2 fiber-
glass one, is technically an air 
cleaner, albeit an ineffective 

one when used in a heat pump. Most 
people think of an “air cleaner” as 
one using electricity, having a fan, etc. 
Actually, some filter-only air cleaners 
are very effective, especially to help 
control allergens in the air.

An air cleaner serves two purposes 
in a heat pump. One is to clean aller-
gens and dust to improve the indoor 
air quality for your family. The other 
purpose is to keep the heat pump 
evaporator coils clean. A layer of dust 
covering the coils can reduce heat 
transfer, which reduces the system effi-
ciency. During the summer when the 
coil gets wet, dust sticks and builds up 
on them.

The first step in the process of select-
ing an air cleaner is to have anyone in 
the home who has allergies tested to 
determine the specific allergies. There 
is a large variation in allergen particle 
sizes from small smoke to larger pollen, 
dust mite feces and mold spores. Some 
air cleaner types are more effective on 
large particles, while other types work 
better for small particles.

Keep in mind; the heat pump air 
cleaner can only remove particles that 
get to it. Many of the typical larger type 
of allergens particles settle out of the air 
long before they are drawn into the air 
return registers. For this reason, when 
trying to control allergens in the air, 
it is wise to also run HEPA room air 
cleaners.

For most homes, a pleated media 
air cleaner is a good choice to remove 
most allergens and keep the coils rea-
sonably clean. The pleated media is fil-
ter fabric that is folded accordion-type. 

The folds provide more filtering area 
than just the outside dimensions of the 
filter. There are many standard sizes 
available in 2-inch increments to fit any 
return duct and heat pump system.

The filtering quality of a pleated 
media air cleaner is rated by its MERV 
(minimum efficiency rating value) 
from 1 to 16. A MERV 4 element will 
remove the majority of dust mites, 
pet dander and pollen from the air. 
MERV 7 filters will remove most other 
particles, but most of them are about 
2 inches thick. Using this will require 
some sheet metal modifications to the 
main return duct. MERV 13 is needed 
to remove the smallest smoke particles.

Higher MERV elements are more 
expensive because they use a denser 
media material. It is important to 
change these regularly because, as they 
capture particle and their pores fill up, 
they create more resistance to air flow. 
If the heat pump blower cannot draw 
enough air through a dirty, high-MERV 
element, it can reduce the heat pump’s 
efficiency.

Another effective air cleaner option 
is an electronic model. These use elec-
tricity to charge collector plates. As air 
moves over the screen, the particles 

stick to the plates. When the plates get 
dirty, the plate assembly is slipped out 
and washed with soap and water.

These air cleaners are thick and 
require extensive duct modifications. 
The initial cost is high, but there are no 
regular replacement costs and they use 
very little electricity. These are most 
effective for removing tiny smoke par-
ticles and can miss some of the larger 
allergens that have more momentum 
and shoot straight through.

High-end combination electrostatic 
and pleated media element air cleaners 
should trap almost all particles. These 
are usually available from furnace man-
ufacturers and can be programmable 
with their compatible smart thermo-
stats.

The most effective air cleaner has 
a true HEPA element similar to those 
used in hospitals and can also remove 
microbes. These dense filters create 
too much air flow resistance for the 
heat pump blower. These use a bypass 
design with its own blower to force the 
air through the HEPA filter. The initial 
cost is high and their power blower 
uses more electricity, but they filter 
extremely well.

Controlling the indoor humidity to 
reduce allergens is equally as important 
as the air cleaner type. This is particu-
larly true for dust mite feces and mold 
spores. The Mayo Clinic recommends 
between 30% and 50% for comfort. 
To control dust mites and molds, stay 
closer to the lower end. l

DIFFeReNt oUtCoMes: Carefully consider 
the type of air cleaner you are using to be sure 
it does what you expect it to do.

Have a question for Jim? Send 
inquiries to James dulley, 
Penn Lines, 6906 Royalgreen 
Drive, Cincinnati, OH 45244 or 
visit www.dulley.com.

Air cleaner selection affects HVAc  
efficiency and comfort

By James Dulley
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If you think oxygen therapy means slowing down, 
it’s time for a welcome breath of fresh air.

Introducing the Inogen One family of portable oxygen 
systems.  With no need for bulky tanks, each concentrator is 
designed to keep you active via Inogen’s Intelligent Delivery 
Technology.® Hours of quiet and consistent oxygen flow on a 
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room to grow
By Kathy Hackleman 
Senior Editor/Writer
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The land beneath our feet is 
shifting. Not literally, of course, 
but figuratively. A report 

released this spring by the Penn State 
University College of Agricultural 
Sciences’ Center for Economic and 
Community Development reveals 
Pennsylvania lost approximately 6% of 
its farmland acreage between 2012 and 
2017, the period covered by the most-
recent U.S. Department of Agriculture 
(USDA) Census of Agriculture.

Dr. Timothy Kelsey, professor of 
agricultural economics and co-director 
of the Center for Economic and Com-
munity Development, says the shift 
is not a cause for panic, but rather an 
issue that needs to be addressed before 
it becomes a major crisis.

“This is a trend, and it’s one we need 
to be conscious of, one to watch and 
respond to,” Kelsey says.

Pennsylvania has about 28.6 million 
acres of total land area with about  

7.3 million acres — 25% — classified 
as farmland. Of that total classified as 
farmland, about 64% is cropland, 10% 
is pasture, 20% is woodland and the 
remaining 6% is “other agricultural 
land” that includes rural roads, barns, 
houses, ponds, wastelands, etc. 

The Commonwealth is made up 
of three distinct land regions distin-
guished by geography, climate and soil 
type that largely determine what type 
of agriculture is most dominant. All ar-
eas extend past Pennsylvania’s borders.

The Northern Atlantic Slope Diver-
sified Region (central and southeastern 
Pennsylvania) includes about half of 
the Commonwealth’s agricultural land 
and represents 82% of its total agricul-
tural sales. The soil quality and climate 
in this area are ideal for growing crops, 
which take up about 73% of agricul-
tural land in this region. Pastureland 

and woodland each make up less than 
10% of the total farmland in this area. 

The remaining two areas — the East 
and Central Farming and Forest Region 
and the Northeastern Forage and Forest 
Region — at 25% and 20% of the total 
agricultural land in the Common-
wealth, respectively, each account for 
only 9% of the Commonwealth’s total 
agricultural sales annually. The East 
and Central Farming and Forest Region 
(central and western Pennsylvania 
counties) is split among cropland at 
about 55%, pastureland at 13%, and 
woodland at 25%. The Northeastern 
Forage and Forest Region (northeastern 
and northwestern counties) features 
cropland at about 55%, woodland at 
28% and pastureland at 10%. The re-
maining percentages in all areas fall in 
the “other agricultural land” category.

growing problem
The underlying cause of the decline 

in farmland acres can be tied closely to 

Population pressure on farming’s future

CHANGING LANDsCAPe: Jeff s. Long 
Construction, owned by Valley REC member 
Jeff Long, is developing a 70-acre parcel in 
Huntingdon County that was formerly farmland. 
Long has found significant interest from people 
who want to live in a picturesque rural area.
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increases in population in those areas 
where the farmland is the most pro-
ductive and most profitable, according 
to Kelsey. (Seven out of the top 10 ag-
riculture-producing counties are coun-
ties with population growth between 
5% and 10% during the period covered 
by the agriculture census.)

“This creates challenges for Pennsyl-
vania in that the best farmland in the 
state is in the southeast portion of the 
state,” Kelsey says. “Lancaster, Berks, 
Chester, Franklin and York counties, 
they have much better farmland than 
up on the Allegheny Plateau, although 
there’s still lots of farming in other ar-
eas. Unfortunately, that’s also the part 
of the state where the population is 
growing, in those areas that are closer 
to Philadelphia, Baltimore, Washing-
ton, D.C., and New York.”

Too commonly, he says, conflicts 
arise between farmers and their 
non-farm neighbors, especially when 
residential areas spring up in or near 
farming communities.

“There is more traffic, which makes 
it more difficult for farmers to move 
equipment between fields, land prices 
go up, property taxes go up, all of 
which makes it more difficult for farm-
ers,” he says. “The question we face 
as a state is, how do we keep farming 
activity vibrant and profitable while 
recognizing that people want to live in 
these areas?”

The answer, he believes, is balance.
“The most important thing,” he 

says, “is to be aware this is occurring 
and try to manage it. Pennsylvania has 
the largest farmland preservation pro-
gram in the country (with more than 
550,000 acres preserved). The farm-
land preservation program is proactive 
in purchasing the development rights 
of farmland to help ensure it will re-
main as agricultural land.”

The program is more than just 
preserving individual farms, Kelsey 
says, adding, “If you have one farm 
surrounded by residential and indus-
trial uses, it won’t be viable for long. 
Having blocks of preserved farmland 
next to each other makes it easier. It 
reduces traffic and reduces potential 

for conflicts with neighbors.”
Conflicts with neighbors almost 

invariably occur when developers 
move into areas that previously were 
dedicated to agricultural operations. 

Jeff Long, a member of Valley Rural 
Electric Cooperative (REC) and owner 
of Jeff S. Long Construction, is in the 
process of developing the Graystone 
Cottage Community off of Route 45 
near Spruce Creek, Pa. The 70-acre 
parcel in Huntingdon County has 
been farmed for as long as anyone can 
remember. 

While some of the neighbors 
thought the area should have remained 
in agricultural use, Long has found 
significant interest in the development, 
which is a first for the company that 
usually builds senior apartment build-
ings. When completed, Graystone 
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eLePHANt HeLP: A student at Berlin 
Brothersvalley High School, below, welds a 
hanging hay feeder for elephants housed at the 
International Conservation Center at Somerset, 
right. Dan Miller, teacher, FFA adviser and 
member of Somerset REC, encourages his 
students to think of agriculture-related jobs as 
more than traditional farming, which in the past 
has focused on owning or renting land to grow 
crops and raise animals.
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Cottage Community will have 81 
rental units, each one a two-bedroom, 
two-bath, two-car garage, single-family 
home located on about one-half acre. 
Yards will be maintained as part of the 
rental agreement. The first residents 
will be moving in this summer with 
final completion of the community 
expected within a couple of years.

In a nod to the rural nature of the 
development, houses will be situated 
around what Long describes as “a 
little farmette in the middle of it all” 



count on one hand the number who 
live on what would be considered a 
“traditional” farm.

“We are changing the way you 
think of agriculture,” Miller em-
phasizes. “People used to think you 
needed land, equipment and animals 
to be in farming, but that’s not the 
case anymore. We just received an 
equipment grant from the state to 
purchase drones. We will be learning 
to use them for surveying, mapping, 
and helping out the Fish and Boat 
Commission, the Pennsylvania Game 
Commission, and local farmers.”

Miller’s students also assist with the 
school’s aquaponics lab, a licensed 
fish hatchery and hydroponics sys-
tem. They raise lettuce, cabbage, and 
tomatoes, sell the produce, and use the 
money for their individual supervised 
agricultural experiences (independent 
projects done outside of school that 
are required as part of the curriculum).

Brian Thompson, the principal at 
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that will feature a pond, horse barn, 
chicken coop, community garden and 
clubhouse.

“This has turned out to be very 
popular,” Long says. “It is so much 
quieter out here, and residents will be 
able to have the feeling of living in a 
rural area without all of the associated 
maintenance.”

