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Saving is believing.

And now It’s easier than ever
with the 30% tax credit’

THERE’S A TREASURE IN YOUR BACKYARD
You may not realize it, but your home is.sitting on a free and renewable supply of
energy. A WaterFurnace geothermal comfort system taps into the stored solar energy
in your own backyard to provide savings of up to 70% on heating, cooling and hot water.

That’s money in the bank and a smart investment in your family’s comfort. Contact our
. WaterFurnace Concierge Team today to learn how to tap into your buried treasure.

Ready to get started?

Scan the QR to connect with your
Geothermal Concierge today!

MI&rFUrnaca @

Smarter from the Ground Up"

visit waterfurnace.com

1. Must be installed by December 31, 2025



FIRST WORD

The 'Fun Job'

Penn Lines starts a new chapter

KEEPING CURRENT

Cool Weather Ahead, Fun for
Everyone, Modernizing
History, and More

FEATURE
Trading College for the Trades

More young adults are taking a
hands-on approach to their future

14 COMMUNITY CORNER

We shine a spotlight on Pennsylvania’s
rural electric cooperatives and the
people who make them special

/|4_ COOPERATIVE CONNECTION

Information and advice from
your local electric cooperative

ENERGY MATTERS

What Sets Co-ops Apart from
Other Power Providers

Afocus on community over profit

FEATURE
The Bloom Boom

Rural Pennsylvania is a
national leader in growing plants

COOPERATIVE KITCHEN
Pancakes, Any Time
Serve happiness with every meal

/l RURAL ROOTS

Don't Worry - | Know a Guy

Tom's garage rocks - literally and spiritually

SMART CIRCUITS
Find Hidden Energy Users at Home
When in doubt, pull the plug out

3 OUTDOOR ADVENTURES

Bumming Around for Trout

Fish where you want, when you
want, as much as you want

2 CLASSIFIEDS

PUNCH LINES

My Wife's Next Husband

He'll be more frustrated with me
than she ever was

RURAL REFLECTIONS

Don't Look Back
Look forward to joys yet to come

PHOTO BY KAYLIN ACRI

“We don't need
American idols. We
need American icons.
Icons of work.”

Mike Rowe, creator and
host of “Dirty Jobs"

ON THE COVER

Jade Kelsey, a welder at
R&S Machine Co. Inc.in
Punxsutawney, is among a
generation of young adults
turning to the trades, which
have a growing need for
skilled employees.
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FIRST
The ‘Fun Job’

Penn Lines Starts a New Chapter

LAST MONTH, JEN PAWOL MADE history as the first woman to umpire a Major
League Baseball game. This month, we're making a little history of our own:
We're proud to name Jill Ercolino as the new editor of Penn Lines — the first
female editor in the magazine’s nearly 60-year history.

An award-winning writer, Jill joined the Penn Lines team in May 2021 as senior
editor. From the start, her reporting brought fresh energy to the magazine, guiding
PETER A, us through the challenges of the pandemic and helping lead a major redesign in
FITZGERALD 2022. Most recently, she served as managing editor.

Now, as editor, Jill will shape the future of Penn Lines, and we're thrilled to
have her in this role. She brings deep experience and a passion for storytelling. Jill began her
journalism career at The Record Herald, a family-owned newspaper in Franklin County, where
she covered everything from township meetings and county fairs to domestic violence and a
tragic plane crash in the community. She then moved on to the Pennsylvania Township News
magazine, where she was a writer and an editor for more than two decades. Jill studied at Penn
State and has a degree in journalism.

I'm excited about this transition. It reminds me of my own start. When I took over as editor of
Penn Lines nearly 20 years ago,  remember receiving one piece of advice: Don’t mess with the
recipes. It sounded simple enough at the time.

I didn’t give it much thought — until I did mess with the recipes. It was during a previous
redesign, when we swapped out the old “recipe card” graphics for a cleaner layout. That's when
the letters started rolling in. Turns out, many readers had been clipping and saving those recipe
cards for years, neatly filing them away for use in their kitchens.

People are serious about their recipes. Don’t get me started about the time we ran a recipe
with raw eggs.

Ilearned a couple lessons from that experience. First, people really read Penn Lines. While our
readership surveys confirm this, I had plenty of first-hand feedback from readers over the years
letting me know how they felt about the magazine, especially when we’d done something they
didn’t like. The day we retired the Earl Pitts column comes to mind. Even my wife hasn’t forgiven
me for that.

Second, Penn Lines is more than an energy industry magazine. Often, industry colleagues
tell me that I have the “fun job.” Yes, we cover serious topics — grid reliability, electric safety,
power costs — but we also tell the stories of rural Pennsylvanians, and that has been immensely
rewarding.

The job has taken me from the Mason-Dixon Line to the shores of Lake Erie, and everywhere
in between. I've been to turkey farms, rural wineries, and even the home of Punxsutawney Phil.
I've visited local schools and volunteer fire departments and have been welcomed into the
homes of Gold Star families to tell their story.

Atits heart, Penn Lines is really about your local cooperative community. The magazine
serves as a voice, telling the story of rural communities across the Commonwealth. It's been an
honor to help tell that story over the past two decades. It’s also been fun. I want to thank you for
welcoming Penn Lines into your homes.

I'm confident the magazine is in excellent hands with Jill at the helm. If I could offer her any
advice, it would be this: Don’t mess with the recipes. And have fun. @

PETER A. FITZGERALD

EXECUTIVE EDITOR, PENN LINES

VICE PRESIDENT - PUBLIC AFFAIRS & MEMBER SERVICES,

PENNSYLVANIA RURAL ELECTRIC ASSOCIATION AND ALLEGHENY ELECTRIC COOPERATIVE, INC.
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Portsmouth ¢

Boston .
MASSACHUSETTS

Plymouth ¢
RHODE

Your Grand New England Cruise Includes:

15-days/14-nights on board the ship

An exploration of 15 ports of call, with
guided excursion options at each

All onboard meals and our signature
evening cocktail hour

Full enrichment package with guest
speakers and nightly entertainment

All tips and gratuities

Explore New England

with the Leader in U.S. Cruising

Immerse yourself in the sights, sounds, and tastes
of New England. From quaint island villages to
the breathtaking beauty of the coastline, summer
in New England is a truly delightful experience.
Discover the region’s rich maritime heritage,
savor a traditional Lobsterbake, and marvel at
grand mansions of the Gilded Age. Return to the
comfort of your onboard sanctuary and bask in
the warm camaraderie of fellow guests and crew.

Call today

800-459-2596

to request a
free Cruise Guide

Small Ship Cruising Done Perfectly”



EDITOR'S[)ESK

BACK TO
(TRADE) SCHOOL

Pennsylvania has a rich history of building
things. | was reminded of that on a recent visit
to Bethlehem in Northampton County. There,
along the Lehigh River, stand the rusting
remnants of the once-mighty Bethlehem
Steel mill — an almost-forgotten monument to
America’s industrial past.

At its height, the

mill was one of the
world's largest steel
producers, earning
Bethlehem the
nickname “the city
that helped build
America.” It provided
the steel for iconic
landmarks like the
Golden Gate Bridge,
Hoover Dam and the Empire State Building. It
also played a critical role in national defense,
supplying the armor, guns and battleships
that helped win two world wars.

The plant once employed 30,000 workers and
operated 24/7. But by 1995, a combination of
foreign competition and labor unrest brought
its nearly 150-year run to an end.

Today, the site is home to a casino and
entertainment complex, but the mill's hulking
blast furnaces still stand as a stark reminder
of the country’s industrial might. Visitors can
explore the plant’s past along a mile-long
walking tour.

| pondered that past while reading this
month’s feature on trade schools, wondering
what became of our tradition of building
things. But a trip to Jefferson County
reassured me we are still quite capable of
craftsmanship.

In Punxsutawney, |
toured R&S Machine
Co. (featured in

this month’s Penn
Lines) and met with
machinists who still
work with steel.
Using mills, lathes,
grinders, and drill
presses, they create
precision parts and
components for commercial and industrial
use across the Commonwealth — and around
the globe.

Many of the R&S employees got their start
in trade schools. Their work not only powers
industry, it sustains local families. And the
shining steel components on the shop floor
remind me that Pennsylvania is still building
things.

PETER A. FITZGERALD
EXECUTIVE EDITOR
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COOLING DOWN: "The Old Farmer's Almanac” claims most of the Norteast, incduding
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Pennsylvania, will experience cooler temperatures this autumn than in recent years.

COOL WEATHER AHEAD

Almanac predicts
lower than average
temps for autumn

Fall is just around the corner, and
the “The Old Farmer’s Almanac”
is predicting a cool and dry season
throughout Pennsylvania.

The almanac’s prediction for much
of the northeastern part of the country
indicated Pennsylvanians should
expect cooler and drier conditions
than they typically experience this
time of year. According to the almanac,
September’s average temperature will
be 59 degrees, 2 degrees below what
has been reported in recent years.

October, meanwhile, is on track
for an average of 46 degrees, which
is 3 degrees below what has been
reported in recent years.

The forecast for the Northeast
differs from elsewhere in the country,
with the almanac predicting many
other areas will experience warmer-
than-average temperatures.

FUN FOR EVERYONE

Pa. amusement parks
among best-ranked
attractions in America

Three Pennsylvania amusement
parks are among the highest

ranked attractions in the United
States, according to the Travelers’
Choice Awards list of the “Best of
the Best Things to Do” compiled by
Tripadvisor.

The highest ranked Pennsylvania
park was Elysburg’s Knoebels
Amusement Resort, which ranked
No. 3 behind Magic Kingdom Park
at Walt Disney World, which took
the No. 2 spot, and Tennessee’s
Dollywood, which finished No. 1.

Other Pennsylvania parks that made
the list included Erie’s Splash Lagoon
Indoor Water Park Resort, which came
in at No. 15, and Hersheypark, which
finished in the 18th spot.

MODERNIZING HISTORY

State Museum building
to receive largest
upgrade since opening

The State Museum of Pennsylvania
in Harrisburg is set to receive
an upgrade as the Pennsylvania
Historical & Museum Commission
recently announced a $55 million
infrastructure revitalization project for
the facility.

This will be the largest and most
comprehensive upgrade to the
complex since the museum and tower
opened in 1964. While the project is



expected to begin in spring 2026, the
museum will remain open through
July to celebrate the 250th anniversary
of the signing of the Declaration of
Independence.

After that, the museum is expected to
be closed from August until early 2029.

Roughly half of the exhibits in the
museum’s 105,000 square feet of
gallery space will be redesigned and
rebuilt. In addition, the 16th and 17th
floors of the archives tower will be
combined into an observation floor,
with large windows providing views
to the east and west.

BACK IN BUSINESS

Raystown Lake reopens
campgrounds after filling
personnel shortages

Raystown Lake’s campgrounds are
open for business again.

The U.S. Army Corps of Engineers
(USACE) announced last month that
three of the lake’s campgrounds in
Huntingdon County would reopen
after being forced to close due to
federal funding cuts earlier this year
that led to staffing shortages.

THE GREAT OUTDOORS
Outdoor enthusiasts will unite

Two of the three campgrounds —
Susquehannock and Nancy’s Boat-to-
Shore — reopened Aug. 15, while the
third, Seven Points, is set to open its
gates Sept. 5.

“Raystown Lake is a paramount
provider of outdoor recreation
opportunities in Pennsylvania,’
Baltimore District Commander
Col. Francis Pera said in a news
release. “Our staff is prepared to assist
visitors in creating lasting memories.’

USACE received final approval
in early August to fill the personnel
shortages. New hires have since
taken the mandatory safety training
to ensure the campgrounds could
reopen before summer’s end.

Campground reservations can be
made at recreation.gov.

