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people. However, the Centers for 
Disease Control and Prevention 
recommends never consuming meat 
from CWD-positive animals. The PGC 
offers free CWD testing within DMAs.

Comments on the draft CWD Re-
sponse Plan can be submitted at  
pgc.pa.gov or mailed to the Pennsyl-
vania Game Commission ATTN: CWD 
Plan Comments, 2001 Elmerton Ave-
nue, Harrisburg, PA 17110-9797. 

Look out: a hard winter is 
just around the corner

The 2020 Farmers Almanac, which 
has been in the weather forecasting 
business since 1818, is predicting 
colder-than-normal temperatures and 
above-normal precipitation for the 
upcoming winter in Pennsylvania.

We won’t be alone in our winter 
misery, however, as most of the states 
east of the Rocky Mountains are pre-
dicted to have a similar forecast, while 
the western one-third of the U.S. will 
have near-normal weather.

The long-range predictions made by 
the Farmers Almanac use a top-secret 
formula that involves sunspot activity, 
tidal reports, the Earth’s position and 
other factors. 

The publication also offers a number 
of signs of a hard winter to come, 
according to folklore. They include: 
thicker-than-normal corn husks, 
early arrival of the snowy owl, early 
departure of geese and ducks, early 
migration of Monarch butterflies, 
thicker-than-normal hair on the nape 
of a cow’s neck, heavy and numerous 
fogs during August, early arrival of 
crickets in the house, spiders spinning 
larger-than-usual webs, unusual abun-
dance of acorns, and frequent halos 
around the sun or moon. l
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new state commission to 
focus on dairy industry 

The new Pennsylvania Dairy Future 
Commission is responsible for review-
ing the status of the Commonwealth’s 
dairy industry and making recommen-
dations to support its future.

Two of the commission members 
— Jayne Sebright, Center for Dairy 
Excellence, and Carissa Itle West-
wick, Vale Wood Farms — are electric 
cooperative members (Adams Electric 
Cooperative and REA Energy Cooper-
ative, respectively) who were included 
in the July Penn Lines feature entitled 
“Down in Dairyland: Pennsylvania’s 
Dairy Farmers Struggle with Industry 
Changes.” 

Pennsylvania Secretary of Agricul-
ture Russell Redding, also a member 
of Adams Electric Cooperative and 

FAMILY FARM: Carissa Itle Westwick introduces 
a newborn calf to participants at the annual “Moo 
to You” farm tours held at Vale Wood Farms 
near Loretto, Pa. Westwick is a member of the 
Pennsylvania Dairy Future Commission.

keepingcurrent

News from across the Commonwealth

the 23-member commission, says the 
dairy industry is a vital part of Penn-
sylvania’s heritage and its future. 

Specifically, the commission is to 
review and make recommendations 
related to the dairy industry’s process-
ing, production, and marketing; current 
issues facing the industry; statutory, 
regulatory, and local government im-
pacts on the industry; and other aspects 
of Pennsylvania’s dairy industry as 
identified by the commission. 

public input sought on 
state’s CWd response plan

The Pennsylvania Game Commis-
sion (PGC) is seeking public input 
on its draft of a new Chronic Wast-
ing Disease (CWD) Response Plan. 
Comments will be accepted through 
Feb. 29, 2020, with implementation of 
the final plan to be during the 2020-21 
hunting season.

The draft CWD Response Plan out-
lines goals and objectives in managing 
CWD. CWD was first detected in 
Pennsylvania in 2012. Through 2018, 
250 free-ranging CWD-positive deer 
were detected within the state.

PGC officials report Pennsylvania 
has three active Disease Management 
Areas (DMAs), totaling more than 
8,000 square miles. Within DMAs, 
specific regulations apply regarding 
the hunting and feeding of deer. It is 
unlawful to intentionally feed deer 
within a DMA. Hunters in DMAs may 
not use or possess urine-based deer 
attractants and deer harvested within 
a DMA may not be transported out of 
the DMA unless the carcass parts with 
the highest risk of transmitting the 
disease are removed first.

While CWD is always fatal to deer 
and elk, it is not known to infect 



by David Waxman
Seattle Washington:

A clinical study on a leading acid reflux pill 
shows that its key ingredient relieves digestive 
symptoms while suppressing the inflammation 
that contributes to premature aging in men and 
women. 

And, if consumer sales are any indication 
of a product’s effectiveness, this ‘acid reflux 
pill turned anti-aging phenomenon’ is nothing 
short of a miracle. 

Sold under the brand name AloeCure, it was 
already backed by clinical data documenting 
its ability to provide all day and night relief 
from heartburn, acid reflux, constipation, irri-
table bowel, gas, bloating, and more. 

But soon doctors started reporting some in-
credible results…

“With AloeCure, my patients started report-
ing less joint pain, more energy, better sleep, 
stronger immune systems… even less stress 
and better skin, hair, and nails” explains Dr. 
Liza Leal; a leading integrative health specialist 
and company spokesperson.

AloeCure contains an active ingredient that 
helps improve digestion by acting as a natural 
acid-buffer that improves the pH balance of 
your stomach. 

Scientists now believe that this acid imbal-
ance is what contributes to painful inflamma-
tion throughout the rest of the body.

The daily allowance of AloeCure has shown 
to calm this inflammation which is why Aloe-
Cure is so effective. 

Relieving other stressful symptoms relat-
ed to GI health like pain, bloating, fatigue, 
cramping, constipation, diarrhea, heartburn, 
and nausea.

Now, backed with new clinical studies, 
AloeCure is being recommended by doctors 
everywhere to help improve digestion, calm 
painful inflammation, soothe joint pain, and 
even reduce the appearance of wrinkles – help-
ing patients to look and feel decades younger.

FIX YOUR GUT & FIGHT  
INFLAMMATION

Since hitting the market, sales for AloeCure 
have taken off and there are some very good 
reasons why.

To start, the clinical studies have been im-
pressive. Participants taking the active in-
gredient in AloeCure saw a stunning 100% 
improvement in digestive symptoms, which 
includes fast and lasting relief from reflux. 

Users also experienced higher energy levels 
and endurance, relief from chronic discomfort 
and better sleep. Some even reported healthier 
looking skin, hair, and nails.

A healthy gut is the key to a reducing swell-

ing and inflammation that can wreak havoc on 
the human body. Doctors say this is why Aloe-
Cure works on so many aspects of your health.  

AloeCure’s active ingredient is made from 
the healing compound found in Aloe vera. It is 
both safe and healthy. There are also no known 
side effects. 

Scientists believe that it helps improve di-
gestive and immune health by acting as a nat-
ural acid-buffer that improves the pH balance 
of your stomach. 

Research has shown that this acid imbal-
ance contributes to painful inflammation 
throughout your entire body and is why Aloe-
Cure seems to be so effective.

EXCITING RESULTS FROM PATIENTS
To date over 5 million bottles of AloeCure 

have been sold, and the community seeking 
non-pharma therapy for their GI health contin-
ues to grow.

According to Dr. Leal, her patients are ab-
solutely thrilled with their results and are often 
shocked by how fast it works.  

“For the first time in years, they are free 
from concerns about their digestion and al-
most every other aspect of their health,” says 
Dr. Leal, “and I recommend it to everyone who 
wants to improve GI health without resorting 
to drugs, surgery, or OTC medications.”

“I was always in ‘indigestion hell.’ Doctors 
put me on all sorts of antacid remedies. Noth-
ing worked. Dr. Leal recommended I try Aloe-
Cure. And something remarkable happened… 
Not only were all the issues I had with my 
stomach gone - completely gone – but I felt 
less joint pain and I was able to actually sleep 
through the night.”

With so much positive feedback, it’s easy to 
see why the community of believers is grow-
ing and sales for the new pill are soaring. 

THE SCIENCE BEHIND ALOECURE
AloeCure is a pill that’s taken just once daily. 

The pill is small. Easy to swallow. There are 
no harmful side effects and it does not require 
a prescription. 

The active ingredient is a rare Aloe Vera 
component known as acemannan.

Made from of 100% organic Aloe Vera, Al-
oeCure uses a proprietary process that results 
in the highest quality, most bio-available levels 
of acemannan known to exist.

According to Dr. Leal and several of her col-
leagues, improving the pH balance of your stom-
ach and restoring gut health is the key to revital-
izing your entire body. 

When your digestive system isn’t healthy, it 
causes unwanted stress on your immune sys-

tem, which results in inflammation in the rest 
of the body. 

The recommended daily allowance of ace-
mannan in AloeCure has been proven to sup-
port digestive health, and calm painful inflam-
mation without side effects or drugs.

This would explain why so many users are 
experiencing impressive results so quickly. 

REVITALIZE YOUR ENTIRE BODY
With daily use, AloeCure helps users look 

and feel decades younger and defend against 
some of the painful inflammation that accom-
panies aging and can make life hard. 

By buffering stomach acid and restoring gut 
health, AloeCure calms painful inflammation 
and will help improve digestion… soothe ach-
ing joints… reduce the appearance of wrinkles 
and help restore hair and nails … manage cho-
lesterol and oxidative stress… and improve 
sleep and brain function… without side effects 
or expense.

Readers can now reclaim their energy, vi-
tality, and youth regardless of age or current 
level of health.

HOW TO GET ALOECURE
Due to the enormous interest consumers 

have shown in AloeCure, the company has de-
cided to extend their nationwide savings event 
for a little while longer. Here’s how it works... 

Call the AloeCure number and speak to a live 
person in the US. Callers will be greeted by a 
knowledgeable and friendly person approved 
to offer up to 3 FREE bottles of AloeCure 
with your order. AloeCure’s Toll-Free number 
is 1-800-586-1993. Only a limited discounted 
supply of AloeCure is currently available. 

Consumers who miss out on the current 
product inventory will have to wait until more 
becomes available and that could take weeks. 
They will also not be guaranteed any additional 
savings. The company advises not to wait. Call 
1-800-586-1993 today.

Clinical studies show breakthrough acid reflux treatment also helps 
maintain vital health and helps protect users from the serious conditions 
that accompany aging such as fatigue and poor cardiovascular health

Leading Acid Reflux 
Pill Becomes an Anti-
Aging Phenomenon

THESE STATEMENTS HAVE NOT BEEN EVALUATED BY THE FOOD AND DRUG ADMINISTRATION. THIS PRODUCT IS NOT INTENDED TO DIAGNOSE, TREAT, CURE, OR 
PREVENT ANY DISEASE. ALL DOCTORS MENTIONED ARE REMUNERATED FOR THEIR SERVICES. ALL CLINICAL STUDIES ON ALOECURE’S ACTIVE INGREDIENT WERE 

INDEPENDENTLY CONDUCTED AND WERE NOT SPONSORED BY THE AMERICAN GLOBAL HEALTH GROUP.

