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Saving is believing.
And now it’s easier than ever  

with the 30% tax credit1

Think you can’t afford a geothermal heat pump?  
After a closer look, you may be surprised at its overall affordability.

Tax rebates can quickly bring down the costs of purchase and installation. And a geothermal 
heat pump is more cost effective to operate than the most efficient furnaces and air 
conditioners. In fact, your energy bills can be cut by as much as 70%. As a result, many 
geothermal homeowners see a return on investment of 10-20% over the life of their system. 
When you crunch the numbers, you’ll see WaterFurnace is the money-saving choice. 

Geothermal is the only renewable that provides reliable operation 24 hours a day,  
7 days a week, 365 days a year.

waterfurnace.com/Concierge

The Reliable Renewable is a trademark of WaterFurnace International, Inc.1. 30% through 2032, 26% through 2033 and 22% through 2034

Ready to get started?
Connect with your Geothermal 

Concierge today!

Colin Little | Concierge Joleen Jones | Concierge

waterfurnace.com/Concierge

Connect with concierges like:
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Stronger Together
A S  E L E CT R I C  CO O P E R AT I V E  M E M B E R S , A S  E L E CT R I C  CO O P E R AT I V E  M E M B E R S , we’ve chosen 
rural life for a reason: Along with the beauty of our rural 
areas, we also appreciate the comforts of our commu-
nities, like knowing our neighbors and having a quiet 
place to call home.

The challenges, however, are real here — and, 
collectively, we’ve had our share. In the not-too-distant 
past, for instance, rural families sat on the sidelines and 

watched as electricity revolutionized life in more populated areas.
The very communities we live in were left in the dark as other parts of Pennsylvania 

and the nation glowed with progress. Let’s just say, it didn’t stay that way for long.
Determined rural leaders rallied together to put up the poles and string the wires 

that lit up the countryside, an accomplishment some said was impossible. 
In doing so, our predecessors realized something: There’s power in numbers. 
Eventually, the growth of rural electricity led to the establishment of rural electric 

cooperatives, which are governed by a truly fitting business model, one that 
underscores such grassroots values as cooperation and concern for community.

In the years that followed, the Commonwealth’s cooperative leaders would come 
together once again to form the Pennsylvania Rural Electric Association (PREA) in 
1942. The organization empowered these cooperatives to share resources and present 
a unified front on legislative battles.

Just a few years later, in 1946, the cooperatives formed Allegheny Electric Cooper-
ative, Inc. (Allegheny) to ensure a reliable and cost-effective source of power for rural 
areas. (Read this month’s feature to learn more about Allegheny and its importance to 
our cooperatives.)

Today, these dual organizations serve the interests of our 14 electric cooperatives and 
their consumers in Pennsylvania and New Jersey. A multifaceted service organization, 
PREA provides legislative support; communications support through publications like 
Penn Lines; and education and training support for lineworkers, cooperative directors, 
and staff. Allegheny is the wholesale energy provider for our cooperatives, with a portfolio 
of self-owned nuclear and hydroelectric resources.

Together, the organizations support cooperatives in our role as energy providers, 
community leaders and local economic drivers. Thanks to PREA’s advocacy efforts and 
Allegheny’s power supply initiatives, cooperative consumers enjoy some of the lowest 
and most stable electric generation rates in the entire region. 

Our work, however, isn’t finished. 
As the leaders of PREA and Allegheny, we are committed to continuing and 

expanding our collaborative mission, which is centered on strengthening our member 
systems, providing safe, affordable, and sustainable electricity for consumers, and 
finding solutions to our shared challenges.

While PREA and Allegheny may be rooted in the past, our boards — made up of 
local cooperative members just like you — are firmly focused on the present and 
future. And if our collective history has taught us anything, it’s that we truly are stronger 
together. 

JIM STAUFFER
CHAIRMAN, ALLEGHENY ELECTRIC COOPERATIVE, INC.

LEROY D. WALLS 
CHAIRMAN, PENNSYLVANIA RURAL ELECTRIC ASSOCIATION

JIM STAUFFER LEROY WALLS
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EDITOR’SDESK 
WO R D  O N  T H E 
W E AT H E R
Admittedly, weather forecasting as a profession 
doesn’t seem to get a lot of respect. People joke 
that it’s a job where you can be wrong and still get 
paid. In fact, if there’s one thing folks like to com-
plain about more than the weather, it’s the weather 
forecaster, especially when they get it wrong. 

In our home, though, there’s one meteorologist who 
is spared even the slightest criticism. Punxsutawney 
Phil, Pennsylvania’s most famous weather prog-
nosticator, is held in high regard in our family for 
his annual predictions 
about how much 
more winter we 
can expect. We’ve 
even made a trip to 
Gobbler’s Knob, out 
in United Electric 
Cooperative’s service territory, to pay a visit to the 
furry forecaster. After all, he is the “seer of seers.”

But when you’re as famous as Phil, people like 
to compare notes. The weather experts at the 
National Oceanic and Atmospheric Administra-
tion (NOAA) point out that Phil gets it right only 
about 40% of the time, “even though he’s been 
forecasting since 1887.” Longtime forecasters over 
at the Farmers’ Almanac say they don’t use “folk-
lore” for their predictions. Instead, they employ 
a “mathematical and astronomical formula” that 
is accurate 80% to 85% of the time, according to 
their website. And now, artificial intelligence (AI) 
has entered the weather game. In a test of AI-
based forecasting, Google’s experimental software 
recently outperformed the world’s most accurate 
weather prediction models. Quite a feat, but I’m 
sure it didn’t involve a top hat ceremony. 

No matter the model or the method, the weather 
business has gotten trickier lately. In terms of 
their frequency and intensity, extreme weather 
events seem to be the new normal. Five different 
organizations, including NOAA, declared 2023 the 
hottest year on record. NOAA also noted the past 
year contained a record number of billion-dollar 
weather- and climate-related disasters in the U.S. 
Some of that severe weather impacted Pennsylvania, 
with tornadoes touching down in cooperative 
areas and causing significant damage. Researchers 
note these extreme events are making weather 
prediction even more difficult.

Given all they’re up against, maybe it’s time we 
gave meteorologists a break. At least in our home, 
Phil’s Feb. 2 forecast will be spot on. Early spring or 
six more weeks of winter, we’ll take his prediction 
as the word on the weather. 

 
PETER A. FITZGERALD
EDITOR

SNOW MORE STREAK
January storm ends central 
Pa.’s string of snowless days

When the Jan. 6 snowstorm arrived, 
it ended central Pennsylvania’s 346-
day streak of no accumulating snow, 
according to the National Weather 
Service. The last time the region had 
any measurable snow was Jan. 25, 2023.

Central Pennsylvania isn’t the only 
area missing out on accumulating 
snow. Before the early January storm, 
the following cities had lengthy snow 
droughts, too: Washington, D.C.,  
719 days without snow measuring 
more than 1 inch; Baltimore, 707 days; 
Philadelphia, 706 days; New York City, 
691 days; and Boston, 316 days.

DOGGONE IT!
Pittsburgh pup has 
expensive taste

Cecil, a Pittsburgh goldendoodle, has 
gone viral thanks to his expensive taste. 
The dog ate $4,000 in cash after his 
owners, Clayton and Carrie Law, placed 
the money for a home improvement 
project on a kitchen counter. 

Over the next few days, the Laws 
spent considerable time and effort 
piecing together the bills that came 
out both ends of the dog. They were 
able to recover $3,550 with serial 
numbers intact, meaning the money 
could be replaced. It’s also possible 
the pair will be able to recover the 

KEEPINGCURRENT
 

NEWS•IDEAS•EVENTS

remaining $450 through the Bureau 
of Engraving and Printing.

The U.S. Treasury reports it handles, 
on average, about 24,000 claims and 
redeems an average of $30 million 
worth of damaged and mutilated 
currency annually.

Now that’s something to chew on.

POPULATION SHIFTS
As nation’s population grows,
Pennsylvania’s numbers decline

The U.S. population is increasing 
(a 1.6 million-person gain between 
July 2022 and July 2023); however, 
Pennsylvania lost about 10,400 resi-
dents, according to data from the U.S. 
Census Bureau. 

Pennsylvania’s population is now 
listed at 12.96 million. States that lost 
the most population during the time 
period were New York, California and 
Illinois. 

Several of Pennsylvania’s neighbors 
increased in population, with New 
Jersey adding 30,000, Ohio gaining 
26,000, Maryland gaining 16,000 and 
Delaware gaining 12,000. Neighbor-
ing West Virginia also lost population, 
shrinking by about 4,000 residents.

“U.S. migration returning to 
pre-pandemic levels and a drop 
in deaths are driving the nation’s 
growth,” said Kristie Wilder, a demog-
rapher in the Population Division at 
the Census Bureau, in a press release. 
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ENJOY A DAY OF 
WINTER FUN
Get out of the house and get on 
the road to Clarendon for the 
Warren County Winterfest Feb. 3. 
From 10 a.m. to 4 p.m., Chapman 
State Park will host a variety of 
outdoor activities, including 
horse-drawn carriage rides, kid 
and dog sled races, a polar bear 
plunge and more. Learn more at 
warrenwinterfest.com. 

YOU LOOK  
‘MAH-VELOUS’
Help a friend, family member — 
or even a stranger — feel warm 
and fuzzy inside by celebrating 
National Give a Compliment Day, 
Feb. 6. Go ahead: Make their day.

ONE FOR THE GALS
Sure, we all know Valentine’s Day 
is coming up, but women around 
the world will be gathering 
the day before, Feb. 13, to 
commemorate Galentine’s Day, 
an unofficial holiday celebrating 
female friendships.

HAPPY BIRTHDAY, 
LEAPLINGS!
Every four years, an extra day — 
Feb. 29 — is added to the calendar, 
making 2024 a Leap Year. It’s 
believed “leaplings,” or people 
born on that day, have good luck. 
If you know one, wish them a 
happy birthday.

