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At Harbor Freight Tools, the “Compare to” price means that the specifi ed comparison, which is an item with the same or similar function, was  
advertised for sale at or above the “Compare to” price by another national retailer in the U.S. within the past 90 days. Prices advertised by others 
may vary by location. No other meaning of “Compare to” should be implied. For more information, go to HarborFreight.com or see store associate.

900 Stores Nationwide • HarborFreight.com FREE
WITH ANY PURCHASE 20%

OFF

SUPER COUPON

Limit 1 coupon per customer per day.  Save 20% on any 1 item purchased. *Cannot be used with 
other discount, coupon or any of the following items or brands: Inside Track Club membership, 
Extended Service Plan, gift card, open box item, 3 day Parking Lot Sale item, compressors, 
fl oor jacks, safes, saw mills, storage cabinets, chests or carts, trailers, trencher/backhoe, 
welders, Admiral, Ames, Bauer, Cobra, CoverPro, Daytona, Earthquake, Fischer, Hercules, 
Icon, Jupiter, Lynxx, Poulan, Predator, Tailgator, Viking, Vulcan, Zurich. Not valid on prior 
purchases. Non-transferable. Original coupon must be presented. Valid through 11/16/18.

Cannot be used with other discounts or prior purchases. Original coupon must be presented. 
Valid through 11/16/18 while supplies last. Limit 1 FREE GIFT per customer per day.

SUPER COUPON

ANY 
SINGLE 
ITEM*

 $76999 $76976999 
ITEM   63584  

3500 WATT 
SUPER QUIET 

INVERTER 
GENERATOR

SUPER COUPON

SUPER COUPON

Customer Rating

$76999 99 

NOW

$699
99

COMPARE TO
HONDA

$1,999
MODEL: EU3000iS1A SAVE $1,299ITEM   69227/62116

62584/68048 shown

 $8799 $8799 

• Lifts from 5" to 18-1/4"
• Weighs 74 lbs.

SUPER COUPON

COMPARE TO
POWERBUILT

$13527
MODEL: 647593

$8799 99 

NOWNOWNOW

$74
99

Customer Rating

SAVE 
$60

 RAPID PUMP® 3 TON STEEL 
HEAVY DUTY FLOOR JACK  6 PIECE 

SCREWDRIVER 
SET 

ITEM 62728/62583
47770/62570 shown

COMPARE TO
HUSKY

$797
MODEL: 20210003

• Magnetic Tips
• Ergonomic Handles

SUPER 
COUPON

SUPER 
COUPON

SUPER 
COUPON

SUPER 
COUPON

SUPER 
COUPON

SUPER 
COUPON

COMPARE TO
RYOBI

$249
MODEL: TSS120L

COMPARE TO
DEWALT

$6499
MODEL: DW1369

ITEM 61970/ 69684/61969 shown 
SAVE $119

12" DOUBLE-BEVEL SLIDING 
COMPOUND 
MITER SAW

• Laser guide
Blade sold 
separately.

Customer Rating

NOWNOWNOW

$129
99

 $17999  $17999 

SAVE 
59%  $5499 $5454$ 99 

ITEM 69269/97080 shown

ITEM   60637/61615
95275 shown

A. HOT DOG 

B. PANCAKE

SAVE 
$39

99
YOUR CHOICE

A
B

3 GALLON,  100 PSI OIL-FREE 
AIR COMPRESSORS 

• Air delivery:
0.6 CFM @ 90 PSI
1 CFM @ 40 PSI

Customer Rating

COMPARE TO
PORTER-CABLE

$9862
MODEL: PCFP02003

 30", 4 DRAWER TECH CART 

SAVE 
$699

• 12,600 cu. in. of storage
• 580 lb. capacity
• Heavy duty 

gas struts hold lid 
open at 90 degrees

COMPARE TO
SNAP-ON

$79995
MODEL: KRBC10TBPC

 $14999 14914999 

NOWNOWNOW

$99
99

ITEM 64096

Side tray sold 
separately.

Customer Rating

 $6999 $69$ 99 

2500 LB. ELECTRIC WINCH WITH 
WIRELESS REMOTE CONTROL

ITEM  61840 /61297/63476/61258 shown

Voted Best
Winches

SAVE 
$140

Customer Rating
• Weighs 14.3 lbs.
• 11-1/8" L x 4-1/2" H

Battle Tested

COMPARE TO
SUPERWINCH

$18999
MODEL: 1125220

$$$

NOWNOWNOW

$49
99

ITEM 62281
61637 shown

 29 PIECE 
TITANIUM DRILL 

BIT SET 
Customer Rating

SAVE 
84%

 $1799 $171799 $1799 

NOWNOW

$99
9

COMPARE TO
CHICAGO PNEUMATIC

$24999
MODEL: CP7749

• Weighs 
5 lbs.

SAVE $160

1/2" HEAVY DUTY COMPOSITE PRO
AIR IMPACT WRENCH

950
FT. LBS. BOLT BREAKAWAY

TORQUE

ITEM 62835

NOWNOWNOW

$89
99

 $11499 $11499 

Customer Rating

 $15999 $15915999 ITEM 63297

10 FT. x 10 FT. PORTABLE SHED

SUPER COUPON

COMPARE TO
SHELTER LOGIC

$23689
MODEL: 70333

SAVE 
$96

NOWNOWNOW

$139
99

Customer Rating

 $1099 $1099 

 18" x 12" 
MOVER'S DOLLY 

• 1000 lb. capacity

ITEM   61899/63095/63096
63098/63097/93888 shown

Customer Rating

SAVE 
54% ITEM   61899/63095/63096

NOWNOW

$79
9

SAVE 
59%

COMPARE TO
BUFFALO
TOOLS
$1765
MODEL: HDFDOLLY

 $499 $4$ 99 

 7 FT. 4" x 9 FT. 6" 
ALL PURPOSE/WEATHER 

RESISTANT TARP 

ITEM 69249/69115/69137/69129/69121/877 shown

Customer Rating

COMPARE TO
BLUE HAWK

$998
MODEL: BG8X10-Y $4

NOWNOWNOW

$299

 $4999 $4999 SAVE 50%

2/10/50 AMP, 12 VOLT
 BATTERY CHARGER/

ENGINE STARTER 

ITEM 60581
60653 shown

NOWNOWNOW

$29
99

COMPARE TO
SCHUMACHER ELECTRIC

$5999
MODEL: SE-1250

Customer Rating

 $1599 $$1599 

SAVE 
48%

Customer Rating
.50 CAL METAL AMMO CAN 

 ITEM 63750/63181 shown 

SUPER COUPONSUPER COUPON

$1515

NOWNOWNOW

$12
99

Customer Rating

• 300 lb. capacity
• Weighs 72.5 lbs.

ATV/LAWN MOWER LIFT

ITEM 60395/62325
62493/61523 shown

SUPER 
COUPON

SUPER 
COUPON

SUPER 
COUPON

SUPER 
COUPON

 $8999 $8989$ 99 

SUPER COUPON SUPER COUPON

SAVE 
80%

40 PIECE, 3/8" DRIVE
SAE AND METRIC

SOCKET SET

 ITEM 63015/ 61328/  47902/62843 shown

COMPARE TO
KOBALT

$1997
MODEL: 89809

Customer Rating

NOWNOW

$399

 $499 $$499 
SAVE 
73%

 $999 $999 

 80 PIECE ROTARY TOOL KIT 

ITEM 63292/63235/68986/97626 shown

COMPARE TO
PROFESSIONAL WOODWORKER

$2635
MODEL: 51832

NOWNOWNOW

$699

Customer Rating

 $10999 $$10999 

125 AMP FLUX-CORE  
WELDER

ITEM  63583/63582  shown

SAVE 
$30

EVERYTHING 
YOU NEED
TO WELD

COMPARE TO
IRONTON

$12999
MODEL: 45433

NOWNOWNOW

$99
99

Customer Rating
1-1/4 GALLON 
HOME AND GARDEN 
SPRAYER

ITEM 63124/63145/95692 shown

Customer Rating

SAVE 
51%

 $1299 $1299 $1299 

NOWNOW

$89
9

COMPARE TO
ROUNDUP
$1871
MODEL: 190315

COMPARE TO
GAME WINNER

$2499
MODEL: FSGWHE1030

COMPARE TO
MAX LOAD
$14208
MODEL: 38028

300 lb. capacity $8999 99 

NOW

$74
99

SAVE 
$67

SAVE 
70%
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Marti Fetters stocks the home-

grown apple bin at Clair’s Orchard 
near Carlisle. She and her husband, 
David, are part of the family-owned 
Fetters Fruit Farm near Gardners, 
which is where they get the fresh 
fruit sold at their roadside stand.
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keepingcurrent

News from across the Commonwealth

remaining flight 93 
wreckage to be returned to 
crash site

Following a final search of the 
remaining wreckage from Flight 93, it 
will be returned to the Flight 93 Na-
tional Memorial in Somerset County 

for burial later this year. It has been in 
secure storage following the comple-
tion of the FBI investigation of the 
Sept. 11, 2001, crash. The burial will 
take place in a restricted access zone at 
the memorial and will not be accessi-
ble to the public.

The National Park Service (NPS) 
coordinated with the Families of 
Flight 93 to complete the final search 
of the wreckage. The NPS assembled a 
collection recovery team, led by Flight 
93 National Memorial Curator Brynn 
Bender. 

“It was important for us to touch 
everything so we knew, without a 
doubt, that every possible effort was 
made to reunite family members with 
any objects belonging to their loved 
ones,” Bender said. “We also searched 
for significant pieces that may help tell 
the heroic story of the passengers and 
crew members of Flight 93.”

In 2015, Flight 93 National Me-
morial opened the doors to its visitor 
center, and this year will mark the 
completion of the memorial’s original 
design with the dedication of the Tow-
er of Voices, a 93-foot tall structure 
with 40 wind chimes that will serve 
as an enduring memory of the voices 
of the passengers and crew members. 
A dedication ceremony is planned for 
Sept. 9, 2018.

Hunting, furtaker licenses, 
permits on sale

Hunting and furtaker licenses and 
permits for the 2018-19 license year 
(July 1, 2018, to June 30, 2019) are 
now on sale.

For more information about the 
licenses and permits, as well as details 
on the Deer Management Assistance 
Program and shooting range permits, 
check the Pennsylvania Game Com-
mission website at pgc.pa.gov.

center awards research 
grants to study invasive 
species in pennsylvania

The Center for Rural Pennsylvania 
Board of Directors has awarded two 
research grants 
to study inva-
sive species in 
Pennsylvania. 
One will study 
the economic impact of the spotted 
lanternfly and the other will focus on 
efforts to combat the spread of invasive 
species within the Commonwealth.

“The spotted lanternfly and other 
invasive species are threats to Pennsyl-
vania’s agriculture, natural resources 
and tourism,” says state Sen. Gene Yaw 
(R-Lycoming), chairman of the center’s 
board. “The spotted lanternfly has the 

potential to severely damage Pennsyl-
vania’s natural areas and agricultural 
commodities, just as other invasive 
species, plants and animals have al-
ready upset Pennsylvania’s ecology and 
economy. With these research projects, 
the center’s board wants to document 
the current and potential economic 
damage of the spotted lanternfly, and 
analyze response efforts to other inva-
sive species.”

michigan scientists 
believe they have solved 
Susquehanna mystery

Scientists at Michigan State Uni-
versity believe they have solved the 
mystery of what has killed so many 
smallmouth bass in the lower Susque-
hanna and Juniata rivers beginning in 
2005. They say the answer is large-
mouth bass virus, a disease known to 
be present in the smallmouths, but 
thought to be harmless.

The Michigan State University 
scientists injected a smallmouth bass 
from a fish farm in Pennsylvania with 
the virus, and found that mortality 
was heightened in stagnant, hot water 
found in the summer near the banks of 
the river where young bass live.

Pennsylvania Fish and Boat officials 
report the population of smallmouth 
bass has rebounded in the last several 
years, leading them to believe the fish 
have built up an immunity to the virus 
or the virus has mutated in a good 
way. However, they do caution that 
the virus could appear in other similar 
locations in the Delaware and Allegh-
eny rivers under the same conditions 
of warm water and low flow. Also, 
they note it is possible the virus could 
mutate and return to the Susquehanna 
River. l
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OPEN SOON: The Tower of Voices is con-
ceived as a 93-foot tall musical instrument 
holding 40 wind chimes, representing the 40 
victims of the Flight 93 crash. The tower will be 
dedicated Sept. 9, 2018.