Having a large residential devel-
opment spring up in the middle of a 
country field isn’t the only way farms 
are changing. 

Ross Orner Jr., who until recently 
operated a dairy farm with brother 
David Orner and cousin Frank Orner, 
says the men, all grandsons of the 
founder of Orner Farms in Clearfield 
County, sold their cows last August 
and the remaining heifers in March. 
There were several “final straws” 
that led to their decision. They were 
getting older (Ross and Frank are now 
“retired” on Social Security while their 
younger partner is working at a ware-
house), they didn’t have any family 
members waiting in the wings ready to 
take on the cow-milking responsibili-
ties, and their equipment was getting 
older and it wasn’t feasible to spend 
a lot of money to upgrade it for just a 
few more years in the business.

United Electric Cooperative members 

RURAL VIEW: This view shows a typical north-
eastern Pennsylvania countryside. This part of 
Bradford County is located in the Northeastern 
Forage and Forest Region, where about 20% 
of the total agricultural land in Pennsylvania is 
located. Of that total, about 55% is cropland, 
woodland is 28% and 10% is pastureland with 
the remainder listed as “other agricultural use.”

Ross and Frank plan to continue to raise 
grass and corn on some of their acreage 
as long as they are able and have a mar-
ket for their products. Other parts of the 
property will be sold, and may eventual-
ly have houses built on them. However, 
Ross is excited that one 34-acre parcel is 
in the process of being purchased by the 
Clearfield County Conservation District. 
District employees have not announced 
their plans for the land, but Ross ex-
pects it will be used for an educational 
purpose.

“We had never thought about the 
possibility of that,” he says. “It will be 
a nice legacy for what we have done in 
our lifetime.”

As the Orner family begins winding 
down their farming careers, there are 
others waiting to jump headlong into 
the future of agriculture, whatever 
direction it goes.

Ag opportunities
Dan Miller, a teacher at Berlin Broth-

ersvalley High School and a member 
of Somerset REC, has been teaching 
agriculture for 16 years, and he’s seen 
a lot of changes during those years.

Of the 38 students who are involved 
in FFA (formerly known as Future 
Farmers of America) and are enrolled 
in agriculture classes, he says he could 



population growth is occurring.”
While it’s up to government entities 

to work to preserve farmland, Kelsey 
believes anyone living in or near a 
farm has a part to play as well.

“If you find yourself stuck behind 
a piece of farm equipment, don’t be 
impatient,” he counsels. “That’s one 
of farmers’ biggest challenges in being 
surrounded by non-farmers. There are 
lots of benefits to living in areas where 
there are farms, but it’s important to 
realize there are times you will get 
stuck behind equipment. Think of it as 
a wonderful tradeoff. Think ‘I am not 
able to pass, but farmers are able to 
make a living and will stay in the com-
munity.’ Have a sense of patience and 
understanding. Sometimes, there will 
be inconveniences, but it’s important 
for everyone to understand the value 
of farming. It is easier for farmers to 
continue to farm if they don’t face 
complaints from neighbors.”

Agriculture is a major industry in 
Pennsylvania, generating more than 
$7.7 billion in direct sales from 59,000 
farms in 2017, according to the USDA. 
Farming also provides environmental 
benefits that are more difficult to put 
a price tag on — they include wildlife 
habitat, flood mitigation, groundwater 
recharge and air pollution removal. l

11  |   J U N E 2021

Miller’s school, notes that the school 
focuses on combining a mix of tra-
ditional skills with local workforce 
opportunities.

“Dan has brought in welding part-
nerships, small gas engines, different 
ways to pique students’ interests,” 
Thompson notes. “We try to get them 
into the ag program and give them a 
skill that will allow them to become a 
productive member of the workforce 
with a skill in their back pocket. If we 
relied solely on those with a tradition-
al farm background, we wouldn’t have 
too many kids enrolled in ag classes. 
… We see ag classes as offering a 
broad spectrum of opportunity for the 
students.”

Miller agrees that farming has 
changed in Somerset County with 
the passing of the years, although he 
hasn’t seen the loss of farmland that is 
more common in the southeastern and 
eastern portions of the state where the 
population is growing more rapidly.

“We do have a few farms and dairy 
farms that are being sold or leased to 
another large farm, but the trend is 
toward smaller, specific types of farm-
ing, such as orchards or, especially in 
the Amish community, people who 
have large gardens where they raise 
vegetables to sell,” he says. “We have 
quite a few fairly large farmers markets 
in the area and also see custom dairies 
that are selling their own milk directly 

PeNNsYLVANIA FARMLAND: Dairy cows graze in a Bedford County field with silos in the distance. 
Similar scenes may become fewer as farmland acreage across some parts of the Commonwealth 
slips away due to development.

ORCHARDS: Tourists often drive through south-
eastern Pennsylvania in the spring just to see the 
acres upon acres of blooming fruit trees. This 
is the area of the state — the Northern Atlantic 
Slope Diversified Region — where farmland 
acreage is declining most rapidly as residential 
development increases.

from their farms.”
Expanding opportunities in agricul-

ture, as well as preserving farmland, 
are both critically important for the fu-
ture of Pennsylvania and its residents, 
Kelsey notes.

“Once farmland is gone, it’s gone,” 
he says. “We all need to be intentional 
about the importance of saving farm-
land and agriculture activity. (Popula-
tion) growth that does occur needs to 
happen in ways that do not jeopardize 
the ability of farmers to remain in the 
community.”

He believes it’s up to members 
of each community through state, 
county, and municipal governments 
to determine which parts of each area 
to keep in farmland and then follow 
through with decisions that benefit 
those farmers.

“The trends of population pressure 
and loss of farmland has been an 
ongoing issue for 15, 20, 25 years,” 
Kelsey says. “Looking across the state, 
the majority of that change due to 
population increases has been in the 
southeastern part of the state as west-
ern and northern parts of Pennsylvania 
have been losing population with a 
few exceptions. The trouble is, the 
best agriculture production historically 
has been in the area where the most 
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People don’t always do what their 
doctor says, but when seasoned vet-
eran emergency room physician, 
Dr. Philip B. Howren says every 
senior should have a medical alert 
device, you better listen up.

“Seniors are just one fall away 
from being put in a nursing home,” 
Dr. Howren said. “With a med-
ical alert device, seniors are 
never alone. So it keeps them liv-
ing independently in their own 
home. That’s why seniors and their 
family members are snapping up 
a sleek new medical alert device 
that comes with no monthly bills 
ever,” he said.

Many seniors refuse to wear old 
style help buttons because they 
make them look old. But even 
worse, those medical alert sys-

tems come with monthly bills.
To solve these problems Universal 

Physicians, a U.S. company went 
to work to develop a new, modern, 
state-of-the-art medical alert de-
vice. It’s called “FastHelp™” and it 
instantly connects you to free un-
limited nationwide help everywhere 
cell service is available with no con-
tracts, no deposits and no month-
ly bills ever.

“This slick new little device is de-
signed to look like the pagers doctors 
wear every day. Seniors love them, 
because it actually makes them look 
important, not old,” Dr. Howren said.

FastHelp is expected to hit store 
shelves later this year. But spe-
cial newspaper promotional give-
aways are slated for seniors in se-
lect areas. ■

Doctor urges seniors to carry medical alert device
Seniors snap up new medical alert device 
that comes with no monthly bills

The phone lines are 
ringing off the hook.

That’s because for 
seniors born before 1956, 
it’s a deal too good to pass 
up. 

Starting at precisely 
8:30am this morning 
the Pre-Store Release 
begins for the sleek new 
medical alert device that 
comes with the exclusive 
FastHelp™ One-Touch E 
911 Button that instantly 
connects you to unlimited 
nationwide help every-
where cell service is avail-
able with no contracts, no 
deposits and no monthly 
bills ever.

“It’s not like old style 
monitored help buttons 
that make you talk to a 
call center and only work 
when you’re at home and 
come with hefty bills 
every month. FastHelp 
comes with state-of-the-
art cellular embedded 
technology. That means 
it works at home or any-

SPECIAL ADVERTISEMENT FEATURE

■ FLYING OUT THE DOOR: Trucks are being loaded with the new medical alert devices called FastHelp. They are now 
being delivered to lucky seniors who call the National Rebate Center Hotline at 1-866-964-2952 Ext. HELP2755 today. 
Everyone is calling to get FastHelp, the sleek new medical alert device because it instantly connects you to unlimited 
nationwide help everywhere cell service is available with no contracts, no deposits and no monthly bills ever.

It’s just what seniors have been waiting for; a sleek new medical alert device with no contracts, no 
deposits and no monthly bills that instantly connects you to free unlimited nationwide help with just 
the push of a button for a one-time $149 price tag that’s a real steal after today’s instant rebate

Seniors born before 1956 get new medical 
alert device with no monthly bills ever

■ NO MONTHLY BILLS: “My wife had an old style help button that 
came with hefty bills every month and she was embarrassed to wear 
it because it made her look old,” said Frank McDonald, Canton, Ohio. 
“Now, we both have FastHelp™, the sleek new medical alert device 
that our grandkids say makes us look ‘cool’ not old,” he said. With 
FastHelp, seniors never have to worry about being alone and the best 
part is there are no monthly bills ever.

ADVERTISEMENT
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SPECIAL ADVERTISEMENT FEATURE

where, anytime cell ser-
vice is available whether 
you’re out watering the 
garden, driving in a car, at 
church or even hundreds 
of miles away on a tour or 
at a casino. You are never 
alone. With just a single 
push of the One-Touch 
E Button you instantly 
get connected to free 
unlimited help nation-
wide with no monthly 
bills ever,” said Jack Law-
rence, Executive Director 
of Product Development 
for U.S. based Universal 
Physicians. 

“We’ve never seen any-
thing like it. Consumers 
absolutely love the sleek 
new modern design and 
most of all, the instant 
rebate that practically 
pays for it and no monthly 
bills ever,” Lawrence said.

FastHelp is the sleek 
new medical alert device 
with the best of combina-
tions: a quality, high-tech 
engineered device that’s 
also an extremely great 
value because there are 
no monthly bills ever. 

Better still, it comes 
with no contracts, no 
deposits and no monthly 
bills ever – which makes 
FastHelp a great choice 
for seniors, students and 
professionals because it 
connects to one of the 
largest nationwide net-
works everywhere cell 
service is available for 
free.

And here’s the best 
part. All those who 
already have an old 
style monitored medical 
alert button can imme-
diately eliminate those 
monthly bills, which is 
why Universal Physi-
cians is widely advertis-
ing this announcement 
nationwide.

“So if you’ve ever felt 
a medical alert device 
was too complicated or 
expensive, you’ll want to 
get FastHelp, the sleek 
new medical alert device 
with no monthly bills,” 
said Lawrence.

The medical alert 
device slugfest was dom-
inated by two main com-
batants who both offer 
old style monitored help 
buttons that come with 

a hefty bill every month. 
But now Universal Phy-
sicians, the U.S. based 
heavyweight, just deliv-
ered a knockout blow 
sending the top rated 
contenders to the mat 
with the unveiling of 
FastHelp. It’s the sleek 
new cellular embedded 
medical alert device 
that cuts out the mid-
dleman by instantly con-
necting you directly to 
highly trained 911 oper-
ators all across the U.S. 
There’s absolutely noth-
ing to hook-up or install. 
You don’t need a land 

line and you don’t need 
a cell phone. Everything 
is done for you.