FEBRUARYFEBRUARY

TIMELINES

A decade ago, Penn Lines readers 
got a behind-the-scenes look at 
what it’s like to be a rural electric 
cooperative director. Elected by 
fellow members, directors help 
co-ops navigate the complex 
electric utility industry. It’s a huge 
responsibility, and many are 
committed to taking training to 
better serve consumers and their 
cooperatives.

FEBRUARY 2014
“Although births declined, this was 
tempered by the near 9% decrease 
in deaths. Ultimately, fewer deaths 
paired with rebounding immigration 
resulted in the nation experiencing its 
largest population gain since 2018.”

Pennsylvania’s population grew 
rapidly between 1900 and 1960, 
then slowed, taking 40 years to grow 
from 11 million people to 12 million 
in 2000. Recent decades have seen 
growth in southeast and south- 
central Pennsylvania, while the 
population has stayed the same or 
declined in the remainder of the state. 

TAKING ITS TOLL
New year brings higher rates
for Pa. Turnpike travelers

A year after its last increase, the 
Pennsylvania Turnpike Commission 
has once again raised tolls by 5%. The 
new rates took effect in early January. 

According to the commission, the 
most-common toll for a passenger 
vehicle has increased from $1.80 
to $1.90 for E-ZPass customers and 
from $4.40 to $4.70 for Toll By Plate 

customers. Rates for tractor-trailers 
also went up.

“Our annual toll increases directly 
support the escalating Act 44 debt 
service we have had to manage due to 
the mandates of Act 44 of 2007,” said 
Rick Dreher, the commission’s chief 
financial officer. “However, even given 
that significant financial management 
challenge, our per-mile toll rates are 
lower than national toll averages and 
remain in the mid-range among the  
47 toll roads in the U.S.”

In addition to the toll increases, the 
commission said it has taken “inter-
nal steps to control costs” that include 
debt refinancing, a leaner work force 
and capital project cuts. It has also 
introduced non-toll funding sources, 
such as electric-vehicle chargers at 
service plazas.

The commission is in the midst of 
implementing an all-electronic over-
head tolling system along the turnpike 
that drivers pass under with no need 
to slow down or pass through a booth. 
The first portion of open-road tolling is 
expected to be operational in 2025. 

Building strong cooperative
boards through training,
education

Replacing ovens, ranges
Snowy owls
Double-date night

PLUS

FEBRUARY 20 14

Leadership
lessons

F E B R U A R Y  2 0 2 4  •   P E N N L I N E S 7



MICH A E L T.  CR AWFORD 

How Rural Electric Cooperatives 
Banded Together to Forge a 

Reliable Energy Future

and Youand You
AlleghenyAllegheny

P E N N L I N E S  •   F E B R U A R Y  2 0 2 48



YYO U  CO M E  H O M E  A F T E R  O U  CO M E  H O M E  A F T E R  a long day. 
You’ve worked hard. As you walk 
through your home, your hand rises 
without even thinking about it and 

flicks a switch. The darkness is gone, the light 
is shining, and — even better — the cost is 
affordable because you are a member of a rural 
electric cooperative.

If you’ve leafed through the pages of Penn 
Lines before, you know it wasn’t always so 
easy. You’ve probably heard the tale of rural 
electrification — how for-profit utilities 
found little reason to invest in rural America, 
prompting everyday citizens to rally together 
to bring electricity to their farms, homes 
and communities. You also likely know that 
Pennsylvania and New Jersey cooperative 
members today enjoy some of the lowest and 
most stable electric generation rates in the 
region. 

But how is that still possible in a world where 
the price of everything, including energy, keeps 
climbing?

“It’s always about co-ops helping co-ops,” 
says Chad Carrick, president & CEO of Indiana-
based REA Energy Cooperative. “Everything we 
do, at every level, stems from that.”

‘Our strength is in numbers’
The lion’s share of cooperative energy in 

Pennsylvania comes from 
Allegheny Electric Cooperative, 
Inc. (Allegheny), formed in 1946 
to provide electric cooperatives 
with a reliable supply of energy 
at a competitive price. Together 
with the Pennsylvania Rural 
Electric Association (PREA), 
which was founded in 1942 to act as the unified 
voice for cooperatives, the dual organizations 
serve the interests of 14 electric cooperatives 
and their consumers.

“Formed by our member cooperatives, our 
history is rooted in working together,” explains 
PREA/Allegheny President & CEO Steve 
Brame. “Whether it’s using economies of scale 
to provide cost-effective services or investing 
together for our power supply needs, PREA and 
Allegheny reflect that member-driven approach 
to finding solutions in a cooperative way.”

Through Allegheny, rural electric cooperatives 
own and manage about 65% of their generation 
needs, all of which are powered by carbon-free 
resources. Allegheny operates the Raystown 
Hydroelectric Plant in Huntingdon County and 
owns a 10% share of the Susquehanna Steam 
Electric Station, a two-unit nuclear power plant 
in Luzerne County. 

Allegheny also has long-term contracts with 
the New York Power Authority, which oversees 
hydroelectric projects along the Niagara and 
St. Lawrence rivers in upstate New York. These 
low-cost hydro resources have saved coopera-
tive consumers an estimated $423 million since 
1966. 

“The individual distribution co-ops derive 
strength from joining together and tackling 
various issues,” says Rus Ogburn, general  

ALLEGHENY OPERATIONS:ALLEGHENY OPERATIONS: Eric Reed, lead operations 
and maintenance technician at the Raystown 
Hydroelectric Plant, reviews the facility’s operating 
system. Allegheny, formed in 1946 to provide electric 
cooperatives with a reliable supply of energy at a 
competitive price, owns and operates the plant in 
Huntingdon County.

POWER PROVIDER:POWER PROVIDER: Allegheny Electric Cooperative, 
Inc. generates the power distributed by rural electric 
cooperatives to consumers in Pennsylvania and 
New Jersey. A portion of that power comes from the 
Susquehanna Steam Electric Station (top, opposite page), 
a two-unit nuclear power plant in Luzerne County, and 
the Raystown Hydroelectric Plant in Huntingdon County 
(bottom, opposite page).

“Formed by 
our member 

cooperatives, our 
history is rooted in 
working together.”

STEVE BRAME
C

O
U
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Y
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is going up, and people are stressed about making ends 
meet,” says Todd Sallade, PREA/Allegheny 
vice president – power supply & engineer-
ing. “If we can save our members a couple 
nickels and dimes here so they add up to 
dollars down the line, that’s extra money in 
their pocket for whatever they need.”

Affordable rates, greater reliability
To help consumer-members hold on to 

more of their hard-earned dollars, Allegheny has champi-
oned initiatives to control peak demand and help with the 
development of renewable generation systems. 

The Coordinated Load Management System, a demand-
side program in place since 1986, helps shift the use of 
hot water heaters and other appliances from times of 
peak electricity demand to off-peak hours. By doing so, 
the voluntary program has saved cooperative consumers 
more than $163 million in avoided power costs since its 
inception. The system is being updated to include state-of-
the-art automatic meter reading, load control and smart 
meter/smart appliance capability.

“You can look at all the technology changes and ad-
vancements, the way the world has changed from the 
1940s to today, and how all our processes and tools have 
changed, but Allegheny’s mission has stayed the same: It’s 

manager of Somerset Rural Electric Cooperative. “Allegh-
eny is the first level of that cooperation, and it focuses 
on the most significant cost to our co-ops and members, 
which is power costs.

“The strength associated with us joining together 
[decades] ago is still seen today,” he adds, “because 
the 65% that Allegheny owns on our behalf provides 
significant savings, significant continuity and significant 
predictability for our members. It just illustrates the 
strength of the ‘cooperation among cooperatives’ principle 
— our strength is in numbers.”

What Allegheny doesn’t own, it has to supplement with 
open-market purchases of roughly 35% of its power needs. 
However, thanks to agreements and relationships with 
more than 20 key power trading firms, Allegheny is able to 
react quickly to changing market conditions to minimize 
any volatility it encounters and limit the impact on cooper-
ative consumers. 

The strategy has paid off, earning Allegheny a reputation 
for rate stability.

“We’re living in a world where the cost of everything 

LOAD MANAGEMENT:LOAD MANAGEMENT: Allen Tobias, PREA/Allegheny senior 
coordinated load management system (CLMS) operator, conducts 
a routine inspection of one of the CLMS servers in Harrisburg. The 
voluntary CLMS program helps reduce electricity use during periods of 
peak demand, which ultimately lowers costs for cooperative members.

TODD 
SALLADE
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all about keeping rates as low as possible and keeping the 
lights on as best we can,” Sallade says.

Allegheny, in partnership with PREA, also helps cooper-
ative members who want to install a clean energy genera-
tion system at their home or farm. The Renewable Energy 
Assistance Program provides grants to electric distribution 
cooperatives to cover various interconnection costs, such 
as metering equipment and distribution transformers. 
It also pays for certain transitional costs to ensure other 
electric cooperative members are not subsidizing the oper-
ation or installation of small renewable energy generation 
systems — whether the system is an anaerobic digester, 
wind turbine or solar array.

“Pretty much every part of what we do — whether it’s 
the Raystown Hydroelectric Plant, the power scheduling 
team or the power delivery staff — touches on rates and 
reliability,” Sallade explains. “Allegheny was set up for the 
purpose of acting as the power supply provider on the 
cooperatives’ behalf. That was established in the 1940s 
when the organizations (PREA/Allegheny) were set up, and 
that’s Allegheny’s mission today: rates and reliability.”

Maintaining reliability requires forward thinking. 
Much like your local rural electric cooperative plans 
for substation upgrades to meet peak demand and 
maintains rights of way to keep trees from disrupting your 
power, Allegheny is constantly analyzing energy trends 
and policies, which, of late, have started jeopardizing 
sustainability, Brame says.

“It’s concerning because at the same time we’re being 
asked to electrify more of the economy, environmental 
policy is taking away some of the resources the country 
has traditionally relied on for power, particularly coal and 
natural gas,” Brame explains. “While Allegheny’s gener-
ation resources are mainly carbon-free, any policy that 
affects grid reliability should concern us all. Fortunately, 
we are well-positioned to deal with these challenges.”