One AloeCure Capsule Daily

• Helps End Digestion Nightmares
• Helps Calm Painful Inflammation
• Soothes Stiff & Aching Joints
• Reduces appearance of Wrinkles 
   & Increases Elasticity
• Manages Cholesterol & Oxidative 

Stress
• Supports Healthy Immune System
• Improves Sleep & Brain Function

ADVERTISEMENT
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DYNAMIC INFRASTRUCTURE: The nation’s electric grid is incredibly resilient and can withstand 
many physical impacts, but it also requires constant attention. That’s why your electric cooperative is 
vigilant in ensuring grid protection from physical and cyber threats.

energymatters

While threats of cybersecurity 
attacks on the electric grid 
get a lot of attention these 

days, physical damage from storms or 
critters is much more likely to disrupt 
power. There are many physical threats 
to our power delivery system that your 
electric cooperative works hard to 
manage on a daily basis. From weather 
events (such as ice storms, tornadoes, 
and flooding) to criminal activity 
(including copper theft and shooting at 
a substation), it takes proactive com-
mitment to consistently deliver reliable 
service. Even something as small as a 
squirrel can damage infrastructure and 
cause power outages.

If the lights do go out, your coop-
erative is ready to restore power as 
quickly and as safely as possible. Here 
are three key ways your cooperative 
works to keep your power as reliable 
as possible: 

Being part of the community: One 
of the most valuable things about 
being served by an electric cooperative 
is that you also have an ownership 
stake in the way the cooperative oper-
ates. Electric cooperatives know our 
communities. We live and work in the 
neighborhoods and towns we serve. 
You know many of your cooperative’s 
board members and employees. And, 
in turn, board members and employ-
ees are personally acquainted with or 
are a part of fire departments, county 
supervisors, EMTs, etc. 

We know that emergencies can 
happen at any time, and these rela-
tionships are important in urgently 
responding to unplanned events or in 
preparing for more predictable events, 
including winter storms or summer 
flooding. In addition to getting power 
restored for their own member-con-
sumers, your local cooperative also 

helps other cooperatives in Pennsyl-
vania and New Jersey, and sometimes 
even further away, when a significant 
storm hits their service areas and 
they need assistance. That’s because 
we’re part of one large cooperative 
community, and cooperation among 
cooperatives is an essential principle of 
providing reliable electric service. 

Planning, preparing and practicing: 
There is a well-known saying that “It’s 
not if a crisis will occur, but when it 
will occur.” What constitutes a crisis 
can mean different things to members, 
depending on the role electricity plays 
in their daily lives or businesses. Your 
electric cooperative tests disaster and 
business continuity plans regularly 
and takes pride in being prepared at 
all times. Plans not only focus on how 
to prevent threats, but also how to 
respond and recover in the event of 
an incident. Business activities, such 
as vegetation management or pole 
inspections, may seem routine; how-
ever, they are strategically performed to 
proactively reduce power disruptions. 
Trees that are too close to power lines 

can cause major damage during a storm 
and may result in a lengthy outage.

Coordinating with stakeholders: 
Your electric cooperative places a high 
importance on partnerships with fel-
low cooperatives, industry partners 
and government agencies to mitigate 
the potential impacts of all types of 
threats to our system. Electric cooper-
atives work closely with the rest of the 
electric industry, the North American 
Electric Reliability Corporation, the 
Department of Homeland Security, the 
Department of Energy and the Fed-
eral Energy Regulatory Commission 
on matters of critical infrastructure 
protection — that includes sharing 
necessary information about potential 
threats and working together to avoid 
disruptions when possible.

Although the electric grid is incred-
ibly resilient and can withstand many 
physical impacts, it’s also a dynamic 
infrastructure that requires constant 
attention. Your electric cooperative is 
vigilant in ensuring grid protection 
from physical and cyber threats in 
order to power your lives. l

Ways your co-op manages physical  
threats to the grid

By Erin Campbell, Iowa Association of Electric Cooperatives
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BULBS 101: Daffodils come back year after year much bet-
ter than tulips.

Bulbs that come back
By George Weigel

Where did the tulips go? 
That’s a common gardener 
disappointment with Amer-

ica’s favorite flower bulb. Tulips often 
look good the first spring after plant-
ing, then mysteriously dwindle until 
the colony ends up as a few scattered 
orphans by year three or four.

Don’t blame yourself. Most tulips 
just happen to be short-lived bulbs in 
Pennsylvania’s climate, not to mention 
a favorite snack of rodents and deer.

It’s why public gardens generally 
treat tulips as annuals — planting 
them anew each fall and yanking them 
after bloom the following spring.

Home gardeners usually prefer a bet-
ter return on their bulbular investments. 
So before you write off all bulbs for this 
fall’s planting, know that many types 
are better at coming back year after 
year than tulips. Many even expand 
rather than shrink over the years.

One of the best bets is the daffodil 
(Narcissus), a cup-flowered species 
that offers assorted colors, sizes and 
bloom times. Daffodils can lend color 
to the landscape from late winter into 
late spring. 

One of the first bulbs out of the gate 
is the snowdrop (Galanthus nivalis), a 
6- to 8-inch plant that puts out white, 
hanging, bell-shaped flowers as early 
as February.

Not far behind are glory-of-the-snow 
(Chionodoxa forbesii) and Siberian 
squill (Scilla siberica) — a pair of 
short, early-spring bloomers that grow 
into colorful, 4- to 6-inch carpets and 
make ideal shrub underplantings.

Glory-of-the-snow has star-shaped 
flowers of blue, purple or white, while 
Siberian squill produces hanging, bell-
shaped, cobalt-blue flowers.

george Weigel is a Pennsyl-
vania Certified Horticulturist, 
author of two books geared to 
gardening in Pennsylvania, and 
garden columnist for The Patri-
ot-News/Pennlive.com in Har-
risburg. His website is http://
georgeweigel.net.

diately after they’re done blooming in 
spring.

3.) Don’t twist, tie, cut or otherwise 
disturb the bulb leaves until they at 
least begin to yellow later in spring. 
Let them take in maximum sunlight to 
recharge the bulbs.

4.) Plant at the right depth. The rec-
ommended depth for bulb planting is 
2 1/2 to 3 times the depth of the bulb, 
measuring from the base of the bulb to 
the top of the mulch. l

powerplants

For late-spring color, the 
entire ornamental onion 
family (Allium) is a great 
choice that reliably returns 
for years, if not decades. Alli-
ums mainly produce round 
flowers of assorted sizes that 
bloom in purple, lavender, 
white or pink.

Hyacinths — the most 
fragrant of spring bulbs — 
are reasonably good about 
returning for at least several 
years, but their foot-tall 
flower spikes tend to “skinny 
out” in time.

Crocuses are short, early 
bloomers that come in pur-
ple, yellow, white, and pur-
plish-blue and can last for 
years — if rodents don’t get 
them. If you try these, go 
with Crocus tommasinianus 
types (such as the popular 
“Ruby Giant” variety) that 
have a flavor rodents don’t like.

If you’re set on growing tulips 
despite their ephemeral tendency, 
be sure to plant them in very well-
drained soil (raised beds are ideal), 
enrich the soil with compost before 
planting, and more than anything else, 
pick tulip types that are best at “peren-
nializing.” These include Triumph 
and Darwin types, as well as the short, 
early types that go by the names “spe-
cies” or “botanical” tulips (i.e. Tulipa 
kaufmanniana, Tulipa fosteriana and 
Tulipa greigii).

For all bulbs, help them last with 
these bits of care:

1.) Fertilize in spring and fall with a 
dose of long-acting, granular fertilizer 
formulated for bulbs.

2.) Clip off the flower spikes imme-
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in safe hands
By Kathy Hackleman 
Senior Editor/Writer
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A hot dog is, well, just a hot dog. 
Except when it is in the hands 
of cooperative lineworkers 

intent on demonstrating the dangers 
of electricity. Then it becomes a critical 
safety message — one that potential-
ly could save a life, and one worth 
focusing on during October, which is 
recognized as “National Cooperative 
Month.”

could create outages, including animals 
and trees, and even a pipe, which 
shows how a ladder could conduct 
electricity,” Smith says. “The idea is to 
show electricity can be very danger-
ous.”

But the most memorable demonstra-
tion involves the humble hot dog.

“Our lineworkers use a hot dog to 
simulate what electricity could do to 
a human body,” she says. “We create 
enough arcs and sparks off of the hot 
dog that it usually is in a couple of 
pieces by the time we get done. Kids 
think the hot dog demonstration is 
funny, but that’s what helps them 
remember the danger, and that’s our 
goal.”

Kristy Smith, energy management 
adviser at DuBois-based United Electric 
Cooperative (EC), is responsible for 
coordinating electrical safety programs 
to upward of 850 second-graders 
from Jefferson and Clearfield counties 
annually. 

“Using a high-voltage demonstration 
trailer, we simulate an active electric 
line and then show the things that 

Cooperative programs highlight electrical safety

United EC also provides the 
high-voltage demonstration for adults, 
with scenarios they might find them-
selves in, as well as instruction on 
generator safety.

“Every time we do a high-voltage 
demonstration, we always have folks, 
both kids and adults, who say, ‘I never 
knew that,’” Smith says. “From a safety 
standpoint, we are making an impact 
on people. It’s about safety, but it’s also 
about education. People take electric-
ity for granted, and they don’t think 
about the dangers or even what causes 
outages. When the power is out, it 

SAFETY FIRST: Kristy Smith, energy man-
agement adviser at United EC, explains safety 
lessons cooperative lineworkers will be demon-
strating using a high-voltage safety exhibit at 
the Jefferson County Progressive Agriculture & 
Youth Day.
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DANGER: Using the high-voltage safety trailer 
owned by Tri-County REC and Claverack REC, 
a lineworker places a ladder too close to an 
electric line to demonstrate how electricity can 
arc from a line to another object without touch-
ing it.

often is caused by a tree on the line. 
Some people think we should be able 
to just flip a switch at the office or the 
substation and have power back on. 
But a lineworker has to actually go out, 
find the tree on the line and cut it off 
before power can be restored.”