“FastHelp is a state 
of the art medical alert 
device designed to 
make you look impor-
tant, not old. Old style 
monitored help buttons 
you wear around your 
neck, or require expen-
sive base station equip-
ment or a landline are 
the equivalent of a horse 
and buggy,” Lawrence 
says. “It’s just outdated.”

Millions of seniors fall 
every year and spend 
hours lying on the floor 

helpless and all alone 
with no help. 

But seniors who fall 
and get immediate help 
are much more likely to 
avoid getting sent to a 
nursing home and get to 
STAY living in their own 
home independently. 

Yet millions of seniors 
are still risking their 
safety by not having a 
medical alert device. 
That’s because seniors 
just can’t afford to pay 
the monthly bills that 
come with old style med-
ical alert devices.

That’s why seniors 

born before 1956 are 
rushing to cash in the 
whopping $150 instant 
rebate before the 7 day 
deadline ends. 

So there’s no need 
to wait for FastHelp 
to hit store shelves 
later this year because 
seniors born before 
1956 can get it now 
just by using the $150 
instant rebate cou-
pon printed in today’s 
newspaper before the 
7-day deadline ends. 
If lines are busy keep 
trying, all calls will be 
answered. ■

 IF BORN AFTER 1956: You cannot use the rebate coupon below and must
                                                    pay $299 Call: 1-866-964-2955 EXT. HELP2755

You cannot use the rebate coupon below and must
                                                    pay $299 Call: 1-866-964-2955 EXT. HELP2755

HOW TO GET IT:

P7201A OF22166R-1

THE BOTTOM LINE: You don’t need to shop 
around. We’ve done all the leg work, this deal is 
too good to pass up. FastHelp with the instant 
rebate is a real steal at just $149 and shipping 
and there are no monthly bills ever.

PROS: It’s the sleek new medical alert device 
that comes with the exclusive FastHelp One-
Touch E 911 Button that instantly connects you 
to free unlimited nationwide help everywhere 
cell service is available with no contracts or 
deposits. It connects you to the vast available 
network of cellular towers for free and saves 
seniors a ton of money because there are no 
monthly bills ever making this deal irresist-
ible. Plus it’s the only medical alert device that 
makes seniors look important, not old.

CONS: Consumers can’t get FastHelp in stores 
until later this year. That’s why it’s so impor-
tant for seniors born before 1956 to call the 
National Rebate Center Hotline within the next 
7 days. For those who miss that deadline, the 
sleek little medical alert device will set you 
back over $300 bucks.

 IF BORN BEFORE 1956: Use the rebate coupon below and call this 
                                                      Toll-Free Hotline: 1-866-964-2952 EXT. HELP2755

R
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FASTHELP IS COVERED BY A 30-DAY MONEY BACK GUARANTEE LESS SHIPPING AND A 1 YEAR LIMITED WARRANTY. FASTHELP IS A 3G GSM CELLULAR DEVICE. 
FASTHELP WILL NOT BE ABLE TO MAKE 911 CALLS WHEN CELLULAR SERVICE IS NOT AVAILABLE SUCH AS IN REMOTE AREAS. FASTHELP USES GPS TRIANGULATIONS 
TO APPROXIMATE YOUR LOCATION WHEN YOUR DEVICE IS TURNED ON. DR. HOWREN IS A COMPENSATED MEDICAL ADVISOR AND FRANK MCDONALD IS AN ACTUAL 
USER AND COMPENSATED FOR HIS PARTICIPATION. OH RESIDENTS ADD 6.5% SALES TAX. UNIVERSAL PHYSICIANS 7747 SUPREME AVE, NORTH CANTON, OH 44720.

EXPIRES 7 Days From Today’s Publication Date

After Coupon Expires: The FastHelp is $299.00 plus shipping & handling

USE THIS COUPON: To get $150 off FastHelp you must be born before 1956 and call the 
National Rebate Center Hotline at 1-866-964-2952 EXT. HELP2755 before the 7-day rebate 
deadline ends.

FastHelp, the new medical alert device that instantly connects you to free unlimited na-
tionwide help everywhere cell service is available with no contracts, no deposits and 
no monthly bills ever.

FastHelp, the new medical alert device that instantly connects you to free unlimited na-

$150 Off
FastHelp™

One-touch help. Anytime. Anywhere.
With no monthly bills ever.

H E L P 2 7 5 5

ADVERTISEMENT
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Bridges that are 
structurally deficient 
or functionally 
obsolete remain 
a problem in the 
Commonwealth, 
which has the third 
highest number of 
bridges of any state.

About 2,000 
thunderstorms 
are in progress 
somewhere in the 
world at any given 
moment. Lightning 
associated with them 
can cause major 
problems for electric 
cooperatives.

Cooperative leaders 
from around the 
U.S. gather in 
Washington, D.C., 
to defend the Rural 
Electrification 
Administration 
program that brought 
them electricity.

Options for 
summertime fun 
are plentiful in 
rural Pennsylvania, 
including family 
resorts, wildlife 
preserves, water 
sports and hunt club 
activities.

It’s usually considered a good thing to be No. 1, but to 
lead the nation in the number of Lyme disease cases is 
unquestionably a negative occurrence. However, that’s the 

spot Pennsylvania finds itself in during 2011 as Lyme disease 
continues its relentless spread across the northeastern United 
States, as well as other parts of the country and world.

Spread through tick bites, Lyme disease is a relatively be-
nign-sounding condition named after the city of Lyme, Conn., 
where it was first identified in the United States in 1975. Howev-
er Lyme disease can morph into a lifelong, life-altering, debili-
tating condition if not diagnosed promptly and treated properly. 
Treatment within 24 to 48 hours after the bite of an infected tick 
offers the best hope for a cure. Thousands of new cases are being 
diagnosed each year in Pennsylvania, and there is no way to tally 
the number of residents who have Lyme disease that has gone 
undiagnosed and untreated for years. 

A decade after Penn Lines featured the Lyme disease outbreak, 
Pennsylvania continues to hold the No. 1 spot in terms of the 
number of confirmed Lyme disease cases — 7,920 in 2019, ac-
cording to the latest figures from the Centers for Disease Control 
and Prevention. The Commonwealth ranks No. 3 in incidence 
(number of confirmed cases per 100,000 population at 68.1), 
behind Maine and Vermont.



14a  |   J U N E 2021

Look out for scams
By Stacy Hilliard, CCC, CKAE 
Communications & Marketing Manager

Guest Column

UnfortUnately, in today’s world, 
scams are inevitable. Scammers can 
threaten you with everything from le-
gal action involving the IRS to turning 
off power to your home. 

Utility scams often involve an indi-
vidual or group posing as an employee 
of your electric cooperative. The scam-
mer may use threatening language in 
order to frighten you into offering your 
credit card or bank account informa-
tion. Don’t fall victim to these types of 
scams. Understand the threats posed 
and your best course of action: 
k   If someone calls you demanding that 

you pay your electric bill immedi-
ately, gather as much information as 
you can from that individual, hang 
up the phone and contact the local 
authorities. Scammers often use 
threats and urgency to pressure you 
into giving them your bank account 
number or loading a pre-paid credit 
or debit card. While REA Energy will 
take bill payments over the phone 
if a member calls in and requests it, 
we will never just call and ask you 
to offer up personal finance informa-
tion. If you have any doubts about 
your utility bill, contact our member 
services department in person or 
over the phone at 724-349-4800 or 
800-211-5667.

k   If someone comes to your home 
claiming to be an employee of REA 
Energy who needs to collect money 
or inspect parts of your property, 

please ask to see cooperative identi-
fication and call us to verify they are, 
in fact, an employee. If they are not, 
call local authorities for assistance 
and do not let the individual into 
your home. 

k   There are other types of scams 
consumers should watch out for: 
Government agencies like the IRS 
will never call to inform you that 
you have unpaid taxes or other liens 
against you. You will always receive 
this type of information in the mail. 
If someone calls claiming to be the 
IRS, hang up immediately. 

k   If you receive an email from an un-
known sender, an email riddled with 
spelling errors and typos, or an email 
threatening action unless a sum of 
money is paid, do not click any links 
provided within the email, and do 
not respond to the email. Simply 
delete the email or send it to your 
spam folder.

k   If someone calls your home claiming 
to have discovered a virus on your 
computer, hang up. This caller’s 
intent is to access personal informa-
tion you may be keeping on your 
computer.  
REA Energy wants to make sure 

you avoid any and all types of scams 
that could put you or your financial 
information in jeopardy. By spreading 
the word and alerting others to possible 
scams, we can work together to keep 
members information safe. l
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Cooperative, Inc.

One of 14 electric cooperatives  
serving Pennsylvania and New Jersey
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Summer storms can cause power outages
SUmmer storms can cause power out-
ages. These storms can contain lightning 
with the potential to knock out electri-
cal power. REA Energy offers different 
options for members to report a loss of 
power to your residence. In order to en-
sure accurate reporting of your outage, 
there are several steps to follow:
k   Call REA Energy’s outage reporting 

system at 724-463-7273 or toll-free 
800-332-7273 from a working tele-
phone number. Our outage report-
ing system recognizes the first two 
contact numbers listed with your ac-
count. If you have recently changed 
your telephone number or want 
to change your contact numbers, 
please contact the cooperative. 

k   There is an option to leave a message 
if you are unable to call from either 
of the two contact numbers that we 
have on file. After leaving a message, 
if you do not receive a call back 
from an REA representative within 
15 minutes, please call the outage 
telephone number again. Please 
note that when the cooperative calls 
back, the caller ID may show up as 
“Unknown.”

k   If your power is restored and goes 
back off again, please call and report 
an outage again. We may think the 
problem was fixed the first time and 
not be aware that you have another 
loss of power.

k   If you notice your neighbors also do 
not have power, please still call in 
and report your outage. The more 
members who report their outage, 
the better our Outage Management 
System (OMS) predicts the location 
of outage problems. This enables us 
to get our crews to the location more 
accurately to restore power faster.
REA Energy also offers the option to 

have outage information and updates 
sent to your cellular device via text 
message (message and data rates may 
apply). To sign up and receive the texts, 
you must already have provided your 
cell number to the cooperative. If you 
would like to provide the cooperative 

with your cell number and join the 
program, please call 724-349-4800 or 
800-211-5667. Text “REA” to 85700 to 
enroll.

Recently, REA Energy added an out-
age viewer to the cooperative’s website, 
reaenergy.com. Members can access the 
link to the outage viewer by clicking 
the icon on the homepage.

Once you reach the outage viewer, 
members will be able to see the total 
number of outages (the viewer will 
update every five minutes), the number 
of members affected by outages and 
outage totals per county. Members can 
also click on a specific outage and see 
how many members are affected and 
the cause of the outage (if known). 

In the event of larger outages, up-
dates will be posted on the cooperative’s 
Facebook page. To join, visit facebook.
com, search for REA Energy Coopera-
tive, Inc. and “Like” the page. 

**Please note that REA Ener-
gy’s Facebook page is not mon-
itored 24 hours a day. Please 
DO NOT report a power outage 
via Facebook.** Use one of the 
other options listed above.

How power is restored
There is a certain order that 

must be followed when restor-
ing electric power. Electricity 
comes from the substation, and 
then the first line feeds into 
the second, the second into the 
third and so forth until the end 
of the line is reached. When 
performing repairs, the same 
order must be followed. Trans-
mission lines (1) rarely fail, but 
in the event they do, they must 
be repaired first before other 
parts of the system can operate.