Raystown Lake, located in Valley
Rural Electric Cooperative’s service
territory, is home to the William E
Matson Hydroelectric Plant, operated
by Allegheny Electric Cooperative,
Inc., the wholesale energy provider
for the 14 rural electric cooperatives
in Pennsylvania and New Jersey. @
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Ten years ago, Penn Lines
highlighted one-room

schools and the work that

some cooperative members
conducted to preserve their
history. From a woman in
Clearfield County who bought
the schoolhouse in which she
attended grades 1 through 6 to
the Somerset County one-room
schoolhouse that was donated to
a church in the 1930s, the article
served as a reminder of how
important it is to keep the history
of education alive.

i
FALL FUN
Embrace autumn at the Fall Fling

A TASTE OF SCOTLAND
Afiddle workshop. The caber toss
and stone throw. The National
Harp Championship. You can
find all that and more at the

31st PennWest Edinboro
Highland Games Sept. 4-6 at
PennWest Edinboro’s campus,
Erie County. The celebration will
feature Celtic vendors, traditional
Scottish foods and family-friendly
fun. Admission is free. Learn more
at pennwest.edu.

at the Wild Alleghenies Outdoor
Adventure &Sportsman's Expo
Sept. 13 at PNG Field in Aftoona,
Blair County. The event will feature
more than 300 vendors. Leam
more atwildallegheniesoutdoor-
adventureexpo.com.

OUTDOOR ADVENTURE
& SPORTSMAN'S £XPO

WILDALLEGHENIESOUTDOORADVENTUREEXPO.COM

,— » [N
SEPTEMBER SIPPIN’

Pennsylvania wines will be
flowing Sept. 20 at the Wyalusing
Valley Wine Festival in Bradford
County. The event will spotlight
12 local wineries and is open to
adults, 21 and older. Learn more
atwyalusingwinefestival.com.

SEPTEMBER 2025 e

Oct. 4-5 at the Portersville Steam
Show Grounds in Butler County.
The event will feature everything
from a cider press and an
antique car rally to farm animals
and train rides. For more, visit
portersvillesteamshow.com.

: g g
PORTERSVILLESTEAMSHOW.COM
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A POWERFUL DECISION: Alex Mazanowski left college to
study a trade. Today, he's found success and a stable career as
a journeyman lineman at Somerset Rural Electric Cooperative.
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TRADING
OLLEGE FOR
THE TRADES

More Young Adults
Are Taking a
Hands-on Approach
to Their Future

PAULA PIATT
Penn Lines Contributor

ALEX MAZANOWSKI WILL BE THE first to tell you he’s more of a
lunch-bucket guy than a backpack guy. Carrying books around a college
campus wasn't for him; after a year at a state school, he realized his
“heart was just never in it”

That’s not the case today.

A decade into his career as a journeyman lineworker, Mazanowski
has never looked back on his decision to grab some trade-skills training
and join the workforce. He started as a sheet metal worker in the volatile
aerospace industry butlonged to be outdoors in a stable job he could find
anywhere in the country. A high school friend suggested lineworker school.

“He highly recommended it, and so when more layoffs were coming, I
just decided to leave on my own terms,” Mazanowski remembers.

Later that year, with 10 weeks of lineworker pre-apprentice training
behind him, he took a part-time summer job at Somerset Rural Electric
Cooperative (REC); a full-time job offer followed in the fall. He’s been
with the co-op ever since, nearing his 11-year anniversary.

“I'm a huge fan of trade schools,” Mazanowski says. “Trades are every-
where ... there have to be electricians, there have to be plumbers ... and
there have to be lineworkers out working in a storm.”

Industry has known it all along.

“Everyone is telling us there is a need, that they don’t have enough

Continued on page 10
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TRADE SCHOOLS

Continued from page 9

people to fill the current jobs,” says Jody McCarty, the
workforce program administrator with the Northern
Tier Regional Planning and Development Commission
(NTRPDC), which covers five counties, a region also
served by Claverack REC, Tri-County REC and Sullivan
County REC.

Rob Bair, president of the Pennsylvania State Building &
Construction Trades Council, agrees: “The bedrock of our
industry, and the strength of our future, lies in the hands
of the next generation of skilled workers. With a retiring
workforce and increased demand, investing in the training
and development of young talent isn’t just an option — it’s
imperative for the continued growth and innovation of the
building and construction trades and many others.”

McCarty says introducing students to their options at an
early age is critical to filling these hands-on professions.
That’s why she and Renae Chamberlain, the commission’s
business education program manager, put together the
Manufacturing and Trades Career Camp.

“We want to give the students an idea of the careers that
are available,” says Chamberlain of the three-day summer
camp. Mornings introduce sixth through ninth graders to
the trades, and afternoons offer on-site tours and demon-
strations at various employers, including Claverack REC in
Wysox, Bradford County.

“We want to catch these students before they've made
their career plans,” she adds. “We provide them with

10

information on programs available through our career and
technical center here in Bradford County as well as the
Apprenticeship Training Office.”

A changing mentality

Students are starting to take notice.

McCarty has seen enrollments at Bradford County’s
Northern Tier Career Center nearly double in the last
decade, and NTRPDC's career coaches work with
more than 10,000 students a year. This trend, occurring
nationwide, is being driven by factors like rising college
costs, concerns about job security in some white-collar
professions and a growing demand for skilled tradespeople,
experts say.

“That ‘college-for-all’ mentality has really changed in the
last 10 years,” McCarty says, “and the educational system has
started to change the rhetoric ... college is not for everyone,
and we need short-term training options.’

It hasn’t always been that way, though. The “vo-tech”
stigma is real — very real.

“We heard all that — that the vocational school kids
were the ones who didn’t try as hard or they went there
because they didn’t care,” says Tim Burkett, a 1979
graduate of Punxsutawney High School and Jefferson
County Vo-Tech. “Nothing was further from the truth.”

Today, Burkett not only owns a busy machine shop
in Punxsutawney but is also vice chairman of the

board for DuBois-based United

Regional Planning and Development Commission.

PENNLINES ® SEPTEMBER 2025

THE NEXT GENERATION: Ryan Chamberlain, communication technician for Revolution
Broadband, a subsidiary of Wysox-based Claverack Rural Electric Cooperative, introduces
local students to equipment he uses on the job. The students visited the co-op as part of
the Manufacturing and Trades Career Camp, sponsored this summer by the Northern Tier

Electric Cooperative as well as

the Pennsylvania Rural Electric
Association (PREA), the statewide
advocate for co-ops in Pennsylvania
and New Jersey.

Unfortunately, though, the vo-tech
stigma has created a “massive skills
gap” in our country, says television
personality Mike Rowe of “Dirty Jobs”
fame. To right that wrong, he created
the mikeroweWORKS Foundation,

a nonprofit that champions skilled
trades and has provided more than
$16 million in scholarships for teens
since 2008.

“Pop culture has glorified the ‘corner
office job’ while unintentionally
belittling the jobs that helped build
the corner office. As a result, our
society has devalued any other path to
success and happiness,” according to
the foundation’s website. “Millions of
well-intended parents and guidance
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SOMETHING IN COMMON: Tim Burkett, center, owner of R&S Machine Co. Inc. in Punxsutawney, attended Jefferson County Vo-Tech and has

found success hiring other graduates from his alma mater. They are, from left: Mike Kennedy, Jay Fox, Burkett, Derek Elkin, Jeff Pennington
and Brian Shean. Burkett is vice chairman of the board for DuBois-based United Electric Cooperative as well as the Pennsylvania Rural Electric
Association, the statewide advocate for co-ops in Pennsylvania and New Jersey.

counselors see apprenticeships and on-the-job training
opportunities as ‘vocational consolation prizes, best suited
for those not cut out for the brass ring: a four-year degree”

This thinking has been going on for decades. Just ask
Burkett, who says his decision to pursue a trade as a new high
school graduate 46 years ago was a tough one for his family.

“My decision was not difficult for me, but it was for my
parents. They strongly wanted me to go to college,” he
says, noting neither of his parents had the opportunity
to pursue higher education. “The deciding factor for me
wasn’t necessarily the monetary expense, but the time
involved. Through high school, I was working and then at
graduation, I could hit the ground running”

As a young man, he worked at a local machine shop,
working his way up to foreman, and eventually bought
R&S Machine Co. Inc. The small operation has grown
under Burkett’s leadership and now employs almost two
dozen workers — about a third of them coming from his
tech-school alma mater.

Fellow PREA Board member Wayne Farabaugh, who
is vice chairman of the REA Energy Cooperative Board
in Indiana, Pa., took a similar route, spending two years
in the machine shop curriculum at Admiral Peary Area
Vocational Technical School in Cambria County. Facing a

tight job market at graduation, Farabaugh enrolled at what
is now the Pennsylvania College of Technology (Penn
College), where he studied machine tool technology.
After completing the program, he found his first — and
only — job at Indiana Tool & Die Co. In the past 42 years,
he’s performed just about every job at the company and is
keen to give young people an opportunity.
“We've always leaned toward hiring younger people,’
Farabaugh says. “I know what I went through personally;
I always enjoy helping them get started and passing along
what people gave to me.”

Filling a need

Businesses are also taking an active role in crafting
curriculums at local career and technical education
schools. REA Energy is among them.

Nick Hartman, the co-op’s manager of engineering, sits
on the advisory committee for the River Valley STEAM
Academy, a workforce development initiative of the River
Valley School District in Indiana and Westmoreland
counties. He says he knows what he needs from young
graduates.

“We're really looking for someone who can — and
knows — how to learn,” Hartman says. “The field of staking

SEPTEMBER 2025 ®© PENNLINES



TRADE SCHOOLS

12

engineers [those who
physically design the pow-
er grid we all live on)], for
example, isn’'t something
that’s taught, but if you
have someone with a solid
understanding of elec-
tricity and how things are
constructed, we can teach
them on the job”

At River Valley, Hartman
has helped to build
the curriculum for the
Electrical Occupations and
Powerline Program, which
provides basic skills and
works with post-secondary
partners, including
Penn College and the
cooperative, to prepare
students for work in the
electrical, construction
and powerline industries.

Enrollments at
Pennsylvania’s tech schools are climbing. The 2022-2023
academic year had 1,415 approved programs at 88 career
and tech centers around the state, with an enrollment of
59,838 — a 4.6% increase from 2021-2022. As numbers
continue to grow, the state continues to increase program
funding. It’s provided $65 million in the past two years and
included another $5.5 million in Gov. Josh Shapiro’s 2025-
2026 budget proposal.

Sam Schuss, a career counselor at the Bedford County
Technical Center (BCTC) and a Bedford Rural Electric
Cooperative member, can also attest to the growth.

“While our population of students, as a whole, is
dropping, our enrollment percentages [at BCTC] are up,’
he says. “Technology education is taking off nationwide
because we have the need. The people who do those jobs
... plumbers, electricians, masons ... are trying to retire.
That's one of the reasons we're looking at expanding our
programs.”

‘I knew where | wanted to be’

Layne McCormick, whose family gets service from
Sullivan County REC, says hands-on experience early on
— a key part of most career and tech school curriculums
— is crucial to helping students understand exactly what
they’re signing up for.

“It teaches you a lot about yourself because the first
month will be the hardest,” McCormick says, remembering
his summer at Georgia’s Southeast Lineman Training

PENNLINES ® SEPTEMBER 2025

SUPPORTING THE TRADES: From the board of directors to the staff, REA Energy Cooperative, based in
Indiana, Pa., supports the trades. Vice Chairman Wayne Farabaugh, standing, who's worked at Indiana
Tool & Die for 42 years, is committed to giving young adults a start in the business. Farabaugh also serves
on the Pennsylvania Rural Electric Association Board, the voice for cooperatives statewide. Meanwhile,
Manager of Engineering Nick Hartman is helping to develop the Electrical Occupations and Powerline
Program at River Valley STEAM Academy.