Time well spent
While Smith has been coordinating 

United EC’s high-voltage safety demon-
stration for nearly a decade, Mark Mor-
rison, CEO & general manager at New 
Enterprise Rural Electric Cooperative 
(REC), gave his first high-voltage pre-
sentation at Northern Bedford County 
High School earlier this year.

Morrison started the session with 
a video emphasizing safety tips for 
drivers and passengers in an accident 
with electrical wires (first, call 911 for 
help; stay in the vehicle until the line 
is de-energized unless the vehicle is on 
fire; and if it is on fire, jump from the 
vehicle without touching both the ve-
hicle and the ground at the same time, 
and shuffle from the scene keeping 
both feet on the ground at all times). 
New Enterprise REC lineworkers then 
demonstrated the dangers of electricity 
using a high-voltage demonstration 
trailer borrowed from Bedford REC.

“We demonstrated how the electric 
distribution system works, from gener-
ation to transmission to the substation, 
and the co-op distribution lines to 
the consumer’s meter to their house,” 
Morrison says. “We showed how a kite 
string will conduct electricity and then 
did the same thing with a tree branch. 
Of course, it caught on fire, which 
made for a good visual impact and 
brought home the point we were trying 
to make.”

As with the United EC demonstra-
tion, a hot dog provided the most 
effective visual effect.

“When the hot dog has fire shooting 
out its end, that definitely gets their at-

tention,” he says. “There’s no question 
that makes the kids come away with 
an understanding of the dangers of 
electricity. … From my point of view, 
our time was 100% well spent on this 
program. It’s important for people to 
know what could happen and how 
they can stay safe in situations involv-
ing electricity.”

Eye-opening
While some cooperatives purchase 

their high-voltage demonstration 
trailers, staff at Huntingdon-based 
Valley REC constructed theirs from the 
ground up.

Mark Booher, district manager at 
Valley REC’s Shade Gap District, says, 
“We decided our safety program would 
include showing people what linework-
ers do, so we start with demonstrating 
the use of rubber gloves and sleeves 
and different cover-ups. Then we show 
how electricity is stepped up to 7,200 
volts, and we have a recloser and can 
blow the fuses. Whenever the line sees 
a fault, it will blow. We use tree limbs, 
copper wire and hot dogs to demon-
strate what would happen to a person if 

he came in contact with the wire.”
Recently, Valley REC staff held a 

training session for Pennsylvania 
Department of Transportation (Penn-
DOT) employees, as they can be first 
on the scene of a tree that has made 
contact with a wire. Staff noted it is 
important to recognize high-voltage 
lines are the upper wires on a multi-
wire strand. The lower, larger wires are 
communications lines; however, even 
though they are lower voltage, they 
still should be considered dangerous.

“The No. 1 hazard with electricity is 
that you can’t see it,” Todd Ross, Valley 
REC vice president of operations, told 
PennDOT employees. “The first thing if 
even a trained PennDOT employee finds 
a downed tree involving an electric line 
is to stay back away from the scene and 
call the co-op. Safety is the most import-
ant thing, and we are trained and have 
the proper protective gear to deal with 
it; you don’t. … You should assume 
wires are live until you are told by elec-
tric personnel that they are dead.”

Crews from Wysox-based Claverack 
REC and Mansfield-based Tri-County 
REC together constructed a high-volt-
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appreciation of electrical safety.
“It’s very rewarding to watch a 

student’s understanding of electricity 
develop and know that we are contrib-
uting to their long-term safety habits,” 
Zeidner says. “We also encourage them 
to go home and share this information 
with their families. To us, it is key that 
we are able to leverage that learning not 
only to the student, but to their family 
as well. That really motivates us.”

Evangelisti adds, “I love when I 
get verification of the effectiveness of 
Safety City presentations when I go 
to career fairs or other community 
functions and students say, ‘Hey! You 
came to my school and showed us that 
really cool model when I was in fourth 
grade.’ When I say, ‘I’m so glad you 
remembered! Now, here’s the test: what 
are you to do if you’re ever in an acci-
dent involving an electric line?’ Their 
reply, ‘Stay in the car!’ To know that we 
are making an impact with the message 
we’re presenting makes it all worth it.”

Electric cooperatives across Penn-
sylvania continue to focus on their 
most important goal: the safety of their 
employees, their members and the 

public. By presenting these safety pro-
grams, they hope to alert more people 
to the potential dangers of electricity. 
For more information about electrical 
safety in your area, contact your local 
cooperative. l
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FOCUS ON SAFETY: During a safety presentation for employ-
ees of the Pennsylvania Department of Transportation in 
Blair County, Todd Ross, left, and Mark Booher, Valley REC 
vice president, operations, and district manager, Shade Gap 
District, respectively, display some of the safety equipment 
used by lineworkers.

SAFETY LESSON: Karen Evangelisti and Brian Zeidner, Claverack REC member service quality spe-
cialist and director of member services, respectively, present a Safety City demonstration for students 
at Mountain View Elementary School in Kingsley, Pa.

age trailer they share with Citizens 
Electric Company and Wellsboro 
Electric Company. With a primary 
overhead line, transformer, fuse holder, 
breaker and transformer, the trailer is 
used to demonstrate almost any electri-
cal scenario a person would face.

“The beauty of the trailer is that 
it’s not just me giving a safety speech 
while people sit and listen,” says Eric 
McRoberts, Tri-County REC acting 
director of operations. “They get to see 
a fuse blow and see arcs, a bright blue 
flame, all in a controlled environment. 
… It really opens their eyes. The thing 
about electricity is that if everything 
is working properly, you never see 
anything. This shows them the power 
of electricity when something goes 
wrong.”

Safety topics covered during the 
high-voltage demonstration include the 
potential dangers involved in unsafe 
generator use, what happens when a 
tree and a ladder come in contact with 
a wire, and what to do in the event of 
a vehicle accident involving an electric 
pole and/or line.

“We have a car door that is energized 
and we run a hot dog across the door 
like you would a finger,” McRoberts 
says. “It pretty much fries the hot dog, 
so they get the message pretty quickly 
that they shouldn’t touch the vehicle if 
they come upon an accident involving 
a pole or wire. Hopefully, that’s a mes-
sage they will remember.” 

Safety City
Some Pennsylvania cooperatives also 

have a tabletop display called “Safety 
City,” which is especially popular with 
school-age children.

“Our Safety City features various 
scenarios in both urban and rural 
settings,” says Brian Zeidner, direc-
tor of member services for Claverack 
REC. “We can show what happens if 
someone is digging and they hit an 
underground line, if they 
are flying a kite and it gets 
tangled in a power line, if a 
child is climbing a tree that 
has a power line running 
through it, or if a tractor 
with a loader contacts an 
overhead power line.”

Zeidner and Karen Evan-
gelisti, member service qual-
ity specialist at Claverack 
REC, regularly demonstrate 
the Safety City model.

“The initial reaction of 
attendees, because the mod-
el actually sparks and has 
audio with it, is surprise,” 
Zeidner says. “We really get 
their attention when we op-
erate that very first scenar-
io. Then after that, we tend to get an 
understanding of things like insulators 
and conductors, and the fact that our 
body is a good conductor.”

Zeidner enjoys witnessing the transi-
tion students make as they come to an 
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Have you ever wanted to turn 
off the lights, listen to the 
news or order food by simply 

using your voice? That is the power 
a home assistant can provide. These 
handy products have made their way 
into many homes across the country 
since the first smart speaker became 
available in late 2014. By the end of 
2018, there were 66.4 million users of 
smart home assistants or smart home 
speakers in the U.S.

One in four Americans now owns a 
smart speaker, and 40% of those people 
also have more than one smart speaker 
in their homes. The most popular smart 
speaker is the Amazon Echo, although 
Google Home products are selling at a 
rapid rate and even taking over some 
of the market share from Amazon. 
Other brands of smart speakers include 
Apple’s HomePod, the Sonos One and 
the JBL Link 10, although none of them 
are nearly as popular as the Amazon or 
Google products. 

Smart speakers have become the next 
big thing to hit the residential market. 
Google Home starts at about $129, and 
the Amazon Echo starts at about $180. 
However, there are smaller, more basic 
versions that start at $25 for the Ama-
zon Echo Dot, and $49 for the Google 
Home Mini. These smart speakers 
can truly act as assistants, whether by 
helping you set reminders, establishing 
routine commands or informing you of 
today’s top stories. They include addi-
tional functions, like helping you order 
products online, playing music — they 
can even tell you a joke!

As smart speakers become more 
prevalent, you may be wondering if 
these products impact your energy 
bills. Tests have been conducted to see 

how much power a smart speaker uses, 
including different modes of use, like 
when the assistant is on standby mode 
or listening to a command. Moder-
ate-level actions like playing music at 
full volume have also been tested. 

The Amazon Echo speaker uses 3 
watts of electricity while on standby, 
and if it were left on standby mode for 
one year, the total cost would only be 
about $3.15. While moderately active 
(like telling a joke or playing music at 
a medium volume), the Amazon Echo 
uses 4 watts. At the highest power use 
(like playing music at full volume), the 
Amazon Echo still only uses 6.6 watts, 
which is just slightly more than double 
its standby use, and if used consistently 
at this level, it would cost $6.93 for 
the year. For comparison, the Google 
Home uses slightly less energy than 

the Amazon Echo at 2 watts while in 
standby mode, saving you about $1 a 
year in total energy costs. 

The costs to use smart speakers are 
minimal, and the difference in prices 
between available products and their 
abilities are still relatively small. You 
may find plenty of reasons to buy a 
smart speaker, and the additional cost 
to your energy bill should not stop you 
from getting one if you want one. l

Maria Kanevsky is a program man-
ager for the National Rural Electric 
Cooperative Association, the national 
trade association representing more than 
900 local electric cooperatives. From 
growing suburbs to remote farming com-
munities, electric co-ops serve as engines 
of economic development for 42 million 
Americans across 56% of the nation’s 
landscape.

how much energy does your  
home assistant use?

By Maria Kanevsky

HOME ASSISTANT: The Amazon Echo Plus is one of the most popular smart speakers available on 
the market today.
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George Thompson, 
an engineer with 
Starbucks Coffee 
Company in York, 
talks about electricity 
supplied to the coffee 
roasting plant through 
cooperative lines.