Carrick agrees that Allegheny’s generation mix helps 
provide cooperatives a solid foundation going forward into 
a changing energy environment.

“Being more than 60% carbon-free and the programs 
we offer, like coordinated load management, are a benefit 
to the member,” he says. “As more fossil-fuel fired genera-
tion comes offline, we have to be more efficient and have 
programs that help our members manage their electricity 
to adapt to the changing energy mix that’s going to be 
available. That’s a mix of demand-response, shifting elec-
tric use to other times of the day and accepting distributed 
generation — all those elements working together, I think, 
are going to be how we achieve the goals to make sure that 
reliability stays intact.”

Putting the consumer first
According to Ogburn, the primary benefit of statewide 

collaboration comes from having the resources — 
personnel, generation, and institutional knowledge — to 
be able to adapt to the rapidly changing market rules, 

“The local link between our 
members and our statewide 
organizations is a key part of 
what makes the cooperative 
model so successful.” 
Jim Stauffer, Chairman 
Allegheny Electric Cooperative, Inc.
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“Cooperatives 
are represented 
by the people we 
serve, and that 
makes a huge 
difference.”

makes the cooperative model so successful.”
Sallade agrees. 

“In an investor-owned model, a consumer’s 
concern almost never rises to the level of the 
people satisfying the investors,” he says. “The 
cooperative business model is very differ-
ent because everything is aligned. When our 
directors go to the gas station or watch the local 
high school football game, they meet other 
consumer-members face-to-face and hear their 
concerns. It’s a much more consumer-centric 
business model — and it works. If you could 
wipe the slate clean and let the utility industry 
evolve all over again, I think everyone would be 
better served if they had some sort of coopera-
tive business model.”

Stauffer, who has been a member of Valley 
REC since 1993 and has served on its board 
since 1997, also sees the value of having a local 
voice in energy decisions.

“As representatives serving on the Allegheny 
board, we’re making decisions that impact 
members’ daily lives,” he says. “We understand 
those impacts because we live in the 
communities we serve. And that’s what sets it 
apart: Allegheny is focused on people. When 
we talk about affordability and reliability, we’re 
talking about people. We’re talking about our 
communities.” 

power supply issues, and regulatory challenges.
“Behind the scenes, the periodic updates that 

we get involved in every few years — whether 
it’s a new substation or an upgrade to lines — 
we have the benefit of the knowledge Allegheny 
has,” Ogburn explains. “On the planning side 
or reliability side, there’s a lot that happens that 
Allegheny streamlines for us; we would have a 
very hard time doing that ourselves or we’d have 
to pay consultants to do it in one-off situations. 

“While Allegheny proactively addresses  
rapid-fire changes in the power industry at 
large, it really allows us to commit resources to 
issues that directly impact our members.”

Although Allegheny does much of its work 
behind the scenes, its members — not just the 
cooperatives it serves, but down to the individual 
consumer-member — have a say, thanks to its 
democratically controlled board. 

Each cooperative has a seat on the Allegheny 
Board of Directors and is represented by a locally 
elected consumer-member.

“Cooperatives are represented by the people 
we serve, and that makes a huge difference,” 
says Jim Stauffer, chairman of the Valley Rural 
Electric Cooperative (REC) Board of Directors, 
who was recently elected Allegheny chairman. 
“The local link between our members and our 
statewide organizations is a key part of what 

AL LEGHENY  SOURCES  OF  ENERGY*

54.3%  
Susquehanna Steam Electric Station

36.6%  
Energy Purchases

6.5%  
New York Power Authority

2.5%  
Raystown Hydroelectric Plant

0.1%  
Consumer-Member 
Interconnections

*Most recent data available

Allegheny Electric Cooperative, Inc. (Allegheny) forms its energy mix from a variety of resources, including 
nuclear (Susquehanna Steam Electric Station), hydro (Raystown Hydroelectric Plant and New York Power 
Authority), and small renewable energy projects, such as solar, wind, and anaerobic digesters (consumer-member 
interconnections). Allegheny purchases power from the open market to meet the rest of its members’ needs. 
This flexible approach to power supply affords Allegheny the ability to meet energy demands at the lowest cost 
possible. Graphic illustration by Graphcom, Inc.
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COMMUNITYCORNER PEOPLE & PLACES

for ages 2 and below.
What lore lies beneath your feet? 

Let us know your stories at  
communitycorner@prea.com. 

Local Lore 
Bedford Rural Electric Cooperative

The Bed Beneath Bedford
BENEATH THE ROLLING BENEATH THE ROLLING Appalachian 
Mountains, below the power lines of 
Bedford Rural Electric Cooperative 
and just under the fertile Earth, rests 
a reminder that we are but nature’s 
guests.

Approximately 405 million years 
before Scottish-Irish immigrant Robert 
MacRay came along in 1750 and 
opened the first trading post in Bedford 
County, there was no dry land. Below 
what would eventually become 
the Borough of Manns Choice, a 
coral reef once served as home to 
ancient aquatic life, right up until the 
tectonic plates shifted and pulled the 
reef and its inhabitants beneath an 
immeasurable weight of stone.

The reef, however, has been  
immortalized — fossilized, to be 
precise — alongside the many 
creatures who lived there, and now 
rests quietly and without fanfare 
within Coral Caverns, a hidden gem 
that’s just minutes from downtown 
Bedford. Today, the caverns are 
humbly cared for by an everyday 
Bedford native and his sons.

“From all walks of life and all 
nationalities, world travelers come 
here,” owner and caretaker Bill 
VanDeventer says. “These hills have  

CORAL CAVERNS:CORAL CAVERNS: A 405-million-year-old fossilized coral reef rests beneath the soil and stone 
of Manns Choice in Bedford County within Coral Caverns. Visitors can tour the site on the 
outskirts of Bedford and spend time in the museum operated by owner Bill VanDeventer.

Attention: Young Artists 
AMERICA’S GOT TALENT; so do rural electric cooperatives. We’re calling on all kids, ages 5 to 17, to share their artistic skills 
with us.

Each month, we’ll feature a picture drawn by our young readers (or our readers’ youngsters) about something they’ve 
read in Penn Lines. Paints, pencils, crayons — whatever medium the artist feels most appropriate — as long as it is a 
physical creation. You may send digital photos of the drawing to CommunityCorner@prea.com, but please: no digital 
artwork.

Be sure to include the young artist’s name, age and electric cooperative, plus a short (between 25 and 50 words) 
description of the art.

been a contributor to progress, and 
now a contributor to science. To 
continue its ability to be recognized, I 
found that in itself to be an admirable 
goal.”

Above the caverns, a small museum 
showcases artifacts found from within, 
as well as science exhibits related 
to other prehistoric treasures from 
throughout North America. Tours of 
the cavern and museum are from  
10 a.m. to 1 p.m. by appointment only. 
General admission runs $21 for ages 
12 and up, $10 for ages 3 to 11, and free 

Main Office: Bedford, Pa.
Consumer-members served: 9,566
Website: bedfordrec.com
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REA Energy 
Cooperative, Inc.

One of 14 electric cooperatives  One of 14 electric cooperatives  
serving Pennsylvania and New Jerseyserving Pennsylvania and New Jersey

REA ENERGY COOPERATIVE, INC.
75 Airport Road • P.O. Box 70

Indiana, PA 15701-0070
724-349-4800 • 800-211-5667

EBENSBURG DISTRICT OFFICE
127 Municipal Road

Ebensburg, PA 15931
814-472-8570

Website: www.reaenergy.com
Email: reaenergy@reaenergy.com

Chad CarrickChad Carrick
President and CEOPresident and CEO  

  
STAFF

Barry BakerBarry Baker
Indiana Operations ManagerIndiana Operations Manager

Erin BauerErin Bauer
ACRE CoordinatorACRE Coordinator

Shane CribbsShane Cribbs
Network & Systems ManagerNetwork & Systems Manager

Dave DaughertyDave Daugherty
Safety & Right of Way ManagerSafety & Right of Way Manager

Jeff DishongJeff Dishong
Ebensburg Operations SupervisorEbensburg Operations Supervisor

Lisa GardillLisa Gardill
Accounting & Finance ManagerAccounting & Finance Manager

Nick Hartman Nick Hartman 
Manager of EngineeringManager of Engineering
Stacy Hilliard, CCC, CKAEStacy Hilliard, CCC, CKAE

Communications & Marketing ManagerCommunications & Marketing Manager
Local Pages EditorLocal Pages Editor

Bryon RolandBryon Roland
Purchasing & Facilities ManagerPurchasing & Facilities Manager

Renee SpallaRenee Spalla
Supervisor of Consumer ServicesSupervisor of Consumer Services

Chris WellerChris Weller
Load Management SupervisorLoad Management Supervisor

OUTAGES & EMERGENCIES
844-920-3395

OFFICE HOURS
Indiana Office: 7 a.m. - 3:30 p.m.Indiana Office: 7 a.m. - 3:30 p.m.

Ebensburg Office: 7 a.m. - 3:30 p.m.Ebensburg Office: 7 a.m. - 3:30 p.m.
Monday, Wednesday and FridayMonday, Wednesday and Friday

Closed Tuesday and ThursdayClosed Tuesday and Thursday

COOPERATIVECONNECTION

Reliable Power for Today 
— and Tomorrow

A N E W Y E A R  S PA R K S  A S E N S E  A N E W Y E A R  S PA R K S  A S E N S E  of renewed hope and optimism 
about the future. As president and CEO of REA Energy Cooperative, 
Inc., I like to take this time to reflect on where we are and where 
we’re going. At the heart of this reflection, I think about ways we 
can better serve you, the members of the cooperative. 

Our team at REA Energy is always looking ahead, exploring 
ways to innovate and use new technologies to improve our 
services. As our nation increasingly relies on electricity to 
power the economy, keeping the lights on has never been more 

important. We’re committed to powering — and empowering — our community 
at a cost local families and businesses can afford.

So how are we working to ensure reliable and affordable power while adapting 
to a changing energy landscape and our community’s evolving needs?