Center, an education he was able to pursue thanks to a
scholarship from the cooperative. “There were a lot of kids
who quit that first month”

But McCormick was already locked in. He not only found
amentor at Sullivan County REC but also job-shadowed at
the co-op during his senior year at Hughesville High School
to learn as much as possible about line work.

“You can't lose track of your goal. Trade school is a big
investment, and it’s easy to get comfortable with stepping
stones,” he says, explaining he could have taken a job
trimming trees or installing communications lines rather
than pursuing line work. “But I knew where I wanted to be in
the end and that was working for a power company.”

For those like McCormick who dream of climbing utility
poles, lineworker’s school is usually the first step.

“We call it a lineman’s boot camp,” says 50-year veteran
Ken Bilek, founder and director of training at Global
Powerline Academy in Blair County, which has a 92%
graduation rate for its 10-week school. “The general rule of
thumb is that it takes 10 years before you are fully capable
of handling what you're going to see out there; it’s that
diversified. We're giving them the fundamentals.”

In the past dozen years, 500 students have completed
the pre-apprentice program, including Somerset REC'’s
Alex Mazanowski. And now, past the 10-year mark
himself, Mazanowski has his own apprentice — and a
lifetime career, something he’s always wanted.

“[Trade] jobs,” he says proudly, “aren’t going anywhere”” @



WE PREP.
YOU SAVE.

SAVE NOW THROUGH THE END
OF OCTOBER.

Order now for site prep savings and
project delivery by spring. Get peak
savings on the best buildings in the
business during our winter build sales
event. With offers this great, why wait?

@2025 Morton Buildings, Inc. A listing of G
mortonbuildings.com/licenses. Certain re ons may ap

2 4869

4 MORTON BUILDINGS

Built Stronger. Lasts Longer. Looks Better.

FINALLY ... LIFE INSURANCE YOU CAN AFFORD
BUY *100,000 LIFE INSURANCE

GLOBE LIFE AND ACCIDENT INSURANCE COMPANY

EASY TO BUY

NO MEDICAL EXAM - SIMPLE APPLICATION
NO WAITING PERIOD

BUY DIRECT

SCAN QR CODE FOR A FREE QUOTE
FREE INFORMATION
JOIN OUR FAMILY OF SATISFIED POLICYHOLDERS

MONTHLY RATES
AS LOW AS:
$3.49 FOR ADULTS

$2.17 FOR CHILDREN
& GRANDCHILDREN

CHOOSE $5,000, $10,000, $20,000, $30,000 OR UP TO $100,000 COVERAGE

$100,000 Adult Life Insurance $30,000 children’s Life Insurance

* Rate schedule is based on your current age and is guaranteed ® Rates are based on your children’s or grandchildren’s present
for the life of the policy. age and never increase for any reason.

* Monthly rates as low as $3.49. ® Monthly rates as low as $2.17.

e Coverage is also available for your spouse and other family * Benefits will NEVER be reduced or canceled if premiums are
members. paid on time.

¢ Benefits will NEVER be canceled or reduced for the life of the ¢ Give your children a financial head start right now. Your policy
policy if premiums are paid on time. builds CASH VALUE for your family’s needs.
Policy Form #SRTCV/SRTCV R13 or R17, or #SRTCV90MA in MA Policy Form #GWL2001 or GWLA001

(Offer may vary, $100,000 coverage not available in all states.)

For Inmediate Service Call 1-888-534-3242 Or Scan To Visit BuyGlobedLife.com oL OEEER SO0
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PEOPLE & PLACES

2 Turns out, the oddity is the result

Local Lore S ot 1y
i ) g ofair currents traveling through the

TI'I-COUI'Ity Rural Electric 2 mountain’s cracks and loose rocks.
Cooperative S Inwinter, cold air is drawn into the

< .

cave, which forces out the warm,

Breaking the Ice summer air, melting the ice. In spring,

Summer ice that melts in the
winter? A mysterious silver ore?
Scientists claiming it’s the “Eighth
Wonder of the World?”

This isn’t some random, far-
away tourist destination; this is the
Coudersport Ice Mine in Potter
County, an area served by Tri-County
Rural Electric Cooperative.

The story of the attraction at
176 Ice Mine Road dates back more
than a century. As legend has it,
in the late 1800s, a Seneca Nation
Indian appeared in Coudersport to
present onlookers with a silver ore he
claimed he found in the woods. The
tale sparked inspiration in would-be
prospectors hoping to find similar
ores in the area.

Enter John Dodd, a Potter County
farmer, and farmhand Billy O'Neil,
who set out together to discover their
fortune. O'Neil arrived with a divining

TIP OF THE ICEBURG: The Coudersport Ice
Mine in Potter County is one of Pennsylvania's
most interesting tourist attractions. Open
between Memorial Day and Labor Day, its
history dates back to the late 1800s.

rod that he said would point the pair
to the riches.

Instead of hitting the jackpot,
however, O'Neil's shovel hit
something else: ice.

More curious to the men was the
fact that they found this ice on a
hot summer day. That winter, Dodd
returned to the site only to find the
ice was melting. Fast-forward to the
following summer: Dodd found the
ice reforming.

the warm air returns, forcing out the
colder air and forming ice.

Today, the Coudersport Ice Mine
— open Wednesdays to Sundays,
Memorial Day to Labor Day —
welcomes about 10,000 visitors per
season. Admission is $5.

As for Dodd and O'Neil, they never
did come across any of the silver ores
they coveted. Instead — and perhaps
as the next best consolation — they
managed to discover one of the
coolest summer hideaways Potter
County has to offer. @

~TRI-COUNTY
L~ REC

(£ L
Sl
Main Office: Mansfield, Pa.
Consumer-members served: 19,780
Website: tri-countyrec.com

Meet the ‘Pennsylvania Python’

This month'’s artwork comes from William Cote, son of Timothy
and Christa Cote, members of Tri-County Rural Electric
Cooperative. While William draws other things, such as cars,
he said he drew this snake because he's a good artist. Plus,
the serpent’s length — some 20 feet — makes it “awesome.”

It's so awesome, in fact, William named his creation the

“Pennsylvania Python.” Thank you, William, for sharing your art
with us!

William Cote, age 9

LING ALL KIDS, ages 5 to 17:

Show off your artistic skills!

&% Each month, we'll feature the artwork of our young
« readers (or our readers’ youngsters), inspired

by something they’ve read in Penn Lines. Paints, _

pencils, crayons, clay, sand — any physical medium is |

» OK! You may send digital photos of the creation to

. CommunityCorner@prea.com, but please: no digital

Y artwork.

k=

i Please include the artist's name, age and electric
cooperative, plus a 25- to 50-word description of the -
art.

= SR M R -
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2024 Executive Report

We are very pleased to report to you,
our consumer-members, on the condition
of your Cooperative. The past year, 2024,
was a relatively steady year for the cooper-
ative due to minimal increases in revenue
and expenses. The cooperative’s financial
performance during the year allowed us
to continue improving our system and reli-
ability.

The following are just some of our
2024 accomplishments:

Finance

Financially, REA Energy experi-
enced a 3% increase in revenue in 2024 due
to consumer usage increasing slightly by
2.5%. Expenses increased 1% and our cost
of power totaling $28,367,522 decreased
2% from 2023.

This combination of increased
revenue, expenses remaining constant,
and a $2 million patronage allocation from
our wholesale electric power supplier al-
lowed us to record a cash and noncash net
margin of $5,827,679, which met the re-
quirements of our mortgage holders.

Detailed financial statements can
be found on subsequent pages of this issue
of Penn Lines. The cooperative’s records
were audited by an independent account-
ingfirm, whichissuedacleanauditopinion.

Member Services
REA Energy Cooperative contin-
ued to expand member services in 2024.

e Held an in-person and virtual annual
meeting, with nearly 400 members at-
tending.

o Held a Member Appreciation Month in
October in conjunction with National
Cooperative Month.

o Provided safety demonstrations with
our tabletop high-voltage display.

o Increased the use of mobile devices in
field vehicles for up-to-date information
flow.

o Continued communication and educa-
tion with our members via regular posts
to the cooperative’s social media pages,
Penn Lines articles and printed material.

o Continued to promote Touchstone En-
ergy’, a national cooperative that pro-
vides our members with benefits.

o Promoted the education of our youth by
sending nine (9) students on Youth Tour
in Washington, D.C.

o Further promoted and enhanced the
“Members Sharing with Members”
Fund to help members in need due to

unemployment or financial hardship.

o Encouraged large commercial mem-
bers, known as key accounts, to expand
on our system, which may reduce costs
for all members.

o Adhering to our core principles, REA
Energy will continue to enhance exist-
ing programs and offer new technology
to better serve our members.

¢ Returned over $1.3 million dollars back
to the membership through Capital
Credit checks.

REA Energy Services

REA Energy Services, our for-prof-
it subsidiary, continued to be successful
due to an increase in commercial custom-
ers. REA Energy Services had solid sales in
all four business lines, including heating,
ventilation and air-conditioning products
(HVAC), electrical contracting, generators,
and tree trimming.

REA Energy Services installs most
types of HVAC systems, such as electric
boilers, and three major heat pumps, in-
cluding ductless, air-source and geother-
mal systems. Through education and em-
phasizing the cost-saving benefits of these
products, we continue to install many of
these systems. We anticipate future inter-
est from members due to volatile fossil fuel
prices versus low REA Energy electric rates.
Since profits from this for-profit subsidiary
go back to the cooperative, the subsidiary’s
success helps to keep rates low.

Most of our products, such as
heat pumps, provide direct profits to the
cooperative and also increase electric
sales, which helps to keep rates low. Not
only does the cooperative benefit from
the subsidiary, but members also benefit
from purchasing high-efficiency products,
which save money on monthly energy bills.

Our electrical contracting busi-
ness line continues to provide safe electri-
cal upgrades to our residential consumers
and provides solutions for commercial
consumers. Our load technicians play a
pivotal role in increasing electric sales by
providing services at a competitive price.
This service makes it easier for commercial
and industrial accounts to relocate to co-
operative lines, which increases sales.

REA Energy Services recorded ap-
proximately $709,862 in revenue for 2024.
The solid sales numbers were due to great
customer service, honesty and exceptional
value, making REA Energy Services the

company of choice for many people.

REA Energy Services will be
offering more convenient and energy-
efficient products and services in the
future. Think of us for any future con-
tracting jobs and tell a friend about
our excellent products and services.

Rights-of-way

REA Energy constantly monitors
the reliability of our power system. Each
year, an outage summary report identi-
fies areas that need attention and, based
on past history, where future outages are
most likely to occur. Tree-related outages
accounted for 90,134 outage hours in 2024,
resulting 37.6% of the total outage-hours
for the year.

Last year, the cooperative spent
more than $4.5 million on cutting trees in
rights of way for line extensions to serve
new members, as well as on regular cutting
and herbicide treatments for existing rights
of way. Contributions for rights of way were
made by various companies and members
in 2024.

Substations we focused on in 2024 were:
Indiana North — cut 67 miles
Parkwood — cut 142 miles

Clyde — cut 70 miles

Uniontown — cut 182 miles

Maintaining rights of way remains
a very time-consuming and labor-inten-
sive task. If you notice trees that present
an immediate threat to the cooperative’s
power lines, please contact us so we can
investigate.

Reliability/System Improvements

REA Energy strives to provide reli-

able electric service to members. This past

year, the cooperative focused its efforts on

supporting the deployment of fiber by re-

placing over 200 poles across the system

and also replaced over 3 miles of line. Re-

building, relocation and upgrading of elec-

tric lines included:

Overhead — 3.16 miles

Livermore Substation

o Clawson Road - .91 miles

Parkwood Substation

o King Hill Road - .33 miles

Reese Subsation

o Portage Street - .58 miles

Uniontown Substation

e Donahey Road - .26 miles

o Hawthorne Road - .83 miles

e Orchard Lane - .25 miles



Substation/Metering Point

o Livermore Substation - Performed the
engineering analysis and design to re-
build the entire substation in 2025.