The opening days of 
deer season are a 
busy time for coop-
eratives as seasonal 
customers return to 
their hunting cabins 
and switch on the 
electricity for the first 
time in months.

The history of the 
American cooper-
ative movement in 
general, and the rural 
electric cooperative 
movement in particu-
lar, can be traced to 
the Keystone State.

Gov. Raymond 
Shafer officially des-
ignates October as 
Pennsylvania Coop-
erative Month. With 
him are Secretary of 
Agriculture Leland 
Bull, David Yoder and 
Gerald Heberling.

Becoming a journeyman lineman — a trained cooperative 
employee who is permitted to work on energized lines — 
is no quick or easy feat. In fact, it typically involves four 

years of study and ongoing, on-the-job training.
Both the study and on-the-job training are intense because as 

veteran lineworker and trainer Bill Succowich puts it: “There is 
no eraser on a lineman’s pencil. He can’t make a mistake.”

Local electric cooperatives have the day-to-day responsibility 
for training and qualifying their lineworkers. In order to fulfill 
this responsibility, the cooperatives created the Job Training & 
Safety (JT&S) program of the Pennsylvania Rural Electric Asso-
ciation. The program provides additional training to help keep 
lineworkers safe as they go about their duties of “keeping the 
lights on” for cooperative consumer-members. 

JT&S training includes a two-week introductory climbing 
school, where newly hired lineworkers learn safe climbing tech-
niques. Then, in addition to the continual on-the-job training 
at their local cooperatives, the apprentice lineworkers work 
through a series of JT&S classes, covering such diverse topics as 
stringing and sagging, transformer, and digger derrick, as well as 
basic and advanced chainsaw.
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When you think of October, pump-
kins, Halloween and beautiful fall 
foliage naturally come to mind. But 
October is notable for another reason 
— it’s National Co-op Month! This 
is the time of year when cooperatives 
across the country, including REA 
Energy Cooperative, Inc., celebrate 
who we are and, more importantly, the 
members we serve.   

Cooperatives are different than other 
types of businesses. When the market 
declines to offer a product or service, 
or does so at a very high price, co-ops 
intervene to fill the need. 

Similar to how REA Energy was 
built by members who came together 
to bring electricity to our community, 
cooperatives are conveners for the 
common good. Your electric co-op 
exists to provide safe, reliable and 
affordable energy to you, the members 
of the co-op. Equally important is 
our mission to enrich the lives of the 
members we serve. 

As a co-op, we are well-suited to 
meet the needs of the community 
because we are locally governed. REA 
Energy’s leadership team and employ-
ees live right here in the community. 
Members of our board of directors, 
who helps set long-term priorities for 
the co-op, live locally on co-op lines. 
These board members are elected to 
the position by neighbors like you. 

We know our members (that’s you!) 
have a valuable perspective. That’s 
why we are continually seeking your 
input. Whether through community 
events, our social media channels or 

the annual meeting, we want to hear 
from you.

Our close connection to the com-
munity ensures we get a first-hand 
perspective on local priorities, thereby 
enabling us to make more informed 
decisions on long-term investments, 
such as high-speed broadband, com-
munity solar programs, equipment 
and technology upgrades, and electric 
vehicle programs. 

Another feature that sets our co-
op apart from a traditional utility is 
one of our core principles, “Concern 
for Community.” We partner with 
local organizations, the Co-op Con-
nections Card program and other 
worthy programs. We participate in 
the Rural Electric Cooperative Youth 
Tour, where we take our community’s 
brightest young people to Washington, 
D.C., for a weeklong immersion to 
experience democracy in action. 

Ultimately, the larger community 
benefits from these programs because 
of you and your neighbors. You em-
power the co-op through your mem-
bership, and through your participa-
tion in and support of these programs.

We hope you will think of REA En-
ergy as more than your energy provider 
but instead as a local business that 
supports this community and powers 
economic development and prosperity 
for the people. 

We will continue to learn from our 
members about their priorities so that 
we can better serve you — because 
your electric co-op was built by the 
community, for the community. l

REA Energy  
Cooperative, Inc.

One of 14 electric cooperatives  
serving Pennsylvania and New Jersey

cooperativeconnection

REA
ENERGY 

REA Energy Cooperative, Inc. 
75 Airport Road • P.O. Box 70 

Indiana, PA 15701-0070 
724-349-4800 • 800-211-5667

Ebensburg District Office 
127 Municipal Road 

Ebensburg, PA 15931 
814-472-8570 

Website: www.reaenergy.com 
Email: reaenergy@reaenergy.com

Staff
Barry Baker

Indiana Operations Manager
Erin Bauer

ACRE Coordinator
Shane Cribbs

Network & Systems Manager
Dave Daugherty

Safety & Right of Way Manager
Jeff Dishong

Ebensburg Operations Supervisor
Lisa Gardill

Accounting & Finance Manager
Stacy Hilliard, CCC

Communications & Marketing Manager 
Local Pages Editor
Chris Masterson

Reliability Supervisor
Patrick McAndrew

Manager of Engineering
Bryon Roland

Purchasing & Facilities Manager
Brendan Short

Right-of-Way/Forestry Supervisor
Renee Spalla

Supervisor of Consumer Services
Chris Weller

Load Management Supervisor

Outages & Emergencies
1-800-332-7273
724-463-7273

Office Hours
Indiana Office: 7 a.m. - 3:30 p.m.

Ebensburg Office: 
7 - 11 a.m. and 11:30 a.m. - 3:30 p.m.

Monday - Friday

By the community, for the 
community — October is 
National Co-op Month
By Chad Carrick, MBA, CFPC, President & CEO

From the President & CEO
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YOUTH TOUR 2019: REA Energy’s Youth Tour 
representatives take advantage of the scenic 
view for a group shot at the Capitol.

rea energy cooperative, inc

In June, a group of over 1,800 high 
school students descended upon 
Washington, D.C., to take part in the 
Rural Electric Cooperative Youth Tour. 
This tour, sponsored by the National 
Rural Electric Cooperative Association 
(NRECA), gives students who are en-
tering their senior year of high school 
the opportunity to see the sights of 
Washington, D.C., and to learn about 
our nation’s government and the role of 
rural electric cooperatives.

In 2019, REA Energy was repre-
sented by 14 excellent students from 
throughout our service territory. The 
students are very active in school and 
civic activities, and all knew a great 
deal about electric cooperatives. The 
best way to describe their experience 
is to let them tell it from their point of 
view. Following is a few of the stu-
dents’ recaps of their experiences:

Clayton Coble
Youth Tour was a great experience 

for me. From the time I woke up to 
the time I laid my head on the pillow, 
I was constantly moving, learning new 
things, meeting new people and just 
having fun. I will take this experience 
with me for the rest of my life. Thank 
you again for the awesome opportunity.

Kaleb Farmery
In June 2019, I had the wonderful 

opportunity to visit Washington, D.C., 
through Youth Tour. 

My only concern about the trip was 
that I had traveled there at least twice 
before in the same year, and might not 
see new things, but I was wrong. The 
experience was like no other typical 
trip to Washington, D.C. 

In the beginning, I only knew a 
few other students, the three students 
from my school, Marion Center, but 
that quickly changed. On the bus, I 
was forced out of my comfort zone, a 
circumstance that needed to happen. 
Without opening up and speaking 
with others, I would have never made 
the relationships I have now. The bus 
bonded like a family, as we spent the 

whole week together.
Throughout the trip, we got to ex-

perience everything from the National 
Mall to Congress to a cruise on the 
Potomac. The Pentagon Memorial, 
one of the most beautiful memorials, 
was a sight to see at night. The layout 
along with the lights helped represent 
the victims of that tragic day. The best 
moment of the whole tour was the 
cruise on the Potomac, but with the 
best moment, came the realization our 
trip was coming to an end. For most, 
that did not settle well. 

As we did travel often and frequent-
ly, we had time to relax in the hotel 
and meet students from other states. 
Not only did I make friendships with 
those students from Pennsylvania, 
but across the nation: students from 
Mississippi, Montana, Texas, Missouri 
and Georgia. Youth Tour memories 
will forever be remembered.

Nick Witham
I really enjoyed the 2019 Youth 

Tour. I enjoyed the time we spent 
with other people and the time spent 
touring D.C. I got to see new things 
that I missed when I visited D.C. with 
my family. Participating in this trip 
gave me the opportunity to meet new 
people and learn new things about my 

country’s capital. Thanks, REA Energy, 
for this opportunity!  

Joe Semetoskey
Youth Tour was an amazing expe-

rience that I had the pleasure enjoy-
ing with three classmates — Kaleb 
Farmery, Cherise Schultz and Clayton 
Coble. Sightseeing in Washington, 
D.C., was great, but it was the people 
who made it a week that I will remem-
ber for years. Meeting new people 
my age from across the country was 
definitely the highlight of the trip. 

I enjoyed hanging out with kids 
around the area that I have made life-
long friends with, and chatting with 
people from different states is unfor-
gettable. I highly recommend this trip 
as the Youth Tour was the greatest 
week of my summer, and I was sad to 
see it come to an end.

Experience Youth Tour 2020
REA would like to encourage all 

high school juniors to enter for a 
chance to go on the 2020 Youth Tour. 
Information to apply for the trip will 
be available in an upcoming edition of 
Penn Lines. l

Rural Electric Youth Tour — An unforgettable experience
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Right-of-way management/
facility construction news

REA Energy contractors will 
be completing tree-trimming 
work in the following areas in 
October: 
k   PennLine Tree Service 

contractor crews will be 
trimming the rights-of-way of 
the Clyde and Washington 
Substation areas, and emer-
gency maintenance areas.

Notification of work will be 
made via a letter to members 
in the areas affected. Con-
tractors will perform all right-
of-way work per REA Energy 
specifications. If you have any 
questions, call 724-349-4800, 
or you can view the specifica-
tions online at reaenergy.com. 
All crews will carry identifica-
tion.

IMPORTANT NOTICE!
On Thursday, Oct. 17, 2019,  

REA Energy’s Ebensburg and 
Indiana offices will be closed. 

Both offices will reopen at 7 a.m. 
on Friday, Oct. 18, 2019.  