Sometimes power is lost to 
the substations (2). If the lines 
are the co-op’s property, then 
we can fix them; if not, then 
we have to wait until another 
utility company repairs them.

Next on the repair list are 

three-phase main distribution lines (3). 
They are the main “artery” in transmit-
ting power. 

Some members will receive power 
when the substation or three-phase 
lines are re-energized. Sometimes, 
however, the damage is more extensive 
and major work will need to be done 
to a single-phase distribution (4) or 
tap line (5). A tap line comes off the 
main line. Tap lines with the most 
consumers on them will be repaired 
first. Individual services will be re-
paired last.

As the restoration process continues, 
REA Energy appreciates your patience 
as an affected consumer during an 
outage. REA Energy recognizes the 
inconvenience experienced by all 
affected members. REA Energy, with its 
dedicated employees, works 24 hours a 
day to restore and maintain power to all 
consumers. l
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The Federal Communications Commission has launched a temporary program to help 
families and households struggling to afford internet service during the COVID-19 pan-
demic. The Emergency Broadband Benefit provides a discount of up to $50 per month to-
ward broadband service for eligible households and up to $75 per month for households 
on qualifying tribal lands. Eligible households can also receive a one-time discount of up 
to $100 to purchase a laptop, desktop computer or tablet from participating providers. 

Eligible households can enroll through a participating broadband provider or directly 
with the Universal Service Administrative Company (USAC) using an online or mail-in 
application.

You can learn more about the benefit, including eligibility and enrollment information, 
by visiting fcc.gov/broadbandbenefit or by calling 833-511-0311.

Have you been using your Co-op Connections Card?
In 2012, REA Energy joined a nationwide alliance called Touchstone Energy, adding a value-added product 

for you in addition to our commitment to providing safe, reliable, and affordable electricity.
We are always looking for ways to provide value to our members and our community, especially during 

tough economic times. REA Energy’s Co-op Connections Card is a money-saving tool we’re proud to offer 
our membership. The card connects you with discounts on everything from hotel stays to prescription drugs.

A wide variety of merchants throughout our community accept the card, including Yanov’s Bait and Tackle 
in Portage and Indian Springs Eye Associates in Indiana. Be sure to mention your card to receive your dis-
count!

Our hope is that our local businesses participating in the Co-op Connections program continue to benefit 
from increased traffic from our members. Businesses can sign up for the program at no cost. For a complete 
list of all participating businesses in our area, simply 
log onto our website, reaenergy.com, and follow the 
Co-op Connections Card link.

The card also gives you access to online savings at 
many national retailers. You can check out these great 
national discounts at connections.coop. 

Perhaps one of the most valuable features of the Co-
op Connections Card is the pharmacy discount. While 
it is not an insurance, the discount can mean savings 
of 10 to 60% on prescription drugs. The logo and infor-
mation on the back of your card is recognized at more 
than 60,000 national, regional, and local pharmacies.

The pharmacy discount has been widely used by 
members of Touchstone Energy co-ops across the country. In fact, REA Energy members to date have saved 
over $45,000 since the beginning of the program.

Want to find out more? Log on to connections.coop to search for more discounts in our area.  
As a Touchstone Energy co-op, REA Energy strives to serve our members according to four core values: 

integrity, accountability, innovation and commitment to community. Our Co-op Connections Card is one of 
the ways we live up to those values.

We’re eager to answer any questions you have about the card and how to take advantage of the discounts 
it provides. Call us at 724-349-4800 to find out more, or log onto reaenergy.com.
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Right-of-way management/facility construction news
REA Energy contractors will be completing tree-trimming work in the following areas for 

the month of June:  
k   Contractor crews from Penn Line Tree Service will be trimming the rights-of-way of the 

Amsbry, Belsano and Smithport Substation areas, in addition to emergency maintenance 
areas.

Notification of work will be made to members in the areas affected. Contractors will per-
form all right-of-way work per REA Energy specifications. All contractor employees will carry 
employee identification cards and their vehicles will display their company name.

If you have any questions, call 724-349-4800, or view the specifications at reaenergy.com.
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Dear Jesse: Great idea! If your hus-
band enjoys tackling home projects, 
rechargeable tools are an excellent 
gift idea. Rechargeable cordless tools 
are worth the investment when the 
corded version is the least convenient 
option. For example, a power drill is 
something you usually move around 
with and often use outside, so a cord-
less drill is much more convenient and 
a worthy investment. On the other 
hand, a table saw is usually not the 
first choice of cordless tools because it 
doesn’t need to be moved repeatedly 
during a home project.

Quality cordless tools are usually 
less expensive if you buy them as part 
of a set instead of one tool at a time. 
And since each line of tools uses a 
unique battery, you can’t mix and 
match between brands.

Here are a few cordless tools that 
the father in your family should love!

1. Power drill
As one of the most-used power 

tools, a drill should be everyone’s first 
cordless tool. Using a corded drill 
can mean constantly moving the cord 
around furniture, other tools or your 
own feet, which can be dangerous. 
Cordless drills are easy to use, and the 
technology has improved so they have 
more power and hold a charge longer. 
Light-duty drills are smaller and less 
powerful but easy to use for smaller 
projects. 

2. String trimmer
A string trimmer is a quick way 

smartcircuits

to trim weeds and grass near walls, 
bricks, and rocks. If your family uses 
an old gas trimmer around the yard, 
it’s time for a change. Two-stroke 
engines pollute the air and require 
regular maintenance. Electric trimmers 
are more energy efficient and quieter.

3. Leaf blower 
If the father in your family uses a 

gas-powered leaf blower, you can do 
him (and your neighbors!) a favor 
by giving him a cordless leaf blower, 
which is more energy efficient, much 
quieter and less polluting.

4. Flashlight 
LED technology is amazing –– 

today’s LED flashlights can produce 
20 times as much light as the old 
incandescent ones. And they come in a 
variety of options, from tiny key chain 
lights to headlamps to waterproof 
spotlights. A flashlight can usually give 
better light than a cellphone, especially 
if you’re working in a tight space like 

under a sink. 
Batteries make cordless tools pos-

sible. Lithium-ion batteries are more 
expensive, but they’re gaining popular-
ity because they hold a charge longer. 
They also have a longer life, but they 
still degrade over time and may need 
to be replaced in about three years. 

It’s worth buying a reputable brand 
of cordless tools so you can be confi-
dent you will be able to find a replace-
ment battery. Lithium-ion batteries 
should not be disposed with trash 
because they are a fire hazard and con-
tain toxic chemicals. l

Pat Keegan and Brad Thiessen of 
Collaborative Efficiency write on energy 
efficiency topics for the National Rural 
Electric Cooperative Association, the 
national trade association representing 
more than 900 local electric coopera-
tives. For additional energy tips and 
information, visit: collaborativeefficiency.
com/energytips.

Dear Pat and Brad: With 
Father’s Day approaching, 
the kids and I are thinking of 

getting my husband some rechargeable 
power tools. Do you have any recom-
mendations? — Jesse

drilling down: four efficient cordless 
tools for dad
By Pat Keegan and Brad Thiessen
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ADVERTISEMENT

Forget crazy dieting, fasting, and counting cal-
ories … scientists have just figured out a way 
to “refine and combine” nature’s most powerful 
weight loss compounds (into a breakthrough 
new pill called AloTRIM®), whose ingredients 
have been Clinically studied by a group of the 
world’s top scientists, to help accelerate weight 
loss – while simultaneously supporting your 
heart health!

The Easy Way To Shed Pounds Quickly
According to Liza Leal M.D, of Meridian Health 

Institute and company spokesperson, AloTRIM® 
is “a modern game changer for men and wom-
en all across America who care about their 
health, and who want to quickly shed unwanted 
pounds. 

Nature Has The Power To Eliminate 
Your Unwanted Fat

Science has really made a breakthrough here, 
as researchers have literally scoured the world 
in order to natural find compounds (locked in-
side plants) that kick-start and maintain dramat-
ic weight loss, while at the same time boosting 
cardio health. No frozen low-calorie meals. No 
bad tasting shakes. No feeling hungry. Just some 
healthy food, a bit of movement, and the POW-
ER OF NATURE working with your body to help 
eliminate your fat and boost your heart health!
Dr. Leal continues, “The formula of AloT-

RIM® is quite remarkable, as it is made from 3 
Super Ingredients that have been produced by 
nature and “unlocked” and refined by science. 
Researchers have actually “isolated and concen-
trated” the most powerful parts of Apple, Olive, 
Guarana Seed (from The Amazon Jungle Basin), 
and Aloe – and combined them in a specific or-
der, and in perfect quantities – to produce an 
over-the-counter supplement with the ability to 
drastically change your weight, help with energy 
and focus, and your life, for the better.”
This new over the counter pill can actually 

make you look better and feel better… 

The Ultimate Level of REAL WEIGHT 
LOSS SUPPORT!

Forget an Apple A Day to Keep the Doctor 
Away…Let AloTRIM® Give You The Health 

Power of “Super Concentrated Apples”
AloTRIM’s® first powerful ingredient is 250mg 

of “Pure Apple & Olive” Fruit & Leaf Extract 
(Pyrus Malus L) called PolmOlive® imported 
from Spain. By extracting and concentrating 

nature’s health boosting compounds 
found in Apples and bioactive prop-
erties found in Olives, this single break-
through ingredient was is better than “an apple 
a day” – because it was Clinically shown (in a 
peer reviewed, randomized, 60 day double-blind 
placebo controlled study over 8 weeks in con-
junction with diet and exercise) to have amaz-
ing results from participants against the control 
group:
• Body Weight down 22%
• Decrease of BMI (Body Mass Index) by 17%
• Decrease of Belly Fat by 29%
• Decrease in Body Fat by 24%
• Healthy Muscle Mass Gain of 29%
• Support Healthy Blood Sugar Levels
• PLUS…Participants lost nearly 2 INCHES  

 off their Waist Size! 
But beyond eliminating fat without extreme di-

eting, AloTRIM’s® “Pure Apple & Olive” Fruit & 
Leaf Extract” was also Clinical shown to boost 
heart health with its ability to:
• Support Healthy Systolic Blood Pressure  

 (the pressure inside your heart’s arteries)
• Support Healthy Blood Pressure (the   

 resting pressure inside your heart’s arteries)
• Support Healthy Cholesterol 
• Support Healthy Glucose Metabolism   

 (to boost your blood and liver health)
• Support Healthy Blood Circulation
This proprietary registered ingredient is pow-

erful enough on its own to increase the body’s 
ability to experience weight loss and enormously 
beneficial health changes – but when perfectly 
blended and combined with 76mg of Guarana 
Seed Extract (in every capsule of AloTRIM®) … 
users can also tap that ingredient’s fat burning 
and health boosting results.

Ingredient #2: A Secret to Wellness Di-
rect from The Amazon Jungle

Next, blended into every capsule of AloTRIM®, 
is 76mg of refined, purified Guarana Seed Ex-
tract. Stamped with the endorsement “Generally 
Recognized as Safe”, from the FDA itself, the 
compounds in this clinically tested seed (sus-
tainably and responsibly taken from the trees 
on the edge of the Amazon Jungle) have been 
shown to help speed weight loss, increase en-
ergy and focus, and, once again, boost heart 
health.