¢ Smithport Substation - Installed volt-
age regulators on the Johnsonburg cir-
cuit.

REA Energy is in the first year of
its four-year work plan and ninth year of
its 10-year work plan. The four-year work
plan runs from 2025 through 2028 and
includes approximately 10 to 15 miles of
reconductoring projects each year.

2024 Outages

REA Energy had 239,859 total
member outage hours for 2024, com-
pared to 297,584 in 2023. REA experi-
enced no major-event storms in 2024,
compared to three major-event storms
in 2023, totaling 151,052 outage hours.
Outages on the transmission system
owned by investor-owned utility, First-
Energy, accounted for 68,457 member
hours in 2024, compared to 22,889 mem-
ber hours in 2023. FirstEnergy is the co-
operative’s power transmission supplier.

Management and staff con-
tinue to focus on system improve-
ments and work closely with our
transmission and wholesale power sup-
pliers to improve transmission reliability.

Annual Meeting

REA Energy’s Annual Meet-
ing is scheduled for Thursday, Sept.
18, at the Kovalchick Convention
Complex in Indiana, Pennsylvania.
Times to note:

e Doorsopen —4p.m.

e Entertainment — 4:30 to 5:15 p.m.

e Business meeting start — 5:30 p.m.
In conjunction with the in-person

meeting, we will also offer members the

ability to log on to a virtual platform, to

view the meeting.

Information for logging onto the
virtual platform was included on the an-
nual meeting notice.

To register to view the annual
meeting virtually, go to reaenergy.com
and click on the “Annual Meeting Regis-
tration” button before noon on Septem-
ber 18. This will admit you to the virtual
annual meeting and enables the named
member(s) eligible to win a door prize.

ener
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Michael J. Bertolino,
Chairman, CCD, BLC, Gold

Chad Carrick, MBA, CFPC
President and CEO

Staff

Barry Baker, Indiana Operations Manager
Erin Bauer, SHRM-CP, PAC Coordinator

Shane Cribbs, CISSP,
Network and Systems Manager

Dave Daugherty, CSP
Safety and Right of Way Manager

Board of Directors

Wayne Farabaugh, Vice Chairman, , PREA
Director, CCD, BLC, Gold

Robert Neese, Secretary/Treasurer,
Allegheny Director, CCD, BLC, Gold
Thomas Aurandt, CCD
Tom Beresnyak, CCD
Sandra Dill, CCD
Anthony Enciso, CCD, BLC, Gold
John R. Learn, CCD, BLC, Gold
Rick Shope, CCD, BLC, Gold

Jeff Dishong, Ebensburg Operations Supervisor

Lisa Gardill, CFPC
Director of Finance and Accounting Services
Nick Hartman
Manager of Engineering
Stacy Hilliard, CCC, CKAE
Communications and Marketing Manager
Local Pages Editor
Renee Spalla, Supervisor of Consumer Services

Chris Weller, Load Management Supervisor

District Office-—-
Ebensburg, Pennsylvania
Physical Location: 127 Municipal Road
Address: P.O. Box 273,
Ebensburg, PA 15931-0273
814-472-8570

Headquarters Office--
Indiana, Pennsylvania
Physical Location: 75 Airport Road
Address: P.O. Box 70,
Indiana, PA 15701-0070
724-349-4800 or 800-211-5667

Office Hours - Monday-Friday
7 a.m.-3:30 p.m.

Office Hours - Monday, Wednesday, Friday
7 a.m.-3:30 p.m.
Closed Tuesday and Thursday

Emergencies/Outages - 844-920-3395 or 800-332-7273

E-Mail - reaenergy@reaenergy.com Home Page - www.reaenergy.com

2024 Statistics

Est. Gross Load Mgmt. Savings -
$573,934.14

Water Heaters Controlled - 6,408
Water Heaters Issued To Date - 5,217
Round-Up Participants - 1,733
Full-Time Employees - 70

Number of Services - 24,561

Miles of Electric Line - 2,736
System Peak (January) -71,958 kW
Kilowatt-hours sold - 380,056,677 kWh
Net Plant Value - $122,941,460
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Balance Sheets*
December 31,
2023 2024

Assets

Electric Plant
In Service and Construction in Progress 150,990,092 161,315,362

Less:AccumulatedProvisionsforDepreciation 36,659,675 38,373,902

TOTAL ELECTRIC PLANT 114,330,417 122,941,460
Investments in Associated Organizations

23,220,151 24,480,089

Current Assets

\NB= . 9s

Cash 2,310,171 2,133,697
) Temporary Investments 7,513,521 3,017,009
Accounts Receivable (less reserves) 2,478,425 2,699,486
Accrued Utility Revenues 3,575,876 4,038,349
Materials and Supplies (at average cost) 2,047,825 2,985,257
§ Other Assets and Deferred Charges 384,411 459,609
TOTAL CURRENT ASSETS 18,310,229 15,333,407
TOTAL ASSETS 155,860,797 162,754,956
Equities and Liabilities
Equities
Memberships 95,110 93,725
Patronage Capital 82,237,088 86,728,453
Other Equities 153,822 157,680
g TOTAL EQUITIES 82,486,020 86,979,858
&
> Liabilities

Long-Term Debt:

> RUSMortgageNotes(LessCurrentMaturities) 56,052,198 59,833,477

\ CFCMortgageNotes(LessCurrentMaturities) 1,464,534 910,083

Other 1,045,174 1,061,487

AccumulatedPostRetirementBenefitObligation 633,771 615,964

Current Maturities of Long-Term Debt 4,359,191 3,761,345
Accounts Payable:

Purchased Power 2,431,221 2,480,260

Other 754,125 1,421,528

~  Consumer Deposits and Prepayments 90,347 100,501

Other Liabilities and Deferred Credits 6,544,216 5,590,453

TOTAL LIABILITIES 73,374,777 75,775,098

TOTAL EQUITIES AND LIABILITIES 155,860,797 162,754,956

*Consolidated Financial Statements
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Statements of Revenue and Patronage Capital*
December 31,

N

RS

v
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2023 2024
Operating Revenue 53,873,821 55,265,519
Operating Expenses
Cost of Power 28,951,823 28,367,522
Distribution - Operations 1,939,632 2,082,354
Distribution - Maintenance 6,025,707 6,370,237
Consumer Accounts 1,230,069 1,120,594
Sales 812,435 806,173
Administrative and General 4,201,571 4,947,459 |
Depreciation 4,192,558 4,439,054
Other Operating Costs 2,027,852 1,622,827
Taxes 124,151 129,832
Interest - Other 1,476 33,978
TOTAL OPERATING EXPENSES 49,507,274 49,920,030
Fixed Charges
Interest on Long-Term Debt 2,040,374 2,029,056
G & T and Other Capital Credits 1,768,102 2,079,106
NET OPERATING MARGINS 4,094,276 5,395,539
Non-Operating Margins
Interest Income 575,062 352,998
OtherNon-OperatingIncome (Expenses) 73,093 134,053
TOTALNON-OPERATINGMARGINS 648,155 487,051
Provisions for taxes on income (69,855) (54,911)
NET MARGINS 4,672,576 5,827,679
_Patronage Capital at beginning of year 78,597,995 82,237,088

Less: Retirement of Capital Credits
Other Adjustment

(1,033,443)
(0)

(1,336,314)
(0)

Patronage Capital, at end of year 82,237,088 86,728,453

Note: The Capital Credits from Allegheny Electric Cooperative, Inc., and
other cooperatives, represent patronage capital credits allocated to us, but not paid.

The accounts of our cooperative for 2023 and 2024 have been audited by Fiore
Fedeli Snyder Carothers, LLP (FESC).The auditors’ complete report is on file in the
office of the cooperative and is available for inspection by members of the coopera-
tive.




Causes of Outagesin 2024

CAUSES OF OUTAGES TOTAL OUTAGE HOURS PERCENTAGE OF ALL
(Hoursoutmultipliedbythenumber OUTAGE HOURS
of consumers affected)
Trees or Limbs 90,134.19 37.6%
Power/Transmission Supplier 68,457.51 28.5%
Distribution Line Equipment 9,461.4 3.9%
Customer Caused 19375.11 8.1%
Pre-Arranged 30,419.75 12.7%
Unknown 13,340.59 5.6% 9
Animals 6,421.84 2.7% §
]
Lightning/Weather Related 2,249.26 0.9% %
.Q
S
TOTALS 239,859.65 100.0% %
8
=

Important Annual Meeting News!

Kovalchick Convention Complex, 711 Pratt Drive, Indiana,
Pennsylvania. Doors open at 4:00 p.m. The business meeting Entertainment

will begin at 5:30 p.m. Those who attend the in-person Call to Order and Statement of a Quorum
meeting will receive a gift and be eligible for door prizes.

Forthose unable to attend the meeting in person, there
is an option to attend the meeting virtually. To register for Action on 2024 Minutes
the virtual meeting, you will need to go to www.reaenergy. Election Results (District 5 and 6)
com and click on the button that says Annual Meeting Reg-
istration. Please register by 12:00 p.m. September 18.

This admits you to the Virtual Annual Meeting and President and CEO'’s Report
also enables the named member(s) a chance to win a door
prize. Members who participate in the online meeting for
the entire time will receive a $10 bill credit. Informational New Business
videos, along with a list of Frequently Asked Questions on Adjournment
how to register and log in for the meeting are posted on
our website.

Reading of Notices

Chairman’s Report

Unfinished Business

Questions & Answers

Awarding of Prizes




October is National Cooperative Month

Being part of a cooperative means being part of something special. REA Energy will celebrate
National Cooperative Month in October, along with more than 40,000 other cooperative busi-
nesses serving more than 140 million people nationwide.

This year, REA Energy will be holding a Member Appreciation Month throughout October. Members
who were not able to participate in the in-person or online meeting will need to present their Annual
Meeting Member Card (the bottom portion of their Annual Meeting Notice) to receive a gift packet.
This will be given on a first come, first serve basis. Only one gift packet per membership will be given,
while quantities last. *If you received an attendance gift at the in-person meeting or the $10 bill credit
for participating in the online meeting, you will not be eligible to get a gift packet.

If you have any questions, please visit our website, www.reaenergy.com or call 724-349-4800 or 800-
211-5667.
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Right-of-way management/facility construction news

REA Energy contractors will be completing tree-trimming work in the following areas in September:

Contractor crews from Penn Line Tree Service will be trimming the rights-of-way of the Fairview Substation areas, in ad-

dition to emergency maintenance areas.

Notification of work will be made via a letter to members in the areas affected. Contractors will perform all right-of-
way work per REA Energy specifications. If you have any questions, call 724-349-4800, or you can view the specifica-
tions online at reaenergy.com. All crews will carry identification.

Your Board of Directors



SCHOOL BUS
SAFETY TIPS

H : *m
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School buses are among the safest vehicles on the road — but the greatest risk comes when
children are getting on or off the bus. Whether you're a driver, parent or student, knowing
these safety tips will help keep everyone safe.