Please call 724-463-7273 or 
800-332-7273 to report any power 
outages. Payments can be placed 
in the drop box at both locations 
or made via our online member 
portal at www.reaenergy.com.
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Howard Terndrup
District 4

Sandra Dill
District 9

Robert P. Neese
Secretary/Treasurer

District 5

Michael J. Bertolino
Chairman
District 3

Sam Eckenrod
District 1

Wayne Farabaugh
Vice Chairman

District 8

John R. Learn
District 6

Anthony Enciso
District 7

J.R. “Rick” Shope
District 2

REA Energy is an equal opportunity provider and employer.

Your Board of Directors



Members contribute equitably to, 
and democratically control, the 
capital of their cooperative. At least 
part of that capital is usually the 
common property of the 
cooperative. Members usually 
receive limited compensation, if 
any, on capital subscribed as a 
condition of membership. Members 
allocate surpluses for any or all of 
the following purposes: developing 
the cooperative, possibly by setting 
up reserves, part of which at least 
would be indivisible; benefitting 
members in proportion to their 
transactions with the cooperative; 
and supporting other activities 
approved by the membership.

Cooperatives are autonomous, self
help organizations controlled by their 
members. If they enter into 
agreements with other organizations, 
including governments, or raise 
capital from external sources, they do 
so on terms that ensure democratic 
control by their members and 
maintain their cooperative autonomy.

AUTONOMY AND 
INDEPENDENCE

to more than 42 million consumers in 47 states and 
whose retail sales account for approximately 12 
percent of total electricity sales in the United States. 
Learn more at NRECA.coop

The National Rural Electric Cooperative Association 
(NRECA) is the national service organization for more 
than 900 not-for-profit rural electric cooperatives and 
public power districts providing retail electric service 

Cooperatives are voluntary 
organizations open to all persons 
able to use their services and 
willing to accept the responsibilities 
of membership, without gender, 
social, racial, political or religious 
discrimination.

VOLUNTARY AND 
OPEN MEMBERSHIP

Cooperatives are democratic 
organizations controlled by their 
members, who actively participate in 
setting policies and making decisions. 
The elected representatives are 
accountable to the membership. In 
primary cooperatives, members have 
equal voting rights (one member, one 
vote), and cooperatives at other levels 
are organized in a democratic manner.

DEMOCRATIC
MEMBER CONTROL

MEMBERS’ ECONOMIC
PARTICIPATION

Cooperatives provide education and 
training for their members, elected 
representatives, managers and 
employees so that they can 
contribute effectively to the 
development of their cooperatives. 
They inform the general public, 
particularly young people and 
opinion leaders, about the nature 
and benefits of cooperation.

EDUCATION, TRAINING
AND INFORMATION

While focusing on member needs, 
cooperatives work for the 
sustainable development of their 
communities through policies 
accepted by their members.

CONCERN FOR 
COMMUNITY

Cooperatives serve their members 
most effectively and strengthen the 
cooperative movement by working 
together through local, national, 
regional and international structures.

COOPERATION AMONG
COOPERATIVES
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Scrimmage, STEM 
competition, and 
SkillsUSA. He earned 
the Rotary Youth 
Leadership Award and 
participated in the 
Hugh O’Brian Youth 
Leadership Seminar. 

He is attending Penn State University 
majoring in Russian.

Abigail Anderson, a graduate of 
Northern Potter 
High School, is the 
daughter of Jon 
and Keri Anderson, 
Coudersport. She 
was president of 
the National Honor 
Society and Varsity 

Club, captain of the varsity basketball 
team, treasurer of the Biology Club, 
and a member of Headwaters FFA and 
Showstoppers 4-H Club. A student at 
Cedarville University in Ohio, she is 
majoring in nursing.

Nathaniel Maxwell, a graduate of 
Everett Area High 
School, is the son of 
Bruce and Roxanne 
Maxwell, Everett. He 
was a member of Future 
Business Leaders of 
America and National 
Honor Society, and par-

ticipated in Scholastic Quiz Team, soccer, 
basketball, track, band, jazz band, cho-
rus, math competitions, and Envirothon. 
He is a student at Duke University in 
North Carolina with a double major in 
mathematics and music.

Nicholas Pawlowski, a graduate of 
Knoch High School, 
is the son of Michael 
and Wilma Pawlowski, 
Sarver. He was active 
in the marching, jazz 
and concert bands, a 
National AP Scholar, 
Hometown High Q 

captain, a member of the CyberPatriot 
Cybersecurity Team, National Honor 
Society, and Student Leadership 

participated in a physics internship 
during his senior year. A student at the 
University of Scranton, he is majoring 
in nursing.

Olivia Kissell, the Class of 2019 salu-
tatorian at Portage Area 
Junior-Senior High 
School, is the daughter 
of James and Deborah 
Kissell, Portage. She 
was the treasurer of her 
senior class, a member 
of the varsity softball 

and volleyball teams, band president, 
and participated in the school’s Spanish 
Club, Interact Club, Science Club, 
Drama Club, Envirothon Team, Math 
Competition Team, Prom Committee, 
Student Council, concert and march-
ing bands, choir, Remembering Adam 
Drug Prevention Program, and Students 
Against Destructive Decisions. As a 
senior, she began taking classes at St. 
Francis University, where she is now a 
full-time student majoring in physician 
assistant sciences with a minor in medi-
cal Spanish.

Seth Link, a graduate of Cambria 
Heights High School,  
is the son of Dennis 
and Jennifer Link, 
Ashville. The captain of 
the football, wrestling 
and baseball teams, he 
was president of the 
National Honor Society, 

and a member of the Student Council, 
Students Against Destructive Decisions, 
Foreign Travel Club, Weight Lifting 
Team, and Remembering Adam Drug 
Prevention Program. He is attending 
Mount Aloysius College majoring in 
pre-chiropractic studies.

Ryan Zalewski, the Class of 2019 
valedictorian at Tunkhannock Area 
High School, is the son of Karen and 
Bill Zalewski, Tunkhannock. He was 
the official driver of the Tigertrons 
Robotics Team, a member of the 
marching and concert bands, National 
Honor Society, Russian Club, and ten-
nis team, and participated in Scholastic 

pennsylvania Rural 
Electric Association 
Scholarships in 
memory of  
William f. matson

Ten Pennsylvania Rural Electric 
Association (PREA) Scholarships in 
Memory of William F. Matson were 
recently awarded to outstanding stu-
dents whose homes are served by rural 
electric cooperatives.

PREA scholarships are awarded each 
year to students in rural electric coop-
erative service areas in Pennsylvania 
and New Jersey. Selection is based 
on academic excellence, cooperative 
membership, community involvement 
and need. The scholarship program 
is named for William F. Matson, 
who served for 22 years as presi-
dent of PREA and Allegheny Electric 
Cooperative, Inc., until his death in 
June 1986. This year, 235 applications 
for scholarships were reviewed.

The recipients of the scholar-
ships this year are Jared Fernandez, 
Claverack REC; Olivia Kissell, REA 
Energy; Seth Link, REA Energy; Ryan 
Zalewski, Claverack REC; Abigail 
Anderson, Tri-County REC; Nathaniel 
Maxwell, Bedford REC; Nicholas 
Pawlowski, Central EC; Nick Thomas, 
Sussex REC; Tyler Shorr, Sussex REC; 
and Karina West, Tri-County REC.

Jared Fernandez, the Class of 
2019 salutatorian at 
Tunkhannock Area 
High School, is the 
son of Kimberly and 
Gustavo Fernandez, 
Tunkhannock. He was 
a member of his high 
school’s marching, jazz 

and concert bands, varsity cross coun-
try and tennis teams, National Honor 
Society, Ski Club, co-captain of the 
STEM Team, and Skills USA QuizBowl. 
He also was a member of the stage crew 
for high school plays and musicals, and 

pREA announces scholarship winners



recipients of Jody Loudenslager Me-
morial Scholarships. They are: Amber 
Burchard, Northwestern REC, and 
Natalie King, Somerset REC.

Amber Burchard, a graduate of 
Maplewood Junior-Se-
nior High School, is 
the daughter of Philip 
and Jo Marie Burchard, 
Guys Mills. She was 
involved in chorus, 
volleyball, Hi-Q Club, 
and National Honor 

Society, and was a student liaison for 
the French Creek Community Theatre. 
A student at Edinboro University of 
Pennsylvania, she is majoring in sec-
ondary education with a concentration 
in physics.

Natalie King, a graduate of Rock-
wood Area Junior-Se-
nior High School, is 
the daughter of Greg 
and Carey Beth King, 
Markleton. She was the 
Class of 2019 treasurer, 
vice president of the 
National Honor Soci-

ety, and secretary of Student Council, 
and participated in journalism, cho-
rus, speech, varsity rifle, and varsity 
softball. She is attending Penn State 
University, majoring in mechanical 
engineering. l

the varsity football team, lacrosse team, 
and captain of the Alpine Ski Racing 
Team. An Eagle Scout, he is enrolled 
in Air Force ROTC, and aspires to 
become an officer in the U.S. Air Force. 
He is attending Rowan University in 
New Jersey majoring in mechanical 
engineering.

Karina West, a graduate of Oswayo 
Valley High School, 
is the daughter of 
Scott and Diane West, 
Shinglehouse. She 
was high school class 
president all four 
years, and a member of 
the Student Council, 

National Honor Society, NRG Club, 
Arts and Humanities Club, Varsity 
Club, Outdoor Club, Envirothon Team, 
Mock Trial Team, and QuizBowl Team, 
holding offices in several of the clubs. 
She also participated in chorus and Pep 
Band, was a cheerleader, and a mem-
ber of the cross country, basketball, 
softball, and track and field teams. A 
student at the University of Rochester 
in New York, she is studying cell and 
developmental biology.

Jody Loudenslager 
Memorial Scholarship

Two former Rural Electric Youth 
Tour participants have been named 

Committee. An Eagle Scout, he was part 
of the Peer Tutoring program and an ac-
counting intern. He is majoring in busi-
ness administration at Carnegie Mellon 
University’s Tepper School of Business.

Nick Thomas, a graduate of High 
Point Regional High 
School, is the son 
of Mike and Barb 
Thomas, Wantage, N.J. 
He was a member of 
Student Council, the 
Principal’s Advisory 
Committee, Vex 

Robotics Team, Mock Trial, Technology 
Student Association, Engineering 
Design Club, National Honor Society, 
Science National Honor Society, Mu 
Alpha Theta (Mathematics National 
Honor Society), and Foreign Language 
National Honor Society, and participat-
ed in cross country, baseball, and track 
and field. He is a student at Cornell 
University in New York majoring in 
electrical engineering.