Have you ever said to yourself “I’d 
love to get a computer, if only I 
could figure out how to use it.” Well, 
you’re not alone. Computers were 
supposed to make our lives simpler, 
but they’ve gotten so complicated 
that they are not worth the trouble. 
With all of the “pointing and clicking” 
and “dragging and dropping” you’re 
lucky if you can figure out where you 
are. Plus, you are constantly worrying 
about viruses and freeze-ups. If this 
sounds familiar, we have great news 
for you. There is finally a computer 
that’s designed for simplicity and ease 
of use. It’s the WOW Computer, 
and it was designed with you in mind. 
This computer is easy-to-use, worry-
free and literally puts the world at 

your fingertips. From the moment 
you open the box, you’ll realize how 
different the WOW Computer is. The 
components are all connected; all you 
do is plug it into an outlet and your 
high-speed Internet connection. Then 
you’ll see the screen – it’s now 22 
inches. This is a completely new touch 
screen system, without the cluttered 
look of the normal computer screen. 
The “buttons” on the screen are easy 
to see and easy to understand. All you 
do is touch one of them, from the 
Web, Email, Calendar to Games– you 
name it… and a new screen opens 
up. It’s so easy to use you won’t have 
to ask your children or grandchildren 
for help. Until now, the very people 
who could benefit most from E-mail 
and the Internet are the ones that 
have had the hardest time accessing 
it. Now, thanks to the WOW 
Computer, countless older Americans 
are discovering the wonderful world 
of the Internet every day. Isn’t it time 

you took part? Call now, and you’ll 
find out why tens of thousands of 
satisfied seniors are now enjoying 
their WOW Computers, emailing 
their grandchildren, and experiencing 
everything the Internet has to offer. 
Call today!

Call now toll free and find out  
how you can get the new  

WOW! Computer.

Mention promotional code 109317 
for special introductory pricing.

1-888-865-5586

81
17

7

© 2018 first STREET for Boomers and Beyond, Inc.

TECHNOLOGY SIMPLIFIED – BIGGER AND BETTER

Wow! A Simple to Use Computer 
Designed Especially for Seniors!

Easy to read. Easy to see. Easy to use. Just plug it in! 

• Send & Receive Emails
• Have video chats with family and friends
• Surf the Internet:
 Get current weather and news
• Play games Online:
 Hundreds to choose from!

“I love this computer! It is easy to 
read and to use!  I get photo updates 
from my children and grandchildren  
all the time.”

– Janet F.

FREE
Automatic

Software Updates

NEW
Now comes with...

Larger 22-inch hi-resolution 
screen – easier to see

16% more viewing area

Simple navigation – so you  
never get lost

Intel® processor – lightning fast

Computer is in the monitor – 
No bulky tower

Speech to Text translation –  
You talk, It types for you

Text to Speech translation –  
it can even read your  

emails to you!

U.S. Based Customer Service
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(continues on page 21)

TIME TO FOCUS: The 2017 Ford Focus, with a price tag in the $35,000 range, can accelerate from 
0 to 60 mph in 6 to 11 seconds, which is about average for all U.S. cars.

energymatters

If you want a really powerful car, 
maybe one that can accelerate from 
0 to 60 miles per hour (mph) in 

less than 3 seconds, consider an elec-
tric vehicle like the NIO EP9.

You’re right, the NIO EP9 would 
also cost you more than a million dol-
lars. But even more modest versions 
offer a respectable kick. The Chevy 
Bolt and Ford Focus, with price tags in 
the $35,000 range, make the jump to 
60 mph in 6 to 11 seconds, which is 
about average for all U.S. cars.

There’s a built-in reason electric cars 
hold their own in performance, says 
Brian Sloboda, a program and product 
manager at the National Rural Electric 
Cooperative Association.

“In an electric car, all of the power 
is going into the wheels,” Sloboda 
says. “With a gas-powered car, a lot 
of power is lost inside the mechanical 
engine. If you sit in an electric car and 
the driver smashes down on the accel-
erator, you are going to be thrown into 
the back of your seat, much more so 
than many gasoline cars.”

In March, Goodyear announced a 
new tire that would hold up better 
under the “instant torque from electric 
motors.” But wait, there’s more. “The 
battery is at the bottom of the car, so 
you have a lower center of gravity, 
which means you can take the corners 
crisper,” says Sloboda. “If you do a lot 
of driving in the hills or mountains, 
they are fun.”

Electric vehicles hold a lot of other 
surprises compared to the traditional 
view of them as a glorified golf cart. 

About 700,000 electric vehicles drive 
on U.S. roads today, according to an 
analysis by CoBank, a financier for 
cooperatives. The U.S. Department of 

Energy’s Energy Information Admin-
istration projects electric vehicle sales 
growing from about 1 percent of the 
market today, to 12 percent by 2055.

Car makers are pushing those trends. 
In October, General Motors said it 
would launch 20 new electric vehicles 
by 2023. In January, Ford announced 
plans to invest $11 billion in a lineup 
of 40 hybrid and electric vehicles by 
2022. In March, Volkswagen said it 
had secured $25 billion in electric car 
batteries and technology and plans to 
scale that up to $60 billion.

One of the most radical new notions 
about electric vehicles, advises Slo-
boda, is to think of them not as cars or 
trucks, but as consumer electronics.

“The internal combustion engine is 
a perfected technology, so those cars 
aren’t improving at a very rapid pace,” 
says Sloboda. “But electric vehicles are 
evolving at a very rapid pace, so you’re 
really kind of comparing it to a cell-
phone or a computer.”

What that means for consumers, 

says Sloboda, is that they might con-
sider leasing an electric car rather than 
buying one, to make it easier to trade 
in the car to take advantage of the 
annual improvements. Other unex-
pected benefits of electric vehicles that 
could speed their acceptance include 
range, maintenance and more compet-
itive costs.

Will i run out of juice?
The industry has a term for the big-

gest roadblock to its growth — range 
anxiety. But Sloboda says the fear of 
getting stranded far from home with 
no way to refuel may be overblown.

“The range on the electric cars you 
can buy today is perfectly sufficient 
to cover almost everyone’s daily com-
mute,” he says. 

Sloboda says that while electric cars 
won’t work for someone regularly 
commuting 100 miles a day, “For 
most people, even in rural areas, that 
number is under 40 miles a day. Most 

What you don’t know about electric cars 
could thrill you

Electric vehicles aren’t just for city driving
By Paul Wesslund



1-888-847-1189 
PROMO

CODE
69-192

Order by phone (Mon-Fri • 8 am - 5 pm (CST)

www.HearingHelpExpress.com
Order online Expires: 9/30/18

• Hear conversations again!
• No more embarrassing squeal! 
• Secure and comfortable fit!

© Hearing Help Express®, Inc. 

SAVE
$200

“This new technology is awesome. I actually 
carried on a real conversation with friends. 
Clarity of words is fantastic.”
                                        T.D. – York, SC

American-Made Technology
100% Digital • FDA Registered

� e Apollo™-6210 is the perfect FDA registered 
digital hearing aid if you want the BEST technology 
for the BEST price. American-Made electronics 
give you advanced technology in a durable, easy 
to maintain hearing aid. Includes four channel 
compression for crisp, clear sound and feedback 
cancellation that virtually eliminates squeal. 
Discreet design gives you the most natural sound 
with total comfort.

You buy direct from Hearing Help Express, 
owned by IntriCon, a Class III medical device 
company that develops, designs, and manufactures 
hearing aids for ENT’s and audiologists. � is 
allows us to provide you with superior products 
at manufacturer-direct prices, saving you over 80% 
compared to local hearing aid stores.

For a limited time, SAVE $200 on each 
Apollo-6210 (regular price is $499). 
You order Risk-FREE, shipping is FREE
and you have 45 days to try them in the 
comfort of your own home!   

   100% Money-back Guarantee!
If you’re not 100% satis� ed with your Apollo-6210, return it 
within 45 days for a full refund (less shipping & handling).

Trusted Since 1979

“I had no idea I would be happy with 
a hearing aid that was so economical. 
I defi nitely recommend this company
to anyone needing a hearing aid. 
American-Made – an added bonus.”

 – R. Edwards

✔ 45-Day Risk-FREE home trial
✔ FREE support from licensed
 professionals (via phone, email & chat)

✔ FREE shipping
✔ Payment plans available

A+ 
RATING

  Try the Apollo-6210 risk-free for 45 days.
SAVE $200 – only $299 per hearing aid!

$299
ONLY

PER AID

Best digital hearing aid 
value in the USA!
Only $299 each!

45-DAY RISK-FREE TRIAL

REG. $499



curbside appeal
By Kathy Hackleman 
Senior Editor/Writer
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“Sustainable living” means differ-
ent things to different people. 
To Rusty and Claire Orner, 

owners of Quiet Creek Herb Farm & 
School of Country Living, it’s the food 
you grow and eat. It’s medicinal herbs, 
herbal salves and hand-made soap. Even 
the energy you use to power your life.

Brookville. Products sold at the gift 
shop are overflow items from their 
main commodity: education.

The non-profit educational farm — 
a 501(c)(3) organization — features 
classes on the sustainable lifestyle, in-
cluding medicinal herbs, growing and 
foraging for mushrooms, making soap, 
and energy (they have a wind turbine 
and a photovoltaic system intercon-
nected with United EC). 

Sustainable living is their passion.
The couple, members of Du-

Bois-based United Electric Coopera-
tive (EC), share their philosophy and 
sell their products at a small market 
at their farm at 93 Quiet Creek Lane, 

Delivering freshness at roadside stands, farmers markets
“We started the business as a 

for-profit herb farm,” Rusty Orner 
explains. “We soon learned people 
needed to be educated about herbs, so 
that’s how we got into education.”

The couple lived for a number of 
years in Seattle before choosing to 
move back to their roots 22 years ago, 
bringing with them about 100 varieties 
of herbs.

“About half survived our climate 
and the others decided they didn’t 
like the Arctic Circle of Northwestern 
Pennsylvania,” Orner explains with a 
smile. 
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A FAMILY AFFAIR: Kermit Stahl drives the trac-
tor while his daughters, Tessa, left, and Paige, 
plant cabbage on their White Oak Farm near 
Somerset. The cabbage is sold at the family’s 
farmers market, located in a potato storage 
building on their farm. The Stahls are members 
of Somerset REC.

HOMEGROWN: Rusty and Claire Orner, 
owners of Quiet Creek Herb Farm & School of 
Country Living, have more than 50 raised beds 
and a greenhouse to grow herbs, vegetables, 
fruits, flowers and mushrooms. The Orners are 
members of United EC. 

THE END PRODUCT: Although potatoes are 
the main item of produce offered at the farm-
ers market operated by White Oak Farm near 
Somerset, the Stahl family also plants 10,000 
cabbage plants each year. The majority of cab-
bage customers buy it to make sauerkraut.

Learning process
They have learned a lot, including 

what herbs will grow in Pennsylvania 
(some in a 30-foot by 50-foot, so-
lar-heated, high tunnel greenhouse). 
Today on their farm, they sell herb 
mixes, herbal teas, fresh herbs, and 
dried herbs, along with maple syrup 
from local resident Eric Rensel, also a 
member of United EC, and bulk grain 
items from Frankferd Farms in Saxton-
burg, Pa.

The Orners also sell local honey 
from hives maintained by neighbor 

Matt Keys, a member of United EC. 
The Orners benefit from the pollina-
tion provided by Keys’ bees. In turn, 
the Orners sell Keys’ honey and have 
an observation hive where visitors can 
watch the bees at work. It’s a win-win 
situation for everyone.

Fresh mushrooms, dried mushrooms 
and mushroom products, including 
“mushroom logs” (where mushrooms 

are grown), are popular items sold in 
the gift shop, which is located in the 
first floor of the Orners’ barn. 

“In order for the mushrooms to grow, 
the trees have to be ‘freshly dead,’” Or-
ner explains. “Sometimes we cut down 
a damaged tree and then inoculate the 
mushrooms in them. We probably have 
500 logs growing, stacked up under 
pine trees, at any one time.” 