Containing 100% natural caffeine, equivalent 
to about a ¼ cup of coffee, AloTRIM’s® Gua-
rana Seed Extract works by producing an even 
and long-lasting, healthy energy level… without 
“caffeine jitters”. 
But, of course, this is only the second of three 

powerful ingredients that will empower your 
body to lose weight by helping speed up one’s 
metabolism. The third is a plant known by gen-
erations for its medicinal and healing properties 
– Aloe.

Ingredient #3: A Special Species of 
Aloe Helps Transform Your Health

Scientifically studied Aloe found in every AloT-
RIM® capsule is called Aloprin® (Aloe Barbaden-
sis 100x) – and is unlike any other Aloe on the 
planet. 
Officially Certified Organic by ECOCERT® (the 

Gold Standard for Organic Certification), AloT-
RIM’s® Aloe Barbadensis has been called “the 
plant of immortality” for its proven health prop-
erties. Packed with vitamins, minerals, healthy 
enzymes and amino acids, this “wonder of na-
ture” can work safely to support and boost the 
powerful AloTRIM’s health properties.
This ingredient is a gift from Nature that has 

been refined by science. It can help you quickly 
achieve your weight loss goals, and help your 
body continue to function the way it was meant 
to – safely and naturally. Satisfaction Guaran-
teed.

HOW TO CLAIM A FREE SUPPLY 
TODAY

This is an exclusive offer for our readers. 
And so, AloTRIM® is offering up to 3 FREE 
bottles and FREE S&H with their order. While 
supplies last you may also receive a FREE book 
on Aloe Vera health benefits.

A special hotline number has been creat-
ed for all residents. This is the best way to try 
AloTRIM® with their 100% satisfaction guar-
antee, and any free gifts are yours to keep no 
matter what.

This special give-away is available only for a 
limited time so don’t wait. All you have to do 
is call TOLL- FREE 1-800-461-0986, the special 
promotion will automatically be applied.

Important: Due to a surge in sales supplies 
are not guaranteed beyond the next 48 hours. 
Call now to not lose out on this offer.

“Super Concentrated” Apples, Olives and More Are A Key 
Component to A Beautiful Body & Real Heart Health!

THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FDA. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE, OR PREVENT ANY DISEASE. RESULTS MAY VARY. CONSULT YOUR PHYSICIAN BEFORE TAKING THIS SUPPLEMENT.

BOTTLING UP THE #1 SECRET BEHIND TODAYS TOP 
DIET: The hybrid ingredient in AloTRIM has been shown 
to reduce waist size, body fat and improve blood sugar 
levels. It combines two fruit extracts popular in the Med-
iterranean Diet which experts believe are the secret to 
its success.

Scientific Breakthrough

Nature’s Most Powerful 
Compounds Are “Refined & 
Combined” For Real & True 
Weight Loss!
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HYDRoGeN PUMP: With hydrogen, drivers 
can refuel a vehicle in under five minutes and 
gain more than 300 miles of driving range.

techtrends

When it’s time to fuel up your 
vehicle, you’re likely head-
ing to the gas station or an 

EV charging station like most drivers in 
the U.S. But what if you owned a vehi-
cle fueled by vegetable oil?

It may sound far-fetched, but alter-
native vehicle fuels like hydrogen and 
biofuel are quickly gaining attention 
across the nation. This shift away from 
gasoline-powered vehicles comes with 
several benefits, including improving 
the country’s energy security and low-
ering vehicle emissions, which creates a 
healthier environment for all. 

One of the newest alternative ways 
to power a vehicle is with hydrogen 
in the form of a fuel cell. This form 
of fuel is potentially emissions-free 
and can be produced using domestic 
resources. The hydrogen goes through 
an electrochemical process to produce 
electricity, which then powers your car. 
The only byproducts of this process are 
water and heat, emitted in the form of 
water vapor and warm air. Since the 
byproducts are clean, vehicles powered 
by hydrogen fuel cells produce no 
tailpipe emissions and are classified as 
zero-emissions vehicles. 

Extracting the hydrogen itself can be 
a carbon-free process, depending on 
the way it’s done. One way to extract 
hydrogen is from water through elec-
trolysis, which requires power from 
another energy source. Using renew-
able energy like solar or wind energy 
to power electrolysis provides a car-
bon-free process to extract the hydro-
gen. However, there are other hydrogen 
sources that are less sustainable, such 
as producing it from natural gas, which 
emits carbon dioxide as a byproduct. 

With hydrogen, drivers can refuel a 

vehicle in under five minutes and gain 
more than 300 miles of driving range. 
However, there are currently only a 
limited number of hydrogen refuel-
ing stations in the U.S., and most of 
these stations are limited to California. 
Hydrogen fuel cells are also very expen-
sive to produce and transport, which is 
a major obstacle for widespread hydro-
gen fuel cell technology. Although 
hydrogen fueling infrastructure is 
quite limited and the technology is still 
expensive, there are commercial efforts 
currently underway to determine how 
to expand that infrastructure and lower 
the technology costs. 

Another form of alternative vehicle 
fuel is biofuel. Renewable biofuels are 
produced from biomass which can be 
used in gasoline- or diesel-powered 
vehicles. These fuels work in the same 
way gasoline or diesel does by fueling 
compression-ignition engines. One of 
the most common biofuels is ethanol, 
which is produced from sugars in corn 
or other grains, like sugar cane, sugar 
beets or rice. Sometimes biofuels can 

be blended with gasoline or diesel, or 
they can simply be used in pure form. 
Almost all gasoline sold in the U.S. 
includes 10% ethanol blended into the 
fuel, mostly from distilled corn. Scien-
tists are currently working to find new 
ways to expand ethanol production by 
experimenting with different plants.

Biodiesel, a different form of biofuel, 
can be produced from vegetable oil, 
animal fats, or recycled cooking grease, 
and can be used to power older cars that 
run on diesel. Since biodiesel is non-
toxic and biodegradable, it is much safer 
than petroleum diesel if it’s released into 
the environment. The most common 
sources for biodiesel production in the 
U.S. are soybean oil, corn oil and recy-
cled feedstocks. There are several other 
non-mainstream biodiesel sources that 
can be manufactured from algae, munic-
ipal waste and wood chips. However, 
these options are much less common. 

These alternative vehicle fuel options 
may not be mainstream yet, but over 
time, they can help lower reliance on 
gasoline and diesel. As a bonus, these 
clean-burning options help to improve 
air quality and lower greenhouse gas 
emissions from the transportation sector. 

It is anticipated that the use of these 
alternative fuels will expand in the 
future, and additional research efforts 
may help these fuels reach more indi-
vidual consumers nationwide. l

Maria Kanevsky writes on consumer 
and cooperative affairs for the National 
Rural Electric Cooperative Association, 
the national trade association represent-
ing more than 900 local electric cooper-
atives. From growing suburbs to remote 
farming communities, electric co-ops 
serve as engines of economic development 
for 42 million Americans across 56% of 
the nation’s landscape.

trend to watch: Low-carbon alternative 
fuels for vehicles

By Maria Kanevsky
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Keeping current
(continued from page 4)

DRstumpgrinder.com  

Limitations apply.

Plus

FREE
SHIPPING
Limitations apply.

Plus

FREE
SHIPPING

SALE!
FREE Catalog!

Call Toll-Free 
877-200-8574

Make Stumps Disappear! 

•  Grind away stumps fast

• Tungsten carbide-tipped teeth

•  Rotary head takes 360 
“bites” per second

•  Self-propelled 
available 

DR® Stump Grinder

USA
ENGINEERED AND BUILT

Assembled in the USA 
using domestic and 

foreign parts.

ROUTE 119 HWY N (6 Miles North of Indiana)
INDIANA, PA 15701

Email:  gc@musserforests.com
Phone:  724-465-5684  Fax:  724-465-9893

Check Out Our Fantastic Selection of 
PERENNIALS

ANNUALS
VEGETABLES

WATER PLANTS

Proven AQUACIDE PELLETS
Marble size pellets. Works at any depth.

www.Aquacide.com

KILL
LAKE

WEEDS
Before             After

FREE SHIPPING! Certified and
approved for use by state agencies.

State permit may be required.
Registered with the Federal E. P. A.

10 lb. bag
treats up to
4,000 sq.ft.
$99.00

50 lb. bag
treats up to
20,000 sq.ft.
$359.00 

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 643

White Bear Lake, MN  55110-0748

800-328-9350

Order today online, or request free information.

Our
66th
year

rainfall events. 
According to the assessment, crop 

and livestock operations are at critical 
risk from flooding, which will increase 
nutrient runoff and soil erosion, as well 
as affect the timing of crop planting 
and/or harvesting.

“Farmers are stewards of the land and 
recognize the need for sustainable prac-
tices not only to take care of their busi-
ness, but the place they call home,” said 
Agriculture Secretary Russell Redding. 
“Extreme weather events lead to ex-
treme economic loss. Our challenge is to 
think about on-farm best management 
practices, oftentimes already in place, 
and determine how they can further 
mitigate climate change to help both the 
environment and financial stability.”

The impacts assessment, Pennsylva-
nia Climate Action Plan, Local Climate 
Action Program and other resources for 
climate leadership statewide are avail-
able at the Department of Environmen-

show Pennsylvania ranks 17th in the 
nation in terms of the number of EVs 
registered. California, with approxi-
mately 257,000 EV registrations, ranks 
first with nearly 47% of the total EV 
registrations in the United States.

New climate assessment: 
pennsylvania is heating up

Pennsylvania’s average temperature 
will increase 5.9 degrees Fahrenheit by 
the middle of this century (2040-2070), 
according to the Pennsylvania Climate 
Impacts Assessment 2021, which was 
released in early May by the Wolf Ad-
ministration. This would mean signifi-
cant impacts to the health and safety of 
residents, ecosystems, and agriculture, 
among other areas. 

In addition to rising average tempera-
tures, the assessment notes an expect-
ed increase in heat waves and heavy 

tal Protection at dep.pa.gov/climate. 

gettysburg’s culp Hill 
rehabilitation underway

Gettysburg National Military Park 
and the Gettysburg Foundation are 
working together on a project to reha-
bilitate Culp’s Hill, an 18-acre area that 
was the site of key battle action on July 
2-3, 1863. Culp Hill, held by Union 
forces throughout the battle, served 
as the critical right flank of the Union 
defensive line. 

Work includes removal of brush and 
some understory trees, which will pro-
vide increased visibility within the area, 
the addition of interpretive signage and 
improved visitor access. In addition, the 
American Conservation Experience is 
constructing a new trail from near the 
150th New York Infantry monument to 
Forbes Rock, a prominent landmark on 
the battlefield named after war corre-
spondent Edwin Forbes. l
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By Michael T. Crawford 
Associate Editor

more commonplace, drive-in theaters 
began to shutter.

According to DriveInMovie.com, 
launched in 1998 to raise awareness of 
drive-in theaters, the Commonwealth 
today is home to 27 operational drive-
in theaters, second in the nation only to 
New York with 28. Since the 1990s, 10 

The first drive-in theater opened in 
New Jersey in June 1933 and accom-
modated up to 400 vehicles, according 
to the 2010 study, “The rise and decline 
of drive-in cinemas in the United 
States,” by Mark Fox and Grant Black. 
Developed by Richard Hollingshead 
Jr., the drive-in theater took advan-
tage of what he believed were the last 
three things people would give up in 
a bad economy — food, automobiles 
and movies. Nearly a year later, the 
Shankweiler’s Drive-In Theatre — the 
oldest operational drive-in theater in 
the United States — opened in Orefield, 
Pa. Within 10 years, 50 more drive-in 
theaters had opened in Pennsylvania. 
The state’s drive-in total peaked in the 
late 1950s with more than 180 theaters, 
but as televisions in the home became 

Screen time under the stars

Developed during the Great De-
pression, drive-in theaters have 
long embodied the notion that, 

even in uncertain times, there’s always 
something to smile about.

new drive-in theaters have opened in 
the Keystone State.