One critical component of reliable power is the mix of energy resources used to 
generate the electricity that keeps the lights on across our communities. You may not 
realize it, but REA Energy doesn’t generate electricity. Instead, we purchase it from 
our Harrisburg-based energy provider — Allegheny Electric Cooperative, Inc. — and 
from there, we distribute it to homes and businesses throughout our community. Our 
current energy resource mix is made up of member interconnections (0.1%), nuclear 
(54.3%), hydroelectric (9%) and a mix of open-market purchases (36.6%).

We’re increasingly using more electricity generated from renewable energy 
sources, but we still depend on a diverse energy mix to ensure reliable power is 
available to our members whenever they need it.

In addition to managing a reliable energy mix, REA Energy is using technology to 
enhance our local grid, limit service disruptions and improve outage response times.

Advanced metering infrastructure (AMI) enables two-way communication 
between the co-op and consumers. In the event of a power outage, AMI helps 
pinpoint the exact location of the outage and can even analyze damaged or 
tampered meters. AMI helps REA Energy save money with real-time data and 
ultimately improves power reliability for our entire community. 

Proactive tree trimming is another way we limit service disruptions. Scheduled 
trimming keeps power lines clear from overgrown limbs likely to fall. Drone 
inspections of lines and vegetation have allowed us to reduce labor and 
equipment costs while boosting reliability. Through the use of small drones, we 
can accurately monitor the health and growth of trees and identify potential 
problems. As technology advancements become more accessible, we anticipate 
using improved mapping software to better maintain the environment while 
providing more reliable service. 

One of the best methods for improving our services to you is monitoring trends 
and leading practices from other electric co-ops in Pennsylvania and across the 
country. Learning from other co-ops is one of the many benefits of the coopera-
tive business model — for us, it’s about cooperation, not competition. 

Throughout 2024, REA Energy will continue working to provide the reliable, 
affordable electricity you expect and deserve — for today and tomorrow. 

CHAD CARRICK, MBA, CFPC
PRESIDENT & CEO

CHAD CARRICK
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Be a Fam with a Plan
KAYLA KING, MARKETING AND BUSINESS DEVELOPMENT SPECIALIST

I T ’ S  N OT P L E A S A N T TO  T H I N K I T ’ S  N OT P L E A S A N T TO  T H I N K about worst-case scenarios. 
But a little planning can make a difference if the worst 
does happen. Follow these tips to avoid feeling helpless 
during a disaster.

Before: 
k  Communicate. Talk with your family about who to call, 

where to go and what to do if disaster strikes.
k  Educate. Plan different strategies for different situations. 

Map out a fire escape route from all areas of your home 
and establish a safe place to go during threatening 
weather. Make sure all family members know their full 
name, address and phone number. Agree on an out-of-
town relative or friend to call if everyone gets separated 
during a disaster and have an emergency contact in your 
cellphone that first responders can call, if needed.

k  Prepare. Set up warning systems in your home — fire 
detectors and carbon monoxide alarms give advance 
notice that can save lives. Use a battery-operated weather 
radio for advance storm warnings and subscribe to text 
and email alerts from your local Office of Emergency 
Management, if available. Keep an emergency kit handy 
that contains five days’ worth of non-perishable food 
and water, medical supplies, a list of phone numbers 
(including your electric co-op and other utilities’ outage 
numbers), prescriptions, and important documents. 
Develop plans for pets or any special needs for family 
members. Then practice your emergency plans.

During:
k  Keep calm. Think clearly and follow your plan. Use the 

resources you prepared in case of emergencies.

k  Have extra battery power for phones. Keep a few 
(charged!) power banks on hand so you can charge 
at least one phone. During extended outages, use the 
phone sparingly to reserve power. 

After:
k  Be patient. Wait for all danger to pass. Never re-en-

ter an evacuated area without guidance to do so and 
remember to use caution when you do go back into 
your home — you can’t always see danger, such as a 
ruptured gas line.

k  Avoid delayed danger. Do not approach downed 
wires or power lines and watch for rising waters. Keep 
standby generators in well-ventilated areas — never run 
a generator indoors, even in a garage.

With a little planning, the worst can be avoided during 
major storms and disasters. Visit redcross.org or ready.gov 
for more disaster planning ideas. Taking the time to be 
prepared is worth the effort now in case of an emergency 
later. 

Sources: Underwriters Laboratories, American Red Cross 
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Statement of Non-Discrimination
This institution is an equal opportunity provider and employer. If you wish to file a civil rights 
program complaint of discrimination, complete the USDA Program Discrimination Complaint 
Form, found at ascr.usda.gov/complaint_filing_cust.html or at any USDA office. Forms can 
also be requested by calling 866-632-9992. You may also write a letter containing all of the 
information requested in the form. Send your completed complaint form or letter by mail,  
U.S. Department of Agriculture, Director, Office of Adjudication, 1400 Independence Ave., S.W., 
Washington, D.C. 20250-9410; fax, 202-690-7442; or email, program.intake@usda.gov.

Thomas Aurandt
District 4

Sandra Dill
District 9

Robert P. Neese
Secretary/Treasurer

District 5

Michael J. Bertolino
Chairman
District 3

Tom Beresnyak
District 1

Wayne Farabaugh
Vice Chairman

District 8

John R. Learn
District 6

Anthony Enciso
District 7

J.R. “Rick” Shope
District 2

REA Energy is an equal opportunity provider and employer.

Your Board of Directors

Right-of-Way Management News
REA Energy contractors from Penn Line Tree Service will be trimming the rights of way of the Indiana North substation service area 

and emergency maintenance areas in February.
Members in the affected areas will be notified. Contractors will perform all right-of-way work per REA Energy specifications. All 

contractors will carry employee identification cards, and their vehicles will display their company name. If you have any questions, call 
724-349-4800 or view the specifications at reaenergy.com.
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Advancements in 
Nuclear Energy
With strides made in technology 
and safety, nuclear power offers 
the potential for sustainable 
electricity generation
J E N N A H D E N N E Y

P E N N SY LVA N I A’ S  E L E CT R I C  P E N N SY LVA N I A’ S  E L E CT R I C  coop-
eratives’ top priority is to provide 
reliable and affordable electricity to 
members. In their quest to meet the 
growing energy demands of their 
communities, the state’s cooperatives 
have invested in one such solution: 
nuclear energy. With advancements 
in technology and safety measures, 
nuclear power offers the potential for 
sustainable electricity generation. 

Nationally, nuclear energy, often 
overshadowed by solar and wind 
energy, provides a reliable source of 
power that can be generated at any 
time. Over the past two decades, 
nuclear power has reliably and 
economically contributed nearly 20% 
of electrical generation in the United 
States. It remains the single largest 
contributor, accounting for more than 
70% of non-greenhouse-gas-emitting 
power generation in the country. 

Nationally, nuclear energy currently 
accounts for about 15% of the electricity 
delivered by electric cooperatives, and 
more than two-thirds of all co-ops 
include a percentage of nuclear energy 
in their local fuel mix. In Pennsylva-
nia, for  instance, Allegheny Electric 
Cooperative, Inc., your cooperative’s 
wholesale energy supplier, owns 10% 
of the Susquehanna Steam Electric 
Station, a two-unit nuclear power 
plant in Luzerne County. This energy 
source provides more than half — 
about 55% — of the electricity that 
powers your home.

There are 92 nuclear reactors 

ENERGYMATTERS POWERING YOUR LIFE

operating in the U.S., and nuclear 
energy has been powering the nation’s 
grid for six decades, producing an 
average of 1 gigawatt of power per plant. 

Light water reactor technologies, 
also known as LWRs, make up the 
existing U.S. nuclear fleet and have a 
remarkable safety and performance 
record. An example of this is the 
Vogtle Unit 3, which began com-
mercial operations last summer. It is 
the first newly constructed nuclear 
unit in more than 30 years and has 
the capacity to power an estimated 
500,000 homes and businesses. The 
Vogtle Unit 3 is the first deployment 
of the AP1000 Generation III+ reactor 
in the U.S. and laid the foundation for 
future Small Modular Reactor (SMR) 
deployments across the country. 

SMRs are seen as a promising alter-
native to traditional large-scale nuclear 
power plants, offering shorter con-
struction times and increased safety. 
They can be easily transported and 
located in areas that wouldn’t support 
a full-scale nuclear plant. However, 
SMRs face several hurdles, including 
capital investment costs, economic 
competitiveness, supply chain chal-
lenges and radioactive waste. 

In addition to SMRs, some compa-
nies are developing microreactors, a 
Generation IV technology that is 100 to 
1,000 times smaller than conventional 
nuclear reactors. A microreactor can 

operate as part of the electric grid,  
independently from the grid or as 
part of a microgrid, providing heat  
for industrial applications. Most 
microreactors can be transported and 
hauled by a tractor-trailer.

Like any other power source, nuclear 
energy has its pros and cons. The 
most significant benefit is that nuclear 
power plants are a carbon-free source 
of electricity, emitting no greenhouse 
gases. Additionally, these plants 
provide a reliable source of power, 
especially during extreme weather 
conditions.

Safety, however, has always been 
a paramount concern in the nuclear 
energy sector. Generation III+ reactor 
designs, like the Vogtle Unit 3, include 
safety features that do not require 
sustained operator action or electronic 
feedback to safely shut down the plant 
in an emergency. These enhanced 
designs are more resilient to accidents 
and have a reduced environmental 
impact. 

As electric cooperatives look 
ahead to long-term energy solutions, 
embracing innovation will play a key 
role in empowering communities and 
providing consumers with reliable 
and affordable electricity. 

JENNAH DENNEY JENNAH DENNEY writes on consumer and coopera-
tive affairs for the National Rural Electric Cooperative 
Association, the national trade association represent-
ing nearly 900 local electric cooperatives.

RELIABLE ENERGYRELIABLE ENERGY:: Allegheny Electric Cooperative, Inc., your cooperative’s wholesale energy 
supplier, owns 10% of the Susquehanna Steam Electric Station, above, a two-unit nuclear power 
plant in Luzerne County.
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RURALROOTS FAMILY & COMMUNITY

A Recipe for Togetherness
A B I G A I L Z I E G E R

“ T E L L M E  A B O U T YO U R  DAY, S W E E T I E .” “ T E L L M E  A B O U T YO U R  DAY, S W E E T I E .” 