Orner says the gift shop gets a nice 
mix of customers due to its location.

“We are just off of Route 36,” 
he says. “People get off of I-80 at 
Brookville to go to Cook Forest State 
Park or Clear Creek State Park. Half 
of our traffic is people from Pittsburgh 
and Ohio going to camp. We see them 
once a year, like clockwork. Then we 
have some very loyal local folks, and 
some of the things we sell online if 
they are not perishable or too heavy.” 

Orner knows he is a lucky man. 
“I get to share this beautiful creation 

that I have been given to steward,” he 
says. “The more people who can share 
it and enjoy it, the better. I love seeing 
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BLOOMS GALORE: David Fetters examines the blossoms on an apple tree at the Fetters Fruit Farm 
near Gardners. The family sells some apples to a fruit company and supplies a number of farmers 
markets in Virginia, Maryland and Pennsylvania, but they sell much of their crop at their family-owned 
roadside stand near Carlisle, Clair’s Orchard, which is a member of Adams EC.

the smiles on the faces of kids. Many 
of them are at least one generation re-
moved from a garden or the outdoors.” 

It’s rare these days to find a child 
who knows where their food comes 
from, Orner adds. 

“Recently, we had a school group 
here,” he says. “We had lettuce grow-
ing in the high tunnel, and they were 
eating the different kinds of lettuce as 
fast as I could cut it. Then we made 
pizza in the outdoor earthen oven, 
using tomatoes we had grown. It’s fun 

to see kids eating good, nutrient-dense 
food and enjoying it.”

All across rural Pennsylvania, there 
are families growing and selling “good-
for-you” food at farm stands and 
markets.

Somerset REC members Kermit and 
Greta Stahl operate White Oak Farm, 
which includes a farmers market, at 
550 White Oak Road, Somerset. The 
market is open 10 a.m. to 4 p.m. seven 
days a week from Sept. 1 through 
Thanksgiving annually. 

family affair
Kermit Stahl is a third-generation 

potato farmer, and daughters Paige 
and Tessa are the fourth. Each year, 
they put out about 20 acres of pota-
toes, 10,000 cabbage plants, and some 
pumpkins and gourds to sell at their 
market. They also plant grain and 
make a lot of hay to sell. 

“We have a wonderful customer 
base through the farmers market and 
also do a bit of wholesaling and supply 
a few restaurants,” Greta Stahl says. 
“We grow four varieties of potatoes, all 
of which are all-purpose table stock. 
They are good ‘keepers’ and can be 
used for baking, frying or mashing.”

As for the cabbage, Stahl says it is 
good fresh, but most of her customers 
buy the large heads to make sauer-
kraut. The market also sells apples 
grown by their cousins, Rick and 
Jackie Sleek, at Sleek’s Orchard, while 
the Sleeks sell the Stahls’ potatoes and 
cabbages at their farm stand.

If it sounds like a family affair, it 
really is, even for the customers.

“We have had the same customers 
for years,” Stahl explains. “We enjoy 
seeing them every year, and watching 
their families grow. We have customers 
from Virginia, West Virginia, Ohio and 
Maryland. This part of Pennsylvania is 
known for its beautiful foliage, so peo-
ple take a drive to look at the leaves 
and stop to get their yearly stock of 
potatoes, cabbage and apples.”

Even though the farmers market is 
only open a few months each year, the 
Stahls store and sell potatoes year-
round by appointment. 

Proper storage is a key ingredient for 
any successful agriculture operation 
that relies on keeping produce at its 
peak taste.

Labor of love
David and Marti Fetters, owners 

of Clair’s Orchard, a large roadside 
stand at 1452 Holly Pike near Carlisle, 
are part of the family-owned Fetters 
Fruit Farm near Gardners, Pa., which 
prides itself on the taste of its prod-
ucts. David and his brother, Tony, are 
fourth-generation fruit growers on a 
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FOR SALE: The farm market/gift shop at Quiet 
Creek Herb Farm & School of Country Living 
features a variety of items, including fresh herbs, 
herbal teas, herbal salves, medicinal herbs, 
mushrooms, honey, soaps, and maple syrup, 
but Rusty and Claire Orner say their main 
commodity is education.

QUIET CREEK GIFT SHOP: Rusty and Claire Orner sell their pro-
duce and other products at a small farm market/gift shop located 
in this barn on their farm near Brookville. The Orners are members 
of United EC. 

farm that has been producing fruit for 
nearly 100 years. Tony Fetters and un-
cle Terry Fetters manage the farm end 
of the business while David and Marti 
focus on the retail aspect of it. 

At any one time, the Fetters family, 
members of Gettysburg-based Adams 
EC, has approximately 400 acres of 
fruit trees, mostly apples, although 
they also grow peaches, nectarines, 
cherries, plums, apricots, strawberries, 
raspberries, blackberries and table 
grapes. The family has wholesale buy-
ers for many of their peaches and they 
sell fresh apples to a fruit company 
and also supply a number of farmers 
markets in Virginia, Maryland, and 
Pennsylvania.

But, lucky for area residents, the 

family sells much of their fresh pro-
duce at the 3,000-square-foot roadside 
stand named for David’s father, the late 
Clair Fetters. The stand, open seven 
days a week from May through No-
vember, sells locally grown fresh veg-
etables, an assortment of jams, jellies 
and preserves, and locally grown beef, 
pork and chicken. They even serve ice 
cream made at Misty Meadows Farm 
Creamery, a Smithsburg, Md., dairy 
farm. However, the major draw is 
fresh-from-the-orchard fruit.

“People like fresh fruit,” David 
notes. “They wait all year for local 
fruit because they know it will have 
the best flavor. You can definitely taste 
the difference.”

But providing that fresh fruit for 
customers is hard work.

“It’s not as easy as 
planting a tree, waiting 
for the fruit to bear and 
picking it, but the work 
is definitely worth it 
when what we produce 
is appreciated by the 
public,” he says.

While it may seem 
as if growing fruit is a 
seasonal occupation, it 
really isn’t. Winter and 
early spring are devot-
ed to pruning trees to 
promote healthy growth, 
removing older trees and 
prepping the ground for 
new plantings, followed 
by spring planting. Soon, 
the strawberries are 
ready and from then un-
til late fall, one fruit after 
another is ready to be 
picked. The Fetters farm 
has eight to 10 full-time 
employees in addition 
to family members, but 
they still need about 
30 contract farmhands 
during the busiest time 
of harvest.

But David is never too 
busy to enjoy the fruits 
of his labor, so to speak. 
His favorite fruit to grow 

is apples, but he says his hands-down 
favorite to eat is a ripe, juicy peach. 
Those peaches are available seasonal-
ly at the fruit market, where another 
four or five people — primarily family 
members — work.

These three businesses represent 
only a fraction of Pennsylvania farmers 
who sell their produce directly to 
consumers. There are a few regulations 
they must abide by, according to the 
state Department of Agriculture. If the 
stand is selling only raw agricultural 
products (fruits and vegetables), they 
do not need a food facility license; 
however if they are selling eggs, cut 
produce, or other items, they do need 
a license. Farmers market vendors 
— indoor and outdoor — must have 
a retail food license. There are no 
state regulations governing facility 
construction, although most roadside 
stands and farmers markets fall under 
the jurisdiction of local townships, 
boroughs or cities. l
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techtrends

Investing in energy-efficient tech-
nology is becoming an increasingly 
attractive way to cut costs for home-

owners and renters alike. This rings true 
especially in the deep heat of summer. 
Hotter days often result in higher energy 
bills, partially due to air-conditioning 
units working overtime to keep homes 
cooled and comfortable.

New and emerging technologies 
are continuously offering innovative 
ways to effectively manage and reduce 
a home’s energy consumption. Smart 
thermostats, for example, have proven 
their worth in shaving 10 to 15 per-
cent off an average home’s electric bill. 
These thermostats, in time, will effec-
tively pay for themselves, which make 
them an attractive option to many. 
Unfortunately, not all technologies can 
live up to their hype and some even 
come with side effects that can arguably 
overshadow their benefits.

The Mistbox Air Conditioner Cooler 
(Mistbox) is one such technology. 
Mistbox claims to save its customers 
between 20 to 38 percent on their elec-
tricity bills. This technology requires 
a simple installation to a home’s out-
door air-conditioning unit. It works 
by spraying a mist to precool the air 
around the unit. In using this evapo-
rative cooling method, your air-condi-
tioning unit theoretically doesn’t have 
to work as hard to pump cool air into 
your home. This may be beneficial 
when air temperature is at its highest. 
In the short term, Mistbox may work, 
but there are some real caveats that 
need to be considered.

A primary point of concern is that an 
air-conditioning unit is not designed to 
be sprayed down with such frequency. 
Although the Mistbox system comes 
with a water filter, the company only 
recommends using its technology if your 

navigating emerging efficiency technologies
By Kaley Lockwood

BE ALERT: Check with your local electric cooperative when you have questions about cost-effective, 
beneficial energy management solutions.

home’s water has a hardness less than 
500 parts per million. This automatically 
rules out anyone who uses well water. 
Even if you do have a home with the 
required water hardness, the filtration 
system can’t completely prevent your 
system from rusting. Corrosion will 
occur resulting in a damaged unit. 

Electric cooperatives know it’s 
important to help our members navi-
gate these emerging technologies and 
provide the most cost-effective and ben-
eficial energy management solutions. 
If you’re interested in taking steps to 
become more energy efficient, we rec-
ommend these tried and true tips:
k   Clean and change the filters on your 

HVAC system regularly to make 
your unit run more efficiently, keep-
ing your house cooler in the summer 
and warmer in the winter.

k   In spring and summer months, 
set your ceiling fans to turn in the 
counterclockwise direction to create 
a cool breeze. In autumn and win-
ter months, set your fan to turn in 

the clockwise direction. This will 
redistribute warm air throughout the 
room.

k   Add caulk or weather stripping to 
seal air leaks around leaky doors and 
windows.

k   Insulation is important. Properly 
insulating your home reduces heat-
ing and cooling costs, and improves 
comfort. 
Remember, there are easy steps you 

can take now to improve the energy 
efficiency of your home. To learn about 
additional ways to save, contact the 
energy experts at your local electric 
cooperative. l

Kaley Lockwood writes on consumer 
and cooperative affairs for the National 
Rural Electric Cooperative Association, 
the national trade association represent-
ing more than 900 local electric cooper-
atives. From growing suburbs to remote 
farming communities, electric co-ops 
serve as engines of economic development 
for 42 million Americans across 56 per-
cent of the nation’s landscape.



by David Waxman
Seattle Washington:

A clinical study on a leading acid reflux pill 
shows that its key ingredient relieves digestive 
symptoms while suppressing the inflammation 
that contributes to premature aging in men and 
women. 

And, if consumer sales are any indication 
of a product’s effectiveness, this ‘acid reflux 
pill turned anti-aging phenomenon’ is nothing 
short of a miracle. 

Sold under the brand name AloeCure, it was 
already backed by clinical data documenting 
its ability to provide all day and night relief 
from heartburn, acid reflux, constipation, irri-
table bowel, gas, bloating, and more. 

But soon doctors started reporting some in-
credible results…

“With AloeCure, my patients started report-
ing less joint pain, more energy, better sleep, 
stronger immune systems… even less stress 
and better skin, hair, and nails” explains Dr. 
Liza Leal; a leading integrative health specialist 
and company spokesperson.

AloeCure contains an active ingredient that 
helps improve digestion by acting as a natural 
acid-buffer that improves the pH balance of 
your stomach. 

Scientists now believe that this acid imbal-
ance is what contributes to painful inflamma-
tion throughout the rest of the body.

The daily allowance of AloeCure has shown 
to calm this inflammation which is why Aloe-
Cure is so effective. 

Relieving other stressful symptoms relat-
ed to GI health like pain, bloating, fatigue, 
cramping, constipation, diarrhea, heartburn, 
and nausea.

Now, backed with new clinical studies, 
AloeCure is being recommended by doctors 
everywhere to help improve digestion, calm 
painful inflammation, soothe joint pain, and 
even reduce the appearance of wrinkles – help-
ing patients to look and feel decades younger.