FORDRIVERS: FORPARENTS:
* Slow down: Reduce speed in school Teach your child to arrive at the bus stop at
zones and near bus stops. least 5 minutes early, and how to play it SAFE:
* Keep your distance: Stay back at least
10 feet from a school bus — this is the * Stay back at least 10 feet, or five giant
most dangerous area for children. steps, from the curb.
* Know the signals: * Always wait for the bus to stop and the
o Yellow flashing lights: bus is driver to signal before boarding.
preparing to stop. Slow down. * Face forward and buckle up if seat belts
o Red flashing lights + stop arm: bus are available.
is loading/unloading — stop and * Exit carefully, look both ways and cross in
wait until the bus moves again. front of the bus — never behind. Make eye
o Never pass a stopped bus on an contact with the driver before crossing.
undivided road — it’s illegal in
most states. As students head back to school, remember:
* Stay alert: Watch for kids who may a moment of caution can prevent a lifetime
unexpectedly enter the road, especially of regret.

near bus stops.
* Respect the zone: When flashers are Learn more:
blinking in a school zone, stop for

pedestrians at crosswalks and take extra afe
care to look for children near playgrounds, Ie(',‘trlcrty_ OI"g“iJ

parks and residential areas.
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POWERING YOUR LIFE
A column brought to you by Allegheny Electric Cooperative, Inc.

What Sets Co-ops Apart from Other Power Providers

SCOTT FLOOD

TRAVEL ANYWHERE IN THE UNITED
States, and you'll be able to find a
place to plug in your phone charger.
Whether you're on the East Coast or in
the Pacific Northwest, you'll encounter
the same wall socket. But while the
power charging your phone may be
identical, the organizations delivering
it are not.

Electricity is delivered by three
types of providers: investor-owned
utilities (IOUs), public systems and
rural electric cooperatives. Two-thirds
of American homes and businesses
receive their electricity from an IOU.
Public power companies serve 15%,
and co-ops deliver power to 13% of
the nation’s consumers.

Service over profit

The single, biggest difference
between the three is the profit motive.
Public power systems and electric
co-ops are not-for-profit organizations.
That means their primary motive
is to deliver electricity at the most
reasonable cost. In other words, their
first objective is service.

Compare that with investor-owned
utilities. As the name implies, IOUs are
owned by investors, who hold shares
of stock in the utility. The goal of the
10U is to earn profits to raise the value
of the stock and provide income, or
dividends, to shareholders.

Public power systems are owned
by municipalities and other forms
of government, which means
they're technically owned by — and
accountable to — the taxpayers they
serve. Similarly, co-ops are owned
by the rural home and business
owners they serve, and their primary
motivation is to keep the cost of
electricity as low as possible.

Decision-making is another
differentiator. Investor-owned
utilities are large corporations, often

PENNLINES ® SEPTEMBER 2025

headquartered hundreds of miles
away from the folks who pay the
bills. If one of those consumers has
a concern, they may have difficulty
reaching the utility’s management.
For public power, the same officials
who manage things like streets and
parks oversee the utility’s operations
and work with consumers when
they’re unhappy with the service.
Cooperatives, on the other hand,
are managed by a volunteer board of
directors that’s made up of members
elected by their neighbors. A co-op
member who has questions about
rates or concerns about service can
turn to their local directors for answers.

Focused on community needs

Public power providers and IOUs
also tend to serve areas like cities,
suburbs and larger towns, which have
higher population densities. Most
co-0p service territories cover rural
areas and smaller communities.
Co-ops average just 7.98 members per
mile of power line, while the others
average 32.4 consumers per mile.

As aresult, co-ops have to do
more with less. Despite this, they
are inherently focused on meeting
members’ needs and supporting local
communities by initiating economic
development initiatives, employing
more than 73,000 Americans, and
paying $1.5 billion in state and local
taxes annually.

10Us generally have little direct
competition in the areas they serve,
but they compete with other public
companies and IOUs for attention
from investors and Wall Street,
making them less eager to share ideas
and innovations. In comparison,
electric cooperatives work closely
with neighboring co-ops and their
counterparts across the U.S. That’s
because they're committed to the seven

SULLIVAN COUNTY RURAL ELECTRIC COOPERATIVE
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in strengthening the communities they serve
through supporting local youth programs,
economic development initiatives and
volunteer efforts. Above, an employee with
Sullivan County Rural Electric Cooperative
teaches local children about electrical safety.

cooperative principles, one of which
calls for cooperation among co-ops.
These close relationships improve all
co-ops’ ability to serve their members.
The bottom line is that all three types
of power providers do business in
different ways. For cooperatives — the
model all of us know best — people are
the priority, and that’s where another
co-op principle comes into play:
concern for community. Co-ops take
that mission very seriously and it drives
everything they do, from providing
reliable, affordable energy and lending
a helping hand with electric bills to
considering consumers’ needs and
developing policies to meet them.
Cooperatives are different — and they
wouldn’t have it any other way. @

For more than four decades, business writer
scoTtT FLoob has worked with electric
cooperatives to build knowledge of energy-related
issues among directors, staff and members. Scott
writes on a variety of energy-related topics for the
National Rural Electric Cooperative Association,
the national trade association representing more
than 900 electric co-ops.

*kk

ALLEGHENY ELECTRIC COOPERATIVE, INC.,
based in Harrisburg, Pa., is the wholesale energy
provider for the 14 rural electric cooperatives in
Pennsylvania and New Jersey. The cooperative has
a proud history of investing in sustainable energy
solutions to benefit the communities it serves while
providing reliable energy at an affordable price.

COMMUNITY FIRST: Co-ops play active roles



IT’S CONTEST
TIME!

Penn Lines has a big birthday coming up, and we want you to be a
part of our 60th anniversary celebration. Before the confetti flies
in 2026, though, we’re kicking off a handful of photo
contests this year; enter one — or all three.

CONTEST NO. 1 - OLDEST ISSUE OF PENN LINES! If you have an oldie
but a goodie around the house, take a photo of it with you. Please make sure the
publication date is visible.

CONTEST NO. 2 - MOST WELL-TRAVELED PENN LINES! Take your
favorite copy of Penn Lines beyond the borders of the Commonwealth. Send us

a photo of you holding the magazine at your destination in front of a recognizable
landmark or a sign that shows where you are. Also include a 50- to 100-word essay
about where you were and why you brought that issue.

CONTEST NO. 3 - A DATE WITH
PENN LINES! We'll be honest: We like

it when we get to go to some place nice.
Take your favorite issue of Penn Lines to a
special place in your community and take a
photo of yourself with it.

FOR ALL CONTESTS, WE WILL NEED:
your name, address, daytime telephone
number, the month and year of the
magazine, and the name of the cooperative
that serves your home, business, or
seasonal residence.

PRIZES: $50 gift card for each contest
winner; the winning photos will be featured
in a 2026 Penn Lines issue.

DEADLINE: Friday, Oct. 31

SEND ENTRIES TO: PennLines@prea.com
(put “60 Years of PL” in the subject line)

or Penn Lines Editor/60 Years of PL,

P.O. Box 1266, Harrisburg, PA 17108-1266
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Rural Permsylvama S 3
National Leader in Growing Plants

GEORGE WEIGEL
Penn Lines Contributor

PENNSYLVANIA’S MANY RURAL PLANT GROWERS do more
than give us the flowers that beautify our yards and the
vegetable plants that fill our gardens.

They churn out more than $1 billion worth of flowers,
vegetable plants, trees, shrubs and other plants per year,
according to the U.S. Department of Agriculture’s Census
of Agriculture.

Pennsylvania is also No. 2 in the nation in the number
of greenhouse flower growers with 702, the department
reports. Only California has more. On top of that, a recent
report from the Center for Rural Pennsylvania (Center)
says the state has 2,450 horticulture businesses — most
in rural areas and nearly three-quarters run by families or
individuals.

These rural growers largely hire locally, buy supplies
locally, and often sell locally, fueling rural economies, says
Michaela Mille, a data analyst for the Center.

“Horticulture is a major driver of Pennsylvania’s
agricultural economy, though its impact is often
underestimated because many operations are small,
family-run businesses,” notes Miranda Harple, interim
director of Pennsylvania’s new Center for Plant Excellence,
a collaborative aimed at fostering research, innovation and
growth in the state’s agriculture industry.

“These businesses,” she adds, “are anything but minor in
their contributions”

Who are these growers?

According to the 2022 U.S. Census of Agriculture, almost
half of the state’s plant producers (49%) are primarily farmers,
suggesting that plant sales are a sideline for many.

Growers are clustered in the southeastern part of the state
with Lancaster County leading the pack with 236 operations.

A typical grower in the region is Musselman Greenhous-
es (now officially Musselman Wholesale Foliage Inc.), a
third-generation, family-owned operation in the Adams
County countryside near Cashtown. Glenn Musselman
founded the business in 1948 with two greenhouses to
supply his retail flower shop.

“My grandfather developed an interest in flowers and
flower arranging, so he started a flower shop on what was
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a fruit farm,” says Aimee Rohrbach, Glenn’s granddaughter
and a member of Adams Electric Cooperative, who now
owns the business with her brother, Andy Musselman. “It
was a typical country business — basically on a farmette”

Glenn’s son, Dave, expanded into houseplants in the
1970s and began growing wholesale — ranging from
annual flowers and vegetables to perennials, herbs, potted
blooming plants, and a range of seasonal plants, such as
poinsettias, Easter lilies, and mums.

Although the business only grows on an acre and a half
under glass and another two in the field, Musselman is one
of the region’s top poinsettia and foliage-plant suppliers.

“Foliage plants are sort of our niche,” says Rohrbach,
adding the business is now primarily wholesale (92% of
sales) with about 20 full- and part-time employees.

Customers include independent garden centers,
landscapers, retail greenhouses, hardware stores and
farmer’s markets in 10 states (although most are in
Pennsylvania).

Another typical example is Musser Forests, a family-
owned, woody-plant operation that Fred Musser started as
a Christmas tree farm in 1928 in Indiana County.

The business, a member of REA Energy Cooperative,
specializes in growing conifers and hardwoods from seed
on more than 1,000 outdoor acres as well as rooted needled
and broadleaf evergreens under an acre and a half of glass.
Musser Forests produces a staggering 35 million seedlings a
year, mostly sold bareroot nationwide online and through a
catalog.

Operations Manager Tom Gill says the business employs
35 year-round (with another couple of dozen during peak
times) and also operates a garden center about 5 miles
outside of Indiana.

Growers small and large

Several regions of Pennsylvania sport clusters of small
greenhouses that sell flowers and vegetable plants directly
to gardeners — many of them operated as farm sidelines
by Amish and Mennonite growers.

Lancaster County’s eastern section is one example,
Mercer County has another pocket, and Somerset County,



served by Somerset Rural Electric Cooperative, sports
another cluster.

“While many of these growers are small,” Harple says,
“that’s not the whole story”’

She points out Pennsylvania is also home to four of
the Top 100 largest greenhouse growers in the country,
according to Greenhouse Grower magazine’s annual count.

Quality Greenhouses is Pennsylvania’s largest operator,
growing on 28 acres of greenhouse space in three locations
in the Dillsburg and York Springs areas of rural northern
York County. That ranks the family-owned, wholesale-only
business at No. 45 on the 2024 Greenhouse Grower list.

The three others on the Top 100 list are: No. 59 Hoekelen
Greenhouses in Schuylkill County; No. 81 Esbenshade’s
Greenhouses in Lancaster County; and No. 95 New Leaf
Growers in Bucks County.

“That represents over 2 million square feet of environ-
mentally controlled greenhouse space,” Harple says. “So
you have this powerful mix of small, community-based
growers and nationally recognized large-scale operations
playing important roles in our rural communities””

Why is Pennsylvania such
a plant-growing hotbed?

Gregg Robertson, government relations advocate for the
Pennsylvania Landscape and Nursery Association, says
Pennsylvania’s large number of growers relates to the state’s
agriculture heritage in general. The state’s nursery industry
sprung up alongside its farms as far back as colonial times.

“Nurseries begat other nurseries as nurserymen
[and women] learned the trade at the knee of other
successful nursery entrepreneurs and went off to start
their own operations,” Robertson says. “While there was
competition, nursery entrepreneurs often shared their

secrets of success freely with each other”

Geography is another factor: “Pennsylvania is near
major metro markets like Philadelphia, New York City and
Washington, D.C.,” Harple says. “That proximity means
faster, more cost-effective distribution, which is essential
for products grown in greenhouses.’