Tyler Shorr, a graduate of High Point 
Regional High School, 
is the son of Randy and 
Joan Shorr, Wantage, 
N.J. He was a member 
of the National Honor 
Society, Math National 
Honor Society, Peer 
Tutoring, and Vex 

Robotics Team, and was a member of 

Portable Generator Safety Tips
Take precautions for your safety and the safety of those working to restore your power

Always
k   Read and follow all manufacturer’s operating instructions
k   Use your generator outdoors, away from open windows, 

vents or doors
k   Allow the generator engine to cool at least 2 minutes before 

refueling
k   Store the recommended type of fuel for the generator in an 

approved, properly labeled safety can
k   Maintain your generator according to the manufacturer’s 

schedule
k   Have a battery-operated carbon monoxide alarm to check 

for deadly buildup
k   Turn off the generator and let it cool before refueling to 

prevent a fire
k   Start or stop the generator ONLY when no electrical loads 

are connected
k   Allow at least 4 feet of clearance on all sides of the 

generator when it is operating
k   Keep children away from generator at all times

Never
k   Never use a generator inside your home, garage, 

basement, crawl space or other enclosed area, even 
with ventilation, as carbon monoxide buildup can kill

k   Never operate the generator near combustible 
materials

k   Never plug your generator directly into your home 
outlet as this presents an electrocution risk to utility 
workers and neighbors served by the same utility 
transformer – have a qualified electrician install a 
power transfer switch instead

k   Never operate a generator under wet conditions or 
touch it with wet hands (put it on a level, dry surface 
under an open, canopy-like structure)

k   Never overload the generator or connected appliances 
and components can be damaged

k   Never cut corners when it comes to safety
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countrykitchen

An indoor barbecue
By Janette Hess

It’s only October, but we’re already missing the food and fun of a backyard barbecue. 
Fortunately, we don’t have to wait until next summer for fall-off-the-bone pork ribs. 

We simply need to trade our outdoor smoker for an indoor slow cooker.

Ribs, like most cuts of meat, turn irresistibly tender in a slow cooker. A savory 
rub and a bit of liquid smoke work in tandem to infuse traditional barbecue flavor. 
Add a special sauce, and the messy, meaty treat is complete — minus the heat, 
bugs, smoke, and sunburn.

While we’re at it, why don’t we replace summer-style green cole slaw with a red-hued, walnut-studded slaw? After all, 
autumn is a season of intense colors. Finally, let’s round out the meal with Garlicky Red Potatoes, an oven-roasted treat that 
pairs well with pork any time of the year. l

A trained journalist, Janette hess 
focuses her writing on interest-
ing people and interesting foods. 
She is a Master Food Volunteer 
with her local extension service 
and enjoys collecting, testing  
and sharing recipes.

Combine dry ingredients and set aside. Remove slab 
from packaging and pat very dry with paper towels. 
Cut slab in half and rub all surfaces with seasoning. 
Combine vinegar and liquid smoke. Place 1/2 slab in 
slow cooker and sprinkle with 1/2 vinegar mixture. 
Place remaining 1/2 slab in slow cooker and sprinkle 
with remaining vinegar mixture. Cook on high for 1 
hour. Reduce heat to low and continue cooking 4 to 5 
hours, or until ribs are tender. Carefully lift ribs from 
cooker and allow to rest on cutting board. To make 
sauce, whisk together preserves, barbecue sauce and 
cooking juices. (Separate or skim fat from juices before 
measuring.) To serve, carefully cut ribs into individual 
pieces and drizzle with warm sauce. Serve remaining 
sauce on the side. Makes at least 4 servings, depending 
on size of slab.

Slow Cooker pork Ribs
1 tablespoon brown 

sugar
2 teaspoons smoked 

paprika
2 teaspoons kosher salt
1/2 teaspoon dried 

mustard
1/2 teaspoon onion 

powder
1/2 teaspoon garlic 

powder
1/4 teaspoon chili 

powder

1 slab pork loin back ribs 
(3 to 4 pounds)

1 tablespoon apple cider 
vinegar

1 tablespoon liquid 
smoke

Sauce:
1/3 cup peach or apricot 

preserves
1/3 cup smoke-flavored 

barbecue sauce
1/3 cup cooking juices

Line baking sheet with foil and generously coat with 
cooking spray. Halve cleaned potatoes and place in 
large bowl. Add olive oil, jarred garlic and all remaining 
seasonings. Toss to coat. Transfer to baking sheet. Cut 
butter into thin slices and place on top of potatoes. Bake 
at 425 degrees for 10 minutes. Remove from oven, stir, 
and then return to oven for 40 to 45 minutes, or until 
potatoes are tender.

Roughly chop walnuts and set aside. Shred cabbage using 
very sharp knife or food processor. Place in large salad 
bowl and toss with carrot and onion. Whisk together 
mayonnaise, lemon juice, brown sugar, salt and pepper. 
Stir into cabbage mixture, along with 1/2 of walnuts 
and, if desired, ginger. In small chilled mixing bowl, beat 
cream until peaks form; fold into cabbage mixture. Sprin-
kle remaining walnuts on top. Makes at least 8 servings.

2 pounds baby red 
potatoes

2 teaspoons olive oil
1 tablespoon jarred garlic
1 to 1 1/4 teaspoons 

kosher salt
1/2 teaspoon garlic 

powder

1/2 teaspoon dried 
marjoram

1/2 teaspoon sweet red 
paprika

freshly ground black 
pepper to taste

1/2 stick (1/4 cup) 
butter, cut into thin 
slices 

1 cup walnut halves, 
toasted and cooled

1/2 head red cabbage 
(14 to 16 ounces)

1 medium carrot, grated
1/2 cup diced red onion
1/2 cup mayonnaise
2 tablespoons lemon 

juice

2 tablespoons brown 
sugar

1/2 teaspoon salt
freshly ground pepper 

to taste
1/4 cup heavy cream
1 generous teaspoon 

freshly grated ginger, 
if desired

garlicky Red potatoes

Autumn Slaw
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Dear Larry: Adding a sunroom can 
be a good investment by providing 
more living space at a reasonable price. 
This is particularly true if you build 
one yourself from scratch or from a kit. 

For the average do-it-yourselfer, it is 
wise to purchase a kit and follow con-
struction instructions precisely.

When comparing the various sun-
room kits, ask about how much comes 
preassembled. I built a “kit” at my 
home and many of the structural alu-
minum members were delivered in 
long lengths. They had to be carefully 
measured, mitered and cut to length. 

Determine your priority of extra liv-
ing space vs. capturing heat for your 
house. A sunroom can do both to 
some extent, but if you primarily desire 
one or the other, it must be designed 
with that purpose in mind.

The sunroom location and its orien-
tation to the sun is a primary factor. In 
order to capture meaningful solar heat-
ing for your house, the sunroom should 
be oriented with 20 degrees of true solar 
south. If your only location is to the 
north, it will likely require supplemental 
heating to be useable during winter.

Other key factors to consider for 
a sunroom used for heating are ade-
quate solar thermal mass and a way to 
transfer the extra heat into your house. 
Thermal mass can come from stone 
or brick sides or flooring and often 
barrels filled with water. Without ade-
quate thermal mass, the sunroom will 
quickly overheat in the afternoon and 

smartcircuits

quickly cool off in the evening.
A concrete floor can be effective 

thermal storage. Pour it twice as thick 
as local building codes and insulate the 
perimeter with rigid foam insulation. 
The ground itself provides thermal 
mass, so extend the foam insulation 
down an additional 24 inches below 
the ground surface.

Add two groups of thermostatically 
controlled fans. One group is used 
to force the solar-heated air into the 
house during winter. The other group, 
spaced near the roof, is used to venti-
late the excess heat during summer. If 
the entire side of the sunroom is open 
to inside the house, heated air will cir-
culate in naturally.

By understanding the planning 
basics, building one yourself using stan-
dard lumber is the lowest cost option. 
It also provides more design flexibility.

For year-round use and to gain heat 
from the sunroom, use double- or 
triple-pane windows. If you cannot 
use the sunroom for solar heating, 
lower-cost single-pane windows are 

fine. This will create a three-season 
sunroom.

Another glazing option is clear dou-
ble-walled polycarbonate sheets that do 
not provide a clear view outdoors like 
glass, but you will be able to make out 
objects, color and movements.

A lean-to design with a sloped front 
is the simplest to build and captures 
more solar heat than a vertical front. It 
uses less lumber and roofing materials, 
but there may be an overheating prob-
lem during summer. 

Placing one-half-inch-thick, foil-
faced polyurethane foam insulation 
sheets (foil facing outward) over the 
slanted face during summer works 
well. Also, usable floor space is lim-
ited because of the sloped front and 
reduced headroom. l

Dear Jim: We plan to add a sun-
room for more space and to 
assist with heating our house. 

What design factors should we consider 
when building one from a kit or from 
scratch? — Larry H.

Build a simple sunroom yourself
By James Dulley

Have a question for Jim? Send 
inquiries to James dulley, 
Penn Lines, 6906 Royalgreen 
Drive, Cincinnati, OH 45244 or 
visit www.dulley.com.
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invention — landed him a job working 
for Thomas Edison at the age of 24.

While Acheson was experimenting 
with lightbulb filaments for Edison, the 
Wizard of Menlo Park (N.J.) took up 
residence in Pennsylvania to supervise 
the construction of a new electrical 
power station in 1882 to bring di-
rect-current (DC) lighting systems to 
the town of Shamokin, according to a 
collection of articles published by the 
Northumberland County Historical 
Society.

A year later, the nearby town of 
Sunbury would not only receive its 
own power station but become host to 
the world’s first three-wire electric light 
system, which allowed current to travel 
from its source to its destination more 
efficiently.

“Edison built the Sunbury Central 
Station in 1883 for experimental and 
commercial purposes,” the collection 

A little more than a century after 
Franklin performed his famous exper-
iment, another inventor was born who 
would leave his mark on electric histo-
ry. Edward Goodrich Acheson, born in 
Washington, Pa., dropped out of school 
at 16, according to the Science History 
Institute, but frequently conducted 
his own electrical experiments. One 
such experiment – a battery of his own 

War of the currents
Commonwealth served as battleground in development of electricity

By Michael T. Crawford 
Associate EditorFrom the moment Benjamin 

Franklin flew a kite beneath a 
stormy sky in 1752, Pennsylva-

nia’s history has been intertwined with 
the flow of electricity. In the same year 
he proved lightning was electricity, our 
founding-father-to-be established the 
first known cooperative in the United 
States, the Philadelphia Contribution-
ship for the Insurance of Houses from 
Loss by Fire. Perhaps, then, it is no 
surprise that Pennsylvania would host a 
series of events that would open a new 
world of possibilities for both electricity 
and cooperatives.