FIX YOUR GUT & FIGHT  
INFLAMMATION

Since hitting the market, sales for AloeCure 
have taken off and there are some very good 
reasons why.

To start, the clinical studies have been im-
pressive. Participants taking the active in-
gredient in AloeCure saw a stunning 100% 
improvement in digestive symptoms, which 
includes fast and lasting relief from reflux. 

Users also experienced higher energy levels 
and endurance, relief from chronic discomfort 
and better sleep. Some even reported healthier 
looking skin, hair, and nails.

A healthy gut is the key to a reducing swell-
ing and inflammation that can wreak havoc on 
the human body. Doctors say this is why Aloe-
Cure works on so many aspects of your health.  

AloeCure’s active ingredient is made from 
the healing compound found in Aloe vera. It is 
both safe and healthy. There are also no known 
side effects. 

Scientists believe that it helps improve di-
gestive and immune health by acting as a nat-
ural acid-buffer that improves the pH balance 
of your stomach. 

Research has shown that this acid imbal-
ance contributes to painful inflammation 
throughout your entire body and is why Aloe-
Cure seems to be so effective.

EXCITING RESULTS FROM PATIENTS
To date over 5 million bottles of AloeCure 

have been sold, and the community seeking 
non-pharma therapy for their GI health contin-
ues to grow.

According to Dr. Leal, her patients are ab-
solutely thrilled with their results and are often 
shocked by how fast it works.  

“For the first time in years, they are free 
from concerns about their digestion and al-
most every other aspect of their health,” says 
Dr. Leal, “and I recommend it to everyone who 
wants to improve GI health without resorting 
to drugs, surgery, or OTC medications.”

“I was always in ‘indigestion hell.’ Doctors 
put me on all sorts of antacid remedies. Noth-
ing worked. Dr. Leal recommended I try Aloe-
Cure. And something remarkable happened… 
Not only were all the issues I had with my 
stomach gone - completely gone – but I felt 
less joint pain and I was able to actually sleep 
through the night.”

With so much positive feedback, it’s easy to 
see why the community of believers is grow-
ing and sales for the new pill are soaring. 

THE SCIENCE BEHIND ALOECURE
AloeCure is a pill that’s taken just once daily. 

The pill is small. Easy to swallow. There are 
no harmful side effects and it does not require 
a prescription. 

The active ingredient is a rare Aloe Vera 
component known as acemannan.

Made from of 100% organic Aloe Vera, Al-
oeCure uses a proprietary process that results 
in the highest quality, most bio-available levels 
of acemannan known to exist.

According to Dr. Leal and several of her col-
leagues, improving the pH balance of your stom-
ach and restoring gut health is the key to revital-
izing your entire body. 

When your digestive system isn’t healthy, it 

causes unwanted stress on your immune sys-
tem, which results in inflammation in the rest 
of the body. 

The recommended daily allowance of ace-
mannan in AloeCure has been proven to sup-
port digestive health, and calm painful inflam-
mation without side effects or drugs.

This would explain why so many users are 
experiencing impressive results so quickly. 

REVITALIZE YOUR ENTIRE BODY
With daily use, AloeCure helps users look 

and feel decades younger and defend against 
some of the painful inflammation that accom-
panies aging and can make life hard. 

By buffering stomach acid and restoring gut 
health, AloeCure calms painful inflammation 
and will help improve digestion… soothe ach-
ing joints… reduce the appearance of wrinkles 
and help restore hair and nails … manage cho-
lesterol and oxidative stress… and improve 
sleep and brain function… without side effects 
or expense.

Readers can now reclaim their energy, vi-
tality, and youth regardless of age or current 
level of health.

HOW TO GET ALOECURE
This is the official nationwide release of the 

new AloeCure pill in the United States. And 
so, the company is offering our readers up to 3 
FREE bottles with their order. 

This special give-away is available for the 
next 48-hours only. All you have to do is call 
TOLL- FREE 1-800-591-2960  and provide 
the operator with the Free Bottle Approval 
Code: AC100. The company will do the rest. 

Important: Due to AloeCure’s recent me-
dia exposure, phone lines are often busy. If 
you call and do not immediately get through, 
please be patient and call back. Those who 
miss the 48-hour deadline may lose out on 
this free bottle offer.

Clinical studies show breakthrough acid reflux treatment also helps 
maintain vital health and helps protect users from the serious conditions 
that accompany aging such as fatigue and poor cardiovascular health

Leading Acid Reflux 
Pill Becomes an Anti-
Aging Phenomenon

THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE, OR 
PREVENT ANY DISEASE. ALL DOCTORS MENTIONED ARE REMUNERATED FOR THEIR SERVICES. ALL CLINICAL STUDIES ON ALOECURE’S ACTIVE INGREDIENT WERE 

INDEPENDENTLY CONDUCTED AND WERE NOT SPONSORED BY THE AMERICAN GLOBAL HEALTH GROUP.

One AloeCure Capsule Daily

• Helps End Digestion Nightmares
• Helps Calm Painful Inflammation
• Soothes Stiff & Aching Joints
• Reduces appearance of Wrinkles 
   & Increases Elasticity
• Manages Cholesterol & Oxidative 

Stress
• Supports Healthy Immune System
• Improves Sleep & Brain Function

ADVERTISEMENT
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Owning a classic au-
tomobile is the dream 
of many cooperative 
members, many 
of whom find their 
“dream” car in an old 
barn, at the edge of 
the woods or even on 
the internet.

Allegheny Electric 
Cooperative, Inc. 
initiates a coordinat-
ed load management 
system to help con-
trol costs by shifting 
electricity use to 
off-peak hours.

President Jimmy 
Carter addresses 
participants at the 
Rural Electric Youth 
Tour. Seventy-nine 
Pennsylvania stu-
dents were among 
1,000 students from 
24 states.

Forty-four high 
school juniors from 
Pennsylvania join 
900 students from 
across the United 
States at the Rural 
Electric Youth Tour in 
Washington, D.C.

Nuclear power is one of the most efficient methods of pro-
ducing electricity, but routine plant maintenance is still 
required to keep nuclear facilities operating properly.

While tapping the energy at your home or business is as easy 
as flipping a switch, the sophisticated technology employed each 
day in generating electrons at the Susquehanna Steam Electric 
Station (SSES) (which provides about 60 percent of the power 
needed by Pennsylvania and New Jersey cooperative members 
annually) is mind-boggling. And even though safe use of elec-
tricity requires consumers to remember only a few basic safety 
rules, generation of power at the nuclear power plant involves 
countless safety measures and security procedures.

That’s why nuclear power plants power down occasionally 
for routine maintenance, like the scheduled refueling outage 
in 1998 at SSES that included installing “new” fuel – actually 
redesigned fuel assemblies. This change gave the plant’s Unit 1 
the ability to run continuously for two years (six months longer 
than previously) before refueling is necessary, permitting greater 
efficiency and boosting the unit’s generating potential.
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Do the ‘Electric Shift’  
to save money
By Stacy Patterson-Hilliard, CCC,  
Communications & Marketing Supervisor

Chad Carrick
President & CEO

Guest Column

Summer for many is a time to take a 
break and enjoy vacations, picnics and 
spending time outdoors. For electric 
cooperatives like REA Energy, it’s also a 
very busy time. We’re clearing rights-
of-way, inspecting poles and doing new 
construction. 

This summer, we are asking mem-
bers to be mindful of their use of elec-
tricity by shifting electric consumption 
to the morning or later evening hours. 
Take time this summer to help your-
self, your cooperative and fellow mem-
bers save money by doing the “Electric 
Shift.” What exactly is the Electric 
Shift? Well, with some planning and 
practice, members can use electricity 
more wisely and help keep rates low.

By shifting your electric consump-
tion to the morning or evening, you 
can help to keep wholesale power 
costs as low as possible, especially 
during the hottest days of summer. 
During hot and humid summer days, 
electric use tends to be exceptionally 
high, especially during the hours of 
1 to 6 p.m. This makes the cost of 
generating electricity high to meet the 
increased demand for power. These 
costs will continue to increase as older 
coal plants go off the grid. 

REA Energy’s future power costs are 
partially based on the amount of elec-
tricity members use during the peak-
ing days, because that is when we have 
to purchase expensive electricity that 
is not owned by our power supplier. 
On these days, listen to your radio or 
visit REA’s website, Facebook or Twit-
ter pages for reminders to shift electric 

use. Our members already enjoy one 
of the lowest kilowatt-hour rates in the 
state and doing the Electric Shift will 
help continue to keep rates low.

Doing the Electric Shift is 
simple!

During the hot and humid weekdays, 
shift your electric consumption to 
before 1 p.m. and after 6 p.m. by doing 
these simple steps:
k   Set your air conditioners at 78 de-

grees or use fans instead.
k   Close your curtains and blinds to 

keep things cooler inside your home.
k   Operate washers, dryers, dish-

washers, stoves, and other major 
appliances in the early morning or 
evening, but not during the middle 
of the day.

k   Limit the number of times you open 
your refrigerator and freezer, as well 
as your exterior doors.

k   Instead of using your oven, fire up 
the grill or use your microwave.

k   Turn off non-essential lights and 
appliances, such as DVD players 
and radios.

k   Run pool pumps at night.
k   Use energy-efficient lightbulbs, such 

as compact florescent or LED lights.
By working together, we can help 

keep power costs and consumer retail 
prices low now and into the future. 
So remember to do the Electric Shift 
during the hot days of summer. Anoth-
er way you can help is by joining our 
load management water heater, duel 
fuel and ETS heater programs. Call 
today to join at 724-349-4800. l

REA Energy  
Cooperative, Inc.

One of 14 electric cooperatives  
serving Pennsylvania and New Jersey

cooperativeconnection

REA
ENERGY 

REA Energy Cooperative, Inc. 
75 Airport Road • P.O. Box 70 

Indiana, PA 15701-0070 
724-349-4800 • 800-211-5667

Ebensburg District Office 
127 Municipal Road 

Ebensburg, PA 15931 
814-472-8570 

Website: www.reaenergy.com 
Email: reaenergy@reaenergy.com

Staff
Barry Baker

Indiana Operations Manager
Erin Bauer

ACRE Coordinator
Shane Cribbs

Network & Systems Manager
Dave Daugherty

Safety & Right of Way Manager
Jeff Dishong

Ebensburg Operations Supervisor
Lisa Gardill

Accounting & Finance Manager
Stacy Patterson-Hilliard, CCC

Communications & Marketing Supervisor 
Local Pages Editor
Chris Masterson

Reliability Supervisor
Patrick McAndrew

Manager of Engineering
Bryon Roland

Purchasing & Facilities Manager
Brendan Short

Right-of-Way/Forestry Supervisor
Renee Spalla

Supervisor of Consumer Services
Chris Weller

Load Management Supervisor

Outages & Emergencies
1-800-332-7273
724-463-7273

Office Hours
Indiana Office: 7 a.m. - 3:30 p.m.

Ebensburg Office: 
7 - 11 a.m. and 11:30 a.m. - 3:30 p.m.

Monday - Friday
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We are excited to let all REA Energy Cooperative members know we’ve upgraded our current Co-op Con-
nections platform to give you even more savings and discounts. Here are just some of the benefits you can 
enjoy with your free membership:
k  Local deals – Save right in your neighborhood.
k  Healthy savings – Save on prescriptions, dental, vision, chiropractic and more.
k  Hotels – Save 20 percent on average bookings worldwide.
k  Cash-back shopping – Earn up to 20 percent cash back at 2,000-plus online retailers.
k  Event tickets – Save 10 percent on sports, concerts, theatrical performances and more.
k  National discounts – Get access to great deals and discounts.  
k  Insurance savings – Save hundreds annually when you compare insurance rates on home, life, auto and more.

To learn more about Co-op Connections and to take advantage of the deals and savings, all you need to do 
is visit Connections.coop and watch a quick overview video of the program, and then click “Sign Up.” We look 
forward to providing you an incredible membership program that will save you lots of money on your every-
day purchases.

We are constantly striving to provide more value and savings for our members, while living the cooperative 
difference. If you have questions, please don’t hesitate to reach out. Go beyond the card and find all the ways 
to save!