My husband smiles at my daughter across the dinner 
table as she launches into a long, detailed explanation of 
everything that happened at school. From getting out of 
the car in the morning … to social studies … to lunchtime 
… to dismissal, we’re sure to hear a play-by-play of each 
class period. The kids clamber for their turn to describe 
their days in various levels of detail, and we sit at the table 
for a long time. It’s become a lovely dinnertime routine 
that, quite honestly, snuck up on me. 

You see, it hasn’t always been this way. In fact, dinner 
used to be a distracted, 
disjointed affair for everyone. 
I would barely sit down to 
eat by the time the kids had 
almost finished their meals. 
One-word answers, shrugs, 
and general irritability were 
more common than sweet 
conversation and connection. 

I was frustrated. In a world 
where parental burnout, sib-
ling rivalry, overuse of screens, 
and general busyness keep us 
apart, I wanted to use dinner-
time as an avenue for sharing and coming together as a 
family. But I kept feeling like we were far from achieving 
that goal.

When I was sharing my woes with a friend, she gave me 
a good piece of advice: “Find something that makes you all 
laugh together.” 

We started small. My daughters love the game “Telephone” 
and asked to play it at dinner. Despite my fear that it would 
turn into utter chaos, I said yes. Soon, each of us was 
passing a whispered phrase from one person to the next 
around the table, breaking into fits of giggles as the words 
morphed further and further away from the original. 
Sometimes, when the last person shared the transformed 
message aloud, we would find ourselves laughing so hard 
we were crying. 

We branched out, trying pre-written conversation 
starters. I would read questions aloud, such as, “If you 
could create a new tradition for our family, what would it 
be?” or “Is a hot dog a sandwich?” It may seem silly, but 
asking these questions would spark discussion, laughter 
and sometimes healthy debate among all of us. It was also 

a great chance to learn new things about each other.
On other nights, my husband would initiate a round of 

“Pass the Story.” This is a game where one person starts 
telling a story verbally, then “passes” it to the next person. 
Each person takes a turn continuing the story until it gets 
to a point where it feels complete. Sometimes, the story 
would twist and turn quite dramatically as each person 
drew on their own ideas and personality, and we would 
have to find creative ways to tie everything together. 

The kids also came to enjoy sharing a game, a song, or 
a project they had learned at school, and we’d all try to 

replicate it at home. Whether it 
was our fourth grader teaching 
our preschooler “Obwisana,” 
an African rock-passing 
game, or our seventh grader 
sharing how he completed 
a budgeting project using 
algebraic inequalities, we all 
had a chance to learn from 
each other and engage in each 
other’s interests.

Months ago, asking the 
kids about their days was 
like pulling a stubborn 

tooth. But that, too, eventually became an opportunity 
to share together. When the kids skimmed over details, 
my husband jokingly prodded them for more. A passing 
comment about science class turned into a good-natured 
investigation: “What did you do in science? Ooh, genetics, 
tell me about that. Punnett squares? I remember them!” 

Change didn’t happen all at once. But somehow, little 
by little, the dinner table became a place where we were 
connecting. Maybe it’s because we threw out traditional 
rules and started playing games during a meal. Maybe it’s 
because we tried to be more curious about each other. 
Maybe it’s just because each time we sat down together, 
we were working to create a place of togetherness. 

No matter what the reason, dinnertime is family time 
now — and I wouldn’t have it any other way. 

ABIGAIL ZIEGER ABIGAIL ZIEGER is a music teacher and singer by trade, but also enjoys is a music teacher and singer by trade, but also enjoys 
capturing life experiences through writing. When not singing, teaching or capturing life experiences through writing. When not singing, teaching or 
typing, she can be found working in her kitchen, helping her kids with school typing, she can be found working in her kitchen, helping her kids with school 
or consuming copious amounts of coffee. A member of Claverack Rural Electric or consuming copious amounts of coffee. A member of Claverack Rural Electric 
Cooperative, Abigail lives with her husband and four children in northeast Cooperative, Abigail lives with her husband and four children in northeast 
Pennsylvania.Pennsylvania.



WE HAVE BUYERS LOOKING FOR
TIMBERLAND • HUNTING PROPERTY • FARMLAND • RURAL HOMES • COMMERCIAL ACREAGE

724.678.1232 • 814.758.6551 • mossyoakproperties.com

Mossy Oak Sells a Property Every 1 hour 45 minutes!
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Over $1.4 Sales 
in 2022
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INTERESTED IN SELLING?

FIND YOUR FAVORITE PLACE!
Marketing is the core of our business and our track record proves it —  we list your property where the right buyers are searching.

Get Clarity During Every 
Phone Conversation

Connect with Confidence
Visit pactrs.com or call 888-269-7477 to learn more.

Pennsylvania CTRS is a program of the Pennsylvania Public Utility Commission. 
Pennsylvania CTRS Service is powered through Hamilton Relay.

It’s the perfect time to strengthen your connections—whether 
you’re calling a loved one, a neighbor, or a local business. 
Individuals with hearing loss can experience clarity and 
confidence on every call with assistance from Pennsylvania 
Captioned Telephone Relay Service (CTRS). Using a 
Captioned Telephone (CapTel®), users can speak directly to 
the other party and listen while reading captions of what’s 
said to them during the phone conversation.  

CapTel is a registered trademark of Ultratec, Inc.



SMARTCIRCUITS HOME ENERGY SOLUTIONS

“ W H Y CA N ’ T T H E Y J U ST L E AV E  M Y “ W H Y CA N ’ T T H E Y J U ST L E AV E  M Y 

trees alone?” 
If you’ve ever wondered that as 

you’ve watched a tree-trimming crew 
change the look of your favorite tree, 
you’ll find the reason in rural Ohio. 

At a little after 4 on the steamy 
Thursday afternoon of Aug. 14, 2003 
— with everyone’s air conditioners 
cranked up to MAX — a sagging trans-
mission power line came in contact 
with nearby tree branches. In minutes, 
45 million Americans and 10 million 
Canadians had no air conditioning or 
any kind of electric power.

Transmission lines are a vital part 
of the U.S. power grid. They crisscross 
North America, some held up by 
slim poles, while others hang below 
towers resembling science-fiction 
robots. These giant, suspended wires 
can carry enough electricity to power 
more than a million homes, moving it 
from distant power plants to electric 
cooperatives and other users.

Federal regulators placed most 
of the blame for the 2003 blackout 
on technology that failed to reroute 
power properly after the transmission 
line touched the trees. But they also 
recognized the problem would not 
have happened if those trees had 
been a safe distance away from the 
line. The outage led to strict rules 
your electric co-op and other electric 
utilities are required to follow to 
prevent large-scale blackouts.

Co-ops are required to document 
that every piece of equipment and 
every foot of their power lines are a 
safe distance from trees and other 
vegetation. If you received a visit from 
one of the co-op’s tree-trimming 
crews, it’s likely your trees were closer 
to power lines than the rules allow, 

and cooperatives are legally required 
to act.

To avoid this scenario, the best 
strategy is to plant your new trees, 
shrubs or other vegetation where they 
won’t grow into power lines or other 
electric equipment. It’s also helpful  
to consider both the eventual height 
and how wide the canopy of branches 
is likely to spread. 

For example, even small trees and 
shrubs should be planted at least  
20 feet from power lines. If you can’t 
plant that far away, make sure you 
choose a species that, when mature, 
won’t grow over 15 feet in height. Trees 
that will be 40 feet high or less should 
be at least 25 feet from electricity, and 
larger trees should be at least 50 feet 
away.

Thinking about what’s above the 
ground is only part of tree-planting 
safety. Before you grab a shovel and 
start digging, dial 8-1-1, the universal 
call-before-you-dig number, to make 
sure you won’t accidentally cut into 
any underground utility lines. The ser-
vice will send people to your property 
to mark the approximate location of 
utility lines. Because it can be chal-
lenging to pinpoint exact locations, 
use hand tools only whenever you’re 
digging within a couple feet of the 
markings.

Trees aren’t the only type of vege-
tation requiring thoughtful planting. 
If there’s a pad-mounted transformer 
in your yard, you might be tempted 
to hide it behind colorful flowers and 
neatly trimmed shrubs. Unfortunately, 
if there’s a problem, crews will need 
clear access to the transformer. That’s 
why it’s always a good idea to keep 
plantings at least 10 feet from the trans-
former’s doors and at least 4 feet from 

its sides. Otherwise, crews respond-
ing to a power problem may need to 
remove part of your landscaping.

Finally, if you notice trees or other 
vegetation has grown dangerously 
close to power lines or equipment, 
don’t reach for your chainsaw and try 
to trim them on your own. Let your 
local electric co-op know or hire a 
professional arborist. Tree trimming 
is more dangerous than most people 
realize, and you don’t want to find 
yourself in the emergency room — 
or be the person who plunges your 
neighbors into the dark! 

For moreFor more  than four decades, business writer than four decades, business writer 
SCOTT FLOODSCOTT FLOOD has worked with electric  has worked with electric 
cooperatives to build knowledge of energy-related cooperatives to build knowledge of energy-related 
issues among directors, staff and members. He issues among directors, staff and members. He 
writes on a variety of energy-related topics for the writes on a variety of energy-related topics for the 
National Rural Electric Cooperative Association, National Rural Electric Cooperative Association, 
the national trade association representing nearly the national trade association representing nearly 
900 electric co-ops.900 electric co-ops.

HAVE A PLAN FOR PLANTING:HAVE A PLAN FOR PLANTING: Whether 
you want to plant a tree, a decorative shrub 
or something else, it’s helpful to consider 
how it’s going to grow over the next 20 or  
30 years. Consider both the eventual height 
and how wide the canopy of branches is 
likely to spread. 