The recent slide

Despite its many growing operations, Pennsylvania’s
total is significantly less than 20 years ago.

Robertson says the 2008 recession took a toll on the
state’s growing operations, cutting nursery sales by 17%
between 2009 and 2019 and reducing the number of
nurseries by 25%. Acres devoted to nursery growing also
decreased by 46% between 2007 and 2017.

The numbers haven’t rebounded, largely because land is
expensive to buy, start-up costs are high, and in the nursery
business, it takes three to five years to produce the first
saleable crop, Robertson adds. Age is playing a role, too.

“Many existing growers are nearing retirement,” Harple
adds, “and without a next generation ready to take
over, their most viable option is often to sell their land.
Developers can offer a much more lucrative path over
continuing the business. The decline is something we're
actively working to address.”

Harple says these small plant-growing businesses are
worth keeping not only for their economic impact but also
because of their cultural significance.

“These businesses shape the identity of our rural
communities and the character of our landscape,” she says.
“Whether it’s a local greenhouse supplying perennials to
their community or a multi-acre nursery growing trees for
restoration projects, these growers are part of what makes
our state a beautiful place to live” @

i RURAL ROOTS: Seasonal flowers are ready for sale at Musselman
Wholesale Foliage Inc. in Adams County. Family-owned horticulture
businesses like this are helping to fuel rural economies.

MUSSELMAN WHOLESALE FOLIAGE INC.
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Pancakes,
AnyTime

PANCAKES ARE MY COMFORT FooD, and there are many variations I enjoy
matching with seasonal ingredients. Pancakes are easy to make and can be served
for any meal. Morning pancakes boost my energy. At noontime, I often layer my

favorite sandwich fixings between two pancakes. That includes peanut butter,

ANNE M. KIRCHNER

banana and honey. Pancakes are also my dinner “go-to” after a long day of work.

If you want an extra fluffy pancake, add ricotta cheese to the batter. The
ricotta’s rich flavor and moist texture will tease your tastebuds. Consider serving
ricotta pancakes with a sweet peach sauce or making a German pancake
topped with warm cinnamon apples. Either way, may you find comfort as the

seasons Change. @

ANNE M. KIRCHNER focuses her writing on human connections, travel and culinary arts, researching food
origins, exploring cooking techniques, and creating new recipes.

RICOTTA PANCAKES

1 cup all-purpose flour
¥ cup granulated sugar
1% teaspoons baking powder
% teaspoon kosher salt
3 large eggs
% cup ricotta cheese
Y cup buttermilk
1 teaspoon vanilla extract
2 tablespoons olive oil

PEACH SAUCE

Yo cup water
% cup brown sugar
1 tablespoon cornstarch

4 large ripe peaches, peeled,
pitted and diced

Y teaspoon almond extract
12 teaspoon ground cinnamon

6 tablespoons melted
butter, divided

6 large eggs

1 cup milk

1 cup all-purpose flour

1 teaspoon vanilla extract

3 baking apples, peeled
and thinly sliced

2 tablespoons granulated sugar
1% teaspoon ground cinnamon
Powdered sugar for gamish
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Ina small bowl, combine the flour, sugar, baking powder
and salt. Set aside. In a large bowl, whisk the eggs until
foamy. Add the ricotta, buttermilk, vanilla extract and olive
oil. Whisk the ingredients until well combined. Add the
flour mixture. Gently stir until all ingredients are evenly
combined. Heat a large griddle and coat with cooking
spray. Drop 1/4 cup pancake batter on the griddle and
repeat, spacing the pancakes 1 inch apart. Cook until
bubbles appear and the bottom is golden brown. Flip the
pancakes and cook another 30 to 60 seconds. Serve the
pancakes with peach sauce (see recipe below). Makes 4 to
6 servings.

In a saucepan, whisk together the water, brown sugar
and cornstarch. Bring the ingredients to a boil. Add the
peaches. Reduce heat to medium and cook for 15 to 20
minutes or until the peaches are soft. Remove the sauce
from the heat. Stir in the almond extract and cinnamon.
Serve the peach sauce over ricotta pancakes. Makes 4 to
6 servings.

APPLE SKILLET PANCAKE

Preheat the oven to 425 degrees. Pour 4 tablespoons
melted butter in a 10-inch, oven-proof skillet; set aside.
Process the eggs, milk, flour and vanilla extract in a
blender until smooth. Pour the batter over the butter in
the skillet. Bake for 25 minutes or until the edges are
golden brown. Meanwhile, combine the apples,

2 tablespoons butter, sugar and cinnamon in a
saucepan. Cook and stir over medium heat for 15 to

20 minutes or until the apples are soft. Top the baked
pancake with the apples. Sprinkle generously with
powdered sugar and serve. Makes 6 to 8 servings.



Don't Worry -1 Know a Guy

MITCHELL KYD

MY DAUGHTER KATY AND | recently spent a great evening
in Tom’s garage. Tom is our “rock guy.” His garage is part
museum, part retreat and definitely an ever-changing
wonderland for people like us who are fascinated with the
natural world and like bringing bits of it inside.

Tom is a “local” — someone we've been visiting for a
long time and a guy we met through another local friend.
Although Katy and I have traveled to rock and gem shows
at major event centers, and despite having answers to
nearly every question just a click away, Tom is our guy.

His garage is a frequent destination for a huge crew of
collectors just like us who
found their way there through
friends as we did. At Tom’s, we
all discovered our fascinating,
one-stop source for facts and
great stories about all things
geological.

When you ask about a
particular rock or fossil, Tom
Inows them as old friends:
their composition, their history
and their origin. He may have
excavated them, too. He is
knowledgeable, respected,
trusted and always learning
more. Isn’t that what we all
want in our go-to people?

It occurred to me as we
were leaving Tom’s that
evening that “knowing a guy”
— or woman! — and being
able to meet face-to-face to make a connection is another
gift of small-town and rural living we sometimes take for
granted. All businesses depend on referrals, of course, and
social media has put that access right at our fingertips. The
difference for me is that small communities have turned
that business mainstay into an art form.

When we make a referral, it comes from more than
knowing the “business.” We know the people behind it: the
owners, the installers, the technicians.

I never go online for help or services without first asking
friends and neighbors for a recommendation. It’s rare that
someone doesn’t come back with: “Don’t worry. I know
someone.” Chances are good our go-to people are the
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HE'S THE GUY: In Mitchell Kyd's

art of the world, Tom's
garage is a hub for neighbors and collectors who are
fascinated with nature. Every community has “Toms,” those
local go-to people who are experts on all types of matters.
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same ones we share seats with at the high school stadium,
serve with on church committees or see volunteering at
the fire company carnival.

There may be times when it takes two hops to get to the
right connection locally, but that's still a great path to finding
what you need. After my tiniest cat decided to bolt out the
open porch door, her next move was to panic and race to
the top of a towering hemlock. No amount of coaxing or
rattling of food cans brought her down. That long day turned
into overnight and then into another day, with bad storms
on the radar. Thankfully, I knew a guy.

That guy, a former neighbor,
arrived with his roofer’s extension
ladder, but my cat was out of his
reach. Fortunately, he knew a
guy and within hours, his guy, a
stranger to me, was there with
his bucket truck, zeroing in at
60 feet above my house. I'm not
ashamed to say I cried when I saw
him pluck my scared and hungry
furball out of the branches.

If you've earned a reputation
with your special knowledge,
skills or talents, chances are you're
already on the radar because
you're only a call away. It’s a great
feeling to be the go-to person, too.
For years, my husband was the
neighborhood snake charmer, the
go-to guy to catch and relocate
blacksnakes that weren't always
welcome in garages, shops, and attics.

Last summer, I hosted a young friend who is growing up
in an Army family. In her brief 14 years, she has lived in
five different places. Change is the life she knows now. As
we were out and about during her stay, she was shocked at
how many times I ran into someone I knew. I realized then
how very different her early memories will be from mine.
Her life has had wings, but there will always be deep roots
in mine. @
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YVONNE BUTTS-MITCHELL Celebrates the joys and poignant moments of rural
living under the pen name Mitchell Kyd. Her stories from the Path Valley Hotel
were hatched by encounters with contractors, critters and creepy crawlies
while rehabbing the family cabin after its 17-year stint as a giant closet.
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MARK GILLILAND, PIONEER UTILITY RESOURCES

Find Hidden
Energy Users
atHome

MIRANDA BOUTELLE

OUT OF SIGHT, OUT OF MIND. Itis
easy to overlook the hidden energy
users in our homes. Yet, every
plugged-in device and ready-to-use
appliance can lead to higher electric
bills.

Let’s see if we can find some
hidden energy savings for you.

Your water heater could be using
more energy than necessary. Storage
water heaters warm water to a pre-set
temperature. When hot water is used,
cold water enters the tank, lowering the
temperature, and the water is reheated
to that pre-set level. If the water heater
is set higher than needed, it wastes

energy. Most water heaters are set to
140 degrees at the factory. The U.S.
Department of Energy recommends
setting the temperature to 120 degrees.
This will save energy and reduce the
risk of scalding. However, do not set
itlower than 120 degrees to prevent
bacteria development in the tank.

Exterior security lights, porch
lights and barn lights can use more
energy than needed. If they are on
every night, all year long, that adds
up to 4,380 hours, or half the hours
in a year. If those lights use outdated,
inefficient technology, they waste
energy, too. With that many hours,
even a slight increase in efficiency
can yield big energy savings. Switch
to energy-efficient LED bulbs. If lights
need to stay on, consider upgrading
to motion-sensor lights so you aren’t
drawing energy all night.

Pools and hot tubs can also be
big energy users. Because you don’t
see the pumps or heaters by design,

——

MAKE A POWER MOVE: Upgrade outdoor lights to motion-sensor lights so you aren't

drawing energy all night.
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it's difficult to know when they are
operating and consuming energy.
Pumps filter water to keep it clean
and safe for swimming. EnergyStar®-
certified pumps run at lower speeds
and can be programmed to match
your pool’s filtering needs, according
to the U.S. Environmental Protection
Agency. They can pay for themselves
in two years, are quieter and can
prolong the life of your pool’s filtering
system. Schedule your hot tub to a
lower temperature when you're not
using it to reduce energy use.

Plug load is anything in your home
that is plugged into an outlet. As we
use more and more appliances and
technology in our homes, plugload
energy use increases. Find what is
plugged in around your home. If you
aren’t using it, unplug it. For computer
stations and entertainment centers,
consider using smart power strips.
These devices sense when energy
is being used and turn peripheral
devices on or off as needed.

Gaming consoles are another hidden
energy user. Gamers often put them in
rest mode when not in use. This allows
them to complete updates and reduces
start-up time for the next session. It also
means they are still consuming energy
even when they are not actively being
used. Powering off between gaming
sessions can save energy. It may require
a bit more time for updates, but every
kilowatt-hour counts when it comes to
saving energy.

It's easy to make a habit of powering
down and unplugging once you
identify everything drawing power in
your home. @

MIRANDA BOUTELLE is the chief operating

officer at Efficiency Services Group in Oregon, a
cooperatively owned energy efficiency company.
She has more than 20 years of experience helping
people save energy at home, and she writes on
energy efficiency topics for the National Rural
Electric Cooperative Association, which represents
more than 900 local electric cooperatives.
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Bumming Around for Trout

STEVE PIATT

IT'S FUNNY HOW WORDS CAN HAVE
entirely different meanings when
used in pretty similar contexts. If you
don’t believe that, say “she’s hot”
instead of “it’s hot” when your wife is
standing by your side, watching you
steal a glance at a girl on the beach.