Visit the NEW www.connections.coop!!

rea energy cooperative, inc
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AS co-op employees, we know what makes our business 
model great! But explaining the cooperative difference to 
someone who’s never heard of a co-op can be challenging 
–– especially when time may be short. In a nutshell, the 
points below can quickly help to explain what makes co-ops 
special:

Electric co-ops are community-focused organizations that 
deliver safe, reliable and affordable energy to their consum-
er-members. 

Our electric co-op is unique because we belong to the 
communities we serve. The co-op is led by its members, 
which gives us a unique understanding of the needs of our 
local communities. In fact, many of our leaders and employ-
ees live right here in the community and are members of the 
co-op –– just like you!

Because we answer to local members (that’s you!) rather 
than far-away shareholders, we’re more nimble and able to 
respond quickly to the changing needs of our community. 
We even share any excess revenue with our members be-
cause we’re not-for-profit. 

Even though we’re locally owned and operated, we cooper-
ate with other electric cooperatives across the country to de-
velop new technologies, invest in equipment and infrastruc-
ture that benefit multiple co-ops in a region, and assist with 
major outages. This type of collaboration allows us to address 
complex challenges while remaining true to our local roots. 

Our electric co-op was built by the community, belongs to 

the community and continues to be led by the community 
–– that’s the cooperative difference! l

What is the ‘cooperative advantage?’

rea energy cooperative, inc
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William Lewis, journeyman lineman Zach Nedwreski, safety intern

New faces at REA Energy
Bill Lewis started in the position of journeyman lineman on  

June 4, 2018. Some of his duties will include: construction and 
maintenance of overhead and underground lines, and helping to 
continue to bring reliable service to the cooperative members safely.

Bill is a graduate of Glendale School District and Saint 
Francis College He also is a graduate of the Northeast Joint 
Apprenticeship and Training Committee.

In his free time, he enjoys camping, hunting and spending 
time with his family.

Indiana University of Pennsylvania (IUP) student Zach Ned-
wreski started in the position of safety intern on May 14, 2018.

Some of his duties will include: hazard identification, evalua-
tion and control; incident investigation; health and safety training 
and education; and compliance with federal, state and local law.

Zach is attending IUP majoring in safety, health and environ-
mental applied sciences. His interests include playing hockey, 
working out and hiking.
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Howard Terndrup
District 4

Herman Blakley
District 9

Robert P. Neese
Secretary/Treasurer

District 5

Michael J. Bertolino
Chairman
District 3

Sam Eckenrod
District 1

Wayne Farabaugh
Vice Chairman

District 8

John R. Learn
District 6

Anthony Enciso
District 7

J.R. “Rick” Shope
District 2

REA Energy is an equal opportunity provider and employer.

Your Board of Directors

Right-of-way management/facility construction news
REA Energy contractors will be completing tree-trimming work in the 

following areas in July: 
k   Contractor crews from Asplundh Tree Expert Co. will be trimming the 

rights-of-way of the Kenwood and Indiana North substation areas, in 
addition to emergency maintenance areas. Crews from Penn Line Ser-
vice will be trimming the right-of-way of the Uniontown Substation area.

Notification of work will be made to members in the areas affected. 
Contractors will perform all right-of-way work per REA Energy specifica-
tions. All contractor employees will carry employee identification cards 
and their vehicles will display their company name.

If you have any questions, call 724-349-4800, or you can view the 
specifications online at: www.reaenergy.com.

REA Energy offices will be 

closed on Monday, Sept. 3, 

in observance of Labor Day. 

Power outages can be  

reported by calling  

724-463-7273 or  

800-332-7273.

Important annual meeting news
The 2018 REA Energy Cooperative Annual 

Meeting will be held at the Kovalchick Convention 
Complex located at 711 Pratt Drive, Indiana, Pa., 
on Thursday, Sept. 20, 2018. Come and learn more 
about your cooperative! All members who attend 
the meeting will receive a gift and will be eligible for 
door prizes. Doors open at 4:30 p.m., and entertain-
ment begins at 5:30 p.m., followed by the business 
meeting at 6:30 p.m. 

Please keep this annual meeting information in mind 
on Sept. 20:
k  NO voting for directors will be held at the meeting.
k  Only members residing in Districts 4, 7, 8 and 9 

will receive election information for their district.
k  Attendance gifts and door prizes for members will 

be given at the meeting; an admittance card will 
be mailed.

k  Parking will be available in the lot behind the com-
plex and in the lot to the left of the complex. REA 
employees will be present in each lot. A van will 
also be available for transportation to the building 
from the parking lots.

reA energy cooperative, Inc. Annual meeting
Sept. 20, 2018  

Kovalchick convention complex
711 pratt Drive, Indiana, pa.

Preliminary agenda

5:30-
6:15 p.m.

Entertainment 

6:30 p.m.  Call to Order and Determination of a Quorum
 Reading of Notices
 Action on 2017 Minutes
 Election Results
 Chairman’s Report
 President & CEO Report
 Unfinished Business
 New Business
 Questions & Answers
 Adjournment
 Awarding of Prizes



Life is always easier with a little help. From 
farms to front yards, from cattle ranches to 

cul-de-sacs, Touchstone Energy Cooperatives 
energize local communities with the power and 
information they need to build a better energy 

future for their members.

Touchstone Energy Cooperatives. 
Your source of power. And information.
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Dear Jim: We like to be cool, but 
our old air conditioner is expen-
sive to run. Are there ways to 

use ventilation to stay comfortable with-
out running it as much? — Michael A.

Dear Michael: Proper ventilation, both 
from outdoors and within your house, 
can make you feel cooler and reduce 
your air-conditioning use. The room air 
temperature in your home actually is 
not the most important thing. The cool-
ing sensation on your skin is.

Moving air feels many degrees cooler 
than still air at the same temperature, 
allowing you to set the air-conditioner 
thermostat a few degrees lower.

There are two types of ventilation. 
One is moving indoor air throughout 
your house with the windows closed. 
In addition to making you feel cooler, 
it can balance out room temperatures 
and actually lower the temperature in 
some rooms and raise it in others. The 
other type of ventilation is bringing in 
outdoor air at times and shutting off 
the central air conditioning. Both have 
their places and can be effective.

Installing a ceiling paddle fan is what 
is commonly thought of as indoor ven-
tilation and it does work well. Run the 
ceiling fan on medium or high speed 
with the air blowing down to create a 
direct breeze on your skin. During the 
winter, reverse the blade rotation and 
run it on low speed.

Select the proper-size ceiling fan or you 
will just be wasting electricity and gain-
ing little comfort. A sizing rule-of-thumb 
for a lower-cost, four- or five-blade fan 
is (room size vs. diameter of blades): up 
to 75 square feet - 36 inches, 75 to 144 
square feet - 36 to 42 inches, 144 to 225 
square feet - 44 to 50 inches, and 225 
to 400 square feet - 50 to 54 inches.

smartcircuits

Although running any electric fan can 
make you feel cooler, it does not cool 
the room. It actually heats the room air 
because all of the electricity used ends 
up as heat. When no one is in a room 
to feel the cooling breeze, switch off 
any electric fan, including ceiling fans.

Small personal fans can be very effec-
tive to create a breeze directly on you 
while you sit in a chair or work at one 
location. If you purchase a small fan, 
select one that can also be used as a 
zoning space heater during winter. The 
heating elements do not block much air 
flow in fan-only operation.

Also, select a multi- or variable-speed 
fan with a wide range of speeds. A 
good rule of thumb is you should be 
able to feel a comfortable breeze at 10 
feet away at high speed. You should 
feel just a slight air movement at 3 feet 
away at low speed. A horizontal, revers-
ible, dual window fan provides an even 
wider range of ventilation options.

Small personal fans are available, 
including ones with cageless soft blades 
that will not harm your skin if you 

bump it. Other companies offer a vari-
able-speed, cordless fan with a recharge-
able 20-volt lithium-ion battery.

Setting your central air conditioner 
blower to “on” can help to balance 
out room temperatures, but it will not 
create much of a cooling breeze. Stan-
dard blower motors are powerful and 
running one continuously heats the air. 
Variable-speed blower motors use less 
electricity on continuous low speed.

Natural outdoor ventilation is effec-
tive and free. When you open dou-
ble-hung windows or an entry door 
with a storm/screen door, open both 
the top and bottom sashes a little. This 
creates a natural vertical air flow, even 
on a still day, which will mix with the 
indoor air. l

Use indoor fans to reduce air-conditioning 
and improve comfort

By James Dulley

Have a question for Jim? Send 
inquiries to James dulley, 
Penn Lines, 6906 Royalgreen 
Drive, Cincinnati, OH 45244 or 
visit www.dulley.com.
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things they can’t explain. I don’t know 
if Bigfoot exists or not, but I have 
heard enough stories to be interested 
in continuing to investigate.”

Unexplained
He has personally experienced what 

he believes could be a Bigfoot vocal-
ization.

“I am fairly familiar with wildlife 
and the sounds they make,” he says. “I 
have recorded sounds I can’t identify. 
I have experts listen and they don’t 
know what they are either. I’ve had 
rocks thrown at me and I have heard 
wood knocking, which is believed 
to ward off predators and alert oth-
er primates, as well as to scare off a 
predator that is encroaching on them. 
I have heard heavy footfalls; just lots 
of things I can’t explain.”

Altman isn’t just interested in 
searching for the elusive creature that 
might or might not exist; he wants to 
pass along what he has already learned. 
Together with a few like-minded indi-
viduals, Altman organizes the “Bigfoot 

Eric Altman, a Bigfoot investigator, 
director of the Pennsylvania Cryptozo-
ology Society and previous director of 
the Pennsylvania Bigfoot Society, fits 
in the “maybe” category. His interest 
in the legendary, large, hairy, ape-like 
creature that walks upright and prefers 
a wooded habitat — goes back four 
decades to when he was about 10.

“When I was a kid, I watched classic 

Without a doubt, Pennsylvania’s vast woodlands are home to many crea-
tures: deer, rabbits, squirrels, snakes, wild turkeys, even bears. But is the 
legendary Bigfoot among them? Many say, “No way.” Others, “Maybe,” 

and a few, “Yes!”

Bigfoot movies and I read a lot of books 
about Bigfoot,” Altman recalls. “In 
the late 1990s, I decided I would start 
investigating to see if any of the reports 
were legitimate, or if people were just 
making them up, or if they were mis-
identifying other animals as Bigfoot.”

His conclusion: “People who report 
sightings have definitely seen some-
thing unusual. They are experiencing 

man or 
myth?

Explorers go in search of Bigfoot

BIGFOOT CROSSING: The owner of this prop-
erty along Caledonia Pike in Girard Township, 
Clearfield County, warns passersby with a sign 
that they are approaching a “Bigfoot Crossing.” 
This is an area served by United EC.

By Kathy Hackleman 
Senior Editor/Writer
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Camping Adventure” at Benners Mead-
ow Run Campground, 315 Nelson 
Road, Farmington, Pa. Tickets for the 
next adventure, scheduled for May 
31-June 2, 2019, go on sale in Septem-
ber. Participants hear from research-
ers, participate in workshops, talk to 
people who have reported encounters 
and go on a nighttime hike in areas 
where sightings have been reported. 
The event is open to everyone from 
novices to experienced outdoorsmen 
and typically draws hundreds of partic-
ipants. Proceeds are donated to three 
local charities. 

“There are lots of sightings in the 
Farmington area going back to the 
early 1900s,” Altman says. “Pennsyl-
vania as a whole has a lot of sightings, 
especially in the less-populated and 
more mountainous areas. … Most peo-
ple who see one aren’t actively looking 
for Bigfoot. It’s by chance they happen 
to see one, and to most people, it’s 
terrifying. A lot of them are so shook 
up they don’t tell anyone about their 
sighting for years, or even decades. 
They are afraid of being ridiculed or 
being thought to be crazy.”

Altman is keeping an open mind, 
gathering data, hoping to compile 
enough hard evidence to warrant 
further investigation by the scientific 
community. 

“The only way the general public is 
going to accept this is for someone to 
turn over a living or dead specimen,” 
he says. “Then there will be no deny-
ing that this is real.”