 “Drive-ins offer an inexpensive, 
family friendly, outdoor activity that 
everyone can enjoy,” says Nick Hens-
gen, owner and operator of DriveIn-
Movie.com since 2017. “Some people 
visit drive-ins for the nostalgia of their 
youth, but many others enjoy bringing 
their friends and family to an outdoor 
activity where they can watch a great 
movie while still being able to social-
ize with friends and family, unlike in 
indoor theaters.”

New drive-ins are still popping up. 
In 2020, Bedford Rural Electric Coop-
erative (REC) donated materials and 
labor to assist in the construction of 
Silver Lining Drive-In at the Bedford 
County Fairgrounds. The project — a 
partnership between local businesses, 
the Bedford County Chamber of Com-
merce and the fairground — aimed 
to provide a community attraction 
that wouldn’t be impacted by the 
COVID-19 pandemic.

TICKETS, PLEASE: The ticket booth of the 
Super 322 Drive-In Theatre in Woodland waits 
for guests to arrive for a double feature. Tickets 
cost $8 for adults and $4 for children under 12 
(free for under 3).
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Drive-in theaters continue to bring summer smiles

DRIVe-IN DeVotees: Bill and Barb 
Frankhouser, members of DuBois-based 
United Electric Cooperative and owners of 
the Super 322 Drive-In Theatre in Woodland, 
stand in front of the theater’s more than 
3,800-square-foot screen.
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community theater
“I wasn’t able to think of a good 

reason to say no to that,” jokes Brooks 
Shoemaker, general manager & CEO 
of Bedford REC, which held its annual 
meeting at the drive-in this year. “(Bed-
ford REC member Kellie Goodman 
Shaffer, president/CEO of the Bedford 
County Chamber of Commerce) was 
proposing something that would make 
people be able to get out of their homes 
in a safe fashion and get outside and 
feel a little bit normal again.”

Projects like the Silver Lining Drive-
In — which features a 2,800-square-
foot screen and can host up to 300 cars 
— embody the cooperative principle of 
Concern for Community.

“We exist to help the community,” 
Shoemaker says. “It was clearly some-
thing that benefited the entire commu-
nity. It was a good opportunity for us, 
and we were happy to assist.”

A focus on community over profit 
tends to be the key factor in a long life 
for drive-ins.

“Many drive-ins that have been 
around for a long time are family 
owned and operated,” Hensgen says. 
“We see owners running drive-ins into 
their 70s and 80s because they love the 
experience, and they love that they can 
provide a fun activity for their commu-
nities. Many times we will see drive-ins 
that barely break even monetarily, but 
the owners keep them going for their 

communities.”
In Woodland, Pa., the Super 322 

Drive-In Theatre has stood for more 
than 70 years, held together by the love 
of its community. Bill and Barb Frank-
houser, members of DuBois-based Unit-
ed Electric Cooperative, have shown 
the drive-in their love as patrons, 
employees, and now owners, sharing a 
bond with the theater that has gone on 
for more than 40 years.

different experience
“The drive-in experience is just a 

whole different thing,” says Barb Frank-
houser, secretary/treasurer of the Super 
322 Drive-In Theatre. “Once it gets in 
your blood, you’re hooked.”

Bill Frankhouser, president of the 
Super 322 Drive-In Theatre, grew up in 
the theater business. His father, a union 
projectionist, trained Bill while he was 
working in various in-door theaters as 

a teenager. After running the 
projectors at several theaters 
in Altoona and State College, 
he found his way to the 
Midway Drive-In Theatre 
in Mifflintown in 1973 to 
help rebuild after Hurricane 
Agnes struck the year prior.

Several years later, the 
owner of the Midway Drive-
In purchased the Super 
322 from a company that 
had gone bankrupt, recalls 
Bill, a founding member of 
the United Drive-In The-
atre Owners Association. 
Needing a projectionist and 
someone to work the ticket 
booth, the previous owner 

eAGeR to RetURN: the super 322 Drive-In theatre in 
Woodland invites guests to return in warmer weather. The the-
ater opened for its 2021 season April 30.
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hired Bill and Barb. Over the course of 
more than 20 years, the former owner 
gently encouraged the Frankhousers to 
buy the drive-in.

“We’d always say that if he sold it to 
anyone else we’d still be working here,” 
Bill recalls. “So he said, ‘Why not buy 
it,’ and that’s what we did.”

Since taking ownership in 2001, 
the Frankhousers have invested every 
dollar they’ve earned from the drive-in 
back into the theater, which offers a 
more than 3,800-square-foot screen. 
The retired couple has restored one of 
the original pink neon signs, replaced 
the ticket booth and, in 2014, installed 
a digital projector. Bill’s final act as 
a film projectionist was captured in 
“Changeover,” a 2014 documentary on 
the Super 322’s transition from 35mm 
film to digital presentation.

While the past year didn’t bring 
a boom of business — the Frank-
housers report their sales were down 
60%, though still better than the 80% 
suffered by indoor theaters — 2020 
reminded the public that drive-ins still 
can bring smiles.

“This past year when drive-ins were 
the only entertainment venues open 
due to COVID-19, I talked to a lot of 
people going for the first time that 
simply did not know drive-ins were still 
around,” Hensgen says. “Many people 
assume they are gone and a thing of the 
past. I am hoping that during the pan-
demic, people who had never been to 
a drive-in were introduced to them for 
the first time, and people who hadn’t 
been in decades were re-introduced to 
them, and they will love the experience 
and continue to come.” l

CoNCeRN FoR CoMMUNItY: Bedford ReC 
donated materials and labor to assist in the con-
struction of a new drive-in movie theater screen at 
the Bedford County Fairgrounds. The project was 
completed in cooperation with the fairgrounds, 
the Bedford County Chamber of Commerce and 
local businesses.
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countrykitchen

Summer has arrived
By Anne M. Kirchner

I look forward to slower days filled with sunshine, rest and relaxation now that 
summer has arrived. For me, summertime is sitting on the back patio basking in 
the morning sun while enjoying a cup of coffee. It means preparing meals on the 

grill or roasting marshmallows over an open fire. On some days it means escaping to 
a nearby park for a picnic with family or friends. Each moment allows me to savor 
summertime foods while appreciating everyday life.

My favorite summertime ingredients include blueberries, strawberries, tomatoes, 
kale, green beans and cucumbers. The list goes on and on, but my choices have a common theme. All my favorite ingredients are 
grown in my garden or purchased at the local farmers market. Garden-fresh vegetables make healthy meals and snacks. The act of 
gardening also provides stress relief, exercise and personal satisfaction. 

Take time to enjoy the long days of summer. Plant a garden or support your local farmers. Then try some of my favorite summer 
dishes. Gazpacho is a cold tomato soup — one cup of this will bring you relief from the summer heat. Need a salad for your family 
picnic? My potato salad offers a twist with fresh green beans picked from the garden. And if you drink a cup of coffee on the patio 
like I do, enjoy a piece of blueberry cake during your time of solitude.

Trained in public relations, Anne 
m. Kirchner focuses her writing 
on human connections, travel 
and culinary arts. She enjoys 
researching food origins, 
exploring cooking techniques 
and creating new recipes.

Combine all ingredients in a food processor and blend 
until vegetables are finely diced. Continue blending if 
smoother consistency is desired. Refrigerate for at least 
four hours before serving. Serve cold as an appetizer or 
with a sandwich. Makes 8 to 12 one-cup servings.

gazpacho
3 large tomatoes, 

chopped
1 stalk celery, chopped
1/2 large cucumber, 

chopped
1 green pepper, 

chopped
1/4 medium red onion, 

chopped

4 cloves garlic
2 1/2 cups tomato juice
1/4 cup olive oil
2 tablespoons red wine 

vinegar
1 tablespoon parsley
1 teaspoon kosher salt
1/2 teaspoon coarse 

black pepper

Boil red potatoes until tender, approximately 8 to 10 
minutes. Add the green beans to the boiling potatoes 
for the last five minutes of cooking. Meanwhile, pour 
the olive oil, lemon juice, sugar, garlic, salt and coarse 
black pepper in a glass jar with a screw-top lid. Secure 
the lid tightly and shake the jar until the dressing 
ingredients are well combined. If you don’t have a glass 
jar, place the ingredients in a bowl and whisk until well 
blended. Drain the potatoes and green beans and place 
in a serving bowl. Add the green onions, parsley and 
dressing. Toss gently until well combined. Serve as a 
warm or cold salad. Makes 20 to 25 servings.

In a mixing bowl, cream sugar and butter. Add the 
egg and milk and beat until smooth. Add flour, baking 
powder, and salt and beat until well blended. Fold in 
the blueberries. The batter will be stiff. Place batter in 
a greased 9x13-inch baking pan. Mix together topping 
ingredients and crumble over the top of the coffee cake 
batter. Bake at 350 degrees for 45 minutes. Whisk the 
icing ingredients together and drizzle over the warm cof-
fee cake. Serve warm with breakfast or allow to cool and 
enjoy as a late afternoon snack. Makes 10 to 12 servings.

25 red potatoes, cut 
into bite-sized chunks

1 pound fresh green 
beans, broken into 
2-inch lengths

1/4 cup olive oil
1/2 cup lemon juice
1 tablespoon sugar

2 cloves garlic, minced
3 teaspoons kosher salt
1 teaspoon coarse 

black pepper 
4 green onions, sliced
1/4 cup parsley, 

chopped

3/4 cup sugar
1/4 cup butter
1 egg
1/2 cup milk
2 cups flour
2 teaspoons baking 

powder
1/2 teaspoon salt
2 cups fresh blueberries

Topping:
3/4 cup brown sugar
1/3 cup butter
1/2 cup flour

Icing:
1 cup powdered sugar
2 tablespoons lemon 

juice

potato & green bean Salad

blueberry coffee cake
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gardening in a changing climate
By George Weigel

You’re not imagining if it seems 
that growing conditions lately 
aren’t like they used to be. Our 

summers really are getting hotter and 
drier. Our winters are warmer and wet-
ter with rain and sleet often replacing 
snow. Temperature swings have been 
more erratic than ever, new bugs and 
weeds are moving northward, and we’re 
seeing more weather extremes that 
alternate between root-killing soakings 
and “flash droughts.”

It’s all related to a changing climate, 
and it’s making a noticeable impact on 
our plants, our landscapes, and how we 
garden. The changes range from obvi-
ous ones — such as trees and shrubs 
that are flowering earlier — to subtler 
ones — such as more virulent poison 
ivy — to bigger-picture ones, such as 
which trees will survive in Pennsylva-
nia in the coming years.

What’s a gardener to do?
A good place to start is planting 

trees. Trees offer multiple benefits, 
none more so than cooling the summer 
yard in a hotter future. But trees also 
are champions at storing plant-warming 
carbon, and they soak up more water 
than lawns in those heavy downpours.