Protect New Trees by Putting 
Them in Safe Places
SCO T T F LOO D 
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 SCHOLARSHIPS AVAILABLE 
The Pennsylvania Rural Electric Association (PREA) Scholarship Trust Fund off ers a range of educational 
scholarships and is accepting applications for the 2024-25 college year. 

Attention High School Seniors:
The Pennsylvania Rural Electric Association Scholarship Trust Fund in
Memory of William F. Matson is off ering scholarships to high school seniors whose 
parents/guardians are members or employees of Pennsylvania and New Jersey electric 
cooperatives. Scan this QR code for more information about the scholarship and the 
application.

Attention Former Youth Tour Students:
The Jody Loudenslager Scholarship is available to any college-bound or current 
college student who was selected to participate in the Pennsylvania Rural Electric 
Association Youth Tour program. Scan this QR code for more information about the 
scholarship and the application.

Requirements & Dates to Remember:
Applicants are required to furnish necessary aptitude test scores, transcripts (high school or unoffi  cial 
college, if applicable) and fi nancial aid information. All applications and required documentation must 
be emailed to Steph Okuniewski (email address below) no later than May 3, 2024. Finalists will be 
sent a follow-up questionnaire that must be returned by June 3, 2024. Scholarship recipients will be 
announced in July 2024. 
Questions:
If you have any questions or need additional information, please email Steph Okuniewski at 
Stephanie_Okuniewski@prea.com or call 717.982.1455. 

2024 Scholarship Ad Half Page.indd   12024 Scholarship Ad Half Page.indd   1 1/18/2024   10:14:44 AM1/18/2024   10:14:44 AM

MOVE 
OVER PA!

Drivers in Pennsylvania 
are required to move 
over or slow down for 
stopped emergency 
and utility crews.

Proven AQUACIDE PELLETS
Marble size pellets. Works at any depth.

www.Aquacide.com

KILL
LAKE

WEEDS
Before             After

FREE SHIPPING! Certified and
approved for use by state agencies.

State permit may be required.
Registered with the Federal E. P. A.

10 lb. bag
treats up to
4,000 sq.ft.
$135.00

50 lb. bag
treats up to
20,000 sq.ft.
$493.00 

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 293

White Bear Lake, MN  55110-0748

800-328-9350

Order today online, or request free information.

Our
69th
year



COOPERATIVEKITCHEN FRESH TAKES ON SEASONAL RECIPES

 1 (8-ounce) block of feta cheese 
 2 cups cherry tomatoes, halved
 3 tablespoons extra virgin 

olive oil, divided
 2 cloves garlic, minced
 2 teaspoons dried oregano
	 1	teaspoon	red	pepper	flakes
 8 ounces penne pasta
 2 cups cooked, diced chicken

BAKED FETA & CHICKEN PASTA

Preheat oven to 350 degrees. Place the feta cheese block 
in a 9-by-12-inch baking pan. In a mixing bowl, combine 
the tomatoes, 2 tablespoons olive oil, garlic, oregano and 
red pepper flakes. Stir gently to coat the tomatoes. Pour 
the tomatoes over the feta block and bake uncovered 
for 30 minutes. Meanwhile, cook the penne pasta using 
the package instructions. Drain the pasta, reserving 1 cup 
pasta water. Coat the pasta with 1 tablespoon olive oil. 
Remove the baked feta and tomatoes from the oven. 
Add the chicken and stir until creamy. Fold in the cooked 
pasta, adding reserved pasta water in small amounts to 
make a thinner sauce, if needed. Makes 4 to 6 servings.

 1 tablespoon active dry yeast
 1 teaspoon honey
 1 cup warm water (110 

to 115 degrees)
 1/4 cup extra virgin olive oil
 2 teaspoons garlic salt
	 2	cups	all-purpose	flour
 2 tablespoons butter, melted

SOFT BREADSTICKS

Combine yeast, honey and warm water in a mixing 
bowl. When yeast begins to foam, add the olive oil 
and garlic salt. Slowly stir in flour until a soft dough 
forms. Drop the dough onto a floured counter and 
knead until all flour is blended into the dough. The 
dough should be soft and smooth. Roll the dough 
out into a 10-by-12-inch rectangle. Cut the dough into 
strips, about 1/2-inch wide. Twist each strip and place 
on a cookie sheet lined with parchment paper. Allow 
the breadsticks to rise for 30 to 60 minutes. Brush the 
breadsticks with melted butter and bake at 375 degrees 
for 10 to 15 minutes. Makes 10 to 12 breadsticks.

F E B R UA RY 1 4  STA RT E D  A S  A N  A N C I E N T F E B R UA RY 1 4  STA RT E D  A S  A N  A N C I E N T ritual day. It then evolved into a religious 
holiday followed by a commercial holiday. As children, many of us celebrated 
Valentine’s Day by making cardboard mailboxes. We exchanged comical greetings 
with our classmates, sharing laughter and sweet treats. Now, it is common practice 
to use simple gestures on Valentine’s Day to let others know they are valued.

This year, Valentine’s Day falls on a Wednesday. A midweek day does not 
leave much time for preparation or celebration. Maybe it’s time to try some-
thing new? Skip the fancy restaurants and boxes of chocolates and host a dinner 
for those you care about — family or close friends. A simple menu of salad, 
pasta and bread is enough to say, “I appreciate you!” 

ANNE M. ANNE M. KIRCHNERKIRCHNER focuses her writing on human connections, travel and culinary arts, researching food  focuses her writing on human connections, travel and culinary arts, researching food 
origins, exploring cooking techniques, and creating new recipes.origins, exploring cooking techniques, and creating new recipes.

Prepare a Meal 
from the Heart
A N N E M . K I RC H N E R

PHOTOS BY ANNE M. KIRCHNER

 4 cups chopped green-leaf lettuce
 1 cup shredded green cabbage
 1/2 English cucumber, diced
 1 cup frozen green peas
	 1	cup	broccoli	flowerets
 3 green onions, diced
 1/4 cup extra virgin olive oil
 1/4 cup lemon juice
 1 teaspoon maple syrup
 2 cloves garlic, minced
 1 teaspoon kosher salt
 1/2 teaspoon black pepper

EVERYTHING GREEN SALAD

In a large salad bowl, combine the lettuce, cabbage, 
cucumber, peas, broccoli and green onions. Set aside. To 
make the dressing, combine the remaining ingredients 
and whisk until well blended. Before serving, pour 
the dressing over the salad. Toss to coat the greens 
and serve immediately. Makes 4 to 6 servings.
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Plants that  
Deer Like Best
G E O RG E WE I G E L

I F  YO U ’ R E  T RY I N G  TO  G R O W P L A N T S I F  YO U ’ R E  T RY I N G  TO  G R O W P L A N T S 

anywhere near where deer are lurking 
— which is pretty much all of rural 
and suburban Pennsylvania — you’ve 
painfully learned by now that there is 
no such thing as a “deer-proof” plant.

These furry, four-legged eating 
machines will devour most anything if 
they’re hungry enough — spiny hollies 
and thorny rose bushes included.

The irony, though, is that deer actually 
are picky eaters. When they’re not at 
the starving stage, they have a definite 
preference for some plants over others.

Therein lies the key to gardening in 
deer country without putting up an 
8-foot-tall fence or investing half the 
household budget in deer repellents.

As researchers at the Penn State 
Deer Research Center verified in a 
2016 study, deer will pass over many 
species as long as they can fill up on 
other species they like better.

It’s only after they exhaust the avail-
able favorites that deer move down 
their preference list. In other words, 
if a doe visits your yard and can’t find 
anything on her top-100 list, she’ll start 
with the best thing you do have.

GARDENING•LANDSCAPING•TRENDS POWERPLANTS

This theory is why most of the 
planting lists published by universities 
and other horticulture resources focus 
on the plants that deer like the least. 
Two good lists come from Penn State 
Extension and Rutgers University.

However, just as helpful is knowing 
the opposite end: what plants deer 
like the best and will almost always 
seek out. Those are good candidates to 
cross off your garden center list first.

If you can stay low on their  
favorites’ list — or at least lower than 
the surrounding wild areas and/on 
neighbors’ yards — you stand a  
fighting chance of seeing a flower 
bloom. (You know the saying: “You 
don’t have to outrun an attacking 
bear, just be able to outrun the other 
people you’re with.”)

If I were creating a deer-party 
menu, here are the 10 plants I’d serve 
up first, in order:

1.) Hosta, the leafy perennial that’s 
such a staple in shaded areas.

2.) Daylily, a summer-blooming 
perennial that thrives in poor soil but 
is rich in tasty flower buds.

3.) Yew, the ubiquitous, soft-
needled evergreens that are usually 
sheared into balls along house walls.

4.) American arborvitae, the 
upright border-screening evergreens 
that are often bare of needles up to 
the height of, say, a deer with an out-
stretched neck. (Curiously, though, 
deer hardly ever bother the western 
species of arborvitae, such as the 
popular Green Giant variety.)

5.) Evergreen azalea, the broad-
leaf evergreen flowering shrub that’s 
popular along eastern and northern 
house foundations.

6.) Rhododendron, another winter 
target with tasty flower buds and 
broad-leaf evergreen leaves. (These are 
mostly in danger when they’re young.)

7.) Roses. Who would think any 
animal would like chewing on some-
thing with stiff thorns? Deer lean 

toward the young, tender branch tips, 
but since that’s the part of the plant 
that produces the flowers, what’s the 
point of having healthy branch stubs?

8.) Euonymus, another broad-
leaf evergreen that’s a good-enough 
option for winter snacking. 

9.) Tulip, spring-blooming bulbs 
that deer like for both the shoots and 
flower buds — assuming rodents  
haven’t already eaten the under-
ground bulbs.

10.) Cherry trees. Most fruit trees are 
deer favorites, especially in their early 
years, but both fruiting and flowering 
cherries are at the top of the list. Ap-
ples and crabapples aren’t far behind.