What is definitely real is the interest 
in Bigfoot — or Sasquatch as some 
call it — in Pennsylvania’s rural areas. 
Steven Lindholm and Kim Kohler own 
Over the Mountain Restaurant at 6456 
Rockton Mountain Highway, Rockton, 
Pa. Numerous sightings have been 
reported in the area, and Kohler says 
both the Pennsylvania Bigfoot Society 
and the Keystone Bigfoot Project have 
held Bigfoot-themed events at their 
restaurant and bar. 

“People like to look up around Trails 
End Road a mile or so up the road,” 
Kohler, a member of DuBois-based 
United Electric Cooperative, reports. 

“They have found hair and trees all 
bent over like they say the Bigfoot 
does.”

Keeping an open mind
As far as what she believes, she says, 

“We thought, ‘Why not feed into it 
a bit?’ And it did take off. We sell a 
‘Squatch dog,’ a giant hot dog with 
sauerkraut, and have sold Bigfoot 
T-shirts and beer.”

For a few years, their restaurant 
sign featured a Bigfoot, but they didn’t 
replace it when it was damaged in a 
storm. Lindholm has a Bigfoot cos-
tume he still sometimes dons and 
stands along the road, waving at mo-
torists. However, she is quick to add 
that while some may think they are 
poking fun at the idea of Bigfoot, she 
knows people who have reported what 
they consider to be actual encounters 
with one of the creatures.

“There’s no reason for them to lie,” 
she says. “At least they think they saw 
Bigfoot. I would have to see one 
myself to believe it, but they are 
definitely seeing something out 
there. I wouldn’t dispute the 
people who told me they saw 
one. I am open-minded.”

Bob Bucko and Jason Tal-
madge, co-founders of Penn-
sylvania Bigfoot Investigations, 
based in Bloomsburg, are more 
than open-minded. They are 
actively investigating sightings, 
even going back decades to 
research reports. Like Altman, 
both men grew up fascinated 
with Bigfoot stories and, as 
adults, decided to take up the 
search. They work mainly in 
Northeast and Northcentral 
Pennsylvania.

They report one of their most 
significant discoveries was in 
Sullivan County just outside 
Ricketts Glen State Park.

“We just happened to be 
in the area where we go once 
or twice a year just to check 
in,” says Talmadge. “We were 
hiking on a gated road and 
happened to see as plain as day 

in the middle of the game road in a 
muddy patch a definite footprint. My 
foot next to it is tiny.”

The two men have also had other 
experiences they can’t identify, includ-
ing hearing blood-curdling screams in 
the woods and finding numerous tree 
structures, especially in Tioga County. 

“We take on the role of ‘educated 
hiker,’” Talmadge explains. “We don’t 
make a ton of noise; we are just two 
hikers conversing. Occasionally, we 
will do a rock knock or a wood knock 
to see if anything responds. … We 
figure if we go out there and pretend 
we are not looking, we have a better 
chance of finding something.”

Bucko says one of the sightings re-
ported to them involves a man hiking 
near Trout Run, Pa. A bit spooked 
after hearing wood knocks, he retreat-
ed to his vehicle and snapped a series 
of photos in the direction where the 
knocks had originated — photos he 
believes show a Bigfoot lying on the 

BIGFOOT FOOTPRINT?: Jason Talmadge, a partner in 
Pennsylvania Bigfoot Investigations, places his shoe next to 
what he believes is a Bigfoot footprint he and his partner, 
Bob Bucko, discovered in Sullivan County on a state 
gameland road, near areas served by Sullivan County REC.
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side of the mountain. 
Those kinds of reports have helped 

make Talmadge a true believer.
“From doing this for a couple of 

years, and taking in the amount of 
general sightings and having our own 
experiences, every experience except 
seeing one in person, I have no other 
choice than to believe they are out 
there,” he says. 

As for what they would do if they 
came face to face with a Bigfoot, Bucko 
says, “People ask us that all the time. 
We have licenses to carry and we do 
carry. We don’t intend to kill one, but 
you don’t know what you are going 

to run into. Pennsylvania ranks in the 
top 10 states in the U.S. for reported 
Bigfoot sightings. It’s like looking for 
a needle in a haystack, but there are 
remote areas in Pennsylvania, especial-
ly in Tioga and Potter counties, where 
people haven’t walked for decades.”

Scary stories 
While Bucko and Talmadge don’t 

want to kill a Bigfoot, director Ryan 
Cavalline filmed a documentary that 
detailed just such a scenario. Caval-
line, the owner of Pennsylvania-based 
Raw Footage Films, began filming Big-
foot investigations in 2011. Eventually, 

he stumbled across a tale out of the 
Phillipsburg area in central Pennsylva-
nia, which he told in “Mountain Devil: 
the Search for Frank Peterson.”

The Peterson name is fictional, he 
says, made up to protect the actual 
family who told the story, but the rest 
is presented as fact.

“I heard through the grapevine of a 
man who killed a Bigfoot,” Cavalline 
says. “I finally figured out who the 
family was. The individual had passed 
away, but we finally won the trust of 
his son, who told us the story. It was 
intriguing — his father and his father’s 
friend were hunting. This thing ter-
rorized them, banging on the hunting 
cabin door, etc. They didn’t know what 
it was. Eventually, they shot it and 
buried it, and almost took the story 
to their grave. The guy’s father never 
hunted again. He never told the story 
to anyone other than his family, and 
they didn’t know the whole story until 
after he died when they read what he 
had written in his journal about it. We 
searched for the burial site, but without 
specific directions, we couldn’t find it.” 

That story and others he heard while 
filming the documentary, plus hav-
ing rocks thrown at him and hearing 
wood knocks in the rural Pennsylvania 
countryside, have left him as what he 
terms a “hopeful believer.”

“I won’t believe it for sure until I see 
one, but I think there is a high possi-
bility,” Cavalline says. “There are areas 
in Pennsylvania that are hot zones 
with a lot of eyewitness reports. You 
can see it in their eyes — these people 
have seen something.”

People who are interested in learning 
more about the search for Bigfoot in 
Pennsylvania can get more information 
online from the Pennsylvania Bigfoot 
Society at pabigfootsociety.com (which 
includes a list of all reported Bigfoot 
sightings in Pennsylvania by county), 
the Pennsylvania Bigfoot Camping Ad-
venture at pabigfootcampingadventure.
com, Pennsylvania Bigfoot Investiga-
tions at Facebook.com/PaBigfootInv 
or the Pennsylvania Cryptozoology 
Society at Facebook.com/Pennsylva-
nia-Cryptozoology-Society. l

FINDING BIGFOOT: John Kern, owner of Pleasant Valley Woodcarving in Troy, uses his chainsaw to 
sculpt a Bigfoot (or Sasquatch as the creature is sometimes called), at the Sullivan County Fall Festival, 
held annually in Forksville, home of Sullivan County REC. The completed sculptures, inset, are popular 
items at Pennsylvania festivals.
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Get the
Muck

OUT!
Marble size AquaClearTM Pellets
clear your lake or pond bottom.
Beneficial microorganisms.  Restore
balance in natural and man made
surface waters.  Increase water clarity.
Improve water quality.  Eliminate
black organic muck.
A 10 lb. bag treats 0.5 to 1.0 acres 
                  $91.00
A 50 lb. bag tr1ats 2.5 to 5.0 acres
                 $327.00
Apply weekly for 4 weeks, then monthly
to maintain.  No water use restrictions!
              FREE SHIPPING!
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Lawn Mowers • String Trimmer • Chainsaw 
Hedge Trimmer • Handheld Blower

3 Models available—
21" Self-Propelled shown

Our compatible tools are powered by 
62 Volt Lithium-Ion Batteries

PROFESSIONAL GRADE. 
BATTERY-POWERED.

 POWERFUL 62-VOLT lithium-ion batteries provide the 
performance of gas, without the noise, maintenance or mess!

HI-TECH BRUSHLESS MOTORS are powerful, 
durable, and energy effi cient.

 LONG RUN TIMES of up to 75 minutes! 

DURABLE STEEL DECK 
but half the weight 
of most gas 
mowers.

Call for FREE Catalog & Special Offer!
TOLL
FREE

Introducing the Next Generation of Lawn Care 
from DR® POWER EQUIPMENT!

62 VOLT

BATTERY

SOME LIMITATIONS APPLY
Call or go online for details.

FREE SHIPPING
6 MONTH TRIAL

electric cars on the market today have 
between a 120-mile range and some of 
them are getting close to 200 miles.”

Less hassle
Electric car acceptance doesn’t need 

to wait for a network or charging sta-
tions to appear around the country, 
says Sloboda. He sees refueling more 
like this: you plug your car into an 
outlet in your garage at the end of each 
day, and by morning it’s fully charged.

“No more having to stop and fill 
your tank up once or twice a week,” he 
says. “You can charge it at home while 
you’re sleeping and wake up to a full 
tank every single day.”

Electric cars can also save on mainte-
nance, says Sloboda. “With an electric 
vehicle, you don’t have oil changes, 
and you don’t really have transmission 
fluid changes.”

And regenerative braking in electric 
cars uses the electric motor to slow the 
car rather than relying only on brake 
pad friction. 

costs are coming down
Sloboda says electric car costs today 

make them a luxury car, but that’s 
changing. As electric car research, 
development and production increases, 
costs will be coming down. Tax breaks 
for electric cars at the federal level 
and in some states can reduce costs by 
several thousand dollars. And Sloboda 
notes that electricity costs less per mile 
than gasoline.

But one of the main reasons drivers 
buy electric cars is for environmental 
reasons.

 Sloboda says an electric car “is 
cleaner than a gas-powered car, no 
doubt about it.” Another advantage of 
an electric car, he adds, is that “you’re 
powering it with electricity from your 
local electric co-op.” l

Paul Wesslund writes on cooperative 
issues for the National Rural Electric 
Cooperative Association, the Arlington, 
Va.-based service arm of the nation’s 
900-plus consumer-owned, not-for-profit 
electric cooperatives.

Farms are part 
of our electric 
cooperative.
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countrykitchen

be fruitful
By Janette Hess

A trained journalist, Janette Hess 
focuses her writing on interest-
ing people and interesting foods. 
She is a Master Food Volunteer 
with her local extension service 
and enjoys collecting, testing  
and sharing recipes.

Whether your July meals are served indoors in air-conditioned comfort or 
outdoors on a picnic table near an ever-blazing grill, fruity salads, sides, 
and desserts make welcome additions to your mid-summer eating.

Most tomato-based salsas, relishes, and salads are just as delicious when pre-
pared with fresh peaches or even mangoes. Experiment with your own favorites, 
or try this month’s recipe for Fresh Peach and Mozzarella Salad. The sweet peach-
es and the slightly salty mozzarella pearls mingle perfectly in the balsamic-tinged 
dressing. Fresh basil adds an unmistakable touch of summer. Sometimes just the thought of caramelized, grill-marked 
pineapple can inspire you to prepare your entire meal on the grill. Quick and easy, Grilled Pineapple is the perfect side for 
chicken, pork or fish. It also can double as a dessert.

To further embrace all that is summer, consider making a Tropical Banana Cream Pie. The cool, rich, coconutty filling serves 
as the perfect base for freshly-sliced bananas. Chopped macadamia nuts add just the right touch of exotic flavor. To make the 
pie even more tropically fruity, consider adding mango or kiwi to the topping. Best of all, the directions for microwave prepa-
ration of the filling keep extra heat out of the kitchen! l

Using sharp knife, cut leafy crown and base off pine-
apple. Set pineapple upright on cutting board and cut 
into 8 wedges (or 8 to 10 rings, if desired). Slice skin 
and tough core off each wedge. Combine brown sugar 
and cinnamon in zip-top bag. Place wedges in bag 
and rotate to coat. Remove wedges and wipe off excess 
brown sugar. Place wedges on oiled, preheated grill. 
Cook over medium-high heat, rotating with tongs as 
caramelization begins to occur. (Total cooking time is 
10 to 12 minutes, depending on grill.) Watch closely to 
avoid burning. Serve with grilled chicken, fish or pork. 
Makes at least 8 servings.