Chester County’s Longwood Gardens 
reports that some cool-preferring tree 
species are already struggling (Ameri-
can beech, black cherry, gray birch, and 
sugar maple) and is suggesting a move 
toward more heat-tolerant species.

Those include ginkgo, Freeman 
maple, blackgum, bald cypress, Amer-
ican hornbeam, American smoketree, 
American yellowwood, serviceberry, 
Chinese juniper, redbud, Eastern red 
cedar, Persian ironwood, western arbor-
vitae, sweetbay magnolia, Winter King 
hawthorn, and red and white oaks.

george Weigel is a Pennsyl-
vania Certified Horticulturist, 
author of two books geared to 
gardening in Pennsylvania, and 
garden columnist for The Patri-
ot-News/Pennlive.com in Har-
risburg. His website is http://
georgeweigel.net.

and gaura in the peren-
nial garden, and agera-
tum, begonia, marigold, 
sunflower, verbena, 
vinca, and zinnia in the 
annual beds.

2.) Rethink plant-
ing schedules. Earlier 
springs and later falls 
have extended our 
frost-free growing 
season. That means 
planting those cool-pre-
ferring vegetables 

(cabbage, broccoli, lettuce, etc.) a little 
sooner and taking advantage of the back 
end for more and later fall crops. Just be 
aware that we can still get isolated and 
sudden freezes at traditional times.

3.) On the other hand, the rain we 
get is often heavier, so that translates 
into considering features such as swales, 
French drains and rain gardens. Watch 
the water. Hotter, drier summers mean 
more hose time and a case for drip irri-
gation and evaporation-slowing mulch.

4.) Step up your weeding game. 
Warmer winters are bringing us new 
weeds, such as the fast-spreading kudzu.

5.) Watch for new and more pest 
bugs. Warm-climate bugs are increas-
ingly surviving our winters, and exist-
ing ones are becoming active earlier in 
the season, staying longer in fall, and 
in some cases producing multiple gen-
erations per year. Monitor and treat if/
when any get out of control. l

powerplants

Now that our average winter lows 
aren’t as cold, we might have new luck 
with plants previously considered too 
cold for most of Pennsylvania. These 
include cherry laurel, nandina, crape 
myrtle, southern magnolia and maybe 
eventually osmanthus, camellia, aucuba, 
alstroemeria, Caroline jessamine, pho-
tinia, gardenias and some palms.

Plants native to cooler climates are 
likely to go downhill, including many 
spruce and fir species, hemlock, yew, 
heather, lupine, delphinium, lady’s 
mantle, and primrose.

Pennsylvania lawns are largely 
planted in so-called “cool-season 
turfgrasses” — primarily Kentucky 
bluegrass, perennial ryegrass and fine 
fescue. Those species are still happy in 
our cooler months, but they’re increas-
ingly browning and even dying in our 
hotter, drier summers. Heat-tougher, 
turf-type tall fescue lawns may be our 
future trend — or warm-season grasses, 
such as zoysia and buffalo grass.

Five other potential changes:
1.) Seek out heat-tolerant flowers and 

vegetables. Good bets are plants with a 
reliable track record to our south and 
west, such as agastache, catmint, black-
eyed susan, daylily, penstemon, salvia, 
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WeAtHeR sWINGs: our increasingly erratic climate can kill plants in 
many ways — from surprise frosts, left, to unrelenting heat and drought.
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classified Advertisements classified Advertisementsclassified Advertisements
Penn Lines classified advertisements reach nearly 166,000 rural Pennsylvania households! Please note 
ads must be received by the due date to be included in the requested issue month. Ads received beyond 
the due date will run in the next available issue. Written notice of changes and cancellations must be re-
ceived 30 days prior to the issue month. Classified ads will not be accepted by phone, fax or email. For 
more information please contact Michelle M. Smith at 717-233-5704.

FREE Headings: 
• Around the House
• Business opportunities 
• employment opportunities
• Gift & Craft Ideas
• Livestock & Pets
• Miscellaneous

• Motor Vehicles & Boats
• Nursery & Garden
• Real estate
• Recipes & Food
• tools & equipment
• Vacations & Campsites
• Wanted to Buy

pLEASE SUbmit A cLEArLy WrittEN or typEd  
SHEEt WitH tHE foLLoWiNg rEqUirEd iNformAtioN:

o  cooperative members should please submit the mailing 
label from Penn Lines as proof of membership.

o  Non-members should submit name, address, phone number, 
and email address, if applicable.

o month(s) in which the ad is to run.

o Ad copy as it is to appear in the publication.

o  Heading ad should appear under, or name of special heading 
(additional fee). See below for FREE heading options.

cLASSifiEd Ad SUbmiSSioN/rAtES 

Electric co-op members: 
$20 per month for 30 words or less, plus 50¢ for each additional word.

Non-members: 
$70 per month for 30 words or less, plus $1.50 for each additional word.

Ad in all cApitAL letters: 
Add 20 percent to total cost. 

SpEciAL Headings: 
$5 for co-op members, $10 for non-members. Fee applies to any heading not 
listed under “FREE Headings”, even if the heading is already appearing in Penn 
Lines. For ads running a special heading in consecutive months, the fee is a one-
time fee of either $5 or $10 for all consecutive insertions. 

pAymENt:
please make cHEcK/moNEy ordEr payable to: prEA/Penn Lines. 
Insertion of classified ad serves as proof of publication; no proofs supplied.

SENd compLEtEd Ad copy ANd pAymENt to: 
Penn Lines Classifieds • P.o. Box 1266 • Harrisburg, PA 17108 

HEALtH iNSUrANcE

DO YOU HAVE THE BLUES regarding your 
health insurance? We cater to rural America’s 
health insurance needs. For more information, 
call 800-628-7804. Call us regarding Medicare 
supplements, too.

HUNtiNg LEASES

WANteD HUNtING LAND – there is a current 
demand for hunting leases. Call for evaluation 
of your property. Professionally managed. 
Generate yearly income. $1,000,000 liability 
insurance. Know who is on your property. www.
nollsforestryservices.com. Call Ron. 724-422-
5525.

LiVEStocK & pEtS

RABBIts FoR sALe. White New Zealand 
bucks. For breeding, showing and pets, 4-H 
project. DoB 6/4/20. Call. 724-265-1446.

mASoNry rEpAirS

sPeCIALIZING IN RestoRING AND 
RePAIRING masonry structures. We love 
old churches! Serving Western PA for 25 
years. Contact Russ, Crane Masonry. www.
cranemasonry.com. 724-465-0225.

mEAtS

DIXoN BUtCHeRY. 3RD GeNeRAtIoN. 
saltsburg, Pa. Custom slaughtering – the 
connection between farm and table. Whole, half, 
and quarter beef. Whole pig, half pig. Retail sales 
accompanied by The Meat Cooler, Inc. Fill your 
freezer. Call 724-726-5137.

mEdicArE/mEdicAid mAdE EASy

LICeNseD MeDICARe CoNsULtANt – Free 
service – Regardless if you’re about to turn 65 
or if you already have Medicare, I will help you 
navigate the Medicare minefield. Wayne Martin. 
wmartin@att.net. 570-575-4845.

“AA” roofiNg

eXPeRts IN HARD-to-FIND LeAKs! Roof 
repairs – all types. House-barn roofs painted. 
slate work – chimney repairs. southwestern 
PA for over 40 years. Speedy service! 814-445-
4400.

AroUNd tHE HoUSE

CLOCK REPAIR: If you have an antique 
grandfather clock, mantel clock or old pocket 
watch that needs restored, we can fix any 
timepiece. Macks Clock Repair: 814-421-7992.

CARPeNteR Bees Be GoNe!!! solid wood 
carpenter bee traps. No chemicals. stoPs 
BoRING. trapped bees are visible. Reusable. 
$25. Buy 4 for free shipping. Information/order: 
www.boringbees.com. Call 814-333-1225.

sPeCIAL oFFeR – BotH CooKBooKs FoR 
$12. “Country Cooking” – $5, including postage. 
“Recipes Remembered” – $7, including postage. 
Both of these cookbooks are a collection of 
recipes from men and women of the electric 
co-ops of Pennsylvania and New Jersey. Payable 
to: Pennsylvania Rural Electric Association, 
P.O. Box 1266, Harrisburg, PA 17108. Write 
Attention: Cookbooks. 

bUiLdiNg SUppLiES   

FACtoRY seCoNDs of insulation, 4 x 8 
sheets, foil back. R-Value 6.5 per inch. Great for 
pole buildings, garages, etc. Many thicknesses 
available. Also blue board insulation sheets. 814-
442-6032.

steeL RooFING AND sIDING. over 25 years 
in business. Several profiles cut to length. 29- 
and 26-gauge best quality residential roofing – 
40-year warranty. Also, seconds, heavy gauges, 
accessories, etc. Installation available. Located 
northwestern Pennsylvania. 814-398-4052.

bUSiNESS opportUNitiES

YoU CAN CReAte AN AWesoMe INCoMe! 
Vollara Air & surface Pro – based on space 
technology. Unit is 7 lbs, destroys SARS-CoV-2 
(COVID-19), bacteria, molds, allergens, in the 
air and on surfaces! ActivePure system rapidly 
and continually fills a room up to 3,000 sq. ft. 
with super-charged, virus-neutralizing molecules 
that instantly break viruses down rendering them 
harmless. Interested? Call Jim Vargo, 314-514-
6039.

coNSULtiNg forEStry SErVicES

NoLL’s FoRestRY seRVICes. timber sales, 
Appraisals, Forest Management Plans, Forest 
Improvement Work, Wildlife Habitat Management. 
FREE Timber Land Recommendations. 30 years 
experience. Visit www.nollsforestryservices.com. 
Call Ron, 724-422-5525.

CeNtRe FoRest ResoURCes. Forest 
Management Services, Wildl i fe Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
for you. FREE Timber Consultation. 814-571-
7130.

RAYstoWN FoRestRY CoNsULtING 
timber sales, appraisals, wildlife habitat 
management. Dedicated to sustainable harvests 
for present and future generations to enjoy. 45 
years experience. 814-448-0040 or 814-448-
2405.

gift & crAft idEAS

sPeCIAL oFFeR – BotH CooKBooKs FoR 
$12. “Country Cooking” – $5, including postage. 
“Recipes Remembered” – $7, including postage. 
Both of these cookbooks are a collection of 
recipes from men and women of the electric 
co-ops of Pennsylvania and New Jersey. Payable 
to: Pennsylvania Rural Electric Association, 
P.O. Box 1266, Harrisburg, PA 17108. Write 
Attention: Cookbooks.

 iSSUE moNtH Ad dEAdLiNE
        August 2021  June 17
        September 2021 July 16
        october 2021  August 16
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miScELLANEoUS

FOR SALE: Buckets, forks, thumbs, grapple 
buckets and pallet forks for skid loaders, 
backhoes and excavators. Tires for backhoes, 
rubber tire loaders and excavators also. Call 814-
329-0118.