Some other common landscape 
plants that you can figure deer will 
eat: most vegetables (especially 
cabbage, broccoli, tomatoes, lettuce, 
beans, and beets); annual flowers, 
such as coleus, pansies, impatiens, 
begonias, sunflowers, and many 
petunias; shrubs, such as hydrangeas, 
blue hollies, purple-leaf sand cherry, 
Hinoki cypress, cherry laurel, and 
clematis vines; and perennials, such 
as hardy hibiscus, coralbells, black-
eyed Susans, shasta daisies, goats 
beard, and dianthus. 
GEOGEORRGE WEIGEL GE WEIGEL is a retired horticulturist, author is a retired horticulturist, author 
of two books about gardening in Pennsylvania, of two books about gardening in Pennsylvania, 
and garden columnist for and garden columnist for The Patriot-NewsThe Patriot-News//
PennLive.com in Harrisburg. His website is PennLive.com in Harrisburg. His website is 
georgeweigel.net.georgeweigel.net.

SNACK TIME:SNACK TIME: This bottom-only damage to a 
line	of	arborvitae	is	a	sure-fire	clue	that	deer	
have been snacking here.
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Three Things to Know 
About Deer Dining Habits
1.  Deer eat different things at differ-

ent times, i.e., in winter vs. summer, 
when plant availability differs 
widely.

2.  Not all deer have the same prefer-
ences. A male in breeding mode 
may go after different plants than a 
female who’s pregnant or lactating.

3.  Most deer don’t like a few general 
plant characteristics, such as hairy 
or fuzzy leaves (lamb’s ear and rose 
campion, for example) and minty 
or medicinal fragrances (lavender, 
rosemary, salvia, agastache, bee 
balm, etc.).
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ISSUE MONTH AD DEADLINE
April 2024 February 14
May 2024 March 14
June 2024 April 15

Please note ads must be received by the due 
date to be included in requested issue month; 
ads received after the due date will run in next 
issue. Written notice of changes/cancelations 
must be received 30 days prior to issue month. 
No ads accepted by phone/email. For more 
information, please call 717-233-5704.
CLASSIFIED AD SUBMISSION/RATES:

ELECTRIC CO-OP MEMBERS:
$20 per month for 30 words or less, 
plus 50¢ for each additional word.
NON-MEMBERS:
$70 per month for 30 words or less,  
plus $1.50 for each additional word.
SPECIAL HEADINGS:
$5 for co-op members, $10 for non-members. 
The special heading fee applies to any heading 
not listed under “FREE HEADINGS,” even 
if the heading is already appearing in Penn 
Lines. For ads running a special heading in 
consecutive months, the fee is a one-time 
fee of either $5 (members) or $10 (non-
members) for all consecutive insertions.
PAYMENT:
Please make CHECK/MONEY ORDER payable 
to: PREA/Penn Lines. Insertion of classified ad 
serves as proof of publication; no proofs supplied.

SEND COMPLETED AD COPY 
AND PAYMENT TO:
Penn Lines Classifieds  
P.O. Box 1266 
Harrisburg, PA 17108-1266
PLEASE SUBMIT A CLEARLY WRITTEN OR 
TYPED SHEET WITH THE FOLLOWING 
REQUIRED INFORMATION:
	❏  Cooperative members should  
please submit the mailing label from 
Penn Lines as proof of membership.
	❏ Non-members should submit 
name, address, phone number, and 
email address, if applicable.
	❏ Month(s) in which the ad is to run.
	❏ Ad copy as it is to appear in the publication.
	❏  Heading ad should appear under, or 
name of special heading (additional fee). 
See below for FREE heading options.

FREE HEADINGS:
	❏ Around the House
	❏ Business 
Opportunities
	❏ Employment 
Opportunities
	❏ Events
	❏ Gifts & Collectibles
	❏ Livestock & Pets
	❏ Miscellaneous

	❏ Motor Vehicles 
& Boats
	❏ Nursery & Garden
	❏ Real Estate
	❏ Recipes & Food
	❏ Tools & Equipment
	❏ Travel & Tourism
	❏ Wanted to Buy

CLASSIFIEDADVERTISING 

AA ROOFING

EXPERTS IN HARD-TO-FIND LEAKS! Roof repairs – all 
types. House, barn roofs painted. Slate work, chim-
ney repairs. Southwestern Pa. for over 40 years. 
Speedy service! 814-445-4400.

AROUND THE HOUSE

CLOCK REPAIR: If you have an antique grandfather 
clock, mantel clock or old pocket watch that needs 
restored, we can fix any timepiece. Macks Clock 
Repair: 814-421-7992.

AMISH-BUILT STORAGE SHEDS. Standard or cus-
tom-built, delivered to your site. Unbeatable quality 
and price. Shed World Inc., 1583 Philipsburg Bigler 
Hwy., Philipsburg, PA 16866. 814-345-7433.

SPECIAL OFFER – BOTH COOKBOOKS FOR $12. 
“Country Cooking” – $5, including postage. “Recipes 
Remembered” – $7, including postage. Both of these 
cookbooks are a collection of recipes from men and 
women of the electric co-ops of Pennsylvania and 
New Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 17108. 
Write Attention: Cookbooks.

BUILDING SUPPLIES   

STEEL ROOFING AND SIDING. Over 30 years in 
business. Several profiles cut to length. 29- and 
26-gauge best quality residential roofing – 40-year 
warranty. Also, seconds, heavy gauges, accessories, 
etc. Installation available. Located northwestern 
Pennsylvania. 814-398-4052.

FACTORY SECONDS of insulation, 4 x 8 sheets, foil 
back. R-value 6.5 per inch. Great for pole buildings, 
garages, etc. Many thicknesses available. Also blue 
board insulation sheets. 814-442-6032.

BUSINESS OPPORTUNITIES

HARDWOOD FLOORING BUSINESS AND 
EQUIPMENT. Established, 35 years serving Blair, 
Bedford, Cambria, Centre and Huntingdon coun-
ties. Includes all installation, sanding and refin-
ishing equipment. Also includes exterior dust con-
tainment system and box trailer. Contact Dennis 
DiFolco, 814-931-0585.

COINS & BULLION

KEYSTONE COIN & BULLION is buying and selling 
gold, silver, U.S. coins and currency. Large inventory 
for sale. We pay in CASH. Call Matt at 814-931-4810. 
www.keystonecoinbullion.com.

CONSULTING FORESTRY SERVICES

CENTRE FOREST RESOURCES. Forest Management 
Services, Wildlife Habitat Management, Timber 
Sales, Appraisals. College-educated, profession-
al, ethical foresters working for you. FREE Timber 
Consultation. 814-571-7130.

RAYSTOWN FORESTRY CONSULTING. Timber sales, 
appraisals, wildlife habitat management. Dedicated 
to sustainable harvests for present and future gener-
ations to enjoy. 45 years experience. 814-448-0040 or 
814-448-2405.

EVENTS

HEIDLERSBURG FISHING SHOW. February 24 & 
25, 2024. Saturday 8 a.m. – 3 p.m. Sunday 9 a.m. 
– 2 p.m. 2720 Heidlersburg Road, Gettysburg, PA 
17325. Seminars, Raffles, Saturday Free Fly-tying 
Class. Call 717-253-4175.

GIFTS & COLLECTIBLES

SPECIAL OFFER – BOTH COOKBOOKS FOR $12. 
“Country Cooking” – $5, including postage. 
“Recipes Remembered” – $7, including postage. 
Both of these cookbooks are a collection of reci-
pes from men and women of the electric co-ops 
of Pennsylvania and New Jersey. Payable to: 
Pennsylvania Rural Electric Association, P.O. Box 
1266, Harrisburg, PA 17108. Write Attention: 
Cookbooks.

HEALTH INSURANCE

DO YOU HAVE THE BLUES regarding your health 
insurance? We cater to rural America’s health insur-
ance needs. For more information, call 800-628-
7804. Call us regarding Medicare supplements, too.

HEATING & COOLING – GEOTHERMAL

SAVE UP TO 70% IN HEATING, COOLING AND HOT 
WATER COSTS with a geothermal comfort system 
from WaterFurnace. Benefits include energy sav-
ings, comfort, quiet, safe, reliable, and long life. 
Find out how geothermal is right for you at waterfur-
nace.com/Concierge or call 1-800-GEO-SAVE.

LAND MANAGEMENT SERVICES

MULTIPLE LAND MANAGEMENT services from Ron 
Westover. Agent – Timberland Realty: rural proper-
ties. Landholders Leasing LLC: hunting land leases. 
Noll’s Forestry Services LLC: forestry consulting. 
Visit timberlandrealty.net, nollsforestryservices.com, 
or 724-422-5525, 716-962-9935.

MEATS

CALLING ALL MEAT-EATERS! Get ready to fill your 
freezer with high-quality Black Angus beef. Quarter, 
half or whole. Not all beef is equal. Our family farm 
raises all-natural, grass-fed/grain-finished cattle. 
Explore our website: www.mcmullenbeef.com. 
Let’s talk: 814-674-2332.

ANGUS FREEZER BEEF. $2.50/lb. HANGING WEIGHT, 
plus processing. No antibiotics or hormones, grass-
fed, grain-finished, excellent marbling. By the quarter, 
half or whole – discount for halves and multiple quar-
ters. Allison Farmz, Alexandria, Pa. 814-669-4014.

MISCELLANEOUS

FOR SALE: BUCKETS, FORKS, THUMBS, grapple 
buckets and pallet forks for skid loaders, backhoes, 
and excavators. Tires for backhoes, rubber tire load-
ers and excavators also. Call 814-329-0118.

MOTOR VEHICLES & BOATS

EZGO GOLF CARTS FOR SALE. New & used. On-the-
spot financing, rates starting at 0%. Parts & service 
for most brands with large inventory. Shed World 
Inc. nitehawkpowersports.com. 814-345-7433.
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NURSERY & GARDEN

TREES AND SHRUBS for all your landscaping needs. 
Rare, unusual, amazing. Bloomfield Nursery, 167 
Sproul Mountain Road, Roaring Spring, PA 16673. 
814-224-4508.

TREES FOR WILDLIFE. Chinese Chestnuts, Wildlife 
Hybrid Chestnuts, Timber Hybrid Chestnuts, American 
Persimmons, Sawtooth Oaks, Chestnut Oaks, Swamp 
White Oaks, Wildlife Pears. Bulk sales, bare root.  
717-891-2735.