To serve as a dessert, sprinkle with nutmeg and top 
with ice cream.

grilled pineapple
1 ripe pineapple 
3/4 cup light brown 

sugar
1 1/2 teaspoons ground 

cinnamon

ground nutmeg (if 
serving as a dessert)

In microwavable bowl, combine sugar, cornstarch and 
salt. Add coconut milk and light cream; stir or lightly 
whisk until smooth. Heat in microwave until mixture is 
very thick, about 4 1/2 to 5 minutes. Stir once or twice 
during cooking to keep lumps from forming. Remove 
from microwave and add vanilla extract. Spread half of 
nuts in bottom of baked pie crust. Carefully pour filling 
over nuts. Cover and refrigerate 8 hours or overnight. 
Just before serving, peel and thinly slice bananas. Ar-
range slices over pie and sprinkle with remaining nuts. 
Makes 8 servings.

tropical banana cream pie
1/2 cup sugar
1/4 cup cornstarch
dash of salt
1 13 1/2-ounce can 

unsweetened, full-fat 
coconut milk

1 cup light cream (“half-
and-half”)

1 teaspoon vanilla 
extract

1 9-inch baked pie 
crust (homemade or 
purchased)

3/4 cup chopped 
macadamia nuts

2 bananas

In large salad bowl, whisk together oil, white balsam-
ic vinegar, sugar, salt and white pepper. Place peach 
chunks and mozzarella pearls in dressing and stir 
gently to coat. Using kitchen scissors, cut basil leaves 
into fine strips (“chiffonade”). Sprinkle over peach 
mixture and toss lightly. Serve immediately. Makes 4 to 
6 servings.

4 large, fresh peaches, 
peeled, pitted and cut 
into chunks

1 8-ounce package fresh 
mozzarella pearls 
(“bocconcini”)

1/2 cup canola or other 
vegetable oil

1/4 cup white balsamic 
vinegar

2 teaspoons sugar
1/4 teaspoon salt
1/8 teaspoon ground 

white pepper 
4 fresh basil leaves

fresh peach and mozzarella 
Salad
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ruralviews

YVonnE bUttS-mitcHELL 
writes and blogs (deadmousedi-
aries.com) under the pen name 
Mitchell Kyd. The “News from 
the Path Valley Hotel” series 
was inspired by her encounters 
with contractors, critters and 
assorted creepy crawlies while 
rehabbing her family cabin after 
its 17-year stint as a giant closet. 

red beets, the pond and stinky feet —  
the scents of summer’s salad

By Mitchell Kyd
“News from the Path Valley Hotel”

Have you ever wondered how 
your dog can beat a falling 
french fry to the floor every 

time? It’s not his eyesight; it’s his nose. 
Your canine companion has about 300 
million scent receptors in his nose 
compared to our puny 6 million. To 
put that in perspective, one researcher 
has calculated that a dog’s nose is so 
sensitive he can detect the equiva-
lent of a 1/2 teaspoon of sugar in an 
Olympic-sized swimming pool. That’s 
a powerful schnoz and a handy skill 
to have in July at the height of picnic 
season. It’s also probably why my cat-
tle dog, Cletus, continues to survey a 
patch outside my back door. A hot dog 
fell off the plate there last week. He 
snatched it up just the way he likes it: 
three complete rotations in the dirt.

the horseshoes you’ve just skidded 
across it, whisk it away from home 
plate, or pound tent pegs into it and 
you’ll be reminded our marvelous sum-
mer dirt smells different than it does in 
April or in autumn.

Lazy water. July has a natural 
rhythm to it: slow. Even water wants 
to relax and hang out in the shade. 
Summer distills our lakes and ponds 
to their essence. Ditto for our streams 
and creeks (or “cricks” as we say in my 
neighborhood). Water from the garden 
hose also smells different when it’s 
spouting through the July heat.

Organic nutrients. When it comes 
to the byproducts of Pennsylvania’s 
agricultural base, what happens here 
stays here and — it happens. Some of 
us would miss that fragrance of natu-
rally fertilized fields just like the folks 
along the shore would miss the smell of 
marshlands. Think of it as that crumble 
of delicious, stinky cheese on top your 
salad, the one that smells like feet.

And finally, add the smell of hot 
asphalt. There is that joke about our 
two Pennsylvania seasons: winter and 
construction, but we need our paved 
roads in good condition. They’re the 
ones that connect us with the back 
roads where we blend and then remem-
ber the best of summer’s salad. l

We humans aren’t as skilled as our 
dogs in sniffing out the good stuff, but 
we do know how to wrap memories 
around it. The part of our brain that 
stores our memories, the amygdala, also 
connects smell with our experiences.

Last week, the thunder bellowed 
and rattled the windows as I watched 
the sky turn into a giant bruise. While 
the downpour pelted my metal roof, 
that mysterious painter Roy G. Biv 
was busy elsewhere splashing an arc of 
red, orange, yellow, green, blue, indigo 
and violet on the horizon. The whole 
event catapulted me to a summer after-
noon on my great-grandmother’s front 
porch, not because of the rumble or 
even the rainbow. It was the scent of 
the storm that took me back. I remem-
ber sitting on her bench watching little 
rivers racing down the paved road and 

smelling that perfect blend of summer: 
the neighbor’s sputtering charcoal, 
fresh lawn clippings, and the smell 
of the pavement cooling where it had 
been too hot to cross in my bare feet.

We expect the scent of summer to 
include campfires and burnt marshmal-
lows, something sizzling on the grill, 
and that heady whiff of chlorine the 
day the pool opens. If we were making 
summer salad, that would all be only 
lettuce. It’s what gets added in smaller 
portions that lets us label our specialty 
blend as “Home.” Consider how a 
summer sleep begins when climbing 
into sheets that hung out on a clothes-
line. Now that’s a topping. 

It’s funny what smells we learn to 
love and what we know we’d miss. 
Subtle or savory, piercing or pungent, 
each rural Pennsylvania scent is essen-
tial. Think about how bland our sum-
mer salad would be without all these 
extra toppings.

Baked dirt. Shake it off fresh-
plucked carrots and beets, slap it off 
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 iSSUE montH Ad dEAdLinE
        September 2018 July 20
        october 2018  August 20
        november 2018  September 20

Penn Lines classified advertisements reach nearly 166,000 rural Pennsylvania households! Please note 
ads must be received by the due date to be included in the requested issue month. Ads received beyond 
the due date will run in the next available issue. Written notice of changes and cancellations must be re-
ceived 30 days prior to the issue month. Classified ads will not be accepted by phone, fax or email. For 
more information please contact Michelle M. Smith at 717-233-5704.

FREE Headings: 
• Around the House
• Business Opportunities 
• Employment Opportunities
• Gift & Craft Ideas
• Livestock & Pets
• Miscellaneous

• Motor Vehicles & Boats
• Nursery & Garden
• Real Estate
• Recipes & Food
• Tools & Equipment
• Vacations & Campsites
• Wanted to Buy

pLEASE SUbmit A cLEArLY WrittEn or tYpEd  
SHEEt WitH tHE foLLoWing rEqUirEd informAtion:

o  cooperative members should please submit the mailing 
label from Penn Lines as proof of membership.

o  non-members should submit name, address, phone number, 
and email address, if applicable.

o month(s) in which the ad is to run.

o Ad copy as it is to appear in the publication.

o  Heading ad should appear under, or name of special heading 
(additional fee). See below for FREE heading options.

cLASSifiEd Ad SUbmiSSion/rAtES 

Electric co-op members: 
$20 per month for 30 words or less, plus 50¢ for each additional word.

non-members: 
$70 per month for 30 words or less, plus $1.50 for each additional word.

Ad in all cApitAL letters: 
Add 20 percent to total cost. 

SpEciAL Headings: 
$5 for co-op members, $10 for non-members. Fee applies to any heading not 
listed under “FREE Headings”, even if the heading is already appearing in Penn 
Lines. For ads running a special heading in consecutive months, the fee is a one-
time fee of either $5 or $10 for all consecutive insertions. 

pAYmEnt:
please make cHEcK/monEY ordEr payable to: prEA/Penn Lines. 
Insertion of classified ad serves as proof of publication; no proofs supplied.

SEnd compLEtEd Ad copY And pAYmEnt to: 
Penn Lines Classifieds • P.O. Box 1266 • Harrisburg, PA 17108 

crAnE SErVicE

NEED A LIFT? Crane service for all your lifting 
needs. Experienced, fully insured, Owner-operated 
and OSHA-certified. Precision Crane LLC, 
Linesville, PA 814-282-9133.

EmpLoYmEnt opportUnitiES 

SOCIAL MEDIA-SALES OPPORTUNITY – 
$299 start-up fee. Great ground floor opportunity 
with a growing company in an exploding 
marketplace. Affiliate program – https://youtu.
be/OdpoLMGOyRE. Text: toml5 to: 88588 for 
contact details. 

gEttYSbUrg – tHrift StorE

ANOTHER CHANCE THRIFT STORE. Bright, 
friendly, organized. 3560 Fairfield Road, 
Gettysburg. Tuesday, Wednesday, Thursday 10 
a.m. – 6 p.m. Friday – Saturday 10 a.m. – 3 p.m. 
Check us out on Facebook. So much stuff, such 
great prices!

gift And crAft idEAS

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, including 
postage. Both of these cookbooks are a collection 
of recipes from men and women of the electric 
co-ops of Pennsylvania and New Jersey. Payable 
to: Pennsylvania Rural Electric Association, P.O. 
Box 1266, Harrisburg, PA 17108. Write Attention: 
Cookbooks.

gUn cArE

RAY’S GUN WAX. Ask yourself “did you wax that 
gun?” 6 oz. jar $16, includes tax and S&H. Mill 
Creek Outdoors, LLC: 570-596-4394. Information 
at www.raysgunwax.com.

100% grASS-fEd bEEf

BURGER, STEAKS, ROAST, BONES. Purchase 
by the pound or package deals. Also pasture-
raised chicken and eggs. Delivery available 
through buying clubs. Information www.
mccormick.farm or 814-472-7259.

“AA” roofing

EXPERTS IN HARD-TO-FIND LEAKS! Roof 
repairs – all types. House-barn roofs painted. Slate 
work – chimney repairs. Southwestern PA for over 
40 years. Speedy service! 814-445-4400.

AroUnd tHE HoUSE

CLOCK REPAIR: If you have an antique 
grandfather clock, mantel clock or old pocket 
watch that needs restored, we can fix any 
timepiece. Macks Clock Repair: 814-421-7992.

SIEGER FINISHING is a licensed/insured 
family business with 20+ years of experience! 
Painting, tile installation, finish carpentry and wall 
coverings. Search us on Facebook for project 
photos and reviews. Free estimates! 412-999-
4035.

SPECIAL OFFER – BOTH COOKBOOKS FOR 
$12. “Country Cooking” – $5, including postage. 
“Recipes Remembered” – $7, including postage. 
Both of these cookbooks are a collection of 
recipes from men and women of the electric 
co-ops of Pennsylvania and New Jersey. Payable 
to: Pennsylvania Rural Electric Association, P.O. 
Box 1266, Harrisburg, PA 17108. Write Attention: 
Cookbooks. 

bUiLding SUppLiES   

FACTORY SECONDS of insulation, 4 x 8 
sheets, foil back. R-Value 6.5 per inch. Great for 
pole buildings, garages, etc. Many thicknesses 
available. Also blue board insulation sheets. 814-
442-6032.

bUiLding SUppLiES   

STEEL ROOFING AND SIDING. Over 25 years 
in business. Several profiles cut to length. 29- 
and 26-gauge best quality residential roofing – 
40-year warranty. Also, seconds, heavy gauges, 
accessories, etc. Installation available. Located 
northwestern Pennsylvania. 814-398-4052.

bUSinESS opportUnitiES

SOCIAL AND MOBILE MARKETING is taking 
over traditional marketing methods for small 
businesses. If you don’t have a strategy, I know 
it’s difficult to stay afloat. Let me help! www.
mybigsocial.com.

PARTNER WANTED FOR A CHARITY-affiliated 
snack route business. Products are beef sticks 
and jerky, game sticks, hot pickled sausage and 
eggs, pigs feet. Don Wells: 814-726-3891.

conSULting forEStrY SErVicES

CENTRE FOREST RESOURCES. Forest 
Management Services, Wildl i fe Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
for you. FREE Timber Consultation. 814-571-
7130.