HOTEL EDISON: The Hotel Edison in Sunbury, 
Pa., stands today as a tribute to Thomas 
Edison’s presence in the Commonwealth as he 
constructed generation stations to bring light to 
the homes of Central Pennsylvania.

reads from an excerpt dated May 17, 
1946. “The several central stations 
which had been built prior to the one 
at Sunbury were of the two-wire type. 
… Edison’s experiment had convinced 
him that a three-wire system would be 
more practical and economical.”

Meanwhile, Acheson was preparing 
to take his experiments to a revolu-
tionary level. In 1884, Acheson left 
Edison’s employ to begin developing 
methods to produce artificial dia-
monds. In the process, he wound up 
synthesizing silicon carbide, a rare 
semiconductor that has been used in 
lightning arrestors and even LEDs, as 
well as non-electrical applications such 
as steel production.

Northeast of Acheson’s birthplace, 
Pittsburgh held its own advances that 
would change the world’s relationship 
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with electricity. In 1885, inventor and 
businessman George Westinghouse 
began working with transformers devel-
oped in Europe that were able to convert 
electricity to different voltages through 
use of an alternating current (AC).

“The reason that AC held sway was 
because … it’s convertible,” explains 
Fred Light, power delivery engineer 
for Allegheny Electric Cooperative, 
Inc. (Allegheny), the wholesale power 
provider for 13 electric cooperatives in 
Pennsylvania and one in New Jersey. 
“When that current goes into a trans-
former … it changes the proportion 
of current to voltage. The higher the 
current flow, the more losses you tend 
to have in a given wire. With DC, you 
don’t have that conversion capability.”

The inflexible voltage of DC meant 
power supply had to be local to the end 
user, forcing the Edison Illuminating 
Company to set up generation stations 
in every town it sought to power.

“DC didn’t work a long time ago for 
a reason,” explains Amy DeWoody, 
field services engineer for Northwest-
ern Rural Electric Cooperative (REC), 
based in Cambridge Springs, Pa. “It 
is not practical for a utility to use DC 
because the larger conductors and 
additional power stations needed to 
carry the proper voltage would be too 
expensive for the membership. AC has 
made it more convenient to efficiently 
transform to different voltages based on 
what the members need.”

By comparison, the Westinghouse 
Company was able to provide power 
miles away to more rural areas.

“Had Edison’s system prevailed, it 

definitely would have delayed rural 
electrification,” explains Steve Al-
labaugh, director of engineering for 
Wysox-based Claverack REC. “You’re 
not going to situate a power station on 
every rural road within 1,000 feet of [a 
customer].”

The high, convertible voltage used 
to deliver AC granted Westinghouse 
a competitive edge, and by the end of 
1887, Westinghouse had 68 AC power 
stations to Edison’s 121 DC-based 
stations. As AC continued to spread, 
Edison unleashed a brutal propaganda 
campaign, captured — perhaps most 
infamously — by his involvement in 
the development of the electric chair.

Despite being morally opposed to 
capital punishment, Edison wrote in 
support of the use of electricity as a 
means of swift and certain death — 
electricity produced by Westinghouse, 
specifically.

“This, I believe, can be accomplished 
by the use of electricity, and the most 
suitable apparatus … employs inter-
mittent currents,” reads a letter penned 
by Edison on Dec. 19, 1887. “The most 
effective of these are … manufactured 
principally in this country by Geo. 
Westinghouse. … The passage of the 
current from these machines through 
the human body, even by the slight-
est contacts, produces instantaneous 
death.”

As Edison sought to shock the 
public with the notion of electric 

THE WIZARD: Thomas Edison, also known as 
the Wizard of Menlo Park for his nearly magical 
inventions, holds an incandescent lightbulb he 
designed.

DIRECT CURRENT: An engineer operates a 
dynamo that would generate direct-current elec-
tricity for the town of Shamokin, Pa.
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fanned actual public resentment to 
AC. In 1889, New York lineworker 
John Feeks became a public display of 
the lethal potential of AC.

“The man appeared to be on fire,” 
reads an archived New York Times arti-
cle. “A great crowd of people collected 
and stood awestricken and fascinated 
by the fearful sight.”

Despite major public relations de-
feats, Westinghouse won the contract 
to develop an AC hydroelectric power 

plant at Niagara Falls in 1893. Edison 
announced his departure from the 
energy business soon after, and his for-
mer business partners appeared quick 
to adopt AC.

The infamous feud between Edison 
and Westinghouse is set to play out 
on the big screen in the upcoming 101 
Studios film, The Current War, directed 
by Alfonso Gomez-Rejon, which is 
scheduled to hit theaters nationwide 
this month. 

As the dust settled, at least one thing 
had been made clear: you didn’t need 
to live in a city to have electricity.

This idea was so strong that in the 
early 1920s, Gov. Gifford Pinchot cam-
paigned on bringing electricity to rural 
Pennsylvania.

What came next, as they say, is 
history. l

INFLUENCIAL INNOVATOR: George 
Westinghouse, founder of what is today the 
Westinghouse Electric Corporation, developed 
an alternating-current transformer with the help 
of Nikolai Tesla, an engineer formerly in Thomas 
Edison’s employ.
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gifT & CRAfT idEAS

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
of the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks.

hEALTh inSuRAnCE

DO YOU HAVE THE BLUES regarding your 
health insurance? We cater to rural America’s 
health insurance needs. For more information, 
call 800-628-7804. Call us regarding Medicare 
supplements, too.

hunTing LEASES

WANTED PROPERTIES 200 ACRES AND 
LARGER. Professionally managed hunting 
leases. Yearly income to offset property taxes. 
$1,000,000 liability insurance. Know who is on 
your property. www.nollsforestryservices.com. 
724-422-5525.

LAWn & gARdEn EquipmEnT

HARRINGTONS EQUIPMENT COMPANY, 
475 Orchard Rd., Fairfield, PA 17320. 717-
642-6001 or 410-756-2506. Lawn & Garden 
equipment, Sales – Service – Parts. www.
HarringtonsEquipment.com.

mASOnRy REpAiRS 

SPECIALIZING IN RESTORING and repairing 
masonry structures. Old churches are our 
favorite! Serving Western PA for 25 years. 
www.cranemasonry.com. Contact Russ, Crane 
Masonry, at 724-465-0225.

“AA” ROOfing

EXPERTS IN HARD-TO-FIND LEAKS! Roof 
repairs – all types. House-barn roofs painted. 
Slate work – chimney repairs. Southwestern PA 
for over 40 years. Speedy service! 814-445-
4400.

AROund ThE hOuSE

CLOCK REPAIR: If you have an antique 
grandfather clock, mantel clock or old pocket 
watch that needs restored, we can fix any 
timepiece. Macks Clock Repair: 814-421-7992.

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
of the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

BuiLding SuppLiES   

FACTORY SECONDS of insulation, 4 x 8 
sheets, foil back. R-Value 6.5 per inch. Great for 
pole buildings, garages, etc. Many thicknesses 
available. Also blue board insulation sheets. 814-
442-6032.

STEEL ROOFING AND SIDING. Over 25 years 
in business. Several profiles cut to length. 29- 
and 26-gauge best quality residential roofing – 
40-year warranty. Also, seconds, heavy gauges, 
accessories, etc. Installation available. Located 
northwestern Pennsylvania. 814-398-4052.

BuSinESS OppORTuniTiES

RESTAURANT AND AMISH OUTLET in 
Lakewood, N.Y., plus a vending route of Amish-
made souvenirs, beef sticks, snacks, Amish 
candy, etc. Website: wellsamishoutlet.com. 
Looking for stores. 814-726-3891.

COnSuLTing fORESTRy SERViCES

NOLL’S FORESTRY SERVICES. Timber Sales, 
Appraisals, Forest Management Plans, Forest 
Improvement Work, Wildlife Habitat Management. 
FREE Timber Land Recommendations. 30 years 
experience. Visit www.nollsforestryservices.com. 
Call Ron, 724-422-5525.

CENTRE FOREST RESOURCES. Forest 
Management Services, Wildl i fe Habitat 
Management, Timber Sales, Appraisals. College-
educated, professional, ethical foresters working 
for you. FREE Timber Consultation. 814-571-
7130.

RAYSTOWN FORESTRY CONSULTING timber 
sales, appraisals, wildlife habitat management. 
Dedicated to sustainable harvests for present and 
future generations to enjoy. 45 years experience. 
814-448-0040 or 814-448-2405.

MARK A. KANE – TIMBER SALES, Appraisals, 
Management & Improvement. Firewood sales. 
B.S. in forest management, Penn State 1964. 
50+ years local forestry experience. Serving 
central PA. www.makaneinc.com. 814-667-
3620.

CRAnE SERViCE

NEED A LIFT? Crane service for all your lifting 
needs. Experienced, fully insured, Owner-
operated and OSHA-certified. Precision Crane 
LLC, Linesville, Pa. 814-282-9133.

gifT & CRAfT idEAS

YAYA’s BARN QUILTS & MORE. Hand painted 
barn quilts and geometric wood slat wall 
hangings. Made to order or pick from my supply. 
Prices vary. Newville. 717-609-7312.

 iSSuE mOnTh Ad dEAdLinE
        december 2019  October 18
        January 2020  november 19
        february 2020  december 20
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miSCELLAnEOuS

FOR SALE: Buckets, forks, thumbs, grapple 
buckets and pallet forks for skid loaders, 
backhoes and excavators. Tires for backhoes, 
rubber tire loaders and excavators also. Call 814-
329-0118.

FOR SALE: Rough cut red oak lumber. Cut 5/4 x 
10+ feet, various widths. Air-dried. Call 717-624-
7324.

Join Pennsylvanians across the state on Sunday, 
October 6, for the 3rd Annual Walk in Penn’s 
Woods. Visit www.walkinpennswoods.org to 
find a Walk in your area.

mOTOR VEhiCLES & BOATS

20-FT. SWEETWATER PONTOON with trailer. 
$6,500. Stored in building. Call 814-448-2519.