And take the word “bum,” for
instance. Certainly, there’s connotation
attached; you don’t want to look like
a bum, dress like a bum or live like a
bum. Well, maybe you did when you
were 12, but it's not something to which
you ultimately aspire.

But throw the word “trout” in front
of the word “bum,” and suddenly a lot
of folks — at least those who fish but
still never get on the water as much as
they'd like — are looking at you with
a certain amount of envy. Shoot, you
even command a little bit of respect
among the hardcore, trout-chasing
crowd.

That’s happened on more than
one occasion when I told fellow fly
fishers about my plan to do some
serious trout bumming: hitting one
stream after another for about a week
or longer, not plotting any particular
route but instead adjusting the
itinerary to the hatches, the quality
of the fishing and the availability of a
campground shower once in a while.

It's not really trout bumming
if, at the end of each day, you're
returning to a Jacuzzi, king-size bed
and cable television. But if your
accommodation involves a futon
mattress neatly fitted into the bed of
your pickup on state forest land and
you're making several meals over a
cookstove while wearing a headlamp,
you're in full trout-bumming mode.

If you're returning home nightly,
checking email regularly and focusing
too much on personal hygiene, you're

not even close to being a true trout
bum.

Yes, serious trout bumming involves
a concerted effort to avoid civilization
in favor of a single-minded pursuit of
fish. You can actually do that here in
Pennsylvania, hiking into wild trout
waters that trickle through big state
forest tracts where cell service doesn’t
exist, camping in the wilderness, and
evading any connection with the
outside world.

That’s what trout bums do: fish
where they want, when they want,
and with little regard to time, date,
schedule, or responsibilities. And
really, a week might not even qualify.
This is something the truest of trout
bums does all season.

My regimented ways — one of
decades of deadlines — and my sense
of responsibility has, admittedly,
made me a failure as a trout bum.
Invariably, I'm toting along my laptop
and popping into cell service once
in a while to send along a column
and check emails. As an angler who
admires and is envious of all trout
bums, I'm not proud of this behavior.

LIVING THE LIFE: Who needs "fa' when y)o~u fe a trout bum? The bed of a ickp works
just fine for everything from sleeping to cooking.
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Still, I try — albeit in shorter shifts.
I'll hop in the pickup and head into
Pennsylvania’s elk country, where
numerous wild trout waters attract
me with their gravitational pull. And
for a brief time, I am a trout bum
— tent camping, rising whenever,
fishing wherever, taking a break to eat
or maybe nap in the cab of the Dodge
Ram, debating if I can go another
day without a shower, returning to
the tent in the evening and dining on
chocolate chip cookies and milk.

I'll repeat that routine for a second
day. Then it happens. A switch turns
on, and I'm jerked back into my real
world, wondering how Paula and our
Labs are doing back home, whether
my editor received my last column,
and if the Pirates won last night. I'm
snapped back to attention, back to
my world of responsibilities.

But it's OK. If only for a short time, I
was a trout bum. @

STEVE PIATT i$ a veteran newspaper editor and
outdoor writer who along with his wife, Paula, has
hunted and fished across North America. He is
most at home on the water and in the fields of the
Keystone State. He lives in Bradford County.
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ISSUE MONTH AD DEADLINE

November September 15
December October 15
January November 14

Please note ads must be received by the due
date to be included in requested issue month;
ads received after the due date will run in next
issue. Written notice of changes/cancelations
must be received 30 days prior to issue month.
No ads accepted by phone/email. For more
information, please call 717-233-5704.

CLASSIFIED AD SUBMISSION/RATES:

ELECTRIC CO-OP MEMBERS:

$20 per month for 30 words or less,
plus 50¢ for each additional word.

NON-MEMBERS:

$70 per month for 30 words or less,
plus $1.50 for each additional word.

SPECIAL HEADINGS:

$5 for co-op members, $10 for non-members.
The special heading fee applies to any heading
not listed under “FREE HEADINGS,” even

if the heading is already appearing in Penn
Lines. For ads running a special heading in
consecutive months, the fee is a one-time

fee of either $5 (members) or $10 (non-
members) for all consecutive insertions.

PAYMENT:
Please make CHECK/MONEY ORDER payable

to: PREA/Penn Lines. Insertion of classified ad
serves as proof of publication; no proofs supplied.

SEND COMPLETED AD COPY
AND PAYMENT TO:

Penn Lines Classifieds

P.O.Box 1266

Harrisburg, PA 17108-1266

PLEASE SUBMIT A CLEARLY WRITTEN OR
TYPED SHEET WITH THE FOLLOWING
REQUIRED INFORMATION:
[ Cooperative members should
please submit the mailing label from
Penn Lines as proof of membership.
1 Non-members should submit
name, address, phone number, and
email address, if applicable.
[ Month(s) in which the ad is to run.
[0 Ad copy as it is to appear in the publication.
1 Heading ad should appear under, or
name of special heading (additional fee).
See below for FREE heading options.

FREE HEADINGS:

[ Around the House

[d Business
Opportunities

[ Motor Vehicles
& Boats

O Nursery & Garden
O Real Estate

[ Recipes & Food

[ Tools & Equipment

1 Employment
Opportunities

1 Events

1 Gifts & Collectibles
[ Livestock & Pets

[ Miscellaneous

1 Travel & Tourism
0 Wanted to Buy
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(LASSIFIEDADVERTISING

EXPERTS IN HARD-TO-FIND LEAKS! Roof repairs -
all types. House, barn roofs painted. Slate work,
chimney repairs. Southwestern PA for over 40 years.
Speedy service! 814-445-4400.

AROUND THE HOUSE

CLOCK REPAIR: If you have an antique grandfather
clock, mantel clock or old pocket watch that needs
restored, we can fix any timepiece. Macks Clock
Repair: 814-421-7992.

B&LTREE SERVICE. Topping, removals, pruning, stump
grinding, land clearing. Licensed and insured. Please
give usa call ortext 814-494-1578.

SPECIAL OFFER - BOTH COOKBOOKS FOR $12.
"Country Cooking" - $5, including postage. “Recipes
Remembered” - $7,including postage. Both cookbooks
are a collection of recipes from men and women of
the electric co-ops of Pennsylvania and New Jersey.
Payable to: Pennsylvania Rural Electric Association,
P.O. Box 1266, Harrishurg, PA 17108. Write Attention:
Cookbooks.

BUILDING SUPPLIES

STEEL ROOFING AND SIDING. Over 30 years in
business. Several profiles cut to length. 29- and
26-gauge best quality residential roofing - 40-year
warranty. Also, seconds, heavy gauges, accessories,
etc. Installation available. Located northwestern
Pennsylvania. 814-398-4052.

FACTORY SECONDS of insulation, 4 x 8 sheets, foil back.
R-value 6.5 perinch. Great for pole buildings, garages,
etc. Many thicknesses available. Also blue board
insulation sheets. 814-442-6032.

COINS & BULLION

KEYSTONE COIN & BULLION is buying and selling
gold, silver, U.S. coins and currency. Collections,
estates, gold and silver jewelry, sterling silver
flatware, etc. We pay in CASH. Call us today! Christine
or Matt at 814-631-6914. Visit us online or follow us
on Facebook! www.keystonecoinbullion.com.

CONSULTING FORESTRY SERVICES

RAYSTOWN FORESTRY CONSULTING. Timber sales,
appraisals, wildlife habitat management. Dedicated
to sustainable harvests for present and future
generations to enjoy. 45 years experience. 814-448-
0040 0r814-448-2405.

DUMPSTER RENTAL

ROLL-OFF DUMPSTER RENTAL SERVICE available in
Adams, Cumberland, Franklin, and Fulton counties,
Pa., and beyond. Contact us for pricing and scheduling.
717-860-6274 or heckconstruction33853@gmail.com.
Heck Construction, based in Orrstown, PA 17244,

EXCAVATING & CONSTRUCTION

FULLSERVICE EXCAVATING, HAULAGE, sewage
system, road and pond building needs. Remodeling,
building camps of any size, wood or steel buildings,
and garages. Licensed contractor. Moore Contracting
LLC.814-590-2084 or 814-541-0231.

GIFTS & COLLECTIBLES

SPECIAL OFFER - BOTH COOKBOOKS FOR $12.
"Country Cooking” - $5, including postage. “Recipes
Remembered” - $7, including postage. Both
cookbooks are a collection of recipes from men and
women of the electric co-ops of Pennsylvania and
New Jersey. Payable to: Pennsylvania Rural Electric
Association, P.O. Box 1266, Harrisburg, PA 17108.
Write Attention: Cookbooks.

HEALTH INSURANCE

DO YOU HAVE THE BLUES regarding your health
insurance? We cater to rural America's health
insurance needs. For more information, call 800-628-
7804. Call us regarding Medicare supplements, too.

HEATING & COOLING - GEOTHERMAL

SAVE UP TO 70% IN HEATING, COOLING AND HOT
WATER COSTS with a geothermal comfort system
from WaterFurnace. Benefits include energy savings,
comfort, quiet, safety, reliability, and long life. Find
out if geothermal is right for you at waterfurnace.
com/Concierge or call 1-800-GEO-SAVE.

HEATING & COOLING

GARY & SONS, INC. HEATING AND COOLING - Save
money on fuel oil, propane, or your electric bill
without sacrificing comfort - add a heat pump!
Contact Gary & Sons, Inc. of Falls Creek, Pa., for a
FREE estimate. We are a Lennox Premier Dealer
and Mitsubishi Diamond Elite Contractor, and we
service all brands. Now is also the right time to plan
so you're comfortable later. Located in Falls Creek,
visit us online at garysinc.com or call 814-204-2633.
Payment plans offered. PA192811.

ANGUS FREEZER BEEF. $3.00/LB. HANGING WEIGHT,
plus processing. No antibiotics or hormones, grass-fed,
grain-finished, excellent marbling. By the quarter, half
or whole — discount for halves and multiple quarters.
Allison Farmz, Alexandria, Pa. 814-669-4014.

CALLINGALL MEAT-EATERS! Get ready tofill your freezer
with high-quality Black Angus beef. Quarter, half or
whole. Our family farm raises all-natural, grass-fed,
grain-finished cattle. www.mcmullenbeef.com. 814-

674-2332.

FOR SALE: BUCKETS, FORKS, THUMBS, grapple
buckets and pallet forks for skid loaders, backhoes,
and excavators. Tires for backhoes, rubbertire loaders
and excavators also. Call 814-329-0118.

DON'T LET YOUR RELATIONSHIP DIE! Online couple
counseling with a counselor in the field and married
over 40 years. $55 for 50-minute session. Text interest
to: 814-932-7078.

FOR SALE: BLUE OX LOAD-LEVELING, ANTI-SWAY
HITCH and new grinder with stand. Dover, Pa. area.
$300 or best offer. 863-712-0799.

MOTOR VEHICLES & BOATS

2017 WINNEBAGO TRAVATO 59K RV. 21-feet long,
62,000 miles. Has extras. $55,000. 814-795-3758.



MOTOR VEHICLES & BOATS

1989 HONDA GOLDWING. $800 or best offer. Call
ortext814-424-2224.

NURSERY & GARDEN

TREES AND SHRUBS for all your landscaping needs.
Rare, unusual, amazing. Bloomfield Nursery, 167
Sproul Mountain Road, Roaring Spring, PA 16673.
814-224-4508.

POWDER COATING

ALMOST ANYTHING METAL can be powder coated:
auto parts, lawn furniture, wheels, etc. Restores,
protects, preserves. 1,200-degree manifold coating.
Arthurs Powder Coating, 263 Sexton Road, Indiana,
PA15701.724-349-3770.

VIRGINIA'S EASTERN SHORE. Fishermen and
beach lover's paradise. Access Chesapeake Bay or
Atlantic Ocean within minutes. Waterside Village
3/4-acre homesites Near Marina from $21,900 with
fenced and locked RV/camper storage available.
Beach access nearby. Waterfront Sites available on
bayside and seaside starting at $115,000. Many
free boat ramps within minutes. Low, low taxes.
Kirkwoodontheshore.com. 757-678-7631.