NOLL’S FORESTRY SERVICES, INC. performs 
Timber Marketing, Timber Appraisals, Forest 
Management Planning, and Forest Improvement 
Work. FREE Timber Land Recommendations. 30 
years experience. Call 814-472-8560.

crAft SHoWS

WILD WIND FOLK ART & CRAFT FESTIVAL. 
SEPTEMBER 8-9, 10 AM TO 5 PM EACH 
DAY. WARREN COUNTY FAIRGROUNDS, 
371 BARTON RUN ROAD, PITTSFIELD, PA. 
150 JURIED ARTISANS, FOOD, LIVE MUSIC, 
CHILDREN’S ACTIVITIES AND MORE. WWW.
WILDWINDFESTIVAL.COM



  |   J U LY 2018 25

classified Advertisementsclassified Advertisements

HEALtH inSUrAncE

DO YOU HAVE THE BLUES regarding your 
health insurance? We cater to rural America’s 
health insurance needs. For more information, call 
844-591-2797 (PA). Call us regarding Medicare 
supplements, too.

Knitting And crocHEt

STEEL VALLEY YARN CRAWL AUGUST 3 
THROUGH AUGUST 12 – Visit 11 local yarn 
stores in Pittsburgh region. Prizes, patterns, fun!! 
For more information, visit steelvalleyyarncrawl.
weebly.com.

LAWn And gArdEn EqUipmEnt

HARRINGTONS EQUIPMENT COMPANY, 
475 Orchard Rd., Fairfield, PA 17320. 717-
642-6001 or 410-756-2506. Lawn & Garden 
equipment, Sales – Service – Parts. www.
HarringtonsEquipment.com.

LiVEStocK And pEtS

PEMBROKE WELSH CORGI Puppies – AKC, 
adorable, intelligent, highly trainable. Excellent 
family choice. Reputable licensed breeder 
guaranteed “Last breed you’ll ever own.” 814-
587-3449.

SAWDUST DELIVERED IN NORTHWESTERN 
PENNSYLVANIA: Sawdust available in 32-yard 
walking floor. Call Charlie at 814-720-0288. 
Green sawdust 100-yard walking floor. Call David 
at 814-425-2500, ext. 221.

miScELLAnEoUS

FOR SALE: Buckets, forks, thumbs, grapple 
buckets and pallet forks for skid loaders, 
backhoes and excavators. Tires for backhoes, 
rubber tire loaders and excavators also. Call 814-
329-0118.

DECEASED STAMP DEALER COLLECTION 
– Seven stationary boxes full of commemorative 
sets, mint sheets, block, singles, used and 
supplies. If interested, please call 814-931-2613.

poWdEr coAting

ALMOST ANYTHING METAL can be powder 
coated: auto parts, lawn furniture, wheels, etc. 
Restores, protects, preserves. 1,200-degree 
manifold coating. Arthurs Powder Coating, 263 
Sexton Road, Indiana, PA 15701. 724-349-3770.

rEAL EStAtE

LOTS FOR SALE – 4 & 5 acre lots. Perc-tested 
building lots. Silver Mills Road, Artemas, Pa. 
Bedford County. $23,000 each. Phone: Rick 
814-635-4020.

rEAL EStAtE

CABIN: PINE GLEN, Pa. On one acre, sleeps 
8+, city water to yard hydrant, new privy with 
holding tank, new storage building. Near State 
Game Lands. $59,000. Call/text: 814-553-9459.

rEAL EStAtE

VIRGINIA’S EASTERN SHORE. Fisherman and 
beach lover’s paradise. Access Chesapeake 
Bay or Atlantic Ocean within minutes. Perfect 
for vacation/retirement dream home. Waterside 
Village 3/4 acre near marina from $18,000 with 
storage for RV and boat. Beach access nearby. 
Clearview 1.8-acre waterfront on scenic cove 
$119,900. Many free boat ramps within minutes. 
Kirkwoodontheshore.com. 757-678-7631.

HUNTER? NATURE LOVER? THIS IS THE 
PLACE FOR YOU!! Solar Log Home – Three 
bedroom, 3.5 bath, Jacuzzi master bath, Corian 
countertops, Pella windows with internal 
shades, thermal electric heat storage units and 
combination wood/propane boiler for radiant 
heat floor. Includes two-bay, two-story barn, 
storage/shop building and boiler building. Paved 
driveway, 50 x 100 fenced organic garden area 
and 10 x 10 dog enclosure. Option of 12+, 28 or 
54 acres in Susquehanna/Bradford counties, all 
OGM transfers. Asking $374,500 for all buildings 
and 28 acres, negotiable. Call: 570-240-3018.

LAND TO LEASE – Responsible hunters seeking 
to lease farm/large tract of land to hunt in Northern 
Lycoming or Tioga County. Call 484-300-1059 or 
610-326-1715.

rEcipES And food

SPECIAL OFFER – BOTH COOKBOOKS FOR 
$12. “Country Cooking” – $5, including postage. 
“Recipes Remembered” – $7, including postage. 
Both of these cookbooks are a collection of 
recipes from men and women of the electric 
co-ops of Pennsylvania and New Jersey. Payable 
to: Pennsylvania Rural Electric Association, P.O. 
Box 1266, Harrisburg, PA 17108. Write Attention: 
Cookbooks. 

SHAKLEE

FREE SAMPLE Shaklee’s Energy Tea. 
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample or 
more information on tea or other Shaklee Nutrition/
Weight Loss Products: 800-403-3381 or sbarton.
myshaklee.com.

trActor pArtS – rEpAir/rEStorAtion

ARTHURS TRACTORS, specializing in vintage 
Ford tractors, 30 years experience, online 
parts catalog/prices, Indiana, Pa. 15701. 
Contact us at 877-254-FORD (3673) or  
www.arthurstractors.com.

VAcAtionS And cAmpSitES

NEW SMYRNA BEACH, Fla., condo rental. 
Two bedrooms, two baths, pool. 200 yards from 
beach. Not available January - March. Call for 
rates. 814-979-8058 or 814-635-4020.

W E N D Y W O R L D  I S  A  P E A C E F U L 
CAMPGROUND for people who love and 
appreciate the great outdoors. Located in close 
proximity to the river, bike trail, lake, restaurants 
and activities. Contact us at www.wendyworld.biz.

ORMOND BEACH, FLA. HOUSE RENTAL. 
Three bedrooms, one bath, non-smoking, 
completely furnished. Internet and cable included. 
$90 per night. $2,000/month. Call Jim at 814-
243-0775.

VAcAtionS And cAmpSitES

RAYSTOWN VACATION HOUSE RENTAL. 
Sleeps 11, four bedrooms, large dining table, 
central A/C, 2 flbaths, 2 hfbaths, linens/towels 
provided, boat parking, near boat launch. $235/
night. Visit www.laurelwoodsretreat.com. Call 
814-931-6562.

LAKEFRONT COTTAGE ON Schooley Lake, 
Springville, Pa. Very peaceful setting. Fishing, 
swimming, boating, hiking, relaxing. Sleeps 6. 
Rowboat, canoe and kayak included. $800/week; 
$350/weekend. 570-965-9048.

Have something to sell?
place a classified ad in
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our house ... forever and ever
By Earl Pitts, American

Social commentary from Earl 
pitts — a.k.a. GARY BUR BANK, 
a nation ally syndicated radio 
per son ality — can be heard on 
the following radio stations that 
cover electric cooperative ser-
vice territories in Pennsylvania: 
WANB-FM 103.1 Pittsburgh; 

WARM-AM 590 Wilkes-Barre/ Scran ton;  
WIOO-AM 1000 Carlisle; WEEO-AM 1480 
Shippensburg; WMTZ-FM 96.5 Johnstown; 
WQBR-FM 99.9/92.7 McElhattan; WLMI-FM 
103.9 Kane; and WVNW-FM 96.7 Burnham- 
Lewistown. You can also find him at earlpittsa-
merican.com.

See — you get married, you get a 
starter home. Tiny, cramped, not in 
the best neighborhood. But you’re all 
full of love for each other. At least 
enough to overlook that low, wet spot 
in the backyard where the septic tank 
is, and the mouse droppin’s in the 
silverware drawer.

Then you got to add room for a 
family. Get you a ol’ big ranch or one 
a’ them bifocal-level homes. You got a 
garage full a kids’ bikes an’ toys, and 
several places where the kids punched 
through the dry-wall. If you got you a 
big enough family, your place gets that 
“lived-in” look pretty quick.

Then, when your kids drift off to 
their own lives, it’s time to throttle 
back, hug your honey and begin 
thinkin’ about your forever home.

Well, that’s a load a’ bull. How 
rich are you people? Tradin’ up. 
Tradin’ down. Shoot, those people 
are changin’ houses like I change 
underwear. We never left the first 
place we moved into. It was a starter 
house, and our family’s house. Now 
Pearl wants to know if it’s gonna 
be our forever house. I always 
considered it “forsaken,” wished it was 
“forgotten” and amazed it was never 
“foreclosed” on. But I never thought of 
it as forever.

Let me explain our place to you. 
Chip and Joanna Gaines would bring 

a couple into our house, look around 
for maybe 10 seconds, and go, “Ehhh, 
let’s keep looking.”

Wake up, America! And besides, 
the house we got now has a lot of 
character, and a lot of memories. 
Pearl and kids are the characters, and 
the memories are mostly bad. Who 
wants to give up that? I’m Earl Pitts, 
American.

Last weekend, I stumbled on one 
of the truths of the universe. An’ 
it almost got me killed. So I am 

going to pass along my experience so 
you other men won’t make the same 
mistake. See what happened was, me 
and Pearl was going to the Meekers’ 
house for a cookout. 

We get in the truck, and Pearl goes, 
“Dang it! Earl, I was ‘sposed to make 
macaroni salad.”

And I go, “Don’t worry about that 
now. We’ll just drive by the store and 
pick up a tub.”

And there it was — she gimme that 
look like I just asked her if I could 
date other women. I mean, the air 
conditionin’ in my truck ain’t worked 
in two years, but there was a definite 
chill in there.

Turns out, a woman in this part of 
the country is proud of three things. 
Her hair. Her kids — that is, if they’re 
worth anythin’. And her macaroni 
salad.  

Turns out if you’re married to one 
of these women — you don’t just 
“pick up” macaroni salad at the store. 
Macaroni salad is a country institution. 
With secret recipes and ingredients 
passed down from generation to 
generation. Pearl makes her mama’s 

macaroni salad. With the recipe she 
got from her own mama, and so forth 
and so on.

And I ain’t braggin’ when I say, Pearl 
makes a dang fine macaroni salad. Fact 
is — in our house — we got us a big 
green bowl and a giant plastic spoon 
up in the top cabinet. Never gets used 
for nothin’ but Pearl’s macaroni salad. 
It just sets up there in the cabinet like 
the Holy Grail of macaroni salad.

When you go to a family reunion 
or a graduation party or a church 
potluck around here, there’s that one 
table where every woman puts her own 
version of macaroni salad. An’ it always 
ends up being like the Miss Universe 
contest of macaroni salad. The women 
all hover there, watchin’ different 
people’s faces when they sample. 

Except you, of course. Lord help 
you if your woman catches you 
samplin’ another woman’s macaroni 
salad. That is just NOT DONE!

Wake up, America! So we stopped 
at the store, and we got a big tub 
of potato salad. Nobody in this part 
of Pennsylvania cares about potato 
salad. They just eat it. I’m Earl Pitts, 
American. l

You know what my better half, 
Pearl, asked me last night? If our 
house is our “forever” house? 

Yeah. She watches too much of that 
Home TV Channel. Turns out that’s 
a big thing now — people lookin’ for 
their forever houses.
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ruralreflections

July — a colorful month

July is the perfect time to take some colorful photos 
— think red, white and blue on Independence Day, or 
green grass or blue sky as the perfect backdrop for 

     photos of your kids or pets.
Amateur photographers are encouraged to send their 

photos to Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 
17108-1266. Include name, address, phone number and  
the name of your electric cooperative. 2018 winners in 
each of five categories — artistic, landscape, human, ani-
mal and editor’s choice — will receive $75 and runners-up 
will receive $25.

We work ahead, so please send winter photos by Sep-
tember (hint: save your spring, summer and fall photos to 
submit next year). 2018 photos will be returned in early 
2019 if you include a self-addressed, stamped envelope. l
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