MONACO DIPLOMAT COACH, 2001, 38’, 
2 slides, 330-HP Cummins, diesel generator, 
Allison Auto, heat pump system, queen bed, 
top of the line. Excellent condition. $39,900. 
Shippensburg, Pa. 717-372-3091.

2003 DODGE CARAVAN. One owner, recent 
inspection, 130,000 miles. Runs good. $3,000. 
Call Stoystown. 814-893-5040.

pOWdER COATing

ALMOST ANYTHING METAL can be powder 
coated: auto parts, lawn furniture, wheels, etc. 
Restores, protects, preserves. 1,200-degree 
manifold coating. Arthurs Powder Coating, 263 
Sexton Road, Indiana, PA 15701. 724-349-
3770.

REAL ESTATE

VIRGINIA’S EASTERN SHORE. Fishermen and 
beach lover’s paradise. Access Chesapeake 
Bay or Atlantic Ocean within minutes. Waterside 
Vil lage 3/4 acre homesites near marina 
from $18,000 with storage for RV and boat. 
Beach access nearby. Clearview 1.8-acre 
waterfront on scenic cove $119,900. Many 
free boat ramps within minutes. Low, low taxes. 
Kirkwoodontheshore.com. 757-678-7631.

THINKING OF SELLING or want a free market 
analysis of your property? We specialize in farms, 
land and getaways. Give Juniata Realty a call at 
814-652-2234.

CABIN/RETIREMENT HOME. Full log cabin in 
Cook Forest, Pa. One bedroom, 1½ baths, water 
and septic on 1 acre. Full dry basement. For 
photos/appointment, call 814-927-6354.

CAMP FOR SALE: Lake City, Ridgeway, Pa. 
$123,500. Two-story camp, 8 wooded acres, 
garage, 3 bedrooms, 1 bath, living room, kitchen, 
hardwood floors. Wood burner plus baseboard 
electric heat. Great for hunting or even your 
quiet place! Close to PA Game Lands, Allegheny 
National Forest, Elk Farm and Clarion River. 
Please no text or emails – call only! Inspections, 
title search and appraisal completed. Call 814-
603-1085.

197+/- ACRE FARM IN SOMERSET COUNTY, 
Pa. with dairy complex consisting of a large free-
stall barn, milking parlor, and much more! Call 
Juniata Realty for more information at 814-652-
2234.

REAL ESTATE

BEAUTIFUL 24.93-ACRE MOUNTAIN 
LOCATION. Clear mountain spring and 
abundant wildlife make this the perfect place 
to build. Property has electric and septic 
plan available. Call Juniata Realty for more 
information. 814-652-2234.

RECipES & fOOd

SPECIAL OFFER – BOTH COOKBOOKS 
FOR $12. “Country Cooking” – $5, including 
postage. “Recipes Remembered” – $7, 
including postage. Both of these cookbooks 
are a collection of recipes from men and women 
of the electric co-ops of Pennsylvania and New 
Jersey. Payable to: Pennsylvania Rural Electric 
Association, P.O. Box 1266, Harrisburg, PA 
17108. Write Attention: Cookbooks. 

ShAKLEE

FREE SAMPLE Shaklee’s Energy Tea. 
Combination red, green and white teas that are 
natural, delicious, refreshing, safe. For sample 
or more information on tea or other Shaklee 
Nutrition/Weight Loss Products: 800-403-
3381 or sbarton.myshaklee.com.

TRACTOR pARTS – REpAiR/RESTORATiOn

ARTHURS TRACTORS, specializing in vintage 
Ford tractors, 30 years experience, online 
parts catalog/prices, Indiana, Pa. 15701. 
Contact us at 877-254-FORD (3673) or www.
arthurstractors.com.

VACATiOnS & CAmpSiTES

NEW SMYRNA BEACH, Fla., condo rental. 
Two bedrooms, two baths, pool. 200 yards from 
beach. Not available January - March. $650 per 
week or $2,400 per month. 814-979-8058 or 
814-635-4020.

ORMOND BEACH, FLORIDA, beach cottage. 
2 bedrooms, 1 bath. One block from ocean. Not 
available January, February, March. $600/week. 
814-243-0775.

WAnTEd TO Buy 

LOOKING TO BUY advertising items such as 
old signs, clocks, thermometers, globes and gas 
pumps. Gas & oil, soda, etc.  I buy single items 
or entire collection. Please call or text 814-952-
5449.
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punchlines

Want a slice of real Americana?  
find it at the county fair

By Earl Pitts, American

Social commentary from Earl 
pitts — a.k.a. GARY BUR BANK, 
a nation ally syndicated radio 
per son ality — can be heard on 
the following radio stations that 
cover electric cooperative ser-
vice territories in Pennsylvania: 
WANB-FM 103.1 Pittsburgh; 

WARM-AM 590 Wilkes-Barre/ Scran ton; WIOO-
AM 1000 Carlisle; WEEO-AM 1480 Shippens-
burg; WMTZ-FM 96.5 Johnstown; WQBR-FM 
99.9/92.7 McElhattan; WLMI-FM 103.9 Kane; 
and WVNW-FM 96.7 Burnham- Lewistown. You 
can also find him at earlpittsamerican.com.

To my way of thinkin’, the county 
fair might be the only thing holdin’ 
real America together, the only thing 
between regular Americans and a total 
breakdown of civilization. You can’t 
fake a county fair. You can’t enjoy a 
county fair app on your cellphone. 
Amazon won’t deliver hot buttered 
corn on the cob, a hot Italian sausage 
samich and a corn dog to your door. 
You got to experience a county fair in 
person.

You got to park out in the field and 
then walk over to where the barns are, 
where the grandstand is set up and the 
food stands are lined up on the mid-
way. You know how them hipsters are 
all crazy for food trucks? Well, let me 
tell you something, y’all, the county fair 
is the birthplace of the food truck!

I am proud to say this — the Pittses 
are county fair people. And by that I 
don’t mean we look like members of 
the midway freak show or like a family 
of wanderin’ carnival folks. We just 
love our county fair. It’s like simple 
joys for simple people. We don’t just 
“go” to the county fair. We get the 

whole week pass! Including the parkin’. 
Yes sir, that’s the best deal in town.

It started when my little girl raised 
up a rabbit for 4-H. And lemme tell 
you people something. You don’t know 
passion until you have raised up a com-
petitive rabbit. Some of you will under-
stand this next statement and some of 
you will not. But walkin’ through an 
open-sided barn filled with 300 rabbits, 
and 300 little kids, all with the focus 
of the final table of the World Series of 
Poker. That — I hope — is the future 
of this country.

And there’s one more reason we love 
the county fair. That would be my bet-
ter half, Pearl Gem Pitts, who just hap-
pens to be the three-time Powder Puff 
Women’s Demolition Derby champion. 
She’s a county fair legend.

See, Pearl never wanted to be a Dem-
olition Derby goddess. It came quite by 
accident. When we first got hitched, 
we’d go to the fair every year to watch 
her mama drive. Now, most people 
know women are much better at the 
Demolition Derby than men. That 
makes me wonder if they are better at 
wrecking cars, but what do I know? 
Anyway, Pearl’s mama had a line of 
trophies on top of her TV to demon-
strate that she was one woman who 
knew how to drive at a Demolition 
Derby.

But one day, there was a little bit of 
a tragedy in the Askins family. Pearl’s 
mama had been pinned against a wall 
in the goat barn by a rouge billy and 
was sufferin’ from the vertigo. She’d be 
walkin’ along and suddenly keel over. 
Pearl’s daddy had already spent a week 
workin’ on their car and he was desper-
ate — he needed an emergency driver.

I will remind you — this was back in 

the day when Pearl could still squeeze 
through the window of a welded-shut 
car door without throwin’ her back out.

Anyways, Pearl climbed into that 
helmet, and she became like a different 
person. She became like the unholy 
spawn of Shirley Cha-Cha Muldowney 
and Mad Maxx. She took out more 
cars than a Pennsylvania hailstorm, 
and escaped certain death from a  
‘65 Ford Falcon by climbin’ a smol-
derin’ mountain of twisted metal back-
wards. There she was, 15 feet in the air 
on top of five cars, screamin’ her head 
off and salutin’ that Falcon with a spe-
cial hand signal.

That’s when the metal shifted, her car 
rolled sideways off the pile and landed 
smack-dab on top of that Falcon’s 
hood. That Falcon’s two front tires 
blew out — one they never did find. 
And Pearl Gem Pitts had found her 
true callin’.

Wake up, America! And that is one 
of the main reasons — along with the 
food trucks, of course — why the Pitts 
family loves the county fair. And also 
how come I don’t let Pearl drive my 
truck. Don’t forget to put the county 
fair on your “to-do” list for next year. 
Who knows what your favorite part 
will be. I’m Earl Pitts, American. l

Here’s a serious piece of patri-
otic, flag-wavin’ America that 
don’t get no credit no more. 

The county fair. I love a good county 
fair, and I’ve never been to one that 
ain’t good. Now, the county fairs are 
over for this year, but I didn’t want to 
wait until next spring to write about 
this because, well, because I will have 
done forgotten about it by then. So 
now, while I am still thinkin’ about 
what a good time I had this summer, 
I want to say to everyone, “If you ever 
do have the chance — go to your 
county fair.”
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ruralreflections

Last call for 2019 photos

It’s time to wind down the 2019 Rural Reflections contest, 
so hurry and get your photos ready to mail. Entries must 
be postmarked by Oct. 31 in order to be placed in compe-

tition for the 2019 prizes.
Amateur photographers who are members of a rural electric 

cooperative have a chance to win a $75 prize in one of our 
contest categories: artistic, landscape, human subject, animal 
and editor’s choice. Runners-up will receive a $25 prize. En-
tries received after Oct. 31 will be entered in the 2020 contest.

Winning entries and the runners-up, all selected by an 
independent panel of judges, will be printed in the January 
and February issues of Penn Lines.

Amateur photographers may send photos (no digital files, 
please) to Penn Lines Photos, P.O. Box 1266, Harrisburg, PA 
17108-1266. Include your name, address, phone number, and 
the name of your electric cooperative that serves your home, 
business, or seasonal residence. Include a self-addressed, self-
stamped envelope if you want your photo to be returned. l



  |   OCTOB E R 201924