POWDER COATING

ALMOST ANYTHING METAL can be powder coated: 
auto parts, lawn furniture, wheels, etc. Restores, 
protects, preserves. 1,200-degree manifold coat-
ing. Arthurs Powder Coating, 263 Sexton Road, 
Indiana, PA 15701. 724-349-3770.

REAL ESTATE

VIRGINIA’S EASTERN SHORE. Fishermen and beach 
lover’s paradise. Access Chesapeake Bay or Atlantic 
Ocean within minutes. Waterside Village 3/4-acre 
homesites near marina from $18,000 with fenced 
and locked RV/camper storage available. Beach 
access nearby. Waterfront sites available on bayside 
and seaside. Many free boat ramps within min-
utes. Low, low taxes. Kirkwoodontheshore.com.  
757-678-7631.

LOOKING TO BUY OR SELL? Timberland Realty special-
izes in land, sporting properties, camps, cabins, farms, 
waterfront, exquisite second homes and timberland 
since 1987. Call our office at 716-962-9935 or agents 
by region – Western Pa.: Craig Wozniak, 412-559-
4198, Ron Westover, 724-422-5525. Central Pa.: 
John Tallman, 717-921-2476. Brian Bullard, Managing 
Broker, 716-499-5608. www.timberlandrealty.net.

TWO TINY HOUSES ON 8.65 ACRES, recent construc-
tion. 704 sq. ft. and 496 sq. ft., well, Rose Valley Lake 
Recreation Area. 15 miles north of Williamsport. 
$390,000. 734-223-0955.

BEDFORD COUNTY – 462 acres with over 2.2 million BF 
of timber, $1,485,000. Near Indiana — 50 acres, great 
hunting property. $175,000. Near Punxsutawney — 89 
acres, home, barn, ponds, fields, woods, $379,000. 
Near Cooks Forest — camp with utilities on 1.5 acres. 
$89,000. www.timberlandrealty.net. Agent Ron 
Westover: 724-422-5525, 716-962-9935.

RECIPES & FOOD

SPECIAL OFFER – BOTH COOKBOOKS FOR $12. 
“Country Cooking” – $5, including postage. “Recipes 
Remembered” – $7, including postage. Both of these 
cookbooks are a collection of recipes from men and 
women of the electric co-ops of Pennsylvania and 
New Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 17108. 
Write Attention: Cookbooks. 

SPRAY FOAM INSULATION

IMPROVE YOUR COMFORT LEVEL all year round with 
the highest quality insulation. Also provides struc-
tural stability, helps prevent pests, and is water-
proof. Call AmeriFoam Insulators, 717-658-6396 or 
email at afinsulators@gmail.com.

TRACTOR PARTS – REPAIR/RESTORATION

ARTHURS TRACTORS. Specializing in vintage Ford 
tractors, 30 years experience, online parts catalog/
prices, Indiana, PA 15701. Contact us at 877-254-
FORD (3673) or www.arthurstractors.com.

TRAVEL & TOURISM

NEW SMYRNA BEACH, Florida, oceanfront condo 
rental. Two bedroom, two bath, deck overlooking 
beach and pool. $895/week or $3,200/month. No 
pets. Not available Jan. - Mar. Call 814-635-4332 or 
814-979-8058. 

SEVEN SPRINGS, PA. SKI-IN/SKI-OUT beautifully fur-
nished condo. $1,500/week or $4,400/month, plus 
cleaning fee. King-sized bedroom. Queen sleeper sofa 
in living room. Text/call: 412-370-3825.

WANTED TO BUY

ANTIQUE AND CLASSIC American and foreign cars, 
motorcycles, trucks, Broncos, Blazers and Scouts. 
Any condition. Will buy entire car collections.  
krmiller1965@yahoo.com. 717-577-8206.

ANTIQUE AND CLASSIC motorcycles wanted. All makes 
and sizes. BSA, Norton, Triumph, Honda, Yamaha, 
Suzuki, Kawasaki, etc. krmiller1965@yahoo.com.  
717-577-8206.

1973-1979 HONDA CR125, CR250 DIRTBIKES, parts, 
projects, basket cases. Other motocross bikes consid-
ered. 724-972-8701.

Farms are 
part of our 

electric 
cooperative.
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If You’re Stupid, Don’t be Afraid to Show It
J O H N K A S U N

F O R  T H O S E  O F  YO U  W H O  F O R  T H O S E  O F  YO U  W H O  have ever had all four wheels 
spinning in soft, wet mud, I do not have to explain how 
quickly you can coat your entire vehicle, including parts 
of the roof. After spending all of hunting season travel-
ing through a swampland, my truck was so dirty I could 
no longer tell where the door stopped and the window 
started. 

As I pulled into the car wash, I lingered briefly at the 
sign describing the services, which ranged from $19.95 for 
a basic interior cleaning and exterior wash to $329.95 for 
what was described as a full detail and wax. If I was going 
to spend $329.95 to clean my vehicle, I would just add $200 
to it and buy a clean used 
truck.

“How much to run my 
truck through so I can see 
out the window?” I asked the 
young attendant who waved 
me in.

He glanced at my vehicle 
with a look of amazement 
and horror and asked if I 
wanted the interior cleaned, 
the truck hand-wiped 
down, glass polished  or …. 
I stopped him in mid-sen-
tence. “One time through,” I 
said. “Just blow the mud off 
— no wiping, no drying, no 
special scents. Just hit it with soap and water, and I prom-
ise I will not come back for six months.”  

With his eyes glazed over in disbelief, he stuttered, 
“T-wen-ty b-u-c-k-s.” I had the money in his hand before 
he could change his mind or the manager saw me.

Seconds later, I found myself being propelled through a 
tunnel of soap and water spray. The journey was unevent-
ful until I came to the big floppy long rags that swish back 
and forth. Suddenly, those rags got wrapped around my 
driver side mirror and flipped it backward.

Concerned the mirror might get damaged, I made a 
snap decision, calculating that during the slight lull be-
tween rag swishes, I could lower the window and pull the 
mirror back into place. Looking back on that decision now, 
I must have looked like Wile E. Coyote holding a bomb in 
the shape of a birthday cake as the fuse burns down and 

the Road Runner goes “beep, beep” as he runs down the 
road seconds before the explosion.

I got the window down at just the right time and popped 
the mirror back into place, but as I hit the up-button for 
the window, my now wet, soapy fingers slipped and the 
window didn’t budge. Suddenly, my truck felt more like 
the Nautilus in Jules Verne’s “20,000 Leagues Under the 
Sea” as what seemed like a giant, soapy squid filled the 
inside of the cab. Those long, soapy, tentacle-like rags 
swished back and forth as I again tried to hit the window’s 
up-button. I quickly realized that, with my luck, if I trapped 
the rags in the closed window, I would jerk the machine 

off the rails as my truck was 
pulled down the track. 

All I could do then was 
wait until the swishing rags 
pulled themselves from the 
cab. However, the rags were 
instantly replaced with  
soaking wet spinning  
brushes. After what seemed 
like an eternity, the brushes 
disappeared, and as I strug-
gled to put the window up 
again, that’s when the little 
water jets that rinse your car 
shot 5 gallons of water in my 
face.

As my truck rolled from 
the exit of the car wash, I realized I could not see, and 
turning the windshield wipers on didn’t help, either.  I 
panicked, thinking I must have suddenly gone blind. How-
ever, after regaining my composure, I simply removed my 
glasses, which were completely soaped over, and things 
quickly cleared up.

I pulled out of the parking lot trying to look as if nothing 
had happened and remembered something a friend liked 
to say: “There is no sense in being stupid unless you get to 
show it once in a while.”  

That day — I’m proud to say — I demonstrated my  
ability to be stupid quite nicely. 

JOHN KASUN, JOHN KASUN, a lifelong Pennsylvanian with more than 30 years of writing a lifelong Pennsylvanian with more than 30 years of writing 
experience, looks for the humor in everyday life and then tells a story from experience, looks for the humor in everyday life and then tells a story from 
that perspective. He is a member of Huntingdon-based Valley Rural Electric that perspective. He is a member of Huntingdon-based Valley Rural Electric 
Cooperative.Cooperative.

PUNCHLINES LAUGHING AT LIFE

26 P E N N L I N E S  •   F E B R U A R Y  2 0 2 4



EUNICE J. MCCOY • BEDFORD REC

FAY SERBIAN • REA ENERGY

DAVID HOUGH • WARREN ELECTRIC

LISA BUFFINGTON • UNITED ELECTRIC

More Favorite Photos
W E  F E AT U R E D  W I N N E R S  W E  F E AT U R E D  W I N N E R S  of the 2023 Rural Reflec-
tions contest in January and awarded each of the 
pho tographers $75. This month, we present the 
2023 runners-up, each of whom wins $25. 

RURALREFLECTIONS

AMATEUR PHOTOGRAPHERSAMATEUR PHOTOGRAPHERS  may send photos (no digital files, may send photos (no digital files, 
please) to please) to Penn Lines Penn Lines Photos, P.O. Box 1266, Harrisburg, PA Photos, P.O. Box 1266, Harrisburg, PA 
17108-1266. On the back of each, include your name, address, 17108-1266. On the back of each, include your name, address, 
phone number, and the name of the electric cooperative that phone number, and the name of the electric cooperative that 
serves your home, business, or seasonal residence. serves your home, business, or seasonal residence. 

Remember: Our Remember: Our publication deadlines require us to work in publication deadlines require us to work in 
advance, so send your seasonal photos in early. Photos that do advance, so send your seasonal photos in early. Photos that do 
not reflect any specific season may be sent at any time. Photos not reflect any specific season may be sent at any time. Photos 
will be returned at the end of the contest year if a self-addressed, will be returned at the end of the contest year if a self-addressed, 
stamped envelope is included.stamped envelope is included.
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ADDRESS CHANGES:
For change of address, please contact your local electric 
cooperative. For cooperative contact information, 
please visit www.prea.com/member-cooperatives