OVER 100 PIECES of light fixture glass. Some to 
the 1940s.Warren, Pa. 814-484-1681.

motor VEHicLES & boAtS

1964 FORD F-100 4X4, reconditioned, 300 
6-cyclinder engine, 4-speed standard, power 
steering, disc brakes. Call and leave message. 
814-495-5181 or cell 814-421-5672.

pLUmbiNg & HEAtiNg

JD PLUMBING & HeAtING. Your friendly 
neighborhood plumber. New installation, service 
calls. Furnaces – boilers – central air – hot water 
tanks – water lines – sewage pipes – leaky 
faucets – clogged drains – new appliance installs 
– and the list goes on. No job too big or too small. 
Just call Justin at 724-541-0393.

poWdEr coAtiNg

ALMost ANYtHING MetAL can be powder 
coated: auto parts, lawn furniture, wheels, etc. 
Restores, protects, preserves. 1,200-degree 
manifold coating. Arthurs Powder Coating, 263 
Sexton Road, Indiana, PA 15701. 724-349-
3770.

rEAL EStAtE

VIRGINIA’s eAsteRN sHoRe. Fishermen and 
beach lover’s paradise. Access Chesapeake 
Bay or Atlantic Ocean within minutes. Waterside 
Village 3/4-acre homesites near marina from 
$18,000 with fenced and locked RV/camper 
storage available. Beach access nearby. 
Waterfront sites available on bayside and seaside. 
Many free boat ramps within minutes. Low, low 
taxes. Kirkwoodontheshore.com. 757-678-7631.

LooKING to BUY oR seLL? timberland 
Realty specializes in land, sporting properties, 
camps, cabins, farms, waterfront, exquisite 
second homes and timber land since 1987. 
Call our office at 716-962-9935 or agents by 
region: Western PA: Craig Wozniak 412-559-
4198; Ron Westover 724-422-5525. Central 
PA: John Tallman 717-921-2476. Brian Bullard, 
Managing Broker, 716-499-5608. Website: 
www.timberlandrealty.net.

LAND,  FARMs,  CAMPs,  HoMes & 
BUsINesses for sale. We offer a free property 
price opinion. Berkshire Hathaway HomeSevices, 
The Preferred Realty, Punxsutawney, Pa., office. 
814-938-3031.

LAKeFRoNt VACAtIoN HoMe on a beautiful 
private lake with no association fees in Bentley 
Creek, Pa. This lovely home is 10 years old with 3 
bedrooms, 2 full baths, and is maintenance free. 
It comes fully furnished. $289,900. 570-596-
2880.

rEcipES & food

sPeCIAL oFFeR – BotH CooKBooKs FoR 
$12. “Country Cooking” – $5, including postage. 
“Recipes Remembered” – $7, including postage. 
Both of these cookbooks are a collection of 
recipes from men and women of the electric 
co-ops of Pennsylvania and New Jersey. Payable 
to: Pennsylvania Rural Electric Association, 
P.O. Box 1266, Harrisburg, PA 17108. Write 
Attention: Cookbooks. 

SHAKLEE

FREE SAMPLE Shaklee’s Energy Tea. 
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample 
or more information on tea or other Shaklee 
Nutrition/Weight Loss Products: 800-403-3381 
or www.pws.shaklee.com/sbarton.

tooLS & EqUipmENt

RADIATOR SHOP tools & supplies. Call and 
leave message. 814-495-5181 or cell 814-421-
5672.

LARGe ANtIQUe ride on dump hay rake - $600. 
Antique belt-driven fodder cutter - $650. Horse-
drawn spike tooth harrow - $200. Antique deli 
scale, electric, looks and works well - $150. All 
barn kept 70+ years. 814-696-4243.

trActor pArtS – rEpAir/rEStorAtioN

ARTHURS TRACTORS, specializing in vintage 
Ford tractors, 30 years experience, online 
parts catalog/prices, Indiana, PA 15701. 
Contact us at 877-254-FORD (3673) or  
www.arthurstractors.com.

trEE SErVicE

tRIMMING, sHAPING, removal & stump 
removal. Find us on Facebook. Fully insured and 
member of Chamber of Commerce. Punxsy Tree 
Service. 814-938-6768.

VAcAtioNS & cAmpSitES

NeW sMYRNA BeACH, Florida oceanfront 
condo for rent. Two bedroom, two bath, deck 
overlooking beach and pool. $875/week. $3000/
month. No pets. Not available Jan. - Mar. Call 
814-635-4332 or 814-979-8058. 

PAttoN, PA: FULLY FURNIsHeD 3-bedroom 
home for rent located 2 miles from Rock Run 
Recreation and Prince Gallitzin State Park. Rates 
starting at $65 a night. 814-674-8037 or 814-
656-2945.

BetHANY BeACH, De, sea Colony, ocean-front 
condominium, two bedroom, two bathrooms, 
fully remodeled. Prime summer weekly rentals at 
$3,395 to $3,695. Pre- and post-season rentals, 
three nights minimum. Email: stewart777@att.net 
for pictures or call 302-569-5873.

WANtEd – oLd bArNS

We BUY QUALIFIeD oLD BARNs. We 
also dismantle old sheds, warehouses, and 
outbuildings. No sunday calls. Call 814-766-
9925.

WANtEd to bUy

ANtIQUe AND CLAssIC American, and foreign 
cars, motorcycles, trucks, Broncos, Blazers 
and Scouts. Any condition. Will buy entire car 
collections. krmiller1965@yahoo.com. 717-577-
8206.

ANtIQUe AND CLAssIC motorcycles wanted. 
All makes and sizes. BsA, Norton, triumph, 
Honda, Yamaha, Suzuki, Kawasaki, etc. 
krmiller1965@yahoo.com. 717-577-8206.

VINtAGe WoMeN’s and children’s clothing 
from the 1930s, 1940s, 1950s and 1960s. Men’s 
work wear/farm wear/denim 1900s to 1950s (any 
condition). Call or text to 814-386-5763.

BUY VINtAGe HoNDA motorcycles, mini bikes, 
dirt bikes. 1960 - 1980. XR-75, CT70, ST90, 
sL70, Z50, s90. All types big and small. Parts 
collections, parts bikes, non-running, rough, all 
considered. 724-972-8701.

LooKING to BUY advertising items such as 
signs, clocks, thermometers, oil cans and gas 
pumps. Gas & oil, soda, beer, whatever you have. 
Please text or call me. 814-952-5449.

WorLd WAr ii HiStory

“so LoNG BoB, A Pennsylvania Farm Boy’s 
Letters Home from the War” is a book that 
compiles the letters from Bob Berkey as he spent 
three years overseas during WWII along with his 
mother’s diary entries and the headlines from the 
Johnstown Tribune to tell the story of the war 
from a unique perspective. By Brian D. Berkey. 
Available on Amazon and Barnes & Noble.

Get the
Muck

OUT!
Marble size AquaClearTM Pellets
clear your lake or pond bottom.
Beneficial microorganisms.  Restore
balance in natural and man made
surface waters.  Increase water clarity.
Improve water quality.  Eliminate
black organic muck.
A 10 lb. bag treats 0.5 to 1.0 acres 
                  $102.00
A 50 lb. bag tr1ats 2.5 to 5.0 acres
                 $374.00
Apply weekly for 4 weeks, then monthly
to maintain.  No water use restrictions!
              FREE SHIPPING!

800-328-9350
www.Aquacide.com

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 643X

White Bear Lake, MN  55110-0748

Order online today, or request free information.

Our
66th
year
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punchlines

Is this the party to whom I am speaking?
By John Kasun

A writer with more than  
30 years of experience, John 
Kasun, a lifelong Pennsylva-
nian, looks for the humor in 
everyday life and then tells a 
story from that perspective. 
He is a member of Valley 
Rural Electric Cooperative.

Before I entered my man cave, I 
glanced around the family room to 
make sure everyone was OK. My wife’s 
dog, Abbey, was snuggled in her dog-
gie bed. Her drooping eyes told me 
she was headed for doggie dreamland, 
and would probably wake up just in 
time to go to bed upstairs. My wife was 
stretched out on the couch with a cup 
of hot tea. She had snapped on the TV 
and turned up the sound. I knew she 
had several recordings of “The Voice” 
she wanted to watch and wouldn’t 
want to be disturbed, so she probably 
wouldn’t even know I wasn’t there.

I quietly shut my office door, took 
a deep breath and snapped on the 
TV. I was only about 10 minutes into 
my movie and Bruce and Arnold had 
already wrecked a car, blown up a 
small house, and had just stolen a 
helicopter. I thought it was going to 
be the perfect peaceful evening when 
suddenly the phone rang. As I placed 
it to my ear, I heard those words that 
cause my blood pressure to spike. 
“Good evening, sir, we were reviewing 
your credit score and are prepared 
to lower your interest rate.” It was a 
telemarketer, bless his heart. Without 
giving me a chance to respond, he 

quickly explained how they had been 
monitoring my account and wanted to 
make me a special low interest offer. 
If my wife had answered the phone 
he would have already heard a loud 
“CLICK,” but I let him rattle on for a 
minute or so, assuring him how inter-
ested I was. Suddenly, I interrupted 
him and said, “I am so sorry, but the 
doorbell just rang, and I know it is a 
special delivery package I have to sign 
for. It will take me a couple of minutes 
so give me your phone number and I 
will call you right back. I don’t want 
to miss this deal.” He assured me he 
would hold on, and I am sure he felt 
he had a sucker hooked. I turned up 
the TV slightly, laid the phone down 
and turned my attention back to the 
movie. I am not sure how long he held 
on, but when I picked the phone up 
about 20 minutes later he was gone.

Telemarketer calls are like mos-
quito bites — they may not kill you, 
but they can annoy you to death. My 
range of calls goes from free medical 
alert pendants to lowering my interest 

rates, loaning me 
money, extending 
my car warranty, 
and, of course, my 
favorite, my Social 
Security account 
has been compro-
mised and I need 
to call immedi-
ately to avoid legal 
action.  

I have tried call-
ing telemarketers 
back asking to be 
removed from their 
calling list, but 
their numbers are 
always blocked. I 

guess they do not like being disturbed. 
I have been nice and I have been rude; 
nothing works. I even called the gov-
ernment’s Do Not Call number, which 
claims that if you sign up, they will 
prevent you from getting telemarketer 
calls for a year. I reported so many 
calls to them that the government site 
actually called me and asked me to 
stop turning in numbers as there is 
nothing they can do to help. 

Now let me get this straight — the 
government agency that is responsible 
for stopping unwanted calls just asked 
me not to call them because they can’t 
do anything about stopping unwanted 
calls? I think I have an idea on how 
the government could save some 
money! l

I had a long day recently trying to 
meet several magazine deadlines 
while also working on some over-

due honey-do projects. I was beat, my 
brain was fried, and after supper my 
plan was to close the door to my office, 
stretch out on the couch, and watch 
Arnold Schwarzenegger and Bruce Wil-
lis try to save the world or blow it up. 
With their movies it is often hard to 
tell which they are trying to do, but it 
didn’t matter as all I needed was some 
serious down time.
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fay Serbian
rEA Energy

Kathy guthrie
United Ec

ruralreflections

carolyn bledsoe

Adams Ec

carolyn ofalt

claverack rEc

Summer = time outdoors

A turn of the calendar reveals that summer starts this 
month. Be sure to take some photos of all those sum-
mertime activities and then submit them to the Rural 

Reflections contest.
Amateur photographers are encouraged to send photos to 

Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 17108-1266. 
Include your name, address, phone number and the name of 
your electric cooperative. 2021 winners in each of five catego-
ries — artistic, landscape, human, animal, and editor’s choice 
— will receive $75 and runners-up will receive $25.

Please send your fall photos by mid-July and winter photos 
by mid-September (hint: save your spring and summer photos 
to submit next year). 2021 photos will be returned in early 
2022 if you include a self-addressed, stamped envelope. l
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