LOOKING TO BUY OR SELL? Timberland Realty
specializes in land, sporting properties, camps, cabins,
farms, waterfront, exquisite second homes and
timberland since 1987. Call our office at 716-962-9935
oragents by region - Western Pa.: Ron Westover, 724-
422-5525. Central Pa.: John Rudy, 717-319-0082.
Northern Pa.: Dave Anderson, 585-808-5696. Brian
Bullard, Managing Broker, 716-499-5608. www.
timberlandrealty.net.

YOU SCHEDULE MEETINGS AND LUNCHES

SCHEDULE YOUR
WASHING MACHINE

NEAR GLENDALE LAKE - NEWLY BUILT CABIN with
utilities on 2.48 acres, $249,000. Cambria County
-18.2 acres, field, gas well, with option to purchase
gas rights, $105,000. Clearfield County - 502 acres,
timber, streams, $1,499,000. www.timberlandrealty.
net. Ron Westover: 724-422-5525, 716-962-9935.

THREE-BEDROOM, TWO-BATH HOME ON 1.5 ACRES.
Three-car garage, pond, and new electric service.
Huntingdon County. 20 minutes to Penn State
University. $150,000 or best offer. Call or text 814-
424-2224.

LOTIN JOHNSTOWN, PA. Three-plus acres. $25,000.
Call ortext 814-424-2224.

FLORIDA SNOWBIRDS! Turnkey one-bedroom, one-
bath trailer with full-size stove and refrigerator. Queen
sofa bed. Located near The Villages on a cul-de-sacin
a 55-plus community. $700/month lot rent includes
water, trash and septic. $22,500. 724-816-0971.

RECIPES & FOOD

SPECIAL OFFER - BOTH COOKBOOKS FOR $12.
"Country Cooking" - $5, including postage. “Recipes
Remembered” - $7, including postage. Both
cookbooks are a collection of recipes from men and
women of the electric co-ops of Pennsylvania and
New Jersey. Payable to: Pennsylvania Rural Electric
Association, P.0. Box 1266, Harrisburg, PA 17108.
Write Attention: Cookbooks.

TIMESHARE CANCELLATION

STOP BEING ATIMESHARE VICTIM! TimeShareBeGone
will get your timeshare legally cancelled. 100%
money-back guarantee. A+ BBB rating, 17 years in
business. Low payment plans. Call 800-214-4460,
timesharebegone.com.

AND DISHWASHERTOO! *

Peak energy demand is a hot topic, but what is it and how 5

does it impact electricity use? Simply stated, PEAK DEMAND
is when energy consumption is at its highest.

In much of the U.S., energy use spikes in summer and winter
due to INCREASED ENERGY DEMANDS for indoor cooling and
heating. In the summer, energy use spikes between mid- to

late afternoon and evening. In the winter, energy use is
higher in the early morning and late afternoon/evening.

Consider running major appliances during off-peak times
to decrease strain on the energy grid.

CHANGING THE TIME OF DAY
YOU USEENERGY CAN:

E, Help lower your energy bills.

—¥ Avoid service interruptions or glitches.

Do your part to use energy wisely, especially when energy

demands are high.

Safe

TRACTOR PARTS - REPAIR/RESTORATION

ARTHURS TRACTORS. Specializing in vintage Ford
tractors, 30 years experience, online parts catalog/
prices, Indiana, PA 15701. Contact us at 877-254-
FORD (3673) orwww.arthurstractors.com.

TRAVEL & TOURISM

NEW SMYRNA BEACH, FLORIDA, oceanfront condo
rental. Two-bedroom, two-bath, deck overlooking
beach and pool. $995/week or $3,600/month. No
pets. Not available Jan. - Mar. Call 814-635-4332 or
814-979-8058.

VAN RENTAL

15-PASSENGER VANS TO MINI-VANS to car rentals.
Call Rent-A-Wreck in Erie. Locally owned for the last
37 years. Rent-A-Wreck, 814-833-9941.

WANTED TO BUY

ANTIQUE AND CLASSIC American and foreign cars,
motorcycles, trucks, Broncos, Blazers and Scouts.
Any condition. Will buy entire car collections.
krmiller1965@yahoo.com. 717-577-8206.

ANTIQUE AND CLASSIC motorcycles wanted. All makes
and sizes. BSA, Norton, Triumph, Honda, Yamaha,
Suzuki, Kawasaki, etc. krmiller1965@yahoo.com.
717-577-8206.

JEEP 19405 WILLYS OR FORD ARMY-TYPE JEEP. Rusty,
broken down in field. Any condition considered.
215-904-2319. Email: ironrider111@yahoo.com

Learn more at:

lectricity.org®

SEPTEMBER 2025 ® PENNLINES

25



PUNCy

26

LAUGHING AT LIFE

My Wife’s Next Husband

JOHN KASUN

ON AVERAGE, women live longer than men, and although
that never concerned me, I take it into consideration when
I do anything around the house. I always make sure any
repair not only outlasts me but also my wife. I guess that
is why I paid extra to install 50-year shingles on the roof
when [ was 65 years old.

I also realize with her outliving me, the chances are good
she might remarry. While I would not want her to live alone,
it occurred to me that a lot of the work I do to make her life
easier in the future is also making her next husband’s life
easier. That is when I decided to pay special attention to
certain things I do.

For example, occasionally I stay in bed until my wife
gets up and goes downstairs
to let the dog out and start
breakfast, even if I have to
pretend to be asleep or fake
abad back. But there is a
method to my madness; I
always make the bed before
coming downstairs. Now, I
don’t go to all the trouble of
tucking in the corners and
making sure the sheets are
so tight you can bounce a
quarter on them, butIdo a
pretty solid job. We have a big,
fluffy comforter and some
fancy accent pillows on the
bed. I tuck the sheets under
the comforter, toss some
pillows on top and consider it made. Here is the beautiful
part: I occasionally get to sleep in a little longer, and when I
am dead and gone, she will remind her next husband that
her first one always made the bed in the morning. I figure
that will drive him nuts.

We have two patios that border a tropical fish pond, and
over time, we have managed to fill them with furniture,
large tables, snack tables and numerous flower pots —
although there are just the two of us and a dog. If all of
our friends came over at once, we would still have extra
seating. While the patios look like a page out of Better
Homes and Gardens, the problem comes when it is time to
store all of the furniture for winter.

PENNLINES ® SEPTEMBER 2025

This year, my wife was really concerned about getting
everything into our storage shed without damaging it.

“No problem,” I assured her. “I'll take care of it” But she
continued to fret and worry.

Recently, when she took a day shopping trip, I stored
one set of furniture in a friend’s manufacturing warehouse
and swore him to secrecy. I am sure our friendship plus a
case of beer will keep him quiet. I then put all the rest of
the furniture and pottery in our storage shed and covered
it “for added protection from spying eyes.” When my wife
returned, she was shocked to see the patios were clean
and the furniture and pottery were stored neatly away. She
said over and over that she just didn’t know how I got all of
that furniture stored in such a
small space.

The beauty of this is that
she will expect her next
husband to get all of that stuff
in the same shed, which is
physically impossible. I can
just hear her telling him as
he stands there scratching
his head in front of a full shed
with four chairs, a table and
three large vases still outside,
“Idon’t understand it. My
first husband had no problem
getting all of that furniture put
away for the winter”

I think tomorrow I will
re-label the electrical distribu-
tion panel in the basement. If I move everything down one
breaker, I will still know which one shuts off what room;
however, if my wife’s next husband follows the chart, when
he shuts off the family room circuit, the appliances in the
kitchen won’t work. He will not be able to convince my
wife that something is wrong with the labeling because,
after all, her first husband never had any trouble.

My wife’s next husband may have never met me, but I
can guarantee he will never forget me. @

JOHN KASUN, a lifelong Pennsylvanian with more than 30 years of writing
experience, looks for the humor in everyday life and then tells a story from
that perspective. He is a member of Huntingdon-based Valley Rural Electric
Cooperative.
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REFLECTIONS

Don’t Look Back

sUMMER MAY seeM like it always slips by too fast,
but don’t look back at what you wish you had done.
As the air begins to cool and the leaves begin to
turn, take a deep breath and look forward to the
joys yet to come. And when you feel joy the most,
remember to take a photo for our Rural Reflections
contest. @

How to enter

AMATEUR PHOTOGRAPHERS are encouraged to send photos for the
2025 Rural Reflections contest (no digital files) to: Penn Lines Photos,
PO. Box 1266, Harrisburg, PA 17108-1266. On the back of each
photo, include your name, address, phone number and the name of
the electric cooperative that serves your home, business or seasonal
residence.

Remember: Our publication deadlines require us to work in
advance, so send your seasonal photos in early. Photos that do not
reflect any specific season may be sent atany time. Photos will be
returned one year after receipt if a self-addressed, stamped envelope
is included.
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ADDRESS CHANGES:

For change of address, please contact your local electric
cooperative. For cooperative contact information,
please visit www.prea.com/member-cooperatives

RENEWAL _
by ANDERSEN Get a FREE consultation!

Call 855-733-0719
WINDOW AND DOOR SAVINGS EVENT!

Save Big on Replacement Windows and Doors!

BuyTwo,GetOne 1 1 NO Money Down

I
60% OFF :AND I NO Monthly Payments :
I

All Windows and Doors® I NO Interest for 12 months!
I MINIMUM PURCHASE OF 3 - INTEREST ACCRUES,

MINIMUM PURCHASE OF 3 BUT IS WAIVED IF PAID IN FULL WITHIN 12 MONTHS

TESTED, TRUSTED, AND TOTALLY PROVEN:
Offer Ends 10/31/2025 More 5-Star
s Call for your FREE consultation. Reviews

WARRANTY o

3
Ligprete . J{ A »‘{
-ty Tanferatte * ) B al *
FipREX® MATERIAL - - e ——
T ARE Than Other Leading Full-Service

GLASS Window Replacement

FINDYOURWINDOWCOM Companies’

DETAILS OF OFFER: Offer expires 10/31/2025. Not valid with other offers or prior purchases. Buy two (2) windows or entry/patio doors, get one (1) window or entry/patio door 60% off, and 12 months no money down, no monthly
payments, no interest when you purchase three (3) or more windows or entry/patio doors between 9/12/2025 and 10/31/2025. 60% off windows and entry/patio doors are less than or equal to lowest cost window or entry/patio
door in the order. Subject to credit approval. 12-month Promo Period: while no payments are due, interest accrues but is waived if the loan is paid in full before the Promo Period expires. Any unpaid balance owed after the Promo Period,
plus accrued interest, will be paid in installments based on the terms disclosed in the customer’s loan agreement. Financing is provided by various financial institutions without regard to age, race, color, religion, national origin, gender,
or familial status. Savings comparison based on purchase of a single unit at list price. Available at participating locations and offer applies throughout the service area. See your local Renewal by Andersen location for details. License
numbers available at renewalbyandersen.com/license. Some Renewal by Andersen locations are independently owned and operated. 2Based on testing of 10 double-hung units per ASTM E2068 20 years after installation. It is the
only warranty among top selling window companies that meets all of the following requirements: easy to understand terms, unrestricted transferability, installation coverage, labor coverage, geographically unrestricted, coverage for
exterior color, insect screens and hardware, and no maintenance requirement. Visit renewalbyandersen.com/nationsbest for details. *Review aggregator survey of 5-star reviews among leading national full-service window replacement
companies. January 2024 Reputation.com. “Renewal by Andersen” and all other marks where denoted are trademarks Andersen Corporation. ©2025 Andersen Corporation. All rights reserved. RBA14